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New Interiors, Air Scoop Highlight 1953 Hudsons— 





Sparks 


State of the Nation’s Economy: 


Up 
N. Y. Times Inpex — Activity for 
week ended Nov. 22 climbed to a 
new high of 185.5 from 182.5 in pre- 
ceding week. Figure for week ended 
Nov. 24, 1951, was 173.3. 


Pic Iron, ALLoys—Output dur- 
ing October reached a _ record 
6,515,091 net tons, an increase of 
350,726 tons over preceding 
month’s production and nearly 
318,000 tons more than in Octo- 
ber, 1951. 


* * * 


Down 


Bank Cuiearincs—Dropped in 
week ended Nov. 26 to $17,833,334,- 
000 in 25 leading cities of the 
nation, a decrease of 12.2 percent 
from previous week’s $20,299,782,- 
000, according to Dun & Bradstreet. 

‘D> * ae 7 

; General 
t Curistmas CLuss—A record $1,- 
' 023,000,000 of savings will be dis- 
tributed to Christmas Club mem- 
bers, it is estimated. The distribu- 
tion will be the highest in 42 years. 


By Sam Sampson 
Staff Writer 

=< prices continued to 

fall last week, according to 
AUTOMOTIVE News’ wholesale price 
index, as new lows for the year 
were established for nearly all mod- 
els. However, there are at least two 
indications that wholesale prices 
may level off soon. 

Last week’s index showed all 
models except 1947s suffering 
losses, and the overall average 
price at the lowest point this year 


In This Issue 


Production by Makes 


Registrations, Prices ......... 
Used-Car Auctions . 


-Page 48 
verte, 2. 





ee 


Pontiac Holds Price Line on '53 Models— 





and more pictures on pages 2, 26 and 27.) 
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"53 Mercury's Go on Display at '52 Prices— 


Better engine performance, styling changes and additional color combinations are features claimed for the 1953 Mercury. A 
new exhaust system and air cleaner are said to reduce exhaust system back pressure. Shown is the Mercury Monterey four-door 
sedan. Prices on the 1953 models are the same as for ‘52. (See story and more pictures on page 56.) 


Used-Car Average Off $147 Since Sept. 


—$1,067. Comparable figures for 
recent months were November, 
$1,092; October, $1,166, and Sep- 
tember at $1,214. 

But meantime, more auction op- 
erators are reporting a steady de- 
mand and price condition. Six auc- 
tion operators said last week that 
the market was steady, while four 
reported prices down only slightly. 

* + * 


N ADDITION, reports on retail 
sales received at AUTOMOTIVE 
News indicated sales have been 
















Shown is the custom Catalina, one of 11 body types in Pontiac's three Chieftain series of cars for 1953—special, deluxe and 
custom. The cars feature new styling and a longer wheelbase, with power steering as optional equipment. Prices on '53 models, 
except station wagons, are the same as ‘52 prices. Station wagons are down $26 to $101 on factory retail prices. (Story 
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if Output Hits 127,385 


Despite GM Changes 


Chrysler, Ford Operating at Highest Level of Year; 
Olds, Cadillac Due for Upswing This Week; 


Chevrolet, Buick 


By Bernie Thomas 
Associate Editor 


|B rg plee model changeover losses 

at General Motors’ plants, U.S. 
production of cars and trucks last 
week rose sharply over that of the 
previous holiday-curtailed week. 

Built in this country last week, 
according to Automotive News’ 
estimates, were 97,869 cars (in- 
cluding the 4,000,000th car of 
1952) and 29,516 trucks for a total 
of 127,385 vehicles. 


With most plants making up for 


Featuring an air-scoop-type hood ornament blending into the hood lines, the 1953 Hudson Hornets will be displayed at Thanksgiving Day shutdowns by 
showrooms this week. New interiors are planned to complement a wide range of exterior colors. Two other models which are |Calling workers in on Friday and 
being shown along with the Hornet are the Super Wasp and Wasp. (See story and other pictures on page 58.) 
ee 


Saturday, the previous week’s out- 











steady the last two weeks or more, 
and two areas said that sales were 
still climbing. Used-car volume is 
equal to a year ago in many cases. 

Last week, a steady auction 
market was reported from Al- 
bany, N. Y.; Ebensburg and Man- 
heim, Pa.; Danville, Va.; Dyer, 
Ind., and Los Angeles. Reports of 
a market “slightly off” came from 
Dallas; Fort Wayne, Ind.; Oak- 
land, Calif., and Denver. 

A week earlier, only four of the 
10 auctions had reported a steady 
market, while six said prices were 
falling. 

* ” + 


NOTHER favorable indication is 
that “sharp cars” are bringing 
more on the blocks than previously. 
On the whole, auction operators say 
that clean car prices are up, aver- 
age cars are holding firm, and 
(Continued on Page 59, Col. 1) 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 











127,385 







113,669 






110,895 





Last Prev. 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 62. 





Ending °52 Runs 


put yielded 86,403 cars and 24,492 
trucks—a total of 110,895 units. 
+ * * 

oo past week saw Chrysler 

Corp., Ford Motor and many 
other makers operate at their high- 
est levels of the year. Ford, way 
out in front now for second-place 
car production honors this year, 
seems determined to hold its 67,684 
unit lead over Chrysler. 

Meanwhile, model changeovers 
resulted in GM output dropping 
off about 20 percent last week 
from the week before. Cadillac 
and Oldsmobile should be strong 
production factors this week, but 
last week found Chevrolet and 
Buick just winding up their 1952 
model runs. 

Had all of GM’s plant been op- 
erating at normal rates, last week’s 
U. S. production of cars and trucks 
would have been the highest of the 
year. 

- as « 
EVISED tabulations show that 
during November U. S. plants 
turned out 403,814 cars and 115,352 
trucks for a total of 519,166 ve- 
hicles. The Big Three accounted for 


85.3 percent of car production and 
(Continued on Page 62, Col. 1) 


500 Exhibitors 
To Set Record 
For ASI Show 


By Jack Weed 
Service Editor 

TLANTIC CITY. — With more 
‘than 500 exhibitors, this year’s 
Automotive Service Industries 
Show, which opens Wednesday, 
promises to be the largest exhibit 
ever held by the sponsoring jobber 
associations, 

According to advance informa- 
tion, manufacturers will unveil 
more than 200 new automotive 
items for the first time at the 
show. Nearly one-half of all ex- 
hibitors have indicated that they 













Automotive News 
At ASI Show 
Booth in show — 1008-1010 


Hotel Headquarters: 
Claridge, Atlantic City 





either will display items that have 
never been shown before or im- 
proved models of older products. 
(See “New Products at ASI 
Show” starting on page 34 today. 
Exhibitors are listed on pages 
18 and 19.) 

It is expected that more heads 
of large jobbing houses will attend 
this year’s show and that many 
more top officials of the exhibitors 


will be manning the booths. 
* * * 

A CONCERTED campaign has 

been put on by the Joint Op- 
erating Committee to get more 
top-line officials of the exhibitors 
to be in their booths at the show 
so that jobbers, who distribute 
their products, will be able to talk 
with them. 

The committee, in charge of the 
show, represents the three spon- 
soring associations, Motor & 
Equipment Wholesalers Assn., 
Motor and Equipment Manufac- 
turers Assn. and National Stand- 
ard Parts Assn. 

The sponsoring jobber associa- 

(See ASI SHOW, Page 59, Col. 2) 
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2nd-Quarter Output 
Boost Being Sought 


By William Ullman 
Washington Correspondent 
ASHINGTON.—Suflicient steel, 
copper and aluminum for the 
production of 1,500,000 cars and 
300,000 trucks in the second quarter 
of 1953 was asked last week by 
NPA’s Motor Vehicles division. 


The request went to the De- 
fense Production Administration, 
which passes out controlled ma- 
terials to NPA and other Govern- 
ment claimant agencies. 

DPA’s decision is due sometime 
this week. Indications are DPA will 


GM’s 1953 Lines 
Go on Display in 
New York Jan. 17 


DETROIT.—General Motors will 
unveil the first complete display of 
its 1953 automotive lines Jan. 17 at 
New York’s Waldorf-Astoria Hotel, 
it was announced here last week 
by Harlow H. Curtice, acting presi- 
dent. 

The week-long show, “GM Mo- 
torama of 1953,” will be the com- 
pany’s first Waldorf presentation 
since 1950, bringing together in a 
single setting the 1953 Chevrolet, 
Pontiac, Oldsmobile, Buick and 
Cadillac cars. 

Each division will unveil special 
cars designed for the show. With 
them will be featured GM’s two 
experimental cars, the Le Sabre 
and XP-300. There also will be spe- 
cial research, engineering and ap- 
pliance exhibits. 

“This will be the most compre- 
hensive product display ever pre- 
sented by General Motors,” Curtice 
said. 

The show will cover virtually 
every phase of today’s transporta- 
tion, he declared. GM’s Allison 
division will feature an animated 
cutaway of one of its latest air- 
craft turbines for propelling jet 
planes, plus an automatic trans- 
mission for land vehicles. The 
Aeroproducts - Allison division will 
display a model for its actuators 
for jet aircraft controls. 


The marine, railway and heavy- 
duty phases of transportation and 
motive power will be illustrated by 
the Electro-Motive, Detroit Diesel 
and Cleveland Diesel divisions. 


Other automatic or audience par- 
ticipation exhibits will demonstrate 
the mechanics of automotive power 
steering, carburetion, air condition- 
ing and engine-transmission rela- 
tionship. 

The Fisher Body division will 
feature automotive body engineer- 
ing advancements, including sensi- 
tive instrumentation and testing 
equipment, durability and strength 
tests of seat springs, hydraulic op- 
eration of convertible tops, seats 
and windows, keyless lock mecha- 
nisms and E-Z Eye Glass. 

The Chevrolet truck exhibit will 
depict the service of motor trucks 
in the national economy. A history 
of the trucking industry will be 
dramatized with scale models by 
GMC Truck & Coach. 


|approve materials for only 1,250,- 


000 cars, possibly 1,300,000. 


* * * 


HE first quarter authorized 

quota is for 1,250,000 cars and 
300,000 trucks. Copper and alumi- 
num have been alloted to support 
only 1,150,000 cars, while thus far 
the steel allocation is adequate for 
only about 850,000 units. 

Sometime before Dec. 15 NPA 
is due to learn how much addi- 
tional steel will be available dur- 
ing the first quarter. The auto 
industry will get some extra cor- 
bon steel, but how much is con- 
jectural. 


NPA’s Motor Vehicles division 
is asking for a minimum of 768,000 
tons of steel for the first quarter. 
Its real aim, however, is for 900,000 
more tons. The 768,000 tons would 
allow the industry to produce 1,- 
150,000 cars while 900,000 tons would 
help it achieve the authorized level 
of 1,250,000 vehicles, officials ex- 
plained. 

os + z= 

[* NPA, in dividing up the forth- 

coming extra steel in the next 
10 days, gives its Motor Vehicles 
division any sizeable amount less 
than 768,000 tons of steel, the pas- 
Senger car and truck industry ad- 
visory committees probably will be 
called to Washington for a discus- 
sion of the steel situation. 

If this occurs, auto dealers can 
be expected to raise stern voices 
against low steel allotments. The 

(Continued on Page 60, Col. 3) 





Curtice Is Confirmed 
As Acting GM Chief 

NEW YORK.—A one-para- 
graph communique was suffi- 
cient last week for General Mo- 
tors to announce the biggest 
change in its organization in 
several years. 

Here is how GM told the pub- 
lic about its new administra- 
tion: 

“The board of directors at to- 
day’s meeting (Dec. 1) appoint- 
ed Harlow H. Curtice acting 
president of the corporation and 
granted a leave of absence to 
C. E. Wilson, who has been se- 
lected to be secretary of defense 
in the new Administration. Mr. 
Curtice has been executive vice- 
president.” 
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Stiegel Heads Rhode Island U. C. Assn.— 


More than 300 dealers, their wives and guests recently attended the Rhode Island 
Independent (used-car) Automobile Dealers Assn.'s annual dinner-dance and 16th 
anniversary celebration in Providence. Sheldon H. Stiegel was reelected president of 
the association. Officers and wives (seated from left) are Alfred Cerrone, vice-presi- 
dent; Mrs. Sheldon H. Stiegel and Stiegel; Mrs. Irving Solomon and Solomon, secretary- 
treasurer; Henry Tougas, managing director, and Mrs. Tougas. Not shown in picture 
is Herbert Roiff, new executive secretary-treasurer. In back row are representatives of 
the Rhode Island Motor Vehicle Department. 









MONTREAL. — The Dominion 
Board of Insurance Underwriters 
has announced a plan to offer a 
20 percent discount on 1953 rates 
on public liability and property 
damage insurance to motorists who 
have had no accidents for the last 
three years. 

Drivers must be in the “A-1” 
insurance classification, which 
covers pleasure driving by per- 
sons over 25 years of age. 

The DBIU, made up of more than 
100 companies writing auto insur- 
ance in Canada, said its members 
had agreed in principal to the 
plan. 

The board estimated that 60 per- 
cent of all Canadian motorists— 
more than 700,000—are in the clas- 
sification and would be eligible for 
the discount. To qualify, such driv- 
ers would have to declare that they 
had not been involved in an acci- 
dent for three years. 

The plan will become effective 
when 1953 car insurance rates 
are announced and will be based 
on those rates. 

The automobile insurance busi- 
ness in Canada is split roughly 
50-50 between members of the 
board and independent companies. 

“Whether the discount plan could 
later be extended to Class A, cover- 
ing pleasure cars sometimes driven 
by persons under 25, and Class B, 
covering business cars, would de- 
pend on experience during the ex- 
perimental period,” the announce- 
ment said. 

For the present, the plan is con- 





Buick Eyes Higher Output 


By Pete Wemhoff 


Editor, Automotive News 


FLINT.—By next fall Buick will 
have sufficient plant capacity to 
produce 750,000 cars annually, ver- 
sus 550,000 currently, General Man- 
ager Ivan L. Wiles told newsmen 
here Wednesday at a preview of 
Buick’s golden-anniversary models 
for 1953. 


The projected output increase 
over the next few years would 
necessitate the addition of only 
about 300 new dealers, bringing 
the company’s total to around 





Air-Conditioning System for 1953 Olds— 


This Frigidaire air-conditioning system distributes cool air to every part of the car 
interior without creating a draft, according to Stanford Landell, Oldsmobile body 
engineer. There are two airplane-type vents on each side of the car just above the 
side windows. The air conditioner consists essentially of a rotary compressor on 
the right side of the engine run by a pulley off the crankshaft; a condenser in front 
of the radiator; a refrigerant container under the front gravel shield, and an evapor- 
ator unit with blowers in the trunk. Cool air is forced by fans from the evaporator 
unit behind the rear seat into the distribution ducts. 





3,800 dealers, General Sales Man- 
ager A. H. Belfie told this writer. 
The additional dealers would be 
“strategically located.” 

Wiles also revealed that Buick’s 
Skylark sports car will be built in 








Ivan L. Wiles 


limited quantities next year at “less 
than $5,500 f.o.b. Flint.” He expects 


A. H. Belfie 


a top of 300 Skylarks per month, 


which he said would not meet de- 
mand. 


Belfie said plans call for first- 
(Continued on Page 60, Col. 3) 


Pacific Auto Show 


Plans Annex 


LOS ANGELES.—In order to ac- 
commodate the overflow demand 
for exhibit space at the Pacific 
Automotive Show to be held in San 
Francisco Feb. 26 - March 1, a por- 
tico annex will be added, according 
to Fred Aurel, show president. 

The annex will be erected in 
front of the main entrance to the 
Civic Auditorium, where the ex- 
hibit will be held. Present plans 
allow for at least 100 booths in 
the annex, 


Break for Safe Drivers 


Canadian Insurance Board Offers 20% Discount 
To Accident-Free Policyholders 


fined to public liability and prop- 
erty damage coverage and does not 
extend to other coverage such as 
collision, fire and theft. Only pri- 
vate cars are involved, as commer- 
cial vehicles are rated separately. 

“The fact that automobile in- 
surance companies lost more than 
$6 million last year is an indica- 
tion that the present rate struc- 
ture is inadequate to meet the 
sharp increase in claims cost now 
facing companies,” the board said. 

“This plan has been worked out 
in an attempt to find a way to 
reduce accidents by offering motor- 
ists a financial inducement to drive 
carefully, and also to keep the 
burden of higher rates from falling 
on the accident-free driver who is 
not responsible for the upward 
trend in rates.” 

The DBIU said that in view of 
the new plan and the great amount 
of statistical work involved before 
the new rates could be established, 
member companies of the board 
would not be ready to announce 
their new rates at the usual time 
in mid-December. 

The new rate schedule will prob- 
ably be announced Apr. 1. Drivers 
renewing their insurance before 
that date will pay the 1952 rates. 

* ” * 


B. C. Premier Threatens 


State Insurance Control 

VANCOUVER, B. C.—A threat to 
take over the car insurance busi- 
ness in British Columbia has been 
made by Premier W. A. C. Bennett. 
He told officials of the British Co- 
lumbia Automobile Assn. that the 
Government would take action 
unless the insurance companies 
slashed rates and gave better serv- 
ice, 

The premier spoke as the asso- 
ciation was introducing a proposal 
for a lower rate for its 36,000 mem- 
bers. The premier gave the plan 
his full support. 


Top Cars 


New-car registrations for nine 
months, plus 29 states for Oc- 
tober: 

1952 Pos. 
1—655,563 
2—545,114 
3—343,030 
4—243,739 
5—207,734 
6—195,977 
7—170,669 
8—137,891 
9—123,553 

10—112,715 

11— 90,975 

12— 71,688 

13— 71,229 

14— 65,232 

15— 54,378 

16— 32,223 

17— 32,016 

18— 24,408 

19— 22,458 

20— 4,082 

21— 2,759 





















Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Nash 
Chrysler 
DeSoto 
Cadillac 
Hudson 
Packard 
Kaiser 
Willys 
Henry J 


1951 Pos. 
898,938— 1 
722,851— 2 
469,996— 3 
328,114— 4 
281,2938— 5 
250,799— 6 
229,425— 7 
193,815— 8 
170,385— 9 
113,399—11 
127,748—10 

92,398—12 
79,448—14 
82,406—13 
55,551—15 
44,316—16 
44,385—17 
Lincoln 21,360—19 
Austin 2,733 —22 
Brit. Ford 2,760—21 
22— 2,571 Crosley 4,590—20 
23— 1,298 Allstate 
Total All Makes 
3,228,014 4,252,307 

For further details see page 
48, today’s issue. 






Auto-Lite Plans 
Salute to °53s 


Easter Car Parade 


To Climax TV Series 


TOLEDO. — Electric Auto-Lite« 
for the second year, has arrange: 
a series of “Salute Programs” tx 
honor the cars which use Auto-Lit« 
products as original equipment. 

Royce G. Martin, board chair- 
man and company president, said 
here that the series would open 
Jan, 13. 

Local automobile shows in the 
19 communities which contain 
Auto-Lite’s 26 plants will be sup- 
plemented by national radio and 
television coverage, Martin said. 

Highlight of the project will be 

the “Easter Parade of Stars” at the 
Waldorf-Astoria Hotel, New York, 
Apr. 4-9. It will be televised on a 
national hookup Apr. 7 at 9:30 p. 
m, (EST). Auto-Lite’s radio time at 
& p. m. the same night will also be 
devoted to the Waldorf showing. 

Dealers and distributors will join 
with Auto-Lite in presenting local 
shows, Martin said. Each week, he 
said, local dealers will place a dif- 
ferent make of car on display in 
Auto-Lite plants. 

Plant “salutes” will be coordi- 
nated with radio and TV “salutes” 
for the same model, according to 
Martin. Schedules call for a spe- 
cial presentation of each car, with 
its outstanding features, by an 
executive from the company 
which made it. 

Auto-Lite sponsors the program, 
“Suspense,” on radio each Monday 
night at 8 and on television each 
Tuesday night at 9:30. 

Plant towns where special shows 
are scheduled are Toledo, Spring- 
field, Fostoria, Lockland and Sha- 
ronville, O.; Owosso, Port Huron 
and Bay City, Mich.; Niagara Falls 
and Syracuse, N. Y.; Woodstock 
and Mount Vernon, Ill.; Hazleton, 


Pa.; Atlanta; Oklahoma City; 
Paramount and Oakland, Calif.; 
Vincennes, Ind., and La Crosse, 
Wis. 





Pontiac Holds Line 
On Prices; Cuts 


Station Wagons 


PONTIAC.—The first division of 
General Motors to announce prices 
for 1953 models, Pontiac last week 
bolstered the auto industry’s stand 
against inflation by retaining its 
1952 price schedule for cars and re- 
ducing the prices of station wagons. 

Pontiac spokesmen pointed out 
that the company was holding the 
line despite the introduction of new 
and larger bodies and longer wheel- 
bases. 

They said that the reduction on 
station wagons would range from 
$26 to $101 in the factory retail 
price of various models. These cuts 
will be enhanced for the consumer 
by the addition of corresponding 
savings in the Federal excise tax. 

Lowest-priced of Pontiac’s station 
wagons for 1953 will be a new 
model —the two-seat Special — of- 
fered in both the six and eight- 
cylinder lines. This is a_ utility 
model with a folding seat. 

Paint and grain-finish station 
wagons will carry separate price 
tags for 1953, reflecting the higher 
cost of decal grain surfaces. On 
the 1952 models, the company ab- 
sorbed the extra cost through a 
price spread. 

Following is a complete list of 
Pontiac’s 1953 prices, including fac- 
tory retail price, provision for 
Federal taxes, and delivery and 
handling charge. Although in some 
cases the nomenclature has been 
changed, all passenger-car models 
correspond to those of 1952. Station 

(See PONTIAC, Page 60, Col. 5) 


NADA Picks Law Dean 


To Keynote Convention 

WASHINGTON.—Dr. Clarence E. 
Manion, dean of the University of 
Notre Dame law school, will be 
NADA’s convention keynote speak- 
er, it was announced last week. 
Dr. Manion, NADA officials stat- 
ed, has been hailed as an outstand- 
ing champion of American princi- 
ples of business and government. 

He will deliver his talk Feb. 18 
in the San Francisco Civic Audi- 
torium. 
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S THE used-car 
“% goes, so goes the business.” 


department 


That is a thought expressed 
throughout the years by automo- 
bile dealers in their conversations 
and at their conventions. With in- 
creased new-car production on the 
way, dealers are spending more and 
more time in discussing and devel- 
oping methods to direct more and 
more used-car traffic to their used- 
ear lots and salesrooms. 

How this is to be accomplished, 
of course, is a challenge. Success- 
ful results depend on many fac- 
tors, the most important of which 
is the ability and reputation of 
the individual dealer, 

It has been noticeable this year 
that a great many groups of dealers 
have gotten together to promote 
their section of a town or the street 
on which their dealerships are lo- 
cated as a preferred place to pur- 
chase used cars. Newspapers and 
radio are used for this purpose. The 
effort has been to make that par- 
ticular street or locality the favor- 
ite used-car buying spot. 

Perhaps such promotion would be 
successful if the dealers in other 
neighborhoods or on other streets 
didn’t retaliate with a campaign of 
their own, One group of dealers 
fighting for patronage checkmates 
the efforts of another group. 

* * e 


Levels All Dealers 

HEN, there has been joint pro- 

motion efforts by all dealers of 
selling the same brand of new cars 
both in individual communities and 
in conjunction with factories, na- 
tionwide. The difficulty here is that 
the public just does not believe 
that because a dealer handles a cer- 
tain make of new car he is auto- 
matically a good used-car operator. 
Such a joint advertising campaign 
is at the expense of the good op- 
erators for the benefit of the poor 
operators. 


In other words, this joint adver- 
tising regiments all dealers, does 
not give the dealer who really de- 
serves public respect the advantage 
he deserves. Such campaigns are 
very apt to tear down the public 
acceptance, that good operators of 
the line have already gained, to the 
level of the poorest operators. 


In other words, as far as evi- 
dence is available from automo- 
bile dealers, line group used-car 
promotion has not been satisfac- 
tory. Neither is the evidence con- 
clusive, in spite of many attempts 
to sell the public, that a new-car 
dealer is a better place to buy 
a used car than an independent 
used-car dealer. The conception 
of the public in regard to the 
choice of the type of dealer de- 
pends entirely upon the individu- 
al’s experience with them. 


It is true that most surveys will 
show that new-car dealers are the 
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accepted outlet for used cars. That 
is simply because the majority of 
new-car dealers do a better job of 
conditioning and selling than does 
the independent used-car dealer. 
One has to be good before any 
kind of promotion can be helpful. 
Therefore, whether the public ac- 
cepts the new or used-car dealer, 
depends upon the acts and the 
reputation of the dealers them- 
selves. 
: +. * 


Hasn’t Paid Off 
|.) Spuadel independent used-car deal- 
ers are good operators. They 
sell only good merchandise and 
stand behind it. They enjoy a 
reputation for square dealings cov- 
ering a great many years. All the 
advertising in the world, to the 
effect that a new-car dealer is the 
place to buy a used car, is not con- 
vincing to independent dealers’ cus- 
tomers. 

It is not convincing, either, to 
customers of some new-car dealers. 
This is the new-car dealer, who is 
so interested in new cars, that he 
has neglected the used-car depart- 
ment and disappointed used-car 
customers. 

Attempts to sell the used-car 
prospect that he should patronize 
a dealer because the dealer is 
located in a certain area or on 
a certain street, or the dealer 
sells a certain make of new car, 

or because he is a new-car dealer, 
have not, in most instances, paid 
off. Such acts are not the answer 
to strengthening and developing 
@ used-car market. They are but 
attempts to snag away business 
from a competitor. 

What is needed is promotion to 
sell the used-car idea, sell the 
utility value of the used car, the 
investment value of the used car. 
This is the only type of promotion 
that will increase the size of the 
market and make it a more appre- 
ciative market. This kind of pro- 
motion gives more of an oppor- 
tunity to sell value instead of price. 
It gives any dealer an opportunity 
to sell the quality of his merchan- 
dise and the safety in buying from 
him, be he a new-car or an inde- 
pendent used-car dealer. 

I suggested a text for a little 
booklet, promoting the utility value 
of the used car, in this column sev- 
eral months ago. Edward A. Col- 
lins, P.O. Box 115, Warren, R. L., a 
promotion specialist, has reproduced 
it as an attractive folder and now 
offers it to dealers as their own 
individual edition at a low price. 
Write him for a free sample. 

One of the phenomena of this 
trade has been dealer failure to 
tell the used-car story—his failure 
to tell the public of his own respon- 
sibility in the sale of them. One of 
the trade phobias has been to put 
too much dependence on his loca- 
tion, the popularity of the new car 
he handles, or the fact that he is 
a new-car dealer for a sales tool in 
merchandising used cars. Let us rid 
ourselves forever of this phenomena 
and this phobia. Let’s tell the pub- 
lic how the used car, too, brings 
a fuller and richer life to anyone 
or any family. Let’s assure people 
they can buy them with safety. 
Let’s make our used-car depart- 
ment go. To do so puts a firm 
foundation under all other depart- 
ments of a dealership. 


Bobb Chosen as President 


Of Columbus Auto Assn. 


George C. Bobb, president and 
general manager of Bobb Chevro- 
let Co., has been elected president 
of the Columbus (O.) Automobile 
Assn. 

The club has asked the Columbus 
Police Department to make strict 
enforcement of traffic laws a con- 
tinuing policy, rather than sporadic 
drives. 


Oregon Dealers Cite Trend to Optionels .. . 


Seek Full Discount on Extras 


By Ernest Peterson 
Staff Writer 

PORTLAND, Ore.-—The “increas- 
ing amount of extras being added 
to cars each year” by manufactur- 
ers drew the attention of Oregon 
dealers last week when the Oregon 
Automobile Dealers Assn. held its 
annual meeting here. 

Among resolutions passed was 
one in which the Oregon dealers 
stated: “Whereas the auto dealer 
feels that he is not being fully 
compensated for the _ increasing 


amount of extras being added to 





cee 


Community Award to Calif. De 


the cars each year, therefore be it 
resolved that a strong dealer-fac- 
tory relations committee study this 
problem and make definite repre- 
sentations to the manufacturers 
with a view to having all these 
extras carry the full discount.” 


Another resolution expressed 
the Oregon dealers’ appreciation 
to President-Elect Eisenhower 
for appointing Gov. Douglas 
McKay of Oregon secretary of 
the interior in his Cabinet. 
McKay, an OADA member for 
many years, is a Cadillac-Chev- 





aler Group— 


A Red Feather plaque, in recognition of outstanding work in the 1953 Community 
Chest campaign, was presented recently to the Burlingame-San Mateo (Calif.) Motor 
Car Dealers Assn. Some 371 automotive employes contributed to the drive. Seated 
(from left) are Robert Rudd, Rudd Buick; Dan Minto, Minto Motors; Herbert Farewell, 
McAlister-Burlingame; Frank Wagar, J. E. French Co., and Bill John, Peninsula Nash 
Motors. Standing are Russ Griffin, Pike-Griffin Packard Co.; Robert McBride, McBride 
Studebaker; Ted R. Schuman, Smallcomb Chevrolet; Louis Colagiovanni, campaign 
chairman, who made the presentation; George Tolan, Rector Motors; Gaston Periat, 
Periat & Sons; Harry Mayer, Metcalf-Mayer, and Dan Dana, Burlingame Pontiac. 


Hotter Sales Fight Is Due 
In Low-Priced Field 


By Bernie Thomas 
Associate Editor 


HAMMER - AND - TONG sales 

battle looms in the low-priced 
field for 1953, but the greatest pos- 
sibilities for increased new-car sales 
next year and thereafter lay in that 
market, in the opinion of many 
market analysts. 

The potential is believed at least 

15 percent better than present 

sales figures indicate. 

Considered indicative of that kind 
of thinking are such postwar mer- 
chandising developments as_ the 
Nash Rambler, Sears’ Allstate, 
Henry J, Willys Aero, Studebaker 
custom Champion and, most re- 
cently, the Hudson Jet. 


* * * 


INCE 1929 sales of new cars have 

been predominately in the low- 
priced field. Postwar, however, the 
so-called lower priced cars have ac- 
counted for a much smaller portion 
of total sales than they did prewar, 
due in part, of course, to Govern- 
ment restrictions on production. 

Prior to World War Il, sales 
in the low-priced category often 
accounted for as much as 70 per- 
cent of total annual sales. For ex- 
ample, Chevrolet, Ford and Plym- 
outh racked up 67 percent of all 
sales back in 1933, a year of se- 
vere depression. 

So far in 1952, however, sales 
in the low-priced field—-where many 
more makes compete now than did 
in the immediate years’ before 


Plunkett Heads Up 


Assn. Managers 


CHICAGO. — At a special direc- 
torate meeting of the Automotive 
Trade Assn. Managers here last 
week, William A. Plunkett, vice- 
president of the group, was ele- 
vated to the presidency to succeed 
Fred Albert. 

Plunkett is executive vice-presi- 
dent of the Massachusetts State 
Automobile Dealers Assn. 

Albert, who had been secretary 
of the Oklahoma Automobile Deal- 
ers Assn., resigned that post re- 
cently because of illness. He was 
succeeded by Roy Tant. 


World War II—represent only 52.9 
percent of all new-car sales, and 
they accounted for only 54 percent 
during 1951. 
* + 7 

| P preciainiey the fact that low-priced 

car sales are accounting for a 
smaller share of total volume this 
year than last, it appears that the 
efforts of the independent makers 
to cut up a bigger share of that 
market for themselves have had 
some rewarding results. 


With Nash and Willys record- 
ing the greatest market penetra- 
tion gains, the independents as a 
group have been getting 9.7 per- 
cent of all sales on the lower 
rung of the industry’s price lad- 
der this year, as against but 8.4 
percent in 1951. 


This year’s and last year’s par- 
ticipants in that market, in which 
the Hudson Jet is expected to in- 


tensify future competition, have 
been: 
All Chevrolets, all Fords, all 


Plymouths, Nash Ramblers, Henry 
Js, Allstates, Willys Aero cars and 
station wagons, Studebaker Cham- 
pions and, until recently, the now 
out-of-production Crosleys. 

* - . 


MABEET penetration gains by 
Nash and Willys this year 
(Continued on Page 58, Col. 1) 


rolet dealer at Salem. He was 
featured speaker at the banquet 
concluding the meeting. 

Russell E. Bonesteele (Stude- 
baker), Salem, was elected OADA 
president, succeeding Warren Bra- 
ley (Buick), Portland. Bonesteele 
had been first vice-president. Other 
new Officers are Roy O. Burnett jr. 
(DeSoto-Plymouth), Portland, first 
vice-president; Benjamin V. Col- 
lard (Lincoln-Mercury), Eugene, 
second vice-president, and Douglas 
D. Moore (Chevrolet), Portland, 
secretary-treasurer. 


Charles J. Farrington, Washing- 


“|ton, assistant to the president of 


NADA, urged dealers to inform 
their congressmen about their busi- 
nesses, problems, and of their opin- 
ions on legislative matters. 


State Senator Paul Patterson, 
who as president of the State Sen- 
ate during the 1951 sessions is 
regarded as the likely successor to 
McKay when the latter resigns as 
governor, told dealers that two 
matters likely to come before the 
Oregon Legislature when it con- 
venes in January are compulsory 
motor vehicle inspection (which 
Oregon does not have now), and 
legislation to establish fixed speed 
limits. 

He pointed out that a vehicle 
inspection system calling for 
state-operated inspection stations 
would be very costly in Oregon 
because of the state’s sparse 
population and large size. He 
urged that dealers give serious 
thought to fixed speed limits, and 
be prepared to give their views 
to legislators. Patterson is presi- 
dent of the Oregon segment of 
the American Automobile Assn. 


Other speakers included Hanford 
A. Crockard (Chevrolet), Berkeley, 
Calif., regional NADA vice-presi- 
dent, and Ray Chamberlain, NADA 
convention manager. 

In his short talk at the banquet, 
final event of the one-day meeting, 
Gov. McKay reminisced about the 
days when he was a car salesman 
in Portland. As he has done at sev- 
eral dealer meetings in the past 
two years, he emphasized that the 
12-year “gravy train” in the auto- 
mobile business has ended, and 
that competition will soon show 
which dealers are good business- 
men and which are not. 

He declared that the industry is 
now turning out better cars than 
ever before, and urged dealers to 
sell their merchandise rather than 
their terms. 


Baltimore Gives 
Final Polish to 
Plans for Show 


BALTIMORE. — (UTPS) — Ar- 
rangements for Baltimore’s first 
auto show in more than a decade 
are nearing completion, according 
to Joseph Rochlitz, show manager. 

The show will run Jan. 25-Feb. 1 
in the Fifth Regiment Armory. 

Every American make of auto- 
mobile will be represented, Rochlitz 
said, as well as many foreign cars. 
Included with American displays 
will be several experimental sports 
cars. 


On the House .. . 


Dealer discounts on the forthcoming Hudson Jet and Super Jet will 
be 22 and 23 percent, respectively, plus retroactive bonuses on volume. 
The discounts are identical with Plymouth, at whose level the new 

Hudsons are priced .. . Initial output goal, it was 
learned at the Detroit press preview last week, will 
be 50 percent Jets and 50 percent Hornets and 
Wasps, with 100,000 of each planned for 1953... 

President A. E. Barit revealed that the new 
Jets will also be previewed today (Dec. 8) in New 


York; Dec. 10 in Chicago, and Dec, 16 in San 


Francisco . . 


. Competitors were invited to the 


Detroit showing and a goodly number responded, 
including Tex Colbert, Chrysler president... 
Cadillac, with Don Ahrens and Jim Roche as 


hosts, staged a 


Detroit last week . 
being taken to expand production facilities, while 


Wemhoff 


nifty Cadillac press preview in 
. Ahrens revealed steps are 


Roche declared Cadillac’s unfilled orders are greater than last year 
. . . Cadillac has another humdinger of a sporty model (El Dorado) 


this year... 


—Pete Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
. mu and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
e the dealers on every used vehicle accepted in partial payment for a new 
A A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
L jovernments applied to the building and maintenance of highways. 
. 5 4. The elimination of government and bureaucratic controls over this 
& R industry. 75. A return to the precepts of independence and the rewards of 


applied energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 


Capsule Comments 


Following a talk with President-Elect Eisenhower in which 
they pledged labor’s support for the nation, CIO leaders 
declared that they also warned Ike against interfering with 
any of labor’s gains. 


In other words, these union brasshats wouldn’t help 
rescue drowning grandma if they’d have to get wet 
themselves. 

¥* * * 

Concern over the danger of easy credit on car purchases 
is widespread, an AUTOMOTIVE NEWS survey reveals, and 
both dealers and finance companies are attempting to keep 
the problem under control. 


Being aware of the problem is at least half the battle. 


States with lenient driver-licensing codes are mapping 
plans to tighten them in the interests of highway safety, 
the National Highway Users Conference reports. 


Even some states with so-called tight codes need to do 
something more about their high accident rates. 


* * * 


Indiana’s supreme court has ruled unconstitutional a 
state law regulating the amount of rebates a finance com- 
pany may pay a dealer for directing installment sales 
contracts its way. 


Since the 1935 Indiana act was held up by the FTC as a 
model law for other states, this decision may have far- 
reaching effects. 

* * + 
General Motors has named Harlow H. Curtice as acting 
president, succeeding C. E. Wilson, who is due to become 
Secretary of Defense in President-Elect Eisenhower’s cabinet 
Jan. 20. After Senate confirmation of Wilson, it is expected 
that GM directors will elect Curtice president. 


AUTOMOTIVE NEws feels that GM’s destiny has been 
placed.in good hands; best of luck, “Red.” 


Auto 
Forum 


“The new Administration is 
committed to a policy of fight- 
ing inflation, instead of mere- 
ly shadow-boxing with its 
symptoms.”—FINANCIAL WORLD. 

+ * * 


Listen to This, Emily 


“America’s regularly employed 
truck drivers—who annually 
haul 8 billion tons of cargo an 
estimated 90 million miles—are 
probably the most careful and 
courteous drivers on our high- 
ways.”—Selwyn James, in Col- 
lier’s. 

* * * 


When, Did You Say? 


“Our earth is degenerate in 
these latter days; bribery and 
corruption are common; chil- 
dren no longer obey their par- 
ents; every man wants to write 
a book, and the end of the 
world is evidently approach- 
ing.”—Assyrian Tablet (about 
2700 B. C.) 


* * * 


No Bull 


Senator Knowland, asserting 
he believes the budget must be 
balanced before taxes can be re- 
duced: 

“We have to cross the first 
bridge before we cross the sec- 
ond.” — 

* 


Role of Business 


CLARENCE FRANCIS, chairman of 
General Foods Corp.: 

“With each passing genera- 
tion in American life, there 
has been an increasing sense 
of responsibility among busi- 
nessmen not only in the ethi- 
cal and progressive conduct 
of their affairs but in the part 
they play in the life about 
them.” . 4 

- 


No Accident 


“More than 90 percent of the 
accidents in the state are not 
accidents at all, but are caused 
by direct violations of traffic 
laws or safety rules by the driv- 
ers or pedestrians involved.”— 
California Highway Patrol. 


Businessmen’s ‘Platform’ 


A big businessman, telling 
what he expects from the Eisen- 
hower administration at the con- 
clusion of a business advisory 
council at Sea Island, Ga.: 

“What business expects is a 
more favorable climate in 
Washington, an end to the 
punitive attitude toward busi- 
nessmen. A fellow won’t be 
looked at with suspicion just 
because he comes to town with 
$10 in his pocket.” 


* * * 


No Escape 
Julia Nixon, 4, upon hearing 
that her father had been elect- 
ed U. 8S. vice-president: “What 
difference does it make. He 
still has to go to work, doesn’t 
he?” 


* * * 


Bet on That 


GM President Charles E. Wil- 
son, after being named secretary 
of defense by President-Elect 
Eisenhower: 

“I hope people don’t expect 
too much of me. Ill give it 
the damndest whirl it ever 
had.” 


10 Years Ago... 
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‘Watch for This Man .. / 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Stolen Plymouth 


On Oct. 4, a man using the name 
of M. P. Wilkeson; age, about 40, 5 
feet 10 inches tall, took delivery of 
the following described car: 

1951 Plymouth Cranbrook Club 
Coupe (Blue), S No. 12621056, M 
No. P23-413353, Washington Sticker 
B 28332, License, 95799. 


He gave us a check on the Na- 
tional Bank of Washington, Taco- 
ma, which proved worthless, and 
we have been unable to locate any 
trace of him since. A warrant has 
been issued locally for his arrest. 


If any of the readers should hap- 
pen to have information of this 
man, please wire us collect.—P. N. 
IrwIN, partner, Irwin Jones Motor 


Co. (Dodge-Plymouth), Tacoma, 
Wash. 

* * + 
Attention!! 


Every once in a while, pictures 
appear in AuTomoTive News of early 
vintage automobiles, and far too 
frequently with a pre-dated year. 

The latest example is on page 2 


The Big Story 


Little hysteria accompanies first week of nationwide gasoline ra- 
tioning . . . but big test is due when pre-filled tanks run dry... 
Goodrich opens Government-financed butadiene plant in Kentucky 


for production of general purpose synthetic rubber. . 


. War boom 


draws 336,000 persons to Detroit plants, 231,000 to Washington bu- 


reaus, Census Bureau says. . 


. AFL-CIO “peace committee” agrees 


to submit jurisdictional disputes to joint union committee in move to 
end labor raiding . . . Price ceilings for new trucks due before end 


of year, with used-car lids also possible . 


brings stir on three fronts . . 


.. Auto mechanic shortage 


. 33 Milwaukee dealers join in daily 


newspaper display ad campaign . .. Army supply chief assails Army 
coercion in hiring auto mechanics, but recommends that dealers hire 


draft-exempt men or train women. . 


. Michigan employment chief 


rules mechanics essential as war workers. 


—From the files of Automotive News, 





Address Editor, Automotive News, Detroit 26, Mich. 


of the Nov. 24 issue where a Wis- 
consin Ford dealer displayed a 
large sign “1902 Ford,” on what 
admittedly in the caption beneath 
the picture was a “Model N.” 


Both Automotive News and this 
dealer know that the first Ford 
production model began in 1903, 
with Model A, and a minimum of 
checking would disclose the Model 
N, as first appearing in 1906. There 
is no such thing as a 1902 Model 
N Ford. 


The car pictured apparently was 
a 1903-04, Model A body and engine 
mounted on a 1906 Model N Ford 
chassis. For any dealer to display 
such a cobbled up unit is bad 
enough, but let’s not try to make 
them earlier than before the man- 
ufacturer started in business.— 
Swney M. Stronec, Strong Motor 
Co. (Ford), Atwater, Minn. 

+ * * 


Rolls in Calif. 


As wholesale distributor of Rolls 
Royce and Bentley motor cars for 
Southern California, Arizona and 
Southern Nevada, may we call to 
your attention two slight inaccura- 
cies in your Nov. 17 story, page 43, 
headed: “Satori adds Rolls, Bentley 
to line in California.” 


The opening sentence says that | 
“Rolls Royce cars are back in Cali- | 
fornia showroom floors for the first | 


time in several decades.” The truth 
of the matter is that International 
Motors, located at 5670 Sunset Bou- 
levard in Los Angeles, and 8670 
Wilshire Boulevard, Beverly Hills, 
is and has been an authorized Rolls 
Royce and Bentley deaier for the 
last several years. 

The second inaccuracy is the 
statement that “Peter Satori has 
been appointed a retailer for Rolls 
and Bentley cars, through his out- 
lets in Pasadena, Eagle Rock and 


Beverly Hills.” As a matter of fact, » 


(Continued on Page 54, Col. 1) 
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STEP INTO A WIDER MARKET 
WITH HUDSON! 


—_— 


















PUBLIC INTEREST KEEN! 
An eager, car-conscious 
public is enthusiasti- 
cally awaiting the first viewing at 
dealers’ showrooms. And that 
widespread public interest in 


Hudson’s new, compact, economi- 
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c Hudson . . . first in performance, safety and durability cal, low-priced car is being built Hoda pinkow price Field raion Shows 
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h sets the style for 1953 with magazines and newspapers circu- i RTE cacao I Be saga asa 
the fabulous new HUDSON HORNET, lating throughout the country. Bi nm, ae ae lens nese ee 

r ee You can cash in on this ready wee eae Gece he 

. the spectacular new HUDSON WASP market! 

yf 

: Hudson’s new, 1953, lower-look styling is designed to turn 

| 


prospects into customers. The new, 1953 models are all in 
. exciting new colors, and have luxurious new interiors. This 
. brilliant series gives you the fabulous Hudson Hornet in the 
d upper-medium-price field, and the spectacular new Hudson 
Super Wasp and Wasp in the medium-price field. And there’s 

- still more to come! 


4. OPPORTUNITY IS KNOCKING 
RIGHT NOW! You can profit 
with this great new car and 

the other outstanding Hudson series, 
starring the fabulous Hudson Hornet. 
A few choice dealer franchises are 
available . . . if you hurry! For full 
and confidential information on the 
Hudson franchise and advance de- 
tails on the new, low-priced wonder 


Is 











d . . 
. car, send in this coupon today! 
i- 
3, | 
y | 
at ee eee earner aee ee : 
a | C. A. J. Hadley, Sales Manager | 
-h | Hudson Motor Car Company | 
al | Detroit 14, Michigan | 
70 | Send me complete information on the Hudson dealer franchise and | 
Is, | advance details on the new wonder car. | understand that all such infor- | 
Is . mation is to be confidential. : 
1e 

TAP THIS HUGE MARKET! In all the world, there’s no other | aa | 
ne car like this . . . a low-priced car with performance that | a a 
~ can be compared only to the fabulous Hudson Hornet, na- ADDRESS __ 
a tional stock-car champion! With the addition of the new 
t P : : | CITY & STATE_ : 7 cone 
id wonder car to Hudson’s present line, Hudson dealers will | | 
ct, enjoy a 94% coverage of the entire American new-car market. | a Rares oS | 

This is a chance of a lifetime that you can’t afford to pass up! le J ; 
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Reuther Wins CIO Presidency .. . 





IAM Steps Up Drive \> 


To Organize Dealers 


By Ed Howard 
Staff Writer 

ALTER REUTHER’S new role 

in the CIO, a new dealership 
organization drive by the AFL - In- 
ternational Assn. of Machinists, and 
continued labor stirrings at Inter- 
national Harvester Co. plants 
topped the automotive labor news 
this week. 


Most repeated question was: 
What effect will Reuther’s elec- 
tion as CIO president have on 
labor relations in the automotive 
industry? 

Forecasts were hedged with “ifs” 
by industry men, but the gist in- 
variably came to this: Changes in 
the auto labor picture, if any, will 
be slow in coming. 

+ * * 
AM President Al Hayes, in a 
year-end pep talk to his union, 


Vehicle Exports 
Taking Smaller 
Share of Output 


DETROIT.—Exports of cars and 
trucks from U. S. plants during 
October continued at well below 
1951 levels, as only 2.5 percent of all 
car production and 11.8 percent of 
all truck production went abroad. 

During October, 1951, U. S. car 
makers exported 3.2 percent of 
their output, while truck makers 
shipped out at a 16.7 percent ratio. 

Through the first 10 months of 
this year, car makers have export- 
ed 4.1 percent of all their produc- 
tion, as against 4.9 percent in the 
same 1951 period. Truck makers’ 
exports accounted for 14 percent of 
production, as compared with 15.3 
percent in 1951. 

Up to October, this year, car 
makers had exported 143,424 units 
to foreign markets, as against 228,- 
019 in the same 1951 period. Truck 
makers’ exports totaled 137,892 
through October, as against 189,318 
in the like 1951 period. 


C. of C. Members 


Vote on Security 


WASHINGTON. — The U. S. 
Chamber of Commerce will poll its 
members on whether they want a 
single, pay-as-you-go plan to pro- 
vide social security for all the re- 
tired aged or to retain the sepa- 
rate programs which now cover 
only a portion of the older-age 
group. 

The outcome of the vote will de- 
termine chamber policy on all social 
security matters, a chamber spokes- 
man said. 

Proposals for the referendum 
were approved by the board of di- 
rectors. Ballots are now being 
mailed, and a 45-day voting period 
will be allowed. 

If the referendum is not adopted, 
the chamber’s present policy will 
continue in force. This policy fav- 
ors the expansion of Federal old- 
age benefits to all gainfully em- 
ployed persons and gives tacit ap- 
proval to other programs which 
complement these benefits. 

At least one-third of all eligible 
votes must be cast before the ref- 
erendum can be counted. Two- 
thirds of the votes cast must favor 
the proposed policy before it can 
become effective. 


Plastic Dies Topic 
Of Detroit’s SAE 


DETROIT.—The development of 
plastic dies and related tooling 
equipment for auto body parts will 
be discussed at a meeting of the 
Detroit section of the Society of 
Automotive Engineers at 8 p.m. 
today (Dec. 8) in the Rackham 
Building. 

George C. Adams, staff engineer 
of Rezolin, Inc., will speak on the 
plastic die technique now being 
used in the aircraft industry and 
tried out by the auto industry. 








ealled for a stepped-up drive to 
organize auto mechanics “across 
the nation.” 

“Specific aim of the drive,’ Hayes 
said, “is to push IAM membership 
among auto mechanics well up 
over the 100,000 mark early in the 
new year.” 


He failed to give any indication 
of IAM membership claims 
among auto mechanics now, but 
charged “increased anti - union 
activities” by dealer associations, 
singling out the Spokane associa- 
tion for special mention. 

IAM’s J. L. Breen, vice-president 
for the northwest territory, charges 
that NADA is making a “test city” 
of Spokane in an effort to halt the 
IAM drive. Months-long disputes 
between mechanics and dealers 
there, he said, began when six 
dealers “locked out” their mechan- 
ics. Workers in three more shops 
walked out in support, he said. 

* * * 
“T CERTAINLY don’t think elec- 
tion to the CIO job will weaken 
Reuther in the UAW,” one source 
said, “After all, his organization in 
the union has been carefully built 
up over a period of years, and it 

runs pretty smoothly.” 

The same spokesman pointed 
out that it was also unlikely Reu- 
ther would carry any added 
weight in the industry. CIO un- 
ions are autonomous, he noted, 
and the fact that Philip Murray 
for many years doubled as CIO 
head and president of the United 
Steel Workers gave him no added 
leverage at contract time. 

Most negotiations for automotive 
labor are now carried on by clearly 
delineated subdivisions of the UAW, 
with Reuther rarely entering into 
discussions. There is a UAW divi- 
sion, for instance, for each member 
of the industry’s Big Three. 

* * 7 

OWEVER, some industry 

sources predicted that, with 
Reuther necessarily devoting less 
time to UAW affairs, a larger role 
was in prospect for Emil Mazey, 
who as UAW secretary-treasurer 
has been the 45-year-old redhead’s 
trusted lieutenant and second in 
command. 

Fate of the CIO itself, in the 
wake of a rancorous struggle for 
the job vacated by Philip Mur- 
ray’s death, was another focal 
point of industry interest. 
Haywood partisans hotly denied 
that their insistence on a last-ditch 

(Continued on Page 57, Col. 1) 
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Bargain Counter Accents Seasonal Items— 


This “bargain counter” is featured at Markad Motor Co. (Ford), East Cleveland. Bob 
Hulderman, Markad manager, says the counter is kept stocked with seasonable 
merchandise, and “we make sure prices are the best we can offer."' The self-service 
counter is located at one of the major entrances to the service department. 
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DuPont Defendants Insist 
Competition Ruled Deals 


CHICAGO. — In counterattacking 
Government charges of conspiracy 
and monopoly in the duPont trial, 
defense attorneys have striven to 
show that competitive factors have 
guided relations among the duPont 
interests, General Motors and U.S. 
Rubber. 

Rather than “controlling” GM 
and U.S. Rubber, the lawyers in- 
sist, the duPonts have been over- 
ruled in their recommendations 
to these companies. 

The trial now is in recess until 
Jan. 5 because of the illness of 
Willis L. Hotchkiss, chief Govern- 
ment attorney in the civil antitrust 
action. Friends said he was suffer- 
ing from overwork. 

Along with E. I. duPont de Ne- 
mours & Co. and 117 members of 
the duPont family, GM and U. S. 
Rubber are defendants in the suit, 
which seeks dissolution of the large 
duPont stock holdings in the latter 
two firms. 

Citing purchases of duPont lac- 
quer, GM Attorney Ferris E. Hurd 
has contended that GM originally 
started buying duPont’s Duco be- 
cause it provided the best finish for 
automotive products. 

In the early days of the auto 
industry, Hurd said, paint re- 
quired 20 to 25 days to dry and 
produced an unsatisfactory finish. 
A GM committee examining the 
problem in 1920, he said, decided 
that Duco was better than any 
paint previously used and that it 
needed fewer applications. 

GM’s Fisher Body division then 


Used-Car Bulletin from Detroit... 


Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


Dec. 3 


(Prices declined slightly. Sharp cars 
still bumping prices. Sold 61 cars out 
of 113 offerings.) 

BUICK—’51 Super 4-dr., $1,660*. ‘50 
Special 4-dr., $1,125; RM 4-dr., $1,- 
410*; Super 4-dr., $1,210, $1,125*. 
49 RM conv., $1,200*. 

CADILLAC—’48 (60) 4-dr., $1,240*. 

CHEVROLET — ’52 SL Deluxe 2-dr., 
$1,615*. °’51 Bel-Air, $1,435*; SL 
Deluxe 4-dr., $1,225*. ‘50 Bel-Air, 
$1,240, $1,365*; FL Deluxe 4-dr., 
$965. 

DeSOTO—’50 Deluxe club coupe, §$1,- 
150*. ’49 Custom 4-dr., $1,200*. 

DODGE—’48 Deluxe 4-dr., $435. 
Custom 4-dr., $300. 

FORD—'51 conv., $1,330*; Custom (8) 
2-dr., $1,280, $1,385*, $1,275; Custom 
(6) 2-dr., $1,160. °50 Custom (8) 
2-dr., $1,010, $1,020, $1,050, $1,030, 
$1,090; 4-dr., $1,110. °49 Custom (8) 
2-dr., $775, $810, $725; Custom (6) 
2-dr., $660, $620. 
$425. 

MEKCURY — '51 4-dr., $1,530*. 
2-dr., $1,180. °49 4-dr., $915. 
NASH—’50 Statesman 2-dr., $850. 

Ambassador 4-dr., $600. 

OLDSMOBILE — ’51 (88) conv., 
850*. ‘50 (98) 4-dr., $1,460*; (88) 
4-dr., $1,400*; 2-dr., $1,190. °49 (88) 
2-dr., $1,010; (76) 4-dr., $960; club 
coupe, $1,015. °48 (78) 4-dr., $730. 
'47 (66) 2-dr., $460, $500. 

PACKARD — ’48 club coupe, $680; 

$1,- 


4-dr., $635. 
PLYMOUTH — '51 Concord 2-dr., 
110. '46 Deluxe club coupe, $470. 
PONTIAC — ‘48 Chieftain (8) 4-dr., 
$790; 2-dr., $850. 
STUDEBAKER — '50 Champion 4-dr., 
$830. 


"46 


"46 SD (8) 4-dr., 
"50 
49 
$1,- 


Nov. 26 


(Market fair. Sold 64 cars out of 

111 offerings.) 

BUICK—’52 Super 4-dr., $1,975*. '50 
Super 4-dr., $1,150; RM 4-dr., $1,- 
500*, $1,460*. '49 RM 4-dr., $1,060*. 

CADILLAC—’47 (62) 4-dr., $900*, ’41 
2-dr., $400°*. 

CHEVROLET—’50 SL Deluxe 2-dr., $1,- 
085*, $1,065; Bel-Air, $1,350*. °49 
SL Deluxe 4-dr., $930, $825. °41 2- 
dr., $210. 

DeSOTO—’48 Deluxe 4-dr., $680. 
Deluxe 4-dr., $535. 

DODGE—’52 Wayfarer 2-dr., 
'47 Custom 4-dr., $510. 
club coupe, $415. 

FORD—’51 Custom (6) 2-dr., $1,115; 
Custom (8) 2-dr,, $1,280, $1,325, $1,- 
370. '50 Deluxe (6) 2-dr., $875; Cus- 
tom (8) 2-dr., $1,085. 49 Custom (8) 
2-dr., 2 at $725, $690; 4-dr., $700. 
"48 SD (8) 2-dr., $590. '47 conv., 
$545. '46 SD (8) 2-dr., $340. 

HUDSON—’51 Hornet 4-dr., $1,650. °48 
Super (6) 4-dr.. $530; 2-dr., $515. 

KAISER—’51 4-dr., $1,305, '48 4-dr., 
$365. 

LINCOLN—'49 2-dr., $1,000*. ’47 4-dr., 
$350. 

MERCURY—'51 2-dr., "50 2- 
dr., $1,050*. 

OLDSMOBILE—'51 (98) 4-dr., $1,900*. 
"48 (76) 4-dr., $685*, $615. °46 (78) 
4-dr., $380. 

PLYMOUTH—'49 SD 4-dr., $900. 
Deluxe 4-dr, $595. 

PONTIAC—’50 Chieftain (8) club coupe, 
$1,335". '48 SL (8) 2-dr., $850. °'47 
Chieftain (8) 4-dr., $550; club coupe, 
$625. 

STUDEBAKER—’50 Champion 4-dr., 
$900; club coupe, $860. 49 Champion 
club coupe, $610. 


47 


$1,385. 
’46 Custom 


$1,600*. 


"48 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 47, 54, 55 





started using Duco, Hurd said, but 
the corporation continued to study 
competitive makes. However, he re- 
lated, duPont retained the biggest 
share of GM business by granting 
discounts on large orders. 


Brought into the picture also was 
Charles F. Kettering’s opposition to 
the duPonts in the matter of per- 
forming certain types of research. 
The result, Hurd said, was that 

(Continued on Page 59, Col. 3) 


Cadillac Kicks Off 
Dealer Meetings 
On 753 Sales Plans 


DETROIT.— Members of Cadil- 
lac’s retail organization met here 
last week to discuss 1953 sales plans 
with factory officials. 

More than 1,000 dealers, distribu- 
tors and sales representatives at- 
tended the two-day gathering. 

Among the speakers were Don E. 
Ahrens, Cadillac general manager, 
and J. M. Roche, general sales 
manager. 

The Detroit sales meetings were 
the first in a series to be held 
throughout the country. December 
meetings are scheduled for Chicago, 
Buffalo, Boston, New York, Atlanta, 
Houston and Kansas City. 

West Coast groups will meet in 
January in Los Angeles, San Fran- 
cisco and Portland, Ore. 


Canadians Seek 


Design Changes 


CALGARY, Alta—The Western 
Automobile Assn. has urged manu- 
facturers to consider design changes 
to lower the cost of repairs after 
minor accidents. 

The unanimous request, directed 
at the Automobile Manufacturers 
Assn. of Canada and the United 
States, came from delegates of the 
British Columbia Automobile Assn., 
the Alberta Motor Assn., the Sas- 
katchewan Motor Club and the 
Manitoba Motor League. 

Earlier in the groups’ two-day 
meeting, Warren Hastings, of To- 
ronto, executive vice-president of 
the Canadian Automobile Assn., 
suggested a “three E” program— 
education, engineering and en- 
forcement—for improving driving 
standards. 


Economic Club to Air 
Trade Link with Politics 


DETROIT. — Lewis W. Douglas, 
former ambassador to Britain and 
now board chairman for Mutual 
Life Insurance Co. of New York, 
is scheduled to interpret the rela- 
tionship of “Commerce and Inter- 
national Politics” for the Detroit 
Economic Club today (Dec. 8) at 
the Sheraton-Cadillac Hotel. 

Douglas is president of the Amer- 
ican Academy of Political Science. 

Dr. Morris Sayre, chairman of 
the Citizens Committee for the 
Hoover Report, will review “What 
Progress Have We Made on the 
Hoover Report?” at the meeting 
next week, Dec. 15. 


SS 





Brakes Lagging 
Behind Autos, 
Booklet Claims 


ST. JOSEPH, Mich. — Claiming 
that brake design has not kept 
pace with design of today’s auto- 
mobiles, increased horsepower and 
better roads, Auto Specialties Mfg. 
Co., St. Joseph, has published a 
booklet portraying brake develop- 
ment from the hold-back straps of 
the horse and buggy to booster- 
powered internal expanding brakes. 

The booklet says internal expand- 
ing brakes have changed little in 
basic design since the second decade 
of automotive history, when the 
average car had four or six cylin- 
ders with 25 horsepower, weighed 
2,200 pounds and had a speed of 
around 30 miles an hour. 

It also points to the disparity 
between traffic problems of an age 
that had two million cars on a 
quarter of a million miles of paved 
highways, and one which is cram- 
ming 52 million cars onto some- 
thing over a million miles of paved 
roads. 

Available to any car or truck 
dealer, the booklet contains data 
on stopping distances, accident 
causes and cars with faulty brakes. 


U.S. Publicity Hit 
Ramspeck Calls for Study 


Of Federal Releases 


WASHINGTON. — Robert Ram- 
speck, civil service chairman, asked 
for a study of the work of Gov- 
ernment information men, at the 
annual meeting of the Public Re- 
lations Society of America here 
recently. 

Ramspeck said he believed it was 
improper for a department head to 
advocate, at Government expense, a 
program he would like adopted. As 
an illustration, he said he thought 
the Democratic Party, rather than 
the Government, should have 
financed arguments for the Bran- 
nan farm plan. 

Ramspeck’s study proposal came 
during a panel discussion of “Gov- 
ernment public relations—is it in- 
formation for public benefit or spe- 
cial pleading for the ins?” Congress 
should pass a law, Ramspeck con- 
tended, on what it wants in the 
way of Government information 
releases. 


Boston Is Holding 
Show This Week 


BOSTON.—More than $1 million 
worth of motor cars will be on dis- 
play at the International Automo- 
bile Show in the Mechanics Bldg. 
here Dec. 8-14. 

An exhibit featuring “Cars of the 
World,” with cars from each coun- 
try that manufactures them, will 
represent $50,000 in automobiles. 
These include the Bentley and Rolls 
Royce from Britain, the Porsche 
from Germany, the Cisatalia from 
Italy and the Delahaye from 
France. 

On display as part of the “Motor- 
cade of 1953” will be custom cars, 
sports cars, classical cars, Indian- 
apolis race cars, antiques, motor- 
cycles and automotive accessories. 
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Newest for Truckers— 


Said to give an average of 25 percent 
more mileage, this new tire, the U. S. Roy- 
al Fleetway, has been introduced by U. S. 
Rubber. Rayon cords are solutioned in a 
special plastic resin which, the company 
claims, bonds the rubber coating perma- 
nently and insulates the cords against 
chafing. Groove cracking also is sharply 
reduced, it is said. That's Miss New York © 
City furnishing the background. 


AUTOMOTIVE NEWS, DECEMBER 8, 1952 






| Most complete, detailed analysis of 
i NEW YORK AUTO REGISTRATIONS 
First 9 months of 1952 


eo) tT ae ee he eh atl aet | 
New York during the first 9 months of 1952, ask for 
your copy of this important Journal-American survey. 
up buying 
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A borough-by-borough analysis. points 


PTT Me let oe 
Just call a Hearst Advertising Service man, ask him 
to show you the new Automobile Registrations survey and 


discuss its usefulness in forming your New York sales plans. 


————E > 


The Journal-American reaches New York’s largest 
evening audience by an overwhelming margin 


than the second; 290,000 more than the third. 
In New York’s 
. first in buying 


LL the colorful, extravagant comparatives and 
superlatives that attempt to describe New York And you get quality as well! 
in this eight best suburban counties . . 


more families buy 


boil down to one advertising certainty .. . 





man-sized market, you must think in terms of volume. 

Here, where your sales opportunity is lim- 
ited only by your sales effort, the home-going 
Journal-American is read and shopped by 42 of 
every 100 families who read a metropolitan 


evening newspaper. That’s 123,000 families more 


NATIONALLY REPRESENTED BY 


HEARST ADVERTISING SERVICE 





Sigeeles. 


potential and retail sales .. . 
the Journal-American than buy the two other 
evening papers combined. 

Only through the Journal-American can you 
step right into the homes of New York’s largest 
evening audience. 
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A HEARST NEWSPAPER 











Sullivan Wins Calif. Golf Tourney— 


J. Richard Sullivan (center), general manager of Milliken Chevrolet, 
Calif., is awarded the championship trophy for winning the recent golf tournament 
sponsored by motor-car dealer associations of Southern California and Los Angeles. 
Presenting the award is Charles H. Elmendorf (right), executive secretary of the 
dealer groups and tournament coordinator. At left is Willie White, general manager 
of Berl Berry, Inc. (Lincoln-Mercury), Los Angeles, who was defeated by Sullivan. 


Culver City, 


Wondering how new-car and truck production and sales are making out? AUTOMO- 


TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the showroom traffic. 
various ways. 


automotive industry, every week throughout the year. 
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Unique Problems Challenge Dealers’ Ingenuity .. . 


Broadway Business Different 


By Ed Brown 
Staff Correspondent 

NEW YORK.—The operation of 
an automobile dealership on Broad- 
way is probably as different from 
that of any other locale as the 
operation of a blacksmith shop is 
from a service station. 

On Broadway the dealer is cop- 
ing with an entirely different type 
of customer. The salesmen in the 
average Broadway dealership are a 
tribe of their own, and they are 
likely to be completely out of their 
depth when working anywhere else. 

The Broadway dealership de- 
pends upon showroom traffic for 
99 percent of its sales. It seems 
that a good salesman, seeing a 
prospect enter, must be able to 
sense what kind of car he is 
after, how much he is willing to 
pay and whether it will be worth 
the time to attempt to push a 
sale. 


greatest advantages to the dealer 
is the constant pedestrian flow past 
his showroom windows. Conse- 
quently, a bright, inviting show- 
room is a prerequisite. 

However, passer-by trade is in- 
sufficient to meet the average deal- 
er’s overhead. 

The. overhead involved in the 
operation of a New York dealership 
is heavy enough, and to this dis- 
advantage must be added the extra 
one of doing business in probably 
what is the world’s most expensive 
advertising area. 

Rates of the New York papers 
make it almost prohibitive for 
the average dealer to buy big 
display-ad space. And if the 
dealer could afford big ads, he’d 
be hard put to devise copy that 
would “grab” the reader’s eye in 
this city, which offers so many 
things to divert attention. 


So, by using what may be avail- 


However, the dealer must create |able in his advertising fund, the 
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profit-building line. 


Win more and more 
postwar cars reaching service age, 
now, more than ever, the word CARTER 
means extra sales and profits to garages, 
service shops and dealers. 


CARTER CARBURETOR CORPORATION 
St. Louis 7, Missouri 


Division of American Car and Foundry Company 






FUEL FILTER 


See your nearest Carter distributor or 
jobber and stock up with this fast-moving, 










This is done in| dealer must spark up enough inter- 
One of Broadway’s!est in his small allotted space, gen- 






CARBURETER 


ey Ce: 


OLUME AND PROFIT! 












erally on the classified pages to 
win over customers. 

M. C, Gale, president of Monarch 
Buick, Inc., generates interest by 
trying to do something different in 
his showroom as often as his bud- 
get and conditions will permit. 

In the classified sections, Gale 
has advertised the “New York pre- 
miere of the new Buick Skylark” 
as part of ‘“Monarch’s’ Motor 
Show.” In his showroom, Gale has 
attempted to give the viewer a 
presentation of Buicks from the 
1911 model to today’s Skylark, with 
special emphasis on the develop- 
ment of the convertible. 

Gale admits that there is no 
way of determining just how 
much such a show does to de- 
velop interest in the purchase of 
a@ new car among casual observ- 
ers. But it does bring Monarch’s 
name to the attention of poten- 
tial buyers who are undecided 
about where to go. 

Stunts such as these also help 
develop word-of-mouth advertising. 
This alone is impossible to measure, 
but it must account for a good deal 
of the traffic in Gales’ showroom 
these days, since his radio and 
newspaper advertising is held to a 
minimum by the high rates. 

In conjunction with the motor 
show and the exclusive New York 
showing of the Skylark, the walls 
of Gale’s showroom are lined with 
a photographic panorama of “Life 
in America,” through the courtesy 
of Life magazine. As an added 
feature, Gale is running a contest 
in which some lucky motorist will 
be able to trade his present car 
even-stephen for a new Buick. 

All the contestant must do is 
write in 50 words or fewer why 
he likes Buick’s power steering, 
after test-driving one of the dem- 
onstrators and having his own 
car appraised at Monarch’s show- 
rooms. 

The winner either trades his own 
car for the new Buick of his choice 
or, if he has purchased a new 
Buick during the run of the con- 
test, the difference between the 
tradein value of his old car and 
the price of his new car is re- 
turned to him. 


Gale has three judges for the 
contest, which will end Dec. 6. 
They are Wallace M. Hughes, auto- 
motive editor of the Journal- 
American, Fred Morrissey, of Kud- 
ner Advertising Agency, and Joseph 
W. Farlow, executive vice-president 
of the Automotive Merchants Assn. 
of New York. 


Automobile selling along Broad- 
way can be pure migraine, but it 
is certainly a challenge to resource- 
ful dealers. 


Car Makers Eye 
New Low-Priced 


Automatic Dimmer 


DETROIT. — At least four auto 
manufacturers were reported to be 
considering a new, low-priced auto- 
matic light-dimming device here 
last week. 

While the car-makers’ tests of 
the dimmer are not yet completed, 
it is reported by the manufacturer, 
Auto-Dim division of the Television 
Co. of Maryland, Baltimore, to be 
the least expensive automatic light 
dimmer offered on the market. 


The company said that the de- 
vice may be mounted under the 
grille, or any other suitable for- 
ward position on the outside of the 
car. It is wired to the conventional 
dimmer switch on the inside of the 
car, and manual operation of the 
light-dimming operation is possible 
if desired. 

Auto-Dim said that its tests 
showed that the device functioned 
when entering fog, in heavy storms 
and urban areas as well as on the 
highway. 


Roberk, Mirror Producer, 


Moves Into New Plant 

NORWALK, Conn.—Roberk Co. 
manufacturer of car mirrors, has 
moved into its new plant on Emer- 
ald St., combining offices and fac- 
tory. 

The firm was founded seven 
years ago by Morris L. Berke and j 
Joseph M. Robins. 
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Several weeks ago in this space we suggested 
you call the nearest Nation’s Business office and 
ask to see the new National Analysts Truck 
Study. 


Now, why in the world should you bother? 
You’re busy, and besides, everybody and his 
brother are after you to buy space in one thing 
or another. 


We'll give you a couple of good reasons .. . 


First off, even if you never bought a dime’s 
worth of advertising, there’s a lot of fresh, per- 
tinent truck data in this study that you may not 
know about. 


Like what, for instance? 


Like the number of companies operating fleets 
of 50 or more trucks. How’s that? You say 
you know them? Well sure — you have to stay 
close to the big operators. 


mass coverage of business management 








CHAPTER III 


But how about the thousands and thousands of 
businessmen who operate less than ten trucks? 
They add up to the ownership of seven million, 
three hundred thousand trucks. 


How much do you know about them? 
That’s what this new study is all about. 


Everybody in your business who’s seen it so far 
likes it. We keep reading reports from our sales- 
men where they’ve even been invited back to 
show it to the sales manager, the vice-president 
in charge of this or that. 


Sure, it’s got a lot of Nation’s Business in it. But 
it’s painless, and profitable reading. 


For instance, NB’s 800,000 paid subscribers 
operate two million trucks. Just about divided 
evenly, too, above and below 1% ton. At least 
718,000 of these are 4 years old or more, just 
about ready for some enterprising salesman like 
yourself to do something about them. 
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Look what Nation’s Business gives you. . . 


Lowest cost among all business and news magazines for 
executive coverage. 


250 businessmen for a dollar — $4.12 per page per thousand. 
Strong with dealers and the service trades. 


No. 2 magazine to the Satevepost for the selling of trucks, 
truck tires and such. 


Anyway, it all adds up to the happy fact that 12 
advertising pages in a year, put in front of NB’s 
800,000 audience will sock in 9,600,000 mass 
sales impressions where you need them most. 


Well, like we said in the beginning, why don’t 
you contact the nearest NB office and ask to 
see the new National Analysts Truck Study. 


NATION’S BUSINESS 


a general magazine for businessmen > 
DETROIT, CLEVELAND, CHICAGO, NEW YORK, WASHINGTON, D. C. 





—— 
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Moftley's (Hudson) Opens in Houston— 








This is the new home of Motley’s (Hudson), 1707 W. Gray, Houston, which held its 


grand opening recently. Mack Motley is the proprietor, = 








Goodyear Story 
Booklet Traces Growth 
Since Start in ’98 


AKRON.—In answer to a grow- 
ing volume of requests for informa- 
tion about the company, Goodyear 
Tire & Rubber Co. has issued a new 
booklet, “The Goodyear Story,” ac- 
cording to P. W. Litchfield, chair- 
man of the board. 

In 1898, the booklet says, the 
founders purchased an old straw- 


board factory in Akron and, with 
a small group of employes, began | 
the manufacture of rubber prod- | 
ucts. The initial investment, most | 
of which was borrowed, was $13,- | 
500. 


In 1951, Goodyear became the 
first company in the industry to 
pass the $1 billion mark in sales, 
the booklet says. 

At present, Goodyear has 22 
plants in the U. S., operates 21 sub- 
sidiary companies, and has plants 
in 17 foreign countries. 


































—= Coming Events== 





Dealer Conventions 


Dec. 8-10—Ohio Automobile Dealers Assn., 
Statler Hotel, Cleveland. 

Feb. 14-18, 1953 — National Automobile 
Dealers Assn., San Francisco. 

March 9-10, 1953— Canadian Automotive 
Wholesalers & Mfgrs. Assn., King Ed- 
ward Hotel, Toronto, 

March 9-10, 1953 — Louisiana Automobile 
Dealers Assn., Jung Hotel, New Orleans. 

March 23-24, 1953—lowa Automobile Deal- 
ers Assn., Hotel Fort Des Moines, Des 
Moines, 

Sept. 21-22, 1953 — Minnesota Automobile 
Dealers Assn., Hotel St. Paul, St. Paul. 

Sept. 27-28, 1953— Georgia Automobile 
Dealers Assn., Atlanta Biltmore Hotel, 
Atlanta. 


* x * 


Dealer Auto Shows 


Jan. 25-31, 1953 — Syracuse Automobile 
Dealers Assn.. War Memorial Bldg., 
Syracuse, 

Jan. 25-Feb. |, 1953— Baltimore Show, 
Inc., 5th Regiment Armory, Baltimore, 
Md. 

Jan. 30 - Feb. 8@—Los Angeles International 
Automobile Show, Pan Pacific Auditor- 
ium, Los Angeles. 

Jan. 31- Feb. 7, 1953—50th anniversary 
show, Buffalo Automobile Dealers Assn., 
Masten Armory, Buffalo. 

Jan. 31-Feb. 8, 1953—Greater St. Louis 
— Assn., Keil Auditorium, St. 
ouis. 








Feb. 7- 13, 1953 — Milwaukee County Auto 
Dealers' Assn., Auditorium Blidg., Mil- 
waukee. 

Feb, 18-22, 1953—Fort Wayne Auto Trade 
Assn., War Memorial Coliseum, Fort 
Wayne, Ind. 

Feb, 21 - March 1, 1953 — Washington Au- 
tomotive Trade Assn., Washington, D. C. 

Feb. 28- March 7, 1953—Johnstown Auto- 
mobile Dealers Assn., Cambria County 
War Memorial, Johnstown, Pa. 

Feb. 28- March 7, 1953—Motor Car Deal- 
ers of Greater Kansas City, Kansas City, 


Mo, 

March 7-15, 1953 — Seattle Automobile 
Dealers Assn., Seattle Armory, Seattle. 
March 14-21, 1953 — Rochester Automo- 
bile Dealers Assn., Rochester, N. Y. 
March 14-22, 1953 — Chicago Automobile 
show, International Amphitheater, Chi- 

cago. 
March 21-29, 1953— Motor Car Dealers 
Assn. of San Francisco, San Francisco. 
March 24-April 1, 1953— Fresno Motor 
Car Dealers Assn., Fresno, Calif. 
May 22-24, 1953 — Southeast Automotive 
Show, Miami, Fla. 
* * * 
Aftermarket Shows 
March 26-29, 1953 — Southwest Automotive 
show, Automobile Bldg., Fair Park, 
Dallas. 
* * * 


General 


Dec. 9— Milwaukee County Automobile 
Dealers Assn. meeting, Milwaukee. 


Globe originated the principle of lifting a car by its 
frame instead of by wheels or axles. And the Frame- 
Kontact Hoist pioneered by Globe is hailed as the 
most important advance since automobile hoists 
were first introduced a quarter century ago. 


These revolutionary Globe Frame-Kontact Hoists 
are easy to install, easy to use. Cars are “‘spotted”’ 
merely by driving into front wheel wells. When 
down, these hoists provide neat, unobstructed floor 
space. There’s plenty of elbow room for the mechanic 
under a Globe Frame-Kontact Hoist—he can do 
better work and do it faster! 









Single Post Globe 
Frame-Kontact Hoist 


Ideal for lubrication, brake inspec- 
tion and repair, tire and wheel jobs, 
installing tire chains, general service 
and maintenance. 


*Globe Frame-Kontact Hoists are manu- 
factured under one or more of the following 
U. S. patents: 2593630—2593635. Other 
U. S. & Foreign Patents pending. 





GLOBE HOIST COMPANY, 1000 E. MERMAID LANE, PHILA. 18, PA, 
Factories at Des Moines, lowa and Phila., Pa. 


Globe Hoist Company 
1000 E. Mermaid Lane 
Philadelphia 18, Pa. 


I want to know all about Globe Frame-Kontact Hoists. 


Dual Post Globe 
Frame-Kontact Hoist 


Has all the advantages of the Single 
Post type PLUS wide-open accessi- 
bility. There is an unobstructed aisle 
lengthwise of the car: removal and 
replacement of transmissions, drive 
shafts, and other under-car parts 
are speeded. Use the coupon to 
send for illustrated booklet on Frame- 
Kontact Hoists. 


AN-442 


Dec, 10-13—Automotive Service Industries 
show, Municipal Auditorium, Atlantic 
City, N. J. 

Jan. 26-28, 1953 — Truck Trailer Manufac- 
turers Assn., twelfth annual convention, 
Edgewater Gulf Hotel, Edgewater Park, 
Miss. 

Feb. 2-5, 1953— Automotive Accessory 
Manufacturers of America Exposition, 
Grand Central Palace, New York City. 


Feb. 26- March |, 1953 — Pacific Automo- 
tive Show, Civic Auditorium, San Fran- 
cisco, 

April 4-12, 1953 — International Motor 
Sports Show, Grand Central Palace, New 
York City. 

April 21-24, 1953— Middle Atlantic Re 
gional Automotive Show, Commercial 
Museum, Philadelphia. 

Nov. 9-12, 1953 — American Petroleum In- 
stitute meeting, Conrad Hilton Hotel, 
Chicago, 


More Executives 


Reaching Top 
Via Sales Route 


NEW YORK.—A larger percent- 
age of the executives of the biggest 
U. S. companies are reaching their 
present positions by way of the 
sales ladder, says Fortune maga- 
zine. 

In a study of the careers and 
origins of 900 top managers in U. S. 
industry, Fortune found that more 
than a third of the younger execu- 
tives came up through sales, com- 
pared with one out of eight of 
their elders. 

The magazine said that the rea- 
son for sales being the modern 
way to advancement is found in the 
growing complexity of large cor- 
porations. 

“Many of the big companies 
have become too vast for the spe- 
cialist in law or finance or engi- 
neering to manage,” the article 
said, adding that today’s industry 
needs men with “a capacity for tak- 
ing a broad view of company activi- 
ties, and an ability to get along 
with people.” 

The survey found that the typical 
executive is born the son of a busi- 
nessman in the midwest or east, 
went to college for four years, and 
Studied business and science. 

He is now between 50 and 60 
years old, and has held his present 
position for six years. He earns be- 
tween $70,000 and $80,000 a year, 
or $30,000 more if he is the chief 
executive officer, the magazine 
says. 


High Schools Get 


New Auto Primer 


PEORIA, Ill.—Charles A. Bennett 
Co., 237 N. Monroe St., Peoria, is 
the publisher of a new automotive 
textbook intended primarily for 
high school driver education and 
introductory auto mechanics 
classes. 

Called “Exploring Automechan- 
ics,’ the 318-page illustrated text 
includes sections on high-compres- 
sion engines with hemispherical 
combustion chambers, power steer- 
ing, dual-range automatic drives, 
and other features found on post- 
war and late prewar autos, the 
Bennett company says. 

Priced at $3.96, the book includes 
reading assignments with ques- 
tions, tests and instructions for 
actual work on engine, electrical 
and chassis jobs, along with illus- 
trated instruction sheets. Enough 
material is included, the publisher 
says, for a four-semester course. 


Friend in Need 
Amarillo Dealer Helps Free 


Snowbound Drivers 


AMARILLO, Tex.—Southwest Mo- 
tors, and Dudley Hill, manager of 
the company, have received public 
thanks from Sheriff Paul Gaither, 
of Potter County, for help they 
gave in rescuing stranded motorists 
on the night of Nov. 23. 

Nine inches of snow, with drifts 
head high, that came within a few 
hours, blocked highways over a 
wide area, and many tourists and 
local motorists were hopelessly 
stuck in drifts or had skidded into 
snow banks. 

Southwest Motors furnished a 
Jeep to aid in rescue, and Hill 
worked through the night along 
with highway men. 





Nesbit Heads Service 


Grayle S. Nesbit has been ap- 
pointed service manager of Hum- 
phreys Motors, Inc. (DeSoto-Plym- 
outh), 1602 Florida Ave., Jackson- 
ville, Fla. 
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OUT OF 


Man-to-Man, doesn’t this make sense to you? 
For some time, we have been going to automobile manufacturers 


with the following line of reasoning! 


FACT: It’s the man of the house (9 times out of 10) who selects the make 

of the family car; 

FACT: ESQUIRE is America’s most influential magazine 

edited specifically for men; 

CONCLUSION: You are passing up a prime market for new car sales 

if your advertising does not appear in ESQUIRE. 

Naturally, we have a wealth of material to answer the question: 

“Why ESQUIRE over the other men’s magazines?” Here are just a few samples: 
The ESQUIRE reader has the money to buy! His average income is $10,472 a year 
—more than 3 times the national average. 

The ESQUIRE reader is in the creamy upper strata of car-owners. 

92.2% own cars — and 20.5% own two! 

The ESQUIRE reader likes new things. 8 out of 10 bought their cars new! 

1 out of every 4 ESQUIRE readers is planning to buy a new car in the next six months! 
And...25% of the ESQUIRE readers are undecided about what make to buy! 
Pretty strong story? We think so. And apparently, 

more and more automobile manufacturers are beginning to agree. 

For, within the last two months, three of the top names in the industry 

have signed up for campaigns in ESQUIRE! 

So, the next time you start thinking about your magazine 

advertising list, think about Esquire and buy it. Chances are, 

9 out of 10, you’ll be glad you did. 
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PA Dealers Visit Packard Plant— 


Packard dealers and salesmen of the Pittsburgh area flew to Detroit to preview 
1953 models and to hear Packard's president, James J. Nance, outline plans for the 
company's expansion. Boarding the plane are William P. Goodwin and Harry Sturm, 
Braddock; A. J. Schwartz and Allen F. Rosenthal, Brentwood; John S. Proctor and Owen 


Proctor, Irwin; Mr. and Mrs. Conrad B. Keisling, Carnegie; John McCurdy, Oakmont; 
Mr. and Mrs. L. A. Schuckert, McKees Rocks; Waymon Todd and David Todd, Aliquippa; 
C. F. Sanguigni and Thomas Nichols, Piitsburgh; Fred K. Becker jr., Fred K. Becker III 
and Paul Schneider, Mt. Lebanon; Andy Niklas jr., Clairton; Charles W. Tyson and 
C. F. Neil, Wilkinsburg, and William Mooney, Wade Mooney, W. L. McCallister, and 
Marcus West, McKeesport. 


Stamping Firm Set Up 
BOWLING GREEN, O.—Midwest;The new firm will manufacture 
Stamping & Mfg. Co. has been or-| pressed metal parts and assemblies 
ganized here by Wilfred Williams |for the automotive, household ap- 
and James W. Robinson, formerly | pliance, electrical and agricultural 
with Acklin Stamping Co., Toledo. |industries, it was announced. 





Suggested 
List 
$2 500 per set of 4 


Visit Booth 
1116 
AS| Show 


prices. 
long lasting beauty. 


TODAY. 


Not hundreds of dollars extra for wire wheels; 
Spokes offer authentic Continental Custom Wire Wheel styling and beauty at popular 
Sport-Spokes are constructed of quality wire, handsomely chrome plated for 
In every respect they are designed for discriminating motorists. 
These spoke discs fit over the hub cap, fasten securely to the wheel with just four 
spring steel clips and are installed or removed in a jiffy. ORDER YOUR SUPPLY 
. Sport-Spokes are destined to be the rage with your customers tomorrow! 
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No Blues Singing in New Orleans. . . 


53 Models Stimulating La. Sales 


By Gordon Hebert 
Staff Correspondent 


NEW ORLEANS.—New-car sales 


here have taken a decided turn for 


the better during the past 30 days. 





,minded with the introduction of 
new models. 

One dealer who hasn't yet intro- 
duced his new models may have hit 
the nail on the head by saying, 


Dealers are receiving the abund- | “The public has received a shot in 


ance of cars they had expected 
prior to introduction of new mod- 
els, and they are moving them. 


Dealers who have already in- 
troduced their ’53 cars to the pub- 
lic say they are getting a wonder- 
ful reception, and showroom ac- 
tivity has been beyond expecta- 
tion. As a matter of fact, dealers 
with new merchandise have al- 
ready accumulated a backlog of 
orders. 

The lively activity may be attrib- 
uted to a number of factors: 

1. Dealers have taken a new lease 
on the life of the business and are 
doing a better job of merchandising 
and promotion. 

2. Salesmen, to be 


too, seem 


working harder and are in a better 
spirit with cars available. 
3. The 


public is automobile- 















Write for illustrated literature, prices and complete details 


not even a hundred dollars! 


the arm with a number of factories 
introducing new cars, completely 
restyled, and they believe that we 
dealers who still have ’52 cars to 
sell are making crazy deals. What- 
ever it may be, the market has 
been stimulated.” 

Dealers all agree that custom- 


Volkswagen Eyes Sites 
For Canadian Plant 


HAMILTON, Ont. — Volkswagen, 
German manufacturer of small 
four-seater cars, is studying the 
Hamilton and Toronto areas as 
possible sites for a small plant, 
according to J. H. Moore, Hamilton 
district industrial commissioner. 

The company is seeking a site 
of about 30 acres, Moore said, but 
it will be some months before a 
decision is made. 





Sport- 





ers are shopping more than ever. 

A number of dealers are attract- 
ing showroom play with newspaper 
and radio advertising featuring the 
lowest delivered price in their re- 
spective lines. This price copy, ac- 
cording to dealers, also is directed 
against unauthorized outlets who 
are advertising so-called new cars 
beneath the local delivered price. 

Chevrolet dealers, grouped togeth- 
er, are running a. series of news- 
paper advertisements advising the 
public to be careful to buy new 
Chevrolets from an authorized deal- 
er to be sure they are brand new, 
and not driven many miles before 
delivery. Also, they are stressing 
the importance of a factory war- 
ranty and title to the new car. 

The used-car business is steady, 
according to most dealers, but 
stocks are larger because of the 
brisk new-car business. Prices are 
firm, but have a tendency to de- 
cline as a result of new models 
being introduced. 


New-car dealers who have been 
wholesaling most of their tradeins 
are now forced to keep more pieces, 
because independent dealers are 
getting loaded and not buying as 
frequently. 

Service and parts business has 
declined slightly among some deal- 
ers, but others still report record- 
breaking periods. 


Olds Conducts 
Service Parley 


On 753 Models 


LANSING.—Elmer E. Kohl, Olds- 
mobile general service manager, in- 
troduced an intensive program for 
servicing the 1953 Oldsmobile to 75 
members of the field service organ- 
ization at a five-day meeting here 
last week. 

One of the important subjects on 
the program was instruction on 
servicing the Frigidaire air-condi- 
tioning system which will be offered 
for ’53 models. 

Service representatives of the 24 
company zones were taught refrig- 
eration techniques so they in turn 
can instruct Oldsmobile dealer me- 
chanics in the operation and ad- 
justment of the units. 

Other subjects on the agenda 
were the quadri-jet carburetor, 
Hydra-Matic Super Drive, the Olds- 
mobile differential, and the hy- 
draulic and electrical systems on 
the ’53 models. 

William J. Buxton and G. R. 
Montgomery, assistant general serv- 
ice managers; A. R. Beaudion, chief 
school instructor, and other mem- 
bers of the Oldsmobile service de- 
partment, aided Kohl in conducting 
the meetings. 


Car Use Shatters 
Records in N.Y. 


ALBANY. — New Yorkers are 
driving more automobiles and burn- 
ing more gasoline this year than 
ever before. 

Motor vehicle registrations to- 
taled 3,996,934 in the first nine 
months of 1952, the State Motor 
Vehicle Bureau said. This figure is 
but 88,929 below the record figure 
of 4,085,863 for all of last year. 

Sales of 2,010,941,334 gallons of 
taxable motor fuel for the same pe- 
riod were announced by the State 
Tax Commission. For the first nine 
months of 1951, the figure was 
1,923,277,011. 

Tax receipts on motor fuel during 
April-September this year amount- 
ed to $65,395,770. In the correspond- 
ing period last year, the tax take 
was $62,033,616. 

Receipts from motor vehicle fees 
came to $14,736,763 in the same 
period. Last year’s receipts were 
$10,955,260. 


Schuyler to Move 

Schuyler Auto Corp., 430 Cen- 
tral Ave., Albany, plans to lease a 
building scheduled for construction 
at 61 Colvin Ave. The firm wil 
shift its operations to the new 
structure, which will include a 
showroom, service department anc 
garage. 


en 
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Satisfying U. C. Buyers 


Philadelphia Dealer Gives Warranties, Service 
As Part of Goodwill Program 


PHILADELPHIA. Efficiency, 
prompt service and courtesy have 
helped Jules 
goodwill and repeat business at his 
used-car lot. 

“I think it’s smart business to 
satisfy a customer,” opines Kutner, 
who has been in the automobile 
business since 1933 and who recent- 
ly acquired a Buick franchise here. 

“Some dealers spend thousands 

of dollars for newspaper adver- 
tising but forget that the pri- 
mary asset of their business is 
goodwill,” he says. “We always 
try to build up goodwill by serv- 
ing our customers.” 

Aside from offering a 30-day war- 
ranty on all used cars, Kutner pro- 
vides permanent service “practical- 
ly at dealer cost.” 

For example, although tires are 
not covered by the firm’s 30-day 
warranty, Kutner doesn’t turn down 
a customer if he should return 


Blackall Elected 
To Head ASME 


In Coming Year 


NEW YORK. — Frederick S. 
Blackall jr., president and treasurer 
of Taft-Peirce Mfg. Co., Woon- 
socket, R. I., was elected 1953 presi- 
dent of the American Society of 
Mechanical Engineers at the so- 
ciety’s 73rd annual meeting here. 

He succeeds Reginald J. S. Pig- 
gott, chief engineer of Gulf Re- 
search & Development Co., Pitts- 
burgh. 

New regional vice-presidents are 
Henry R. Kessler, manager of Re- 
public Flow Meters Co., New York; 
Paul R. Yopp, district sales man- 
ager, Babcock & Wilcox Co., At- 
lanta; Ben George Elliott, mechani- 
cal engineering professor, University 
of Wisconsin, Madison, and Harry 
R. Pearson, personnel director, Dal- 
las Power & Light Co., Dallas. 

Elected as directors-at-large were 
David W. R. Morgan, Westinghouse 
Electric Corp. vice-president, Phila- 
delphia, and Ralph L. Goetzen- 
berger Minneapolis-Honeywell Reg- 
ulator Co. vice-president, Wash- 
ington. 


Quebec May Seize 
Overweight Vans 


QUEBEC.—Seizure of overweight 
trucks and vans is contemplated by 
the Quebec Government to guard 
against highway “abuses,” Premier 
Duplessis announced. 

He told a press conference in 
Quebec City that the provincial 
government plans to introduce 
legislation at the session beginning 
Nov. 12 that will take care of the 
situation. 

Regulations controling trucks 
carrying heavy loads are already 
in effect, but Duplessis indicated 
the regulations need “teeth.” 


Chicago Ford Dealers 
Elect Mullery President 


Four new officers and three 
directors were elected at the an- 
nual meeting of the Metropolitan 
Chicago Ford Dealers Assn. 

Named as president was Don- 
ald ©. Mullery, of Broadway 
Ford, Inc., succeeding Carl Wil- 
dey, of Wildey, Inc. Fred Litsing- 
er, of Litsinger Motor Co., be- 
came _ vice-president; John J. 
Murphy, of Murphy Motors, Inc., 
secretary, and Clair Lambert, of 
Clair Lambert Motor Sales, Inc., 
treasurer. 

Directors chosen were George 
Sessler, of Miller-Sessler, Inc.; 
Carlton Rabb, of Stallworth Mo- 
tor Co., and Chet Schlatter, of 
Schlatter Motor Sales, Inc. 


* * * 


Baldwin Motors Opens 

Jim Baldwin Motors (Kaiser- 
Frazer and Willys) has been opened 
at 389 Court St., Binghamton, N. Y. 
James Baldwin, the owner, is a vet- 
eran in the automobile business. 
Joseph Levinsky is general man- 
eger, and Francis Basa is parts 
and service manager, 


E. Kutner build up} 


| within a month or so and claim he 
has a bum tire. 

“We give him a new tire,” says 
Kutner. “We think this is one of 
the best ways to build up our repu- 
tation. After all, it only amounts to 
throwing a bone to the customer, 


More Drivers in Florida 


| TALLAHASSEE.—Florida motor- 
| ists purchased 1,255,303 driver’s li- 
censes, the Florida Highway Patrol 
said in a tentative annual report. 
The total represented an increase 
| of 169,631 over last year. 


| and yet it makes him your friend 
as well as your customer.” 
“Because we go out of our way 
to keep our customers happy, we 
have built up a following. Many 
people have confidence in us, and 
they are our biggest and best ad- 
vertisers.” 
| Many of Kutner’s customers have 
| become veritable testimonials for 
the dealer by telling their friends 
and families about Kutner’s treat- 
| ment of buyers. “We have had some 
families which have bought from 
five to 10 cars from us within a 
year or two,” asserts Kutner. 


The dealer, who plans on devot- 
ing his time to new-car selling 


soon, insists that the only way to} 


do business is to “achieve a good 
name by the type of relationship 
that one has between himself and 
customers and other dealers.” 


WORCESTY 
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Training Car from Worcester (Mass.} Assn.— 


Charles M. Maykel (left), president of the Worcester (Mass.) New Car Dealers Assn., 
presents keys to two new sedans to Mayor Holmstrom, school committee chairman, as 
Thomas F. Power (right), superintendent of schools, looks on. The cars will be used 
for driver training at local schools. 
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AUTOMOTIVE WASHINGTON 
2 Dealers ‘l'ax Rulings 


Seen as Compatible 


By William Ullman 
Washington Correspondent 


PPARENTLY diverse decisions in two recent income tax 


cases affecting automobile 


dealers are readily reconcil- 


able upon analysis of the factual situations involved, in the 
view of Washington tax experts. 
In the case of W. R. Stephens, of Minneapolis, the Eighth 


Circuit U. S. Court of Appeals? 
decided Nov. 13 that 28 auto- 


mobiles upon which the deal- 
er had claimed depreciation and 
long-term capital gain on sale were 
not subject to depreciation or to 
the capital gain treatment because 
“the evidence shows that the peti- 
tioner held the cars in suit for two 
purposes; one, for use pending sale, 
and the other, for the purpose of 
sale.” 

In the other case involving 17 
automobiles, decided by the U. S. 
Tax Court earlier in November, it 
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UNITY 


was held by 
Judge Samuel C. 
Hill that Latimer- 
Looney, Inc., of 
Kingsport, Tenn., 
had “purchased 
the cars for its 
use and paid for 
them” and that 
the cars had been 
devoted to com- 
pany business of 
various natures. 


Judge Hill 
held that the taxpayer had shown 


William Uliman 


that the purpose for which the 
cars were held was not “primari- 
ly” for sale but for the business 
uses to which they were put. 

In the Stephens case, the Tax 
Court had found that the dealer 
had failed to overcome the commis- 
|sioner of internal revenue’s ruling 
| that the cars were held “primarily” 
for sale. 

In both cases, tax experts point 
out, the decisions hinged on the 
purpose for which the cars were 
held and the evidence showed one 
purpose in one case and another 
purpose in the other. 

* * * 
Engineer Pinch Worsens 


HE Office of Defense Mobiliza- 





tion has issued what is viewed 
here as a most important statement 
setting forth national policies with 
respect to the training and utiliza- 
tion of scientific and engineering 
manpower. 

Labeled Defense Manpower Pol- 
icy No. 8, the statement contains 
the following points of interest: 

Despite the fact that large 
numbers of young men and wom- 
en have been trained in science 
and engineering since World War 
II, stringencies exist in some 
fields and acute shortages are in 
prospect. 

As the defense program develops, 
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Versatile Visitor— 


This Swiss-made ‘sip’ jig borer is be- 
ing used at Oldsmobile’s Lansing plant 
for turning out precision tools. Acquired 
primarily for high-tolerance tools for 
Rocket engines, the machine has shown 
great versatility, and has been used on 
pre-production parts and special tools 
for defense, says J. F. Wolfram, Oldsmo- 
bile general manager. 





the demand for such workers will 
continue at a high level indefi- 
nitely. 

College enrollments show that the 


=. 
CIN 


Illinois 


supply completing training is de- 
clining and will continue so through 
1954, after which an upturn will 
occur in the number of engineering 
graduates. 

Vigorous action in the utilization 
of specialized manpower in the 
armed forces and in civilian activi- 
ties is therefore required. Both 
military and civilian manpower 
policies should recognize that an 
improved balance between the sup- 
ply of, and demand for, specialized 
personnel is the most urgent man- 
power goal. 
| + * * 


Proposals for Relief 


MPLOYERS of scientists and en- 

gineers are urged: 

1. To develop, in cooperation with 
educational institutions, improved 
programs for selecting and train- 
ing subprofessional personnel to do 
work which requires less than the 
full training of professional sci- 
entists and engineers. 


2. To cooperate with education- 
al institutions in the development 
of on-the-job or off-the-job train- 
ing for scientists and engineers. 


Professional associations are 
urged: 

1. To set up programs designed to 
bring to the attention of students 
and individuals employed in sub- 
professional positions but possess- 
ing an aptitude for engineering, 
the career opportunities in scien- 
tific and technical fields. 


2. To cooperate with educational 
institutions in studying the ade- 
quacy of existing curricula, in de- 
veloping better teaching methods 
and in achieving maximum utili- 
zation of teaching facilities. 


Educational institutions 
urged: 

1. To make special provisions for 
students who possess the necessary 
aptitude for engineering work but 
who lack the courses in science 
and mathematics prerequisite for 
admission to the engineering col- 
| lege. 

2. To analyze the engineering 
curriculum, as regards both its 
content and length, and to con- 
sider measures which may be in- 
dicated under present conditions, 
such as acceleration, cooperative 
work-study arrangements, etc. 

3. To study the causes of high 
drop-out rates among qualified stu- 
dents of engineering and science. 

4. To strengthen high school cur- 
ricula and to establish closer work- 
ing arrangements with high schools 
so that both students and teachers 
will become more aware of the op- 
portunities in the engineering field. 

* & * 





are 


Financing of Research 


R. VANNEVAR BUSH, wartime 

head of the Office of Scientific 
Research and Development, told 
House investigators here recently 
that the best insurance against 
bureaucratic muffling of scientific 
inquiry is the continuance of pri- 
vate philanthropic financing of 
such work. 


He made the statement before 
a committee seeking to determine 
whether tax-exempt philanthropic 
organizations have functioned in 
the public interest. 

Dr. Bush said expanded Govern- 
ment support of scientific research, 
while necessary, made private phil- 
anthropy in that field “more essen- 
tial than ever.” 

* * * 





| Aluminum Expansion 


LIN INDUSTRIES, INC., of 

East Alton, IIl., will become one 
of the major participants in the 
recently announced third round of 
expansion in the aluminum indus- 
try, according to the Defense Pro- 
duction Administration. 

DPA said that two certificates 
of necessity for rapid tax amor- 
tization have been issued to Olin 
Industries for facilities to pro- 
duce annually 110,000 tons of pri- 
mary aluminum together with 
fabricating facilities to produce 
about 40,000 tons of wide, high- 
strength aluminum sheet and an 
estimated 12,000 to 15,000 tons of 
aluminum extrusion. 

These certifications are for facili- 
ties with an estimated cost of ap- 
proximately $170,000,000 to be fi- 
nanced by private capital. 

Samuel W. Anderson, deputy fed 
eral administrator for aluminum 
said that DPA’s action is the first 
move toward filling the recently 
announced increased expansion goai 
for aluminum, 
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But More States End Practice .. . 





Road-Fund 


Diversion 


Hits Alltime High 


By Ed Janicki | 

Staff Writer 
antidiversion efforts 
made remarkable head- 

way in a number of state capitals 
this year, it is interesting to note 
that there are still 23 states which 
channel highway tax funds to non- 
road purposes. 

Last year, 26 states and the Dis- 
trict of Columbia diverted high- 
way used-tax revenue totaling 
more than $266 million, according 
to a report released recently by 
the National Highway Users Con- 
ference. This represents an all- 
time high and constitutes a 23 
percent increase over the amount 
diverted in 1950. 

When compared total tax reve- 
nues collected by all the states 
from road users, this 1951 diversion 
figure means that an average of 9.3 
cents out of every highway use-tax 
dollar was expended in nonhighway 
departments. 

* 7 * 

NCE again, New York topped 

the list of states in total amount 
of highway funds which were side- 
tracked from their original purpose. 
Total amount which strayed off to 
other departments in that state was 
estimated at more than $77 million, 
or about 41 cents out of every dollar 
collected. 

Percentagewise, however, Rhode 
Island took the lead with slightly 
over a half of the money going 


GM to Repeat 
Auto Mechanics 


Teacher Course 


FLINT. — An auto mechanics 
teacher-training program again will 
be offered at the General Motors 
Institute here next summer. The 
program will cover construction, 
operation and maintenance of 
power steering; power brakes; the 
12-volt electrical system; automo- 
tive air conditioning, and new de- 
velopments in V-8 engines and 
automatic transmissions. 

GM dealers and local dealer asso- 
ciations have frequently arranged 
for their local high-school auto 
mechanics instructors to attend the 
school. 


7HiLE 
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Although a relatively limited 
number of high-school and college 
teachers can be accommodated 


each year, GM officials said, more 
than 2,000 have participated in the 
program. They have come from all 
states and from many Canadian 
provinces. 

There will be two classes of four 
weeks each. The first will begin 
June 22; the second, July 20. Fur- 
ther information is available from 
the Registrar, General Motors In- 
stitute, Flint, Mich. 


90% of McCreary Stock 


To Go for Charity 

INDIANA, Pa.—Two brothers 
who helped their father break 
ground for an industrial plant which 
grew into a multimillion-dollar 
business are going to give 90 per- 
cent of the firm’s stock to charity 
to carry out his wishes. 

Harry C. and Ralph W. McCreary, 
owners of McCreary Tire & Rubber 
Co. here, said they soon will turn 
over the stock to the McCreary 
Foundation. The institution will use 
the dividends for nonsectarian re- 
ligious, charitable and educational 
purposes. 

The late Harry McCreary, his 
wife and two sons broke ground 
for the firm in 1914. The enter- 
prise, valued at $1,500,000, specia- 
izes in truck tires. 


100 Buses for St. Louis 


ST. LOUIS. — General Motors 
Corp, is building 100 new 50-pas- 
Senger buses for St. Louis Public 
Service Co. Delivery is expected by 
spring. The buses will augment the 
same number now in operation. 
The new models will be diesel-pow- 
ered and similar in design but will 
contain changes in body suspen- 
Sion, thermostat heating controls 
one an improved steering mechan- 
5m, 


for nonhighway purposes—$5,907,- 
000 out of $11,589,000 available 
for distribution. 

The Bureau of Public Roads also 
discloses that the “single fund” 
states continued to show substan- 
tial diversions. These states include 
Delaware, New Jersey, New York 
and Rhode Island, which accounted 
for $115,585,000, or about 43 percent, 
of all the diversion during the year. 


Cost of Drought 

WASHINGTON.—A 25-cent in- 
crease in the ceiling price for car 
washing in Texas has been author- 
ized by OPS as a result of the 
drought in that state. The boost 
will be in effect until Feb. 16. The 
adjustment applies to car washers 
whose business costs have increased 
substantially because they are pro- 
hibited from obtaining water from 
city water systems. 


| Almost one out of every three dol- 


lars available for distribution in 
these states was diverted. 
* * * 
EORGIA was included in the 
“single fund” class until just 
recently when the Legislature 
passed an antidiversion amend- 


ment. 

As an example of the effects of 
diversion in the “single fund” states, 
the conference points out that, with 
the exception of New Jersey, all 
diverted more to nonhighway use 
than was collected in registration 
fees. 


Delaware, Georgia and Rhode 
Island each diverted more than 
the total of state motor-vehicle 
receipts (fees for registration, li- 
cense, titling and miscellaneous). 
In effect, the entire motor-ve- 
hicle user portion of financing 
the highways of these states has 
fallen upon the fuel tax. 

According to the conference, the 
1951 diversions bring to a grand 
total of $3,327,279,000 the highway 
use taxes used for nonhighway pur- 
poses for the period 1924-51. 


of + + 
i. other states, besides Georgia, 


which recently passed antidiver- 
sion legislation after long fights, 
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| Courtesy Chevrolet Opens New Paint Shop— 


| This is the new paint and body division opened recently by Courtesy Chevrolet in 
Los Angeles. The shop is lighted by overhead tubes, and the paint and spray depart- 
ment has windows which enable passers-by to watch painting operations. The paint 
shop is managed by Bert Perley. R. Mitchel McClure is president of the dealership. 





are Arizona and Alabama. Including , motor-vehicle registration fees for 


these, 25 states now are earmarking 
gasoline and other automotive tax 
revenue for use exclusively on road- 
improvement projects. 

One state which suffered a set- 
back this year in respect to the 
antidiversion issue is Florida. Vot- 
ers in that state accepted a consti- 
tutional amendment permitting a 
diversion of considerable amount of 


30 years. 

Many road officials, however, ex- 
press confidence that the antidiver- 
sion trend will grow. 


Zimmerman Selected 
Nate Zimmerman has been ap- 
pointed general manager of the 
Shaker Studebaker dealership of 
greater Cleveland. 
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your FREE copy today, 


PLAN FOR MORE PROFIT! 

You can be sure you Lubrication Department 

will be a modern, money-making operation if you 
are guided by Lincoln's new Lubrication 
Department Plan Book, Catalog 500, Write for 
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LUBRICATING EQUIPMENT @ e + 


LINCOLN ENGINEERING COMPANY 






@ Check the Fan Belt 


@ Check the Air Cleaner 
@ Check the Oil Filter 
@ Check the Spark Plugs 
@ Check the Battery and Cables 
@ Check Radiator Hoses 
e@ Check Radiator Fluid 
@ Check the Muffler and Tail Pipe 
@ Check all Lights 
@ Check the Tires 


@ Check the Windshield Wiper 
and Washer 


@ Replace lost or damaged 
Grease Fittings with Lincoln 
BULLNECK* Fittings... the 
modern fitting with the 
ball-in-the-top. Seals dirt out 
... grease in. 


*Tradename Registered 


Call Your Authorized 
Lincoln Jobber for expert 

local service. No lost 
time or profits. 
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St. Lovis 20, Missouri 











16 





McKay and Summerfield ‘Reluctant but Ready’ . . . 


Dealers Bring Ability to Cabinet 


WASHINGTON.—When the new 
Administration is formed, sometime 
after Jan. 20, a pair of somewhat 
reluctant but highly talented auto 
salesmen will take their places in 
the Washington firmament. 

Seated across President Eisen- 
hower’s Cabinet table to one-time 
auto maker Charles E. Wilson, the 
secretary of defense, will be Arthur 
E. Summerfield, of Michigan, one 
of the world’s largest Chevrolet 
dealers, and Douglas McKay, a 
highly successful Cadillac-Chevro- 
let dealer of Portland, Ore., who 
resigned his State’s governorship 
to take a Cabinet post. 


Summerfield, national Republi- 
can chairman during the cam- 
paign, will be postmaster-general, 
while McKay will take over as 
secretary of the interior. 

Their careers, besides the auto- 
motive angle, present some inter- 
esting parallels. As young men, aft- 
er World War I, both decided to 
stay around home and seek their 
fortunes, rather than move with 





More Cars and Trucks © 
come factory-equipped 
with FRAM Filters 

than any other make 


More than 15 million engines are 
protected by Fram Filters! That’s 
because over 70 leading manufac- 
turers of cars, tractors, trucks, 
buses and engines specify filters 
embodying the Fram principle of 
oil filtration for use on some or all 


of their products. 


What better proof can there be 
that Fram filters best by actual test? 
Fram gets your oil cleaner, cleans 
it faster, keeps it clean longer than 
any other leading make! Fram 


takes out the dirt 


away at polished engine parts... 


removes the slimy 


steals engine pep, power and per- 


formance! 


That’s why Fram is your best 
bet for top cartridge sales and 
profits! More motorists—and that 
means more of your customers — 
prefer Fram than any other make 
cartridge. Protect your reputation 
and boost your profits at the same 
time. Call your Fram Distributor 
today and get the details on special 


Fram Merchandise 


and hard-hitting sales aids! 


their equally young wives to more 
glamorous fields. 

Both were short on money, but 
long on talent and ambition. When 
both looked beyond the auto sales 
business, they carried business 
methods into the political arena 
with such effect that they earned 
bids to the Eisenhower Cabinet 
even though neither had any great 
desire to go to Washington. 


Summerfield has long’ been 
widely known in dealer circles, 
where he has served as a director 
for both NADA and the Michigan 
Automobile Dealers Assn. But his 
huge Flint dealership, which has 
expanded to branches in Grand 
Rapids and Clio, Mich., is today 
only a part of his spreading in- 
terests. 

He has truly come a long way 
since, as a 13-year-old eighth-grade 
graduate, he went to work near his 
native Pinconning, Mich., on the 
production line of Weston-Mott, 
axle makers. Later he worked for 
Buick, and when World War I 
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|; came along the teen-aged Summer- 
field was a Chevrolet ammunition 
inspector. At 19, now chief inspec- 





tor, he was married to Miriam 
yraim 
In the booming ‘20s, his Sum- 
merfield Oil Co. became one of 


Michigan’s largest oil distributors, | 
and he also turned his attention to | 


real estate. He is still president of 
Flint Bryant Properties Corp. and 
a director of the Genesee County 
Real Estate Assn. He also holds 
directorates in American Motorists 
Insurance Co. and Lumberman’s 
Mutual Insurance Co. 

These activities bounded the 
Summerfield horizon until 1940, 
when he attended a Willkie rally 
in Flint. It was a dismal failure. 


Summerfield wanted to know 
why. 

He found out—lack of organi- 
zation. The _ political neophyte 


pitched in, brought business meth- 
ods to organization of the Willkie 
campaign in Genesee County, and 
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90 days from purchase you feel 
you can afford to be without it, 


it and your money will be 
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Fram CorRPORATION, Providence 16, R. I. Plants in: 
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“They said they could put your 
car back together like it was, or 
leave the motor where it is and 
make a rear-engine job out of it.” 





Willkie went on to carry that labor 
stronghold and all of Michigan. 
That was the beginning of 12 
years of political labors that car- 
ried Summerfield to a Republican 
national committeeman’s job, the 
GOP national chairmanship for his 
part in bringing the party’s nomi- 
nation to Eisenhower, and so to the 
postmaster-general’s job. 
Oregon’s McKay brought simi- 





lar talents to politics, and, like 
Summerfield, he never really 
wanted to go to Washington. For 
that matter, neither did Mrs. Mc- 
Kay. 

As the governor confessed to a 
luncheon audience the day after his 
appointment: 

“TI just intended to spend the rest 
of my days with my wife, my saddle 
horse and my grandchildren, and 
have a place to put my feet on the 
desk at McKay’s garage.” 


That luncheon group, incidentally, 
was the League of Oregon Cities, 
made up of officers from the state’s 
municipalities. McKay had _ been 
scheduled to speak long before his 
appointment to head the Depart- 
ment of the Interior. 


News of the choice, however, 
turned a routine meeting into an 
overflow affair. The governor 
threw away his prepared speech 
to paint a humorous, off-the-cuff 
description of how he happened 
to find himself in the national 
limelight. It was so revealing that 
it bears repeating, pretty much 
in his own words. 


“There was no malice afore- 
thought in this,” said the early Ike 
supporter. “I didn’t have the faint- 
est idea until Monday (four days 
earlier). I didn’t even want to be 
collector of the customs.” 


Here the governor paused, eyeing 
the ceiling reflectively. Then he ad- 
mitted, with a wry smile: 


“Some of my friends 
though.” 


That brought a roar, and McKay 
continued. 

“Last Sunday I was a free and 
happy citizen. Someone on Gen. 
Eisenhower's staff got hold of me 
Monday. Tuesday they called me 
and said it was down to three men 
and asked if I would accept the 
appointment. Brother, what a shock 
that was to me!” 

It took him 24 hours to screw up 
courage even to tell Mrs. McKay 
what was on the fire, but Wednes- 
day he took her for a drive and 
blurted it out. 

“She just looked at me and 
said, ‘Well, you couldn’t turn 
down Eisenhower.’ 

“You know, up until this hap- 
pened, I couldn’t imagine myself 
living outside Oregon. When I 
came back from World War I and 
we were broke, I had a chance for 
a good job back East, and she and 
I talked it over. We both decided 
we’d rather be poor and live in 
Oregon than go to New York and 
get rich.” 

McKay told his audience he had 
intended, after his term as gov- 
ernor, to go back to his life as “a 
happy peddler.” He hadn’t expect- 
ed any reward for his earlv, strong 
and effective backing of Eisen- 
hower, he said. 

Neither Summerfield nor Mce- 
Kay would go out on a limb with 
brash statements about their 
coming jobs. Summerfield said 
simply that he would not have 
anything to talk about until after 
he had gotten “well settled into” 
his new job. 

McKay expressed much the same 
sentiments, noting, “I am not mad 
at anybody.” 

The Oregonian has had long ex- 
perience in dealing with reclama- 
tion and power development in the 
Pacific northwest experience 
which is expected to stand him in 
good stead when he gets to Wash- 
ington. 


do, 


Busy Dealer 
Smith, of Garnett, Kans., 


Serves Community 


Don J. Smith, president of Don 
Smith Chevrolet Co., Inc., Garnett, 
Kans., devotes much of his spare 
time to civic and dealer association 
activities. At present, he is presi- 
dent of the Lions Club, president 
of the local golf club, civil defense 
director and director of the local 
chamber of commerce. 

He also is a member of the Kan- 
sas City Zone (Chevrolet) Dealer 
Planning Committee for 1952 and 
has been a member of this group 
for seven years. 

He is a past president of the 
Chamber of Commerce and the 
Community Council, a past director 
of the Kansas Motor Car Dealers 
Assn. and at present NADA area 
chairman. 

Smith, a veteran of both World 
War I and II, has been a Chevrolet 
dealer since 1934, an Oldsmobile 
dealer since 1948 and a Cadillac 
dealer since 1949, 




































































Highways & Safety... 
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| Fewer Hazards Found 


By Ed Janicki 


Staff Writer 








































LTHOUGH many persons will 
dispute it, those who know 
most about highway safety say 


that superhighways—the type that 
permits and en- 
courages high 
speeds—are safer 
than ordinary 
roads. 

Here is one 
qualification on 
which they base 
their conclusion: 
Fast roads are safe provided they 
are properly engineered. Of course, 
a few are not. 

While one of the major argu- 
ments against speedy roads has 
been that the monotonous driving 
makes motorists drowsy or even 
makes them fall asleep at the 
wheel, these cases are far out- 
weighed by statistics on overall 


"Wacky Walkers’ 


Safety Program ‘Fingers’ 
Faltering Footers 

Public recognition is given to the 
nation’s “Wacky Walkers” through 
the release of a new cartoon book- 
let by the Inter-Industry Highway 
Safety Committee. 

“Pedestrians do a lot of peculiar 
) things to get themselves killed or 

injured on our streets and high- 
c ways,” said W. F. Hufstader, chair- 
man of the committee and vice- 
president of General Motors, in an- 
nouncing the booklet. “Their un- 
safe antics during 1951 resulted in 
9,000 deaths and approximately 
175,000 injuries. 

“The ‘Wacky Walkers’ booklet 
caricatures careless walking habits 
which just don’t mix with today’s 
traffic conditions. This fresh ap- 
proach to the pedestrian problem 
is particularly timely since we are 
approaching the Christmas shop- 
ping period when the greatest 
number of pedestrians will be using 
our streets.” 

Hufstader said that state and 
local safety, civic and business 
groups planned to “put the finger” 
on such “Wacky Walkers” as 
“Dodgin’ Dick” and “Impulsive 
Ivan” by using the booklet in hard- 
hitting pedestrian safety programs 
in their communities. 


“There’s a lot of sense in the 
slogan, “Driving or Walking, I Will 
Not Be the Cause of an Accident,” 
Hufstader added. “If we all re- 
member our individual responsi- 
bility behind the wheel and afoot, 
we would certainly curtail unneces- 
sary loss of life and eliminate many 

e disabling injuries.” 

The pedestrian safety program is 
a part of the Inter-Industry High- 
way Safety Committee’s projects in 
support of the “action program” of 
the President’s Highway Safety 
Conference. Those safety projects 
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are carried out nationally by auto- 
motive and allied industry leaders 
and are supported by NADA. 
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“Are you sure that’s what the man 
meant about getting the feel of 
the road?” 










NATIONAL SAFETY COUNCIL 








| In High-Speed Roads 


| safety, according to Pyke John- 


son, president of the Automotive 

Safety Foundation. 

“True, that the matter of sleepi- 
ness is a _ factor,” 
“but look what the superhighways 
virtually eliminate in the way of 
danger. First, there is the head-on 
collision. Second, there is the inter- 
section collision. Third, you don’t 
hear of many pedestrians being run 
down on superhighways.” 

* * * 


Better Markings Urged 


OR those reasons, roads that en- 

courage speed definitely are not 
more dangerous than other roads, 
and are overwhelmingly likely to 
be safer, the’ experts say. 


“Regrettably,” declares John- 


Johnson says, | 


son, “some superhighways are 
not engineered as well as they 
could be, the chief failure being 
| to provide a wide enough median 
strip between lanes and in failing 
to allow proper sight distance.” 
The major effort toward traffic 
gineering in the case of building 
|new roads and improving old ones, 
and a better system of highway 
| markings, believes the foundation. 
The latter point emphasizes uni- 
formity. 


oe + + 


Road Rules Vary 


j Foundation notes that today 
there are 17 different systems, 
among the 48 states, for marking 
center lines alone. There is, as any 
driver is aware, no common system 
of hand signals or rules of the 
road.” 

In one state, it’s not even illegal 
to drive on the left side of the 
road. Traffic-light systems vary 
widely all over the country. 

Many state highway officials are 
at present working on trying to 
standardize the rules. 





| safety should be toward better en-| 
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Nash Award to Ohio Dealership— 

Ashland Nash Sales, Ashland, O., recently was awarded the Nash 10-Point Select 
Dealer award. Shown at the presentation of the plaque are (from left) B. F. Shen- 
berger and A. A. Vanosdall, partners in the dealership; R. W. Light, Nash assistant 
Cleveland zone manager, and W. A. S. Duff, district manager. 





Chest Campaign Honors 


Won by Topeka Dealers 


The New-Car Dealer group of the 
Topeka (Kans.) Community Chest 
Campaign has walked off with the 
first solicitation honors by turning 
in three complete unit reports. 
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L. A. YOUNG SPRING 


& WIRE CORPORATION 


~ Tue SEAson’s SincEREST Greetincs To Amenica’s Great INDUSTRIES 


Each report covered greater 
amounts than last year. 

The three are Mosby-Mack Motor 
Co., Jack Frost Motor Co. and 
Scott Motors, Inc. 

Elmer Beeman, of Scott Motors, 
Inec., is section chairman. 
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Opening Wednesday in Atlantic City .. . 


Here Are 


Epiror’s Note: Here is a com- 
plete list of the exhibitors at the 
Automotive Service Industries 
Show which will be held in the 
Municipal Auditorium, Atlantic 
City, Dec. 10-13: 

* * + 
Cc. SPARK PLUG, A. P. Parts, 

* Accurate Parts Mfg., Ace Drill, 
Acme Air Appliance Co., Acme 
Quality Paints, Acme Rubber Mfg., 
Adams Grease Gun, Parks M. 
Adams Co., Ahlberg Bearing Co. 

Chefford Master Mfg. Co., Inc., 
Ajax Auto Parts Co., Allen Electric 
& Equipment Co., Alloy Mfg. Co., 
Aluminum Industries, Inc., Amer- 
ican Bosch Corp., American Brake- 
blok division, American Chain & 
Cable Co., Inc., American Ham- 
mered, automotive replacement di- 
vision, Sealed Power Corp., Ameri- 
can Lacquer Solvents Co., American 


Sponge & Chamois Co, Inc., 
Ammco Tools, Inc. 
Anderson Co., Andrews Mfg. 


Co., Anthes Force Oiler Co., An- 
zick Mfg. Co., Appleton Electric 
Co., Arco Co., Armstrong-Bray 
& Co., S. M. Arnold, Inc., Aro 


ASI Show Exhibitors 


Equipment Corp., Arrow Arma- 
tures Co., Arrow Safety Device 
Co., Ine., Arvin Industries, Inc., 
Associated Equipment Corp., At- 
las Auto Seat Cover Co. 


Atlas Mfg. Co., Inc., Atlas Press Bonney Forge & Tool Works, Borg 


Co., Auburn Spark Plug Co., Auto- | 


Lite Battery Corp., Auto Special- | Corps., 


ties Mfg. Co., Auto Ventshade Co., 
Automotive Advertisers Council, 
Automotive Digest, Automotive 
Equipment Mfg. Co., Automotive 
gear division, Shatterproof Glass 
Corp., Automotive Mfg. Co., Inc., 
Automotive & Marine Products 
Corp., Automotive News, Automo- 
tive Specialty Corp., Automotive 
Thrust Bearings Corp. 
* * * 

ACHARACH INDUSTRIAL 

INSTRUMENT CO., Banite Co., 
Baldor Electric Co., Barrett Equip- 
ment Co., Bar’s Products, Bay Mfg. 
Co., John Bean division, Bear Mfg. 
Co., Bearings Co. of America, 
Beacker Brothers Carbon Co., Behr- 
Manning Corp., Belden Mfg. Co., 
Bell Co., Inc., Berg-Gibson Mfg. 
Co. 

Better Monkey Grip Co., Binks 





ways to 
go wrong 









Engine Bearings (Main, Connecting Rod and 
Camshaft) e Bushings e Connecting Rod Serv- 
ice—Exchange Insert Rods, Rebabbitted Rods 
e Connecting Rod Bolts and Nuts e V-Seam 
Piston Pin Bushings e Shims and Shim Stock 





Inc., Bright Star Battery 
|Co., Andrew Brown Co., Brunner 
Mfg. Co., Buchan Loose Leaf 


AUTOMOTIVE NEWS, DECEMBER 8, 1952 








Mfg. Co., Bishop & Babcock Mfg. | 
Co., Black & Decker Mfg. Co., | 
Black Mfg. Co., Blackhawk Mfg. | 
Co., Blue Crown Spark Plug Co. 

Bohn Aluminum & Brass Corp., 


Warner Service Parts Co., Breeze 


Records Co., Burd Piston Ring Co., | 
Burton- Rogers Co., Bus Trans- 
portation and Fleet Owner, Buss- 
mann Mfg. Co. 
ot od x 

te CHEMICAL PRODUCTS, 

A INC., Cam Tool Co., Inc. Camp- 
bell Chain Co., Canada Motor Prod- 
ucts, Ltd., Carborundum Co., Carter 
Carburetor Corp., Casco Products 
Corp., Century Drill & Tool Works, 
Champion Spark Plug Co., Chicago 
Pneumatic Tool Co., Chicago Rivet 
& Machine Co., Chilton Co., Chol- 





dun Mfg. Corp., Ciro division, Top- 
per Equipment Co., Clayton Mfg. 
Co. 

Cleveland Chain & Mfg. Co., 


Cleveland Pneumatic Tool Co., 
Clevite Service, Inc., Clifton Mfg. 


Damaged 
bushings 


Shank twist 


Stretched bolt 
threads 


RECONDITIONED 


Use Fedenal-Moa 


Evchamge Insert 
Rod. Sowier 


FEDERAL-MOGUL SERVICE 


(Division of Federal-Mogul Corporation) 


DETROIT 13, MICHIGAN 


Out-of-round 
























2,500 Get Peek Behind Iron Curtain— 


A Russian-built automobile, the M-20 Pobeda, smuggled into the U. S. from behind 
the iron curtain, drew some 2,500 persons to the showroom of Henry J Kaiser Motors, 


Oakland, Calif., 
the dealership, ‘‘blacked out” 
wall which carried the message: 


during the five days it was on display. George Andrews, manager of 
two windows of the showroom with a simulated steel 
“Look behind the iron curtain! See the only car 


smuggled from the Russians!" A Henry J towing a sound trailer cruised the streets 
with a sign inviting the public to see the car. 


Co., Clinton Products Co., Cloyes 
Gear Works, Inc., Cole-Hersee 
Co., Connecticut Telephone & 
Electric Corp., Coats Loaders & 
Stackers, Inc., Columbus-McKin- 
non Chain Corp. 

Columbus Metal Products, Inc., 
Commercial Credit Corp., Commer- 









go right 


TO NEW ROD STANDARDS 
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cial Solvents Corp., Corbin Hose 
Clamp division, American Hard- 
ware Corp., Cordomatic division, 
Vacuum Cleaner Corp. of Amer- 
ica; Crawford Mfg. Co., Inc., Cres- 
cent Co., Inc., Cristy Chemical 
Corp., Crowell-Collier Publishing 
Co., Crown Products Co., Cummins 
Portable Tools Division, Curtis 
Pneumatic Machinery Division. 
* + ” 


& B. MANUFACTURING CoO., 

* Dake Engine Co., Dana Corp., 
Dayton Rubber Co., DeLuxe Prod- 
ucts Corp., Detroit Aluminum & 
Brass Corp., Detroit Surfacing Ma- 
chine Co., DeVilbiss Co. 

Dill Mfg. Co., Ditzler Color Divi- 
sion, Pittsburgh Plate Glass Co., 
Doan Mfg. Corp., Dole Valve Co., 
Dorman Products, Inc., Dover 
Stamping Co., Doyle Vacuum 
Cleaner Co., Dupli-Color Prod- 
ucts Co., Inc., E. L du Pont de 
Nemours & Co., Inc., Dura-Bond 
Bearing Co., Durkee-Atwood Co., 
Edelman & Co., H. B. Egan Mfg. 
Co. 

Eis Automotive Corp., Electric 
Auto-Lite Co., Electric Storage Bat- 
tery Co., Electro Products Co., Em- 
erol Mfg. Co., Inc., Emesco Mfg. 
Co., Emess Tool & Chemical Corp., 
Equipto Division, Aurora Equip- 
ment Co.; Ertel Products Corp., 
Everhot Products Co., Excello Ac- 
cessories Manufacturers. 

* * + 

& B. MFG. CoO., Fafnir Bearing 
Co., Federal-Mogul Service, 
Felt Products Mfg. Co., Filterzone 
Auto Vision Co., Fitzgerald Mfg. 
Co., Five Star Mfg. Co., Flower 
City Specialty Co., Fostoria Pressed 
Steel Corp., Fox Products Co., Fram 
Corp., Fulton Co. 

Gasoline Retailer, Gates Rub- 
ber Co., Gatke Corp., Gem Mfg. 
Corp., General Armature & Mfg. 
Co., General Automotive Special- 
ty Co., Inc., General Electric Co., 
Glaser Lead Co., Globe Hoist Co., 
Globe Rubber Products Corp. 

Gould-National Batteries, Inc., 
Grant & Grant, Graymills Corp., 
Gray Co., Inc., Green Ball Bearing 
Co., H. Greene & Co., Grey-Rock 
Division of Raybestos-Manhattan, 
Inc., Griffin Lamp Co., Grizzly Mfg. 
Co., Grote Mfg. Co., Inc., Guar- 
anteed Parts Co., Inc. 

*” x * 

Aus INC., Harley Soap Co., 

Hastings Mfg. Co., Heckethorn 
Mfg. & Supply Co., Heet Division, 
Demert & Dougherty, Inc.; Hein- 
Werner Corp., Helms Industrial 
Development Co., Herbrand Divi- 
sion, Bingham - Herbrand Corp.; 
Hershey Metal Products, Inc., Hey- 
er Industries, Inc., Hinson Mfg. Co. 

Hite Mfg. Co., Hodell Chain Co., 
Holfast Rubber Co., Inc., Holley 
Carburetor Co., R. M. Hollings- 
head Corp., Ernest Holmes Co., 
Inc., Homestead Valve Mfg. Co., 
Huffman Manufacturing Co., 
Hunter Engineering Co., Huot 
Manufacturing Co. 

Ideal Chemical Co., Ideal Corp., 
Imperial Brass Manufacturing Co., 
Independent Pneumatic Tool Co., 
Industrial Tape Corp., Ingersoll- 
Rand Co., Inland Rubber Corp., In- 
ternational Manufacturing Co., Irv- 
ing-Cloud Publishing Co. 

* *® x 


AMBOR TOOL & STAMPING 
Co., Johns-Manville Sales Corp., 
Johnson Bronze Co., Joma Manu- 
facturing Co., Inc., Joyce-Cridland 
Co., K-D Lamp Co., K-D Mfg. Co., 
K & W Products, Inc., Kellogg Di- 
vision, American Brake Shoe Co., 
Kem Mfg. Co., Inc., Kendall Mills. 

R. O. Kent Co., Kester Solder 
Co., Keystone Compressor Co., 
(Continued on Page 19, Col. 1) 
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Here Are Exhibitors 
At the ASI Show 


(Continued from Page 18) 
King Quality Products, George |Inc., South Bend Lathe Works, 
Cc. Knight Co., Laher Spring & | Southern Automotive Journal, 
Tire Corp., Lamson & Sessions |Sparton Automotive division, 
Co., Lanagan & Hoke Inc. |Sparks- Withington Co, J. W. 
Las-Stik Manufacturing Co., F.| Speaker Corp. F 


H. Lawson Co. K. O. Lee Co.,| 
Lempco Automotive, Inc., Lempco| 
Products, Inc., Lincoln Engineering 
Co., Link-Belt Co., Lipe-Rollway 
Corp., Lisle Corp., Littlefuse, Inc., 
Livingstone Co., Lufkin Rule Co., 
Lynch Corp. 
+ cd * 

BEARINGS SERVICE 
4 CO., Mac’s Super Gloss Co., 
Magnafiux Corp., Malsbary Manu- 
facturing Co., Manbee Equipment 


“PRINGFIELD ELECTRICAL 

SPECIALTIES, INC., Standard 
Motor Products, Inc., John T. Stan- 
ley Co., Inc., Stant Mfg. Co., Star 
Machine & Tool Co., L. S. Starrett 
Co., Stevens Walden, Inc., Stewart- 
Warner Corp., Storm-Vulcan, Inc., 
Stream Line Tools, Inc., Sundstrand 
Machine Tool Co., Sunnen Products 
Co., Supco Products Corp., Super- 
site Corp., Swaco Products Corp., 


Division, Bear Manufacturing Co.,|S. G. Taylor Chain Co. 


Manley Manufacturing’ division, 
American Chain & Cable Co., Inc., 
Mansfield Tire & Rubber Co., Mare- 
mont Automotive Products Co., 
Market Forge Co. 

Marquette Manufacturing Co., 
Ine., Marshall-Eclipse division, 
Bendix Aviation Corp., McCord 
Corp., McGraw-Hill International 
Corp., McKay Corp., McQuay 
Norris Manufacturing Co., L. J. 
Miley Co. 

L. B. Miller Co., Miller Manufac- 
turing Co. of Camden, N. J., Min- 
nesota Mining & Manufacturing 
Co., Miro-Flex Co., Inc., Monroe 
Auto Equipment Co., Moog Indus- 
tries, Inc., J. W. Mortell Co., Moto 
Products Manufacturing Co., Motor 
Magazine, Motor Service Magazine, 
Murray Corp., Mystik Adhesive} 
Products division, Chicago Show} 
Printing Co. 

Ed * * 

JACTO CLEANER CORP., Na- 
+* tional Air Sander, Inc., National 
Brake Block Corp., National Car- 
bon Co., division, Union Carbide & 
Carbon Corp., National Clearing 
House Adjustment Corp., National 
Machine & Tool Co., Inc., National 
Motor Bearing Co., Inc., Neapco 
Products, Inc., New Britain Ma- 
chine Co., C. E. Niehoff & Co., Nol- 
vex File Co. 

North American Smelting Co., 
Nox-Rust Chemical Corp., Nu- 
Way Automotive System, Inc., 
Ohio Piston Co., Olin Industries, 





Ine., Overseas Automotive Club, 
P & D Manufacturing Co., Inc., 
Packard Electric division, Gen- 
eral Motors Corp. 

Parts Mfg. Corp., Pennsylvania 
Refining Co., Perfect Circle Corp., 
Perfect Parts, Inc., Perfection Gear 
Co., Permafuse Corp., Permatex Co., 
Inc., Peters & Russell, Inc., Peter- 
son Welding Laboratories, Inc. 

* * * 


ETROLEUM SOLVENTS 
CORP., Pick Manufacturing 
Co., Planet Metal Products Corp., 
Plomb Tool Co., Joseph Pollak 
Corp., Porte Manufacturing Co., 
Inc., Henry K. Porter, Inc., Powell 
Muffler Co., Inc., Practical Prod- 
ucts Co., Preferred Electric & Wire 
Co., Prest-C-Lite Battery Co., Inc., 
Pullman Sales Corp., Purolator 
Products, Inc., Pyrene Manufactur- 
ing Co., Quincy Compressor Co. 
* * * 
Cc. S. TOOL SALES CORP., 
* Radiator Specialty Co., Ramsey 
Corp., Raybestos-Manhattan, Inc., 
Raymond Mfg. Co., Regal Tool & 
Mfg. Co., Inc., Remington Rand 
Inc., Renberles Products. 
Republic Gear Co., 
Chemical Products Co., Ine., 
Rinck - McIlwaine, Inc., Riteset 
Mfg. Co., Rittenbaum Brothers, 
Inc., Rogers Paint Products, Inc., 
Roller Bearing Co. of America. 
Romort Mfg. Co., Rottler Boring 
Bar Co., David Round & Son, Wil- 
liam .& Harvey Rowland, Inc., Rus- 
Sell Mfg. Co., Rust Master Chemi- 
cal Co. 


Richman 


* * * 


T. PIERRE CHAIN CORP., 
Schofield Mfg. Co., A. Schrader’s 
Son (Div. Scovill Mfg. Co.), 
Schroeder & Tremayne, Inc., Sealed 
Power Corp., Sealtight Corp., Serv- 
ice Gear Co., Shaler Co., Shatter- 
proof Glass Corp., Sheldon Machine 
Co., Inc., Shepard-Thomason Co. 
Sherwin - Williams Co., Shur- 
Gloss Mfg. Co., Shure Mfg. Corp., 
Shurhit Products, Inc., Signal- 
Stat Corp., Silver Vogue Auto 
Seat Cover Co., Simoniz Co., Inc. 
Skil Corp., Sleetex Co., Inc., Smith 
Welding Equipment Corp., Sodrin 
Mfg. Co., P. Sorensen Mfg. Co., 


Thermoid Co., Thexton Mfg. 
Co., Inc., R. M. Thomas Co., Inc., 
Thompson Products, Inc., Timken 
Roller Bearing Co., Tincher Prod- 
ucts Co., Titeflex, Inc., Tobin-Arp 
Manufacturing Co., Toledo Steel 


Tried, and proved for over 





Products Co., Torque Manufac- 
turing Corp., Trainor National 
| Spring Co., Trico Products Corp., 
| Triple-A Specialty Co., Triple- 
| wear, Inc., Triplex Corp. of Amer- 
|ica, Tru-Flate, Inc., Tudor Chem- 
| ical Specialties, Inc., J. A. Tumbler 
| Laboratories, Inc., Tung-Sol Elec- 
tric, Inc., Tungsten Contact Mfg. 


Co., Inc. 

U S. AIR COMPRESSOR CoO., 
|; “e U. S. Axle Co., Inc., U. S. In- 
| dustrial Chemicals Co., United Mo- 
{tors Service Division, Unity Mfg. 
|Co., Vaco Products Co., Valley| 
Forge Products, Inc., Van Auken, 


” ® 





Inc., Van Cleef Brothers, Inc. 
Van Norman Co., Vellumoid 
Co., Vibradamp Corp., Victor 
Mfg. & Gasket Co,, W. J. Voit 
Rubber Corp., Vantool, Vulcan 
Mfg. Co., Inc., Vulcan Motor 


Products, Inc. 
* + * 


AGNER ELECTRIC CORP., 

Walker Brothers, Walker Mfg. 
Co., Warner-Patterson Co., Water- 
bury Tool division, Vickers, Inc., 
Watervliet Tool Company, Inc., 
Waverly Petroleum Products Co., 
Weatherhead Co., Weaver Mfg. Co., 
S. K. Weliman Co. Wells Mfg. 
Corp., Western Automotive Co., 
Western Chain Co., Westinghouse 
Air Brake Co. 

Westinghouse Lamp Division, 





40 years, the performance 
of McQuay-Norris piston 
rings is assured...and they 
are specifically engineered 
to meet every requirement, 


no matter 


McQUAY-NORRIS MANUFACTURING CO. 


how exacting. 


ST. LOUIS 10, MO. 
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MOTOR SALES 
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“LATEST IN 
AUTOMOBILES 
GET BEHIND 
THE WHEEL 
AND LET IT 
TAKE You 

FOR A DRIVE 


Heyer” 


J . Automotive News 





Wherry Engineering Co., Whi- 
taker Cable Corp., Whitney Chain 
Co., Wickwire Spencer Steel di- 
vision, Colorado Fuel and Iron 
Corp., Wilco Co., Wilkening Mfg. 
Co., Willard Storage Battery Co., 
J. H. Williams & Co. 

Winona Tool Mfg. Co., Wix Ac- 
cessories Corp., Wohlert Corp., 
Wooster Rubber Co., “X” Labora- 
tories, Inc.; Yankee Metal Products 
Corp., York Electric & Machine 
Co., Inc., Zaiger Corp. Zecol, Inc., 
Zim Mfg. Co., Zip Abrasive Co. 


NADA Convention 
Programs Clinics 


For Shop Chiefs 


WASHINGTON.—Dealers are be- 
ing urged by Ray Chamberlain, 
NADA convention and exhibition 
manager, to send their service su- 
pervisory personnel to the National 
Automobile Dealers Equipment Ex- 
hibition, to be held in conjunction 
with the convention Feb. 14-18 in 
San Francisco’s Civic Auditorium. 


Service supervisory personnel will 
be admitted free to the exhibition 
and the four clinics on service. 


“The exhibition and the clinics 
have been scheduled for Saturday 
and Sunday to enable service per- 
sonnel in the area to attend with- 
out loss of time from work,” Cham- 
berlain said. 


Business sessions, daily dealer 
clinics and registration will be held 
in the auditorium, Chamberlain an- 
nounced, not the headquarters hotel, 
as in previous years. 

Advance registration forms are 
available from NADA in Washing- 
ton or state association offices. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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Oregon Operator Puts 
On Long-Haul 


By Martin Trepp 


Staff Correspondent 

SEATTLE.—What is described as 

the world’s first jet-type truck, a 
gas turbine-powered Kenworth, has 
been put in service delivering com- 
mercial freight over the rugged Cas- 
cade Mountains on regular long- 
haul runs. 

The truck is being operated be- 
tween Seattle and other Washing- 
ton cities by West Coast Fast 
Freight, Inc., under an arrange- 
ment with Boeing Airplane Co., 
Manufacturers of the engine. 

John Kelly, of Seattle, was the 
first truck driver to pilot a gas tur- 
bine vehicle, since all experimental 


Jet Truck Makes Debut 
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Turbine-Powered Unit 
Mountain Run 


exhaust. You don’t get the deep 
throb of gasoline engines.” 
Officially called the Boeing 
Model 502, the engine was de- 
signed primarily for the Navy. 
Its installation in the truck is 
a by-product of research. The op- 
eration by West Coast is expected 
to provide more data on per- 
formance under the tough de- 
mands of big-truck freighting. 
West Coast isn’t playing favorites 
with the turbine truck, spokesmen 
said. It is dispatched every night 
with a run-of-the-freight load over 
the company’s regular routes and 
has to meet standard delivery sched- 
ules, he explained. It is running on 
diesel oil. 





Alabama Firm Bows with New Dodge— 


Mt 
a. 








Collyer Warns 
Against World 


Materials Plan 


NEW YORK. — Congressionai 
adoption of recommendations mad: 
by the President’s Materials Policy 
Commission would strike a blow a 
the very heart of this country’s 
competitive economy and would re- 


sult in the Government controlling 


the supply and flow of the world’s 
raw materials, according to John L. 
Collyer, president of Goodrich. 

Collyer sounded the warning in a 
talk here at the second regional 
conference of security analysts. He 
said that such action would sub- 
stitute the judgment of Government 
planners at home and abroad for 
“the judgment of the market 
place.” 

He called attention to the fact 
that the commission’s report last 
June includes estimates as to the 








=F Mobile Penn Motor Co. is the newest Dodge-Plymouth dealership in Mobile, Ala. 
ing engineers. Kelly reports that the Canadian Safe Drivers Formal opening of the organization was held in conjunction with the showing of the 
gas turbine rig maneuvers through OTTAWA.—The Canadian Safe| "ew Dodge. |. C. Pendarvis is president and C. C. York general manager. 
city traffic and around mountain | Drivers Assn., Ltd., has been incor- 
curves much the same as conven- porated by Federal charter, with 
tional trucks. the main office in Vancouver, B. C. 


runs have been performed by Boe- J 
materials situation 25 years ahead, 


and he questioned that such recom- 
mendations could be made for the 
1970-80 period “with any useful de- 
gree of accuracy.” 

“It also should be recognized,” 
Collyer said, “that this report seems 


Wentz a Sportsman Lake Wabaunsee Sportsmen’s Assn. 
C. J. Wentz, of Wentz Sales Co., The organization hopes to improve 


“The turbine job is a lot quieter | Incorporators named are Jack Gra- Wamego, Kans., dealer for Stude-| fishing and other recreational fa- 
in the car, though,” Kelly says. “You | ham, David A. Chertkov and John] baker and Ford farm implements, | cilities at Lake Wabaunsee, near 





only hear a big whoosh from the! A. McKinlay, all of Vancouver. is one of seven incorporators of the ! Eskridge, Kans. 





@PLENTY OF AIR 
@LOTS OF PRESSURE 
@ AUTOMATIC! 


78 Cubic Feet Capacity 


Delivered to You Ready to Run! 


Gust: @ Oil motor bearing 
@ Put oil in crank case 
@ Connect to your current 


qCumrtis 15 H.P. AIR COMPRESSOR 


TWO-STAGE, AIR-COOLED 


Delivers more air per horsepower, assuring saving in power bill. 


INTERCOOLER 


Four section, finned, providing unusually effective cooling between stages; located in 
cyclone of air from flywheel. 


SELF-OILING 
Simple, positive centro ring method; provides pressure lubrication of connecting rod 
and piston pin bearings. 


TIMKEN MAIN BEARINGS 


Tapered rollers; easy external adjustment without dismantling compressor. 


VALVES 


Readily removable as assembled units without removing cylinder head or breaking 
Pipe connections or gasket joint. 


AUTOMATIC START AND STOP CONTROL 


Motor protected by dependable vacuum type starting unloader. 


AIR TANK 


120-gallon, 200-pound pressure, built to ASME standards; automatic electric weld. 


PRECISION WORKMANSHIP 


Backed by almost a century of manufacturing experience — to assure you 
dependable, trouble-free service. 









CURTIS FULL HYDRAULIC, 
TWO-POST SHOP LIFT 


—for Passenger Cars and 
Light Trucks 


ALSO, Single post rotating lifts for 
passenger cars and light trucks. 


Yuille ate 





HYDRAULIC CAR WASHER a ee etait ainniielt etic enas en nen meres 7 

(300 Pounds Pressure) | CURTIS PNEUMATIC MACHINERY DIVISION cm-727 | 

—for better and faster car washing. 1 oof Curtis Manufacturing Company | 

More cars a each day 1976 Kienlen Avenue, St. Louis 20, Missouri 
mean more profit for you. 

P — | 1 am interested in items checked: | 

; (-) AIR COMPRESSORS [(] AUTO LIFTS (Single Post) [—] Two Post ; 

Visit Ws A.S.\. Show, Dec. 10-13 | ee a | 

Booths Nos. 328-330-332-334-427-429-431-433 | Nome.......cccsccccsscssesseseeseceseseeseeseseeaeenees 

re eoneeeeaces COoSCCoeoereecesececoceesoes cocccce ; 

CURTIS PNEUMATIC MACHINERY DIVISION S iiiasdonanisasbehagehtpebibbaminibniesemeaimieun U 

of Curtis Manufacturing Company | | 

1976 Kienlen Avenue @ St. Louis 20, Mo. ae esiens Sasean basegeade-hcrnsss Ss Cane sama | 


to take the stature of a policy al- 
ready adopted by Congress as ex- 
pressing the considered judgment of 
the American people.” 

He said that it is essentially only 
a study accompanied by recom- 
mendations and “is erroneously 
viewed by too many people, partic- 
ularly outside this country, as a 
preview of the course the United 
States will take.” 

These recommendations, he said, 
include authorizing the Govern- 
ment to enter into management 
contracts for foreign materials ex- 
pansion, and to establish a perma- 
nent agency to: (1) Make long- 
term purchase agreements, includ- 
ing price guarantees; (2) provide 
tunds for production loan assist- 
ance, and (3) enter into contracts 
or make loans which provide for 
sharing of profits with the Govern- 
ment under certain circumstances. 


Cleveland Graphite 
Headed by Laffer 


CLEVELAND.—William G. Laf- 
fer has been named president of 
Cleveland Graphite Bronze Co., 
largest operating 
unit of Clevite 
Corp., it is an- 
nounced by James 
L. Myers, presi- 
dent of Clevite. 

Edwin Crank- 
shaw was ap- 
pointed Cleveland 
Graphite’s chief 
engineer and head 
of the engineering 
division. He suc- 
ceeds Henry W. 
Luetkemeyer, who moves to Cle- 
vite’s staff as one of the key men 
in the new products division. 

Cleveland Graphite’s new execu- 
tive lineup, also includes L. W. 
Christenson, sales vice-president; 
Merrill A, Young, personnel vice- 
president; Fred P. Salzman, works 
manager, and William H. Hagy, 
controller. 

Laffer becomes president of 
Cleveland Graphite after 25 years 
with the company, starting as a 
tool chaser in 1927. His last post 
was as operations vice-president. 





Wa, u. aasler 


Magnesium Assn. Elects 


Kirkpatrick President 

James S. Kirkpatrick has been 
elected president of the Magne- 
sium Assn. Kirkpatrick is direc- 
tor of research and development 
for Brooks & Perkins, Inc., of 
Detroit, producer of magnesium 
sheet and plate and magnesium 
fabricated assemblies. 


The association will hold an in- 
ternational magnesium exposition 
next spring in Washington, with 
the armed forces as the largest 
exhibitor. England, Austria, 
France, Norway and Canada also 
will be represented, 


Change at Stubblefield’s 


Ralph B. Stubblefield has an- 
nounced that he and Ray Fortner 
have purchased Ross F. Schoon- 
over’s share of Stubblefield-Schoon- 
over Motor Co. (Lincoln-Mercury), 
Manhattan, Kans. The firm now is 
known as Stubblefield, Inc. 


\w 
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yor heard me talk about the 
progress of new ideas in a rap- 
. . Had you 
been around on the day that Thom- 
as A. Edison dictated those five 
simple words on the first phono- 
graph record, “Mary had a little 


idly changing world . 


lamb” when Samuel Morse 
composed the first telegraph mes- 
sage, “What hath God wrought” 
... when Marconi heard Cornwall, 
England, answering his first trans- 
oceanic radio message, sent from 
that cold cliff in Newfoundland... 
or if you had been at Koster & 
Bial’s Music Hall, in New York, 
when “women screamed and burst 
their corsets” at the sight of the 
first moving picture ... then you’d 
surely be full of anticipation at the 
prospect of witnessing the magic 
of the Cinerama, first publicly 
shown at the Broadway Theater re- 
cently. It marked the advent of the 
three-dimensional technique on the 
screen. 

No corsets were “busted” (those 
days are gone) but the shrill 
squeals of the ladies and the pop- 
eyed amazement of the men when 
that giant screen was opened to 
its full size and that thrillingly 
realistic roller coaster came roar- 
ing down, as if to land right in 
their laps . . . The shock of sur- 
prise was terrific. 

People sat back in spellbound 
wonder as the scenic program 
flowed across the screen. It was 
really as though most of them were 
seeing a motion picture for the 
first time. In fact, few of them had 
ever seen pictures so overwhelm- 
ing in sheer physical sweep and 
size. 

The screen . . . the largest ever 
employed in pictures . . . is 51 feet 
wide by 26 feet high, spreading 
across the whole front of the audi- 
torium in a semicircle . .. and 
projected upon it from three pro- 
jectors, each spanning a sector of 
this huge screen, is a smoothly 
connected panorama which repre- 
sents a giant 145-degree, wide-angle 
motion picture. The Cinerama is 
augmented by a system of multiple 
sound ... music... natural sounds 
and dialog... fired at the audience 
from outlets all around the theater. 
The concentration of the assault 
upon the eardrums and the satura- 
tion of the eye are rousing, intoxi- 


eating and unique. 
. o . 


Here’s How It’s Done 


OR the entertainment and infor- 

mation of the many boys and 
girls who are interested, here is 
Waldemar Kaempffert’s scientific 
explanation of how it is done... 

(Pardon me ... I just called 
Meridian 7-1212 to ask the correct 
time . . . the usual nervous action 
of a New York guy who pawned 
his watch to meet the penalty on 
his income tax payment. The nice 
voice answered .. . “At the end of 
the third inning . . . the Dodgers 
1... the Yankees nothing.” Then 
she gave me the time. “How the 
hell is that done?” I muttered... 
and came back to the Cinerama. 
Of course, there seemed to be 
TWO voices ... Never mind... 
I'll tell yuh later.) 

Kaempffert says: “To explain 
what has been done, we must 
remember that houses, trees and 
landscapes appear to have length, 
breadth and depth because our 
eyes are separated so that they 
may see at slightly different an- 
gles. The two different images 
so formed are combined by the 
brain into one. It follows that a 
true three-dimensional effect can 
be produced on the screen only 
by imitating what is done by the 
eyes. In other words, two sepa- 
rate images must be recorded and 
these must be viewed in such a 
way that the left eye sees only 
the left image and the right eye 
only the right image. 

“A dozen ways of achieving stereo- 


scopic effects on two films, with 
two properly spaced lenses, have 
been developed, but most of them 
are based on the use of spectacles 
so designed that the two images 
are viewed by the eyes separately, 
whereupon the brain does the rest. 
Thus, one film may be dyed red 
and the other green. By wearing 
spectacles with one red glass and 
one green, the blurred, combined 
images are separated. One eye 
sees the red, the other the green. 
The two images appear as one in 
three dimensions. Such ‘analgyphs’ 
are useless for viewing colored 
stereoscopic pictures. Besides, who 
wants to wear special glasses in a 
motion-picture theater?” 

(“End of the sixth inning”... 
she says... “Yankees 5, Dodgers 
4.") Now ... where were we? 

* * * 


A Different Approach 


oer eee says: “Fred Wal- 
ler has attacked the problem in 
a totally different manner. He de- 
signed, for the Navy, what became 
known as the ‘flexible gunnery 
trainer’ to project motion pictures 
of ‘enemy’ planes on the inner sur- 
face of a dome, in which sat four 
machine-gunners who were to be 
trained. The gunners fired elec- 
tronic guns at planes that seemed 
to dive down at them. The illusion 













You can’t buy better 


of reality was remarkable. There 
was the crackle of firing, but when 
a hit was scored, there was a 
‘beep.’ When the gunners thus 
trained engaged in actual combat, 
they knew what to expect and 
what to do.” 


Fred Waller decided, according 
to our scientist, that he couldn't 
make and project stereoscopic pic- 
tures in the theater ... but he 
could bring the scene into the 
theater . make the spectator 
feel that he is part of the scene... 
and the effect of depth would be 
achieved. 

That was the way to make the 
pictures LIVE. So Waller took ad- 
vantage of what he calls our “peri- 
pheral” vision gave up the 
idea of trying to imitate binocular 
vision. As the first man to exploit 
peripheral vision in securing the 
appearance of solidity, he said: 
“We all look not only directly 
ahead but out of the corners of 
our eyes.” He figured human vision 
had a range of about 165 degrees 
horizontally and 60 degrees verti- 
cally. Waller’s system has a range 
of 146 degrees by 55 degrees, which 
is in fair agreement with actual 
vision, 

Waller photographs with a 
camera that has three lenses set 
40 degrees apart ... focusing on 





seem no larger than a bedsheet. 


“There is no question,” says our 
scientist, “that Waller has made a 
notable advance in cinematography, 
but the future of the Cinerama is 
problematical.” Of course... like 
all new ideas, it will be opposed 
by the money boys... first on the 
question of cost .. . next on the 


'*%|skill required to make it operate 


Plaque to Hessel— 
Olin J. Hessel (right), head of Olin J. 


Hessel Co. (Studebaker), Beverly Hills, 
Calif., receives a plaque, commemorating 
the completion of his 20th yeor as a 
Studebaker dealer, from O. A. Folcke, 
assistant regional manager. 


a length of 35-millimeter film... 
each film thrown simultaneously 
on a colossal curved screen. The 
screen fills the whole stage and, 
compared to the ordinary movie 
screen, makes the old-style screen 


successfully, However, if Main 
Street is more interested in laugh- 
ter and tears, it may first be 
applied as Waller has done it... 
to the presentation of an act from 
“Aida,” photographed in Milan, at 
La Scala ... or the best things in 
grand opera. 


(That ought to give it the elite 
“inside track.”) Or, as Kaempffert 
says, “Such expensive musical hits 
as “South Pacific” and “The King 
and I” could be produced in Toledo, 
or any other town of equal size, 
for a run of six or eight weeks. It 
may do away with the cost of send- 
ing a theatrical production on the 
road and give the population of a 
town of 50,000 a chance to enjoy 
a $6.50 Broadway success for, say, 
$1.50. (If it can do that, I’d say 
Cinerama is on its way.) 

P.S. “Final s-c-o-a-h .. . Dodgers 
win ... 6 to fi-i-ive” ... There goes 
another hard-earned dollah. Sum 
days yuh can’t lay up a cent. 


hen only the finest will do... 


@ No better proof of the superior quality of Ditzler 
Finishes can be offered than the long list of motor car manu- 


Black Enamel than 
DITZLER’S DQE-9000! 


@ Now better than ever—Ditzler’s DQE-9000 
widens its margin of superiority over all other 
brands. Exhaustive tests prove it to be a deeper jet 
black. Dries rapidly without wrinkling or flat- 


tening to a rich, 


glass-like lustre. Doesn’t lose 


lustre when sprayed over other finishes. Has excel- 
lent “build”’—flows over small imperfections to 
give a smooth surface with good film thickness. 


DITZLER COLOR DIVISION, Pittsburgh Plate Glass Co., Detroit 4, Mich. 
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facturers who use them year after year. Ditzler has been 

developing and making better-looking and longer-lasting 
te finishes for this industry since 1902. This continued prefer- 
ence, earned solely by dependable performance, has lifted 
stiri Ditzler to its present position as the largest exclusive pro- 
ducer of automotive finishes. There’s no stronger reason why 
Ditzler is best qualified to fill all your refinishing needs. 
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By Leo T. Parker 
Attorney at Law 

HIGHER court laid down a new 

law that officials of finance 
companies, being experienced in 
dealing with automobile loans, must 
very carefully examine both sides 
of a certificate of title to an auto- 
mobile. 

For illustration, in Pierce v. Aid 
Investment & Discount Co., Inc., 98 
N.E. (2d) 316, the testimony showed 
facts as follows: A used-car dealer 
induced a man named Pierce to 
sign an order for a Dodge to the 
Dick Motor Sales. 

The price was $2,318.06, which 
was paid that day by Dick Motor, 
which had a manufacturer’s cer- 
tificate of title to the Dodge, as- 
signed it to Pierce and delivered it 
and the automobile to the used-car 
dealer, who delivered the Dodge 
to Pierce, but did not deliver the 


evidence of title. 





Jones J. Durham, who was recently installed as president of the Birmingham (Ala.) 
Motor Trade Assn., chats with other newly elected officers. From left are Jim Burke, 
first vice-president; Wilson Kirksey, second vice-president; Fred Goad, director; Don 


* 
Failed to Note Assignment 
Later the used-car dealer gave a 


* 


Maring jr., director, and (standing) P. O. Wilson, secretary-treasurer. All are new- 


car dealers. 


WHEN YOU SELL 


Here, in the heart of the hoist, is where the years- 
ahead design of Gar Wood's famous “Rolling Wedge” 
cam and roller hoist action pays off in superior perform- 
ance and unmatched dependability for your dump truck 
customers. Exclusive “Rolling Wedge” cam and roller 
action provides built-in control of oil pressure during 
the entire lifting cycle. Oil pressure remains uniform at 
all times—there are no sudden changes from low to high 
or from high to low. Pump life is substantially increased 
and sudden shocks to hydraulic system are eliminated. 


operation .. 


Scientific cam design with exclusive, lift-propor- 
tioned cam contour provides maximum lifting effort at 
the start of the lift, without increased: hydraulic pressure. 
Reduced cam entering angle gives greater lifting effort 
with slower, smoother action at the start. Stresses to 


GAR WOOD INDUSTRIES, 
WAYNE, MICHIGAN 


Industries, Inc., Wayne, Michigan. 


i a 


TRUCK EQUIPMENT: Dump Truck Bodies and Hoists, Winches and Cranes, Refuse Collection Units, Elevating End-Gates 
CONSTRUCTION EQUIPMENT: Excavators, Scrapers, Dozers, Ditchers, Spreaders, Finegraders, Truck-Mounted Road Graders. 





—GarWood CAM AND ROLLER HOISTS 


hoist and chassis are minimized. As the rollers are forced 
deeper, cam contour changes to provide accelerated 
lifting as the center of the mass is moved towards the 
discharge end of the body. Oil pressure remains uniform 
during this entire lifting and dumping cycle. 
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Lawsuits Affecting Dealers .. . 
Court Decisions 


finance company a floor-plan chat-| 


tel mortgage on four automobiles 
to secure a loan of $4,010. 
One of the four was the new 


Dodge. As shown by the mortgage, | 


it represented $1,850 of the loan. 
Owner's certificates of title to the 
three used automobiles and the 
manufacturer’s certificate of title 
to the Dodge, with its assignment 
on the back to Pierce, were de- 





Thompson Leases Space 
For Valve Die Production 
CLEVELAND.—Thompson Prod- 
ucts, Inc., has leased 39,000 square 
feet of property from Anchor Rub- 
ber Products, Inc., to start produc- 
tion of Rotocap and valve dies. 
The site is situated near Thomp- 
son’s Tapco factory in Euclid, O. 
Some 100 employes will be used in 


the initial production, with in- 
creases contemplated in the near 


future. 





Sell your hoist customers smooth, dependable 
. longer, more profitable service life. Sell 
them famous Gar Wood “Load Engineered” Dump 
Bodies and Hoists—there’s a size and type to fit every 
operating requirement. For complete specifications and 
prices see your nearby Gar Wood Distributor—or 
write direct to Customer Service Department, Gar Wood 








GAR WOOD 
a 


Le 


INDUSTRIES 


| livered to the finance company as 
security for the loan. 

Pierce sued the finance compan’ 
to replevin the manufacturer's cer 
tificate of title to the automobil> 
and to recover damages for its 
detention. 


The official of the finance com- 
pany testified that he failed to 
| observe the assignment to Pierce 
| on the back of the title certifi- 

cate. 


| The higher court held that the 
finance company was not entitled 
to any right, title, claim or interest 
in the automobile or the certificate 
of title and that Pierce was en- 
| titled to such certificate. 
+ * = 


| Defendant Chided 
| This court said: 


“By virtue of simple common-law 
principles and common sense, that 
certificate of title with the assign- 
ment upon it to Pierce was notice 
to defendant (finance company) 
that Pierce was the owner of the 
Dodge and that Angevine (dealer) 
had no legal right to it. 


“Defendant cannot be heard to 
say that its agent who made the 
loan did not turn the certificate 
over and hence did not know about 
the assignment, as they testified. 

“On the face of the certificate the 
title was in Dick Motor Sales. The 
defendant (finance company) was 
not so naive in the business that it 
did not know that such assign- 


| ments were written on the back on 


forms printed for that purpose.” 
* + * 


Ky. Court Reverses Ruling 








| 
| 





|} surance law entitles both 
|; owners and a group of owners un- 


On Jobless Insurance Tax 
FRANKFORT, Ky.—In a reversal 
of its opinion earlier this year, the 
Kentucky Court of Appeals has 
now ruled that an employer must 
pay the State unemployment insur- 
ance tax if he employs at least four 
persons during three quarters of a 
vear and each draws at least $50, 
irrespective of whether they are 
employed at the same time. 

The State Unemployment Insur- 
ance Division had given this inter- 
pretation to the law for 14 vears 
but last spring the court held that 
employers of four or more persons 
were not liable for the tax unless 
at least four workers were em- 
ployed at the same time during the 
covered period. Employers of three 
or fewer persons are not required 
to pay the tax in Kentucky. 

The court said in its new opinion 
that an object of the legislation was 
to encourage employers to provide 


“more stable employment.” 
* m 7 


| Higher Court Upholds 


Fleet Insurance 
SPRINGFIELD. Tll.—Illinois in- 
single 


der common management to take 
out single policy “fleet insurance’ 
on cars, according to a ruling hand- 
ed down by the State Third Dis- 
trict Appellate Court. 

The opinion reversed a Sangamon 
County Circuit Court decision in 
favor of the National Automobile 
Underwriters Assn. The lower court 
threw out a 1951 order by State 
Insurance Director J. Edward Day. 

Day’s order said that fleet insur- 
ance could be taken out for five or 
more cars owned by one company 
or by several companies under a 
common management arrangement. 
This stand was upheld, in effect, 
by the Appellate Court. 


Sensitive 
Precision Level in Crinder 


Signals Earthquake 

CANTON, O.—Earth tremors 
5,000 miles away, were detected re- 
cently by a technician in Timken 
Roller Bearing Co.’s tool-inspection 
laboratory. 

The technician, Hans Lindquist 
noticed a discrepancy in a Starrett 
Master precision level which he was 
adjusting on a precision grinder 


|}used to grind Master gauges tc 
| within ten-millionths of an inch tol- 


erance. 

Lindquist was mystified when the 
bubble in the level moved 14 ten- 
thousandths of an inch. 

The next morning, it was learned 
from John Carroll University 
Cleveland, that tremors north of 
Japan were recorded on that uni- 
versity’s seismograph at 12:09 p 
m.—the same time that Lindquis! 
detected the discrepancy on the 
grinding machine. 








a 


rr ey. 


we 


OO - St oe RQ OS 


—m—) 9 tt RR ee 


~ 


-7? @€ 8 6 


ver RD = wt 


_— =e. S 


' UO #&S TPw-wes* 











AUTOMOTIVE NEWS, DECEMBER 8, 1952 


Overseas GIs Can’t Beat Auto Taxes... . 





Sorry, Sarge, Uncle Still Collects 


By Sam Sampson 
Staff Writer | 
DETROIT.—Many servicemen 
now on duty in Japan have been 
writing home to find out whether 
they can save money by avoiding 
Federal excise taxes—for instance, 
by buying a car through a Japan- 
ese dealer and taking delivery in 
the United States after they return. 
In a survey of auto manufac- 
turers here, AvtTomotive News 
learned that it is not possible to 
circumvent Uncle Sam’s taxes by 
so simple a means. 


Some makers said there were 
ways, “if the soldier knew how 
to handle himself,” to purchase 
@ new car in the Far East and 
save money compared with tak- 
ing delivery of one from a dealer 
in the United States, but it is 
certainly not through a tax ad- 
vantage. 

And in addition, the makers said, 
the soldier would not receive the 
same car as he would normally get 
here. It would be an export model, 
and would likely ride harder be- 
cause of the oversize springs and 
shock absorbers with which export 
cars are equipped. It would also 
contain a lower-compression en- 
gine, because of the difference in 
fuels between the United States 
and Far East. 

In the case of a mythical Set. 
Smith, auto makers conjectured as 
follows: 

It is true that Sgt. Smith would 
not be subject to Federal excise 
taxes if he were to buy a new 
American car in Japan and use it 

| 


there. But if the car is to be used 
in the United States, even though 
it were purchased in Japan, the 
manufacturer must notify the Gov- 
ernment of “changed plans,” and 
Sgt. Smith must pay the full excise | 
tax within a short period of time. 

They further pointed out that | 
the manufacturer is liable for | 
the taxes if such a report is not | 
made to the Government. j 

If Sgt. Smith bought a car from | 
a Japanese dealer and took coatete | 
sion in San Francisco, the price | 
would be $200 to $300 higher than | 
in Detroit. This is due to interstate | 
transport charges for cars to be 
used domestically. These charges | 
are considerably less if the car is | 
headed overseas. 

But if Sgt. Smith boucht the car 
from a Japanese dealer, and came 
to Detroit (or wherever the factorv 
is located) to pick it up, he could 
at least save the transportation 
costs of the car to the Coast, and 
possibly receive a modest induce- 
ment from the Japanese dealer to 
handle the car in such a way. 

The Japanese dealer would re- 
ceive a “dollar advantage” from the 
transaction, the makers said, as 
opposed to a yen profit. Also, the 
vehicle would be a “plus car” for 
him, since it would not be included 
in the allocation of the Japanese 
Ministry of International Trade 
and Industry. MITI, is was ex- 


e 
Quick Change 
Chevrolet Plant Moves Fast 
On °53 Engines 

BUFFALO. — Chevrolet’s River 
Rd. plant last week switched from 
1952 to 1953 automobile engine out- 
put without a break in the produc- 
tion line. 

Even though some parts of the 
1953 Chevrolet engine are different 
from their predecessors, the plant 
was able to wind up its engine out- 
put for 1952 cars on one day and 
start on 1953 production the next 
morning. 

“It’s the fastest changeover I’ve 
ever seen,” said Plant Manager Al- 
ton A. Way. “Of course, we didn’t 
get full production right off the 
bat, but we did get pretty nearly 
50 percent of our normal produc- 
tion capacity the first day we 
worked on the ’53s.” 

i 


Jensen-Dunn U. C. Firm 


Jensen-Dunn, Inc., Des Moines, 
has leased the former Goodyear 
building at Twelfth and Locust Sts. 
and has opened a used-car business. 
The Jensen-Dunn Ford dealership 
has been sold to Bob Bailey, Inc. 
General manager of Jensen-Dunn 
is Carl A. White. Sales manager is | 
L. M. Stover. 


plained, limits the amount of dollar 
business on autos, and _ funds 
therein must be~ divided among 
U. S. makers. 

Set. Smith could derive the big- 





NPA Slaps Material Ban 
On Iowa Manufacturer 


WASHINGTON. — Use of con- 
trolled materials has been forbid- 
den to Delman Corp., Des Moines, 
and its president, Leonard C. Neu- 
feld, for the next six months by 
NPA. 

However, NPA made an excep- 
tion for allotments and priorities 
received by the firm from Ford for 
production of military windshield 
wipers. It will also be allowed to 
use up stocks on hand, for any pur- 
pose. 

Frederick J. Moreau, NPA hear- 
ing commissioner, found Delman 
guilty of using 32,000 pounds of 
aluminum and 16,695 pounds of 
copper in excess of permitted quan- 
tities. 


gest gain, the makers said, 
through replacing a car he now 
owns and operates in Japan. 
There are tight restrictions on 
imports of new cars into Japan; 
therefore used cars bring pre- 
mium prices. 

If Sgt. Smith had a 1950 car in 
operation there now, it would be 
possible for him to trade nearly 
even for a new one delivered in 
Detroit. 

American used cars are at a 
premium in Japan, particularly the 
lower - priced, four-door sedan 
models, makers said. Such a 1950 
car will probably bring $2,200 there 
on a new-car tradein. By taking 
delivery of the new car in Detroit, 
Sgt. Smith could replace his 1950 
car for a new one without addi- 
tional charge, “if he knows how to 
handle himself,” the makers said. 


Attempts to evade excise taxes 
through manipulations of the ex- 
port market are many, makers 
said, and never successful. It is 











Hudson's Sales Boss Cheers Champ— 


Winner of the American Automobile Assn.'s national stock-car championship his 
first year in AAA competition is Marshall Teague (right), of Daytona Beach, Fla. 
Teague drove his Hudson Hornet to seven victories in stock events during the '52 
season. Congratulating him on his new title is N. K. VanDerzee (left), Hudson sales 
vice-president. Teague finished the AAA schedule with a margin of more than 1,000 
points over his closest rival, Frank Luptow. Hudsons captured 12 of the 13 stock-car 
events sanctioned by AAA. Other Hudson drivers who won one or more races were 
Luptow, Jack McGrath and Frank Mundy. 
possible to save through a Japanese| but they warned overseas soldiers 
dealer, auto companies admitted,| not to fool with Uncle Sam. 


Schrader Contributions to the Tire Industry 


SUPPLY A TIRE VALVE 
FOR EVERY TUBE THE 


YOU MEAN 


YOU CAN 


PROOUCE 10,000,000 


cme 





WHAT A PLANT YOU 
MUST HAVE / 


TIRE INDUSTRY 


CAN 





REG. U.S PAT OFF. 





PRODUCE. 


WE HAVE THE SPECIALIZED TIRE 
VALVE MACHINERY, SKILLED 
PERSONNEL, THE EXPERIENCE 
TO MATCH OUR CAPACITY. 


—/ 
HERE‘S A PICTURE 
OF OUR MAIN PLANT. 


NO WONDER SCHRADER 
IS OUR TOP 
SOURCE OF SUPPLY. 


FOR 


FIRST NAME 





Schrader—leading tire valve manufacturer— 
not only provides a dependable product, 

but anticipates the industry’s needs... 
constantly increasing and modernizing factory 
equipment and procedures to meet tire 
manufacturers’ delivery requirements with a 
quality product at the lowest possible cost. 


A. SCHRADER’S SON, BROOKLYN 17, N. Y. 


Division of Scovill Manufacturing Company, Incorporated 


IN TIRE VALVES 
ORIGINAL EQUIPMENT AND REPLACEMENT 








Asselin Gives Truck to Fire Department— 


Keys to a new rescue truck for the Warren (R. |.) Fire Department recently were 
presented by Romeo Asselin, of Asselin Chevrolet, to Council President Wilfred 
Jeffrey. The truck was given to the town by Asselin in memory of his father, the late 
Joseph Asselin. Above are (from left): Otto Alletag, fire chief; Asselin; George Gempp, 
head of the Fire Department's rescue squad, and Jeffrey. Asselin is president of the 
Rhode Island Automobile Dealers Assn. 





There’s a big difference between a 


tomcat 


e--anda... 


Dealer 


Tommy Mallon, president of Mal- 
lon Motors (Ford), Tacoma, Wash., 
announces appointment of Abel 
Rigney as the firm’s business man- 
ager. He has served in the service 


department as parts manager. 
* * * 





Kelley in Fort Wayne 


Jim Kelley Motors, Inc., 315 E. 
Washington, Fort Wayne, Ind., is 
the second Dodge-Plymouth deal- 
er in the Fort Wayne area. The 
other Dodge-Plymouth dealer is 
Goral Motor Sales, Inc., 2013-33 
S. Calhoun. — 

* 


Longpre Pontiac Starts 


Building in Monrovia 

Bob Longpre, the choice of the 
Monrovia News-Post as its “Dealer 
of the Week” recently, announced 
that ground is to be broken soon 
for a new service center of the 
Bob Longpre Pontiac Co., to be 
located at 345 W. Huntington Dr., 
Monrovia, Calif. 

The building will cover 60,000 
square feet. It will have stalls in 
which 20 automobiles can be serv- 
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Doings 


iced at the same time. 


Space for 
at least 55 used cars will be pro- 


vided in the used-car department. 
* + + 


Douglas Moving 
Douglas Auto Sales (Chrysler- 
Plymouth) is moving from East 
6th St. and Broadway to 1503 Penn- 
sylvania Ave., East Liverpool, O. A 
$10,000 addition will be made to the 
building to be used as a showroom 


and office. 
* * of 


Hudson Honors Hamer 


Lee Hamer, of Hamer Motors, 
Inc., San Fernando, Calif., has 
received the Five-Star Service 
Award from Hudson for “out- 
standing service and customer 
and community relations.” The 
award was presented by W. S. 
Milton, director of service for 


Hudson. 
* * * 


Parker Leaves Ore. Deal 


R. D. (Don) Parker has an- 
nounced sale of his interest in 
Parker-Rasmussen Co. (Studebak- 
er), Portland, Ore., to A. E. Mulli- 


tomecod 


—and there is a powerful difference, too, 
between performance and “ETHYL” performance! 


CORPORATION 





Other products sold under the ‘‘Ethyl’’ trade-mark: salt cake . . . sodium (metallic). . 


TRADE-MARK 


Yes, there’s a powerful difference between the 
performance of an engine using just gasoline 
and one using “‘Ethyl’’ gasoline. When you set 
the timing to take full advantage of ‘Ethyl’ 
gasoline’s higher antiknock quality, your cus- 
tomer gets ““Ethyl’’ performance—more power, 
quicker starting, more mileage. And you get 


happier, more satisfied customers. 


ETHYL CORPORATION, New York 17, New York 


. oil soluble dye . . . benzene hexachloride (technical). . . ethyl chloride 


gan and D. M. Rasmussen, partners 
in the dealership since it was or- 
ganized in May, 1950. 

* * + 


Cruse Occupies Quarters 


Of O’Keefe Motors 


Cruse Motor Co. (Dodge-Plym- 
outh) has opened new salesrooms 
at 1200 N. Main St., Providence, 
formerly occupied by O’Keefe Mo- 
tors, Inc. Harold J. Cruse heads 
the firm bearing his name. 

O’Keefe Motors, meanwhile, has 
opened a temporary location at 56 
Taunton Ave., East Providence, 
with Earl Young and Dan Mc- 
Cormick as general manager and 
assistant manager, respectively. 
The O’Keefe firm likewise is a 
Dodge-Plymouth dealership. 

* . * 


Van Male Takes Over 


Buick Deal in Chicago 


O. J. Van Male, who for three 
years was associated with Buick at 
Flint and Chicago, has purchased 
the Gordon Motor Co. (Buick) at 
6631 S. Western Ave., Chicago. 

B. D. Gordon, former owner of 
the dealership, whose name has 
been changed to Van Male Buick 
Co., is now head of Gordon Buick 
Co., 1000 S. Wabash Ave., which he 
bought from Charles Robertson, re- 
tired. 


* * * 


Jenkins-Wynne Sell Out 


Sale of the Jenkins and Wynne 
Motor Co., Franklin, Ky., to a 
Louisville man, John Hunt, is an- 
nounced. Vern Jenkins and Briz 
Wynne opened the firm in Feb- 
ruary, 1949, with the Ford fran- 
chise. Jenkins and Wynne said 
they are negotiating for purchase 
of a larger dealership in another 
city. 


* * * 


Hollyfield Joins Patton 

D. H. Hollyfield is now associated 
with Lloyd Patton Motors (Cadil- 
lac), Fort Worth, as sales man- 
ager. He resigned a position as of- 
fice manager of a local finance 
company to accept the Patton job. 

* co 


Heads Scout Drive 


Elston Johnson, owner of John- 
son Motors, Studebaker dealer in 
Tifton, Ga., has been made fi- 
nance chairman of the Tift Boy 
Scout district, and as such will 
spearhead a drive to raise $3,400 
as the county’s portion of the 
budget for Chehaw Boy Scout 
Council, of which Tift County is 
a part. 


* * * 


Boling Buys Miss. Firm 
Robert Boling has announced the 
purchase of Boling-Hoskins Mo- 
tors (DeSoto-Plymouth), Brook- 
haven, Miss., and has changed the 
name of the business to Boling 


Motors. 
* * 7 


Peters, Horst Buy Deal 


Duane Horst, of Detroit, and Rob- 
ert Peters, of Birmingham, Mich., 
have bought Herman Niswander, 
Inc. (Ford), Peru, Ind., and are 
doing business as Peters and Horst 
Ford Co. 

* 7. 2 


Jackson Motor Opens 


Jackson Motor Co. (Dodge-Plym- 
outh), Winfield, La., has held its 
grand opening. John G. Jackson is 
president of the company, which is 
housed in quarters formerly occu- 
pied by Carter Motor Co., Inc. 

2 o * 


Spitzer Ford Features 


Exhibit on Scouting 


As the third exhibit in a con- 
tinuing public service program, 
Spitzer Motor Sales (Ford), New 
York, devoted its 18th St. show- 
room window to a scouting dis- 
play set up by members of the 
New York district of the Boy 
Scouts of America. The exhibit 
illustrated the three phases of 
scouting—cubbing, scouting and 
exploring. 

* . 


Zaidman Reorganizes 
Lou Zaidman, head of Shaker 
Autos, Inc., Cleveland, has _ reor- 
ganized his sales and service staffs. 
o * 7 


King Ford Motors Opens 


In 2 Bronx Locations 


Opening of King Ford Motors, 
Ine., new Ford dealership in the 
south Bronx area of New York 
City, has been announced. Princi- 
pals are Henry Weiss, president; 

(Continued on Page 25, Col. 1) 
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(Continued from Page 24) 


Robert D. King, board chairman, 
and John A, Herschkorn, vice-pres- 
ident. 

The dealership occupies two loca- 
tions, 935 Bruckner Blvd. and 351 
Grand Concourse. Plans are now 
being drawn, according to Weiss, 
for erection of a new sales and 
service building at Bruckner Blvd. 
and Bronx River Ave., where King 
Ford has acquired property cover- 


ing some 45,000 square feet. 
* * + 


Packer Elected President 


Of Harrisburg Chamber 


Wilbur F.. Packer, general man- 
ager of Francis-for-Fords, Har- 
risburg, Pa., has been elected 
president of the Harrisburg Cham- 
ber of Commerce. He succeeds 
Louis S. Snyder, partner in War- 
ner Motors (DeSoto-Plymouth). 

Packer, who has been in the 
automobile business in the area 
since 1939, has been chairman of 
the chamber’s membership com- 
mittee and_ vice-president in 
charge of members’ service. He 
now is in his last year as direc- 
tor. 


* * * 


Hollywood Packard Deal 
Is Acquired by Trio 

Packard Hollywood, Inc., dealer- 
ship serving the Hollywood area, 
has been sold to W. H. Yetman, 
Tom Richardson and Alfred M. 
Doane, it is announced by George 
A. Wagner, vice-president and gen- 
eral manager of Earle C. Anthony, 
Inc., Packard distributorship for 
California. 

Doane, who will be vice-president 
and general manager of the dealer- 
ship, formerly was regional man- 
ager for Packard in the Pacific 
northwest. Later he was sales man- 
ager of the Earle C. Anthony store 


in San Francisco. 
7 7 * 


Studebaker Dealer Stays 


Open Late in Phoenix 


Stewart Motor Co. (Studebak- 
er), Phoenix, Ariz., announces 
new late closing hours. The firm 
will now remain open until 9 p. 
m, week nights, and from 1 to 6 
Pp. m. on Sunday. 

Stewart said that surveys have 
shown that “most husbands and 
wives prefer to shop together for 
@ new car, one of the biggest sin- 
gle items in today’s budget.” Four 
more salesmen will be added to 
the sales staff. 

* 


* * 


Gardiner Joins Worman 

Arch T. Gardiner has joined Lau- 
rel C. Worman, Inc. (Willys-Pack- 
ard), Toledo, as assistant to the 
president and manager of all serv- 
ice operations, according to Laurel 


C. Worman, president. 
* * * 


Pilot for Buick Buys 
Denton (Tex.) Deal 


James C. Graham, General Mo- 
tors pilot assigned to Buick, has 
resigned to accept a Buick dealer- 
ship at Denton, Tex., about 33 
miles north of Dallas. 

Graham, 43, purchased the 
headless dealership. 


* * * 


Second Lot for Stephens 

Donald Stephens, vice-president 
of Stephens Buick Co., New Or- 
leans, has announced the opening 
of a second used-car lot at 1560 
Canal. The other lot is at 745 Ca- 
rondelet St. John Ward is used-car 
manager. 

* * - 


New Cleveland Dealers 


Cleveland’s newest Hudson 
agency is open at 481 E. 185th 
Street. The agency is headed by 
Jack Waggoner. Another recent 
open house was that of Al Laman 
Motors, Inc. (Chrysler), at 4510 
Memphis Avenue. 

* ~ 


Westside Dedicates 


Westside Ford, Inc., has opened 
its new building at Fauntleroy 
Avenue and West Edmunds St., 
Seattle. 


* * * 


Safecrackers Foiled 
Safecrackers broke into the Ash- 
ley Chevrolet Co., 1001 N. Broad- 
way, Baltimore, knocked off the 
combination to a safe in the stock- 
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with Bartlett 15 years and in retail 


° auto servicing 25 years, has been 
D Oo j n g Ss named general manager. Jack 
Reilly, a navy veteran with 10 


years’ experience in the auto busi- 
Tom Bel- 


|ness, is sales manager. 

lanca becomes parts manager, while 
room, but left before they were | William Metcalfe becomes service 
able to break open the safe. The | manager. 


firm was robbed of $1,500 last 
March when a safe was battered 
open and ransacked. 

* * * 


Haring’s U. C. Manager 
Howard Bonck has been named | 
used-car manager for O. E. Haring, 
Ine. (Chrysler-Plymouth), 1625 Ca- 
nal, New Orleans. The firm’s used- 
ear lot is at 3431 Tulane Ave. 


| + * ” 


Heads Evans Parts 


Kely Redfield has been appointed 
ve |Manager of the newly installed 
Kaiser-Frazer parts department of 
the Evans Motor Co., Beaumont, 
Tex. 







™ * * + 
Hollinger Opens All-Glass Showroom— 
This new all-glass showroom was recently completed by Louis B. Hollinger, of Louie's 


* * * 
‘= Auto Sales & Service (Hudson), Longview, Wash. Hollinger, an auto dealer for 13 
Bartlett Buick, Buffalo, years, is among the latest additions to Hudson's expanding dealer organization. 


Reorganizes Personnel Se 


Davies and Poer Buy 


Davies and Poer, formerly owners 
of a Chrysler-Plymouth dealership 
in Highland Park (Calif.), have 
purchased a Chrysler dealership in 
Santa Monica, Calif. from Jim 
White, its owner for many years. 





Completion of remodeling and or- | lett Buick, Inc., agency, 3068 Main President Arthur H. Bartlett. 
ganizational work at the new Bart-'St., Buffalo, N. Y., is announced by Martin R. Koch, who had been 


muappatts for Motor Cars, Trucks, Buses, Air- 
Ered Marine Craft. 


‘the combined assembly line requirements of all important fac- 
tors in the Automotive, Aircraft, and Marine fields. 


Yes—modern transportation presents a challenge 
to Borg-Warner from land, sea and air— 


and the answer is— 


eee POR 


bY ENGINEERING MAKES IT WORK if PRODUCTION MAKES It AVAILABLE 


THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: BORG & BECK 

BORG-WARNER INTERNATIONAL « BORG-WARNER SERVICE PARTS « CALUMET STEEL e DETROIT GEAR 

FRANKLIN STEEL « INGERSOLL PRODUCTS ¢ INGERSOLL STEEL « LONG MANUFACTURING 

LONG MANUFACTURING CO., LTD. ¢« MARBON e MARVEL-SCHEBLER PRODUCTS 

MECHANICS UNIVERSAL JOINT « MORSE CHAIN e MORSE CHAIN CO., LTD. ¢ NORGE e NORGE-HEAT 

PESCO PRODUCTS + ROCKFORD CLUTCH ¢ SPRING DIVISION e« WARNER AUTOMOTIVE PARTS 
WARNER GEAR e WARNER GEAR CO., LTD. « WOOSTER DIVISION 


| PRODUCTION 
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53 Pontiaes Bow 


Longer Wheelbase, More Power in Six, 


Among Changes 


ONTIAC, still the sales leader 

in its price class for 1952 de- 
spite a slight loss in market pene- 
tration position, showed its wares 
for 1953 in dealerships throughout 
the country last week. 

The General Motors’ division’s 
1953 line of cars feature new 
bodies, increased power in six- 
cylinder models, and power steer- 
ing as optional equipment on all 
models. 

In contrast to some other 1953 
cars already unveiled to the public, 

Pontiacs for 1953 are on a longer 
wheelbase—122 inches, as compared 
with 120 inches last year. 


* * = 
ONTIAC says its 1953 cars also 
feature important improve- 


ments in roominess, riding, steer- 
ing and equipment. 

All Pontiacs compete for sales 
in the market just above the low- 
priced field. So far this year, 
this maker has garnered 20.8 
percent of such sales, as com- 





for New Models 


pared with 21 percent in 1951, in 

competition with all DeSoto sixes, 
all Dodges, all Mercurys, all 

Buick Specials, all Oldsmobile 
88s, all Kaisers, all Hudson sixes, 
all Nash Statesmen and all Stude- 
baker Commanders. 

Nearest to Pontiac at the top of 
the sales ladder in that market is 
Dodge, which has a market pene- 
tration rating of 20.1 percent for 
1952, as against 18.6 percent in 1951. 

* * . 


THER contenders for 1952-mar- 

ket penetration ratings are as 
follows, with 1951 ratings bracket- 
ed: Mercury, 14 percent (14.5); Olds- 
mobile, 10.9 percent (10.9); Buick, 
9.8 percent (9.9); Studebaker, 6.7 
percent (6.1); Hudson, 6.2 percent 
(5.5); DeSoto, 4.1 percent (6.9); 
Nash, 4.1 percent (3.3). 

For 1953, Pontiac will offer 11 
body styles in three series of cars 
—special, deluxe and custom mod- 
els, 

Redesigned bodies are immedi- 


er for’ 100 lb. drums 
-+-includes dolly, fil- 
ter, 7 ft. hose, nozzle, 


pump and totalizing? 


KS 


Model 60034-3 Dispens- 


ARO 
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Pontiac's 1953 Convertible— 


This model enhances all the modifications in Pontiac's styling for 1953. Pontiac says 
its new cars will handle easier due to a new front suspension. Dual-range Hydra-Matic 


is available as optional equipment on all 
. =. = 


ately distinguished from previous 
models, but a definite family re- 
semblance has been retained. The 
new bodies have large one-piece 
wrap-around rear windows, a high 
deck contour, modernized fender 
design and one-piece curved wind- 
shields. Interiors are also new. 
Bodies are roomier than in pre- 
vious models, says Pontiac. Front 
ventipanes are now crank-operated. 
There is a new instrument panel, 
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The Aro Equipment Corp., Bryan, Ohio 
Aro Equipment of Canada, Ltd., Toronto, Ont. 


LUBE EQUIPMENT 


Also...GREASE FITTINGS...AIR TOOL 
--- HYDRAULIC EQUIPMENT... 


AIRCRAFT PRODUCTS 
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YOU NEED 


Now—ARO helps you cash in on fast-growing de- 
mand for automatic transmission service! 
new Aro Dispensers do the job clean and fast... 
producing steady profits! 

All Aro Dispensers meet car makers’ and oil 
companies’ strict demands for clean fluid dispen- 
sing ... fluid filter located behind nozzle, close to 
point of delivery, can be disassembled for clean- 
ing ... strong flexible metal nozzle services all makes 
of automatic transmissions without use of adapters; 
no-drip tip... totalizing quart meter has 16-qt. dial 
with two indicators, full quarts or fractions of 
quarts ... name plate identifies fluid in unit... Aro- 
built dependability. See your Aro Jobber. Write 
for new bulletin. 
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improved hand - braking system 
which is said to be more positive 
and easier to operate. 

Pontiac says the engineering 
characteristics of its 1952 cars 
were refined to bring them more ; 
in line with requirements of the 
dual-range Hydra-Matic trans- 
mission. 

The six-cylinder engine has been 
souped up so that 118 horsepower 
will be provided at 3,800 RPMs, in- 
stead of the 118 horsepower at 3,400 
RPMs in 1952 models. 

* * * 






























ea the RPMs, says Pontiac, 
results in an increase in torque 
at speeds over 20 miles per hour. 
Gasoline tank capacity on both the 
six and eight-cylinder cars has 
been increased from 17% to 20 gal- 
lons. 

Pontiac has not followed what 
appears to be a growing industry 
trend of placing the gasoline tank 
filler pipe in the rear of the car. 

The Autronic Eye, an automatic 














Pontiacs, as is power steering. 
s 2 @ 







and a new position for the accel- 
erator is said to provide more driv- 
er legroom. 





* * + 


MPROVEMENTS have been in- 

jected by way of improved rid- 
ing qualities, Pontiac says, with a 
new “curve-control” front suspen- 
sion. This is said to provide ad- 
vantages on sharp curves or at 
high speeds. & 

Pontiacs for 1953 also boast an 
















More Luggage Room— 


Revised styling of the rear deck on 
its 1953 cars has resulted in greater trunk 
capacity, claims Pontiac. Pontiac says it 
will also be easier to move luggage in 
and out of the compartment, due to a 
new rear-bumper bar. Note the back-up 
lights, said to be of a new design that 
illuminates the rear of the car for tire 
changing or other needs. 

* ¢* ® 
headlight dimming device for night 
driving, will be offered as a 1953 
Pontiac accessory. 

The device is mounted on top of 
the instrument panel at the left 
side of the windshield. It is placed 
in operation by pressing the head- 
light floor switch to bright. It has 
(Continued on Page 27, Col. 2) 


Chicago to Push 
Sunday Closing 
In Dealer Ads 


CHICAGO. — Another important 
“assist” was given to the Sunday 
closing movement in this area last 
week by the Chicago Automobile 
Trade Assn. in the form of several 
recommendations to members. 

CATA is urging dealer line asso- 
ciations to ask members to mention 
“closed Sundays” in all used-car 
classified advertising, and to make 
the same request of factories in 
new-car cooperative display adver- 
tising. 

Approximately 94 percent of the 
new-car dealers in the Chicago 
area are closed on Sundays, and 
the goal is 100 percent, said James 
F. Goodwin, CATA president. Good- 
win described the movement as 
“far-sighted” on the part of all 
dealers. 


Sketch Lightly 


Executive Urges Flexibility 
In Business Plans 


NEW YORK.— Business success 
depends more than ever on long- 
term planning, according to Mark 
W. Cresap jr., Westinghouse Elec- 
tric Corp. vice-president. But, he 
said, those plans should be “writ- 
ten in pencil, rather than in ink.” 

Addressing the Society for Ad- 
vancement of Management, Cresap 
warned that difficulty in predict- 
ing the future must not be used as 
an excuse to ignore planning. 

He accented his belief that the 
key to successful planning lies in 
“flexibility of the same type that 
military plans must possess—so 
that incorrect assumptions and un- 
predicted developments do not de- 
stroy the eventual execution of a 
planned operation.” 

“Specifically,” he said, “plans 
should be regularly revised every 
year, with each revision embracing 
the five subsequent years.” 
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Redesigned Dash— 
Owners of 1953 Pontiacs will merely 
turn the key to start the engine. All 
instruments are now located in the driv- 
er's direct line of vision. Radio and heat- 
er controls are easily accessible to all 
front-seat occupants, Pontiac says. 


British Cars Put 
Fla. Dealer Near 
$1,000,000 Gross 


ST. PETERSBURG.—A foreign- 
car distributor here expects to at- 
tain a million-dollar gross this year 
—the second full year of operation. 

Starting from scratch Sept. 15, 
1950, Overseas Motor Car Co., Inc., 
725 Ninth St., S., has grown to a 
point where gross sales for August 
hit $75,000, according to President 
J. W. Richardson. 


Richardson, a veteran dealer in 
American cars, has taken in with 
him as vice-president George W. 
Murphy, who has handled the Eng- 
lish makes in Greensboro, N. C. 

Overseas covers all Florida for 
the Mayflower and S. M. (Singer) 
lines, represents Jaguar on the west 
coast and handles the Rootes line 
for west Florida as well as Morris 
and MG. 

For parts, Overseas maintains a 
large stock for all cars handled 
locally and can also rely on a mil- 
lion dollars worth that Rootes 
keeps on hand in New York. 

Richardson feels that he has 
penetrated the prejudice that has 
existed against both foreign and 
small cars alike. He insists that 
American manufacturers left the 
door wide open for foreign cars 
when they persisted in making all 
cars big. 

Contributing to the popularity of 
the small cars, he says, is the re- 
viving interest in sports cars all 
over the country. A number of 
races have been staged in Florida. 

He got his start when the Rootes 
line was offered to a local Packard 
dealership in which he was a part- 
ner. A Mississippian, Richardson 
has had 40 years’ experience in 
various phases of the automobile 
business. 


Willys Report 
Growth of Company 


Told in Booklets 


WASHINGTON. — The military 
relations division of Willys-Over- 
land has issued a series of booklets 
on the production facilities of the 
company’s seven major manufac- 
turing divisions. 

The booklets reflect an expansion 
of operations based on a blueprint 
of long-range planning. Comment- 
ing on this expansion, a company 
spokesman said: “It has enabled us 
to keep pace with the rising de- 
mand for Willys vehicles and, at 
the same time, produce a large 
share of armaments vital to the 
nation’s defense.” 

He pointed out that since World 
War II, facilities have been ex- 
panded, modernized and improved 
by capital expenditures exceeding 
$40,000,000. “In commercial exports, 
Willys now rates third among all 
auto makers,” he said. “In the field 
of forgings, the company is in 
front, with two plants among the 
largest in the country, one for 
aluminum work, the other for 
steel.” 











Wentz Signs with I-H 

Wentz Equipment Co., Topeka, 
Kans., has been appointed a dis- 
tributorship for International Har- 
vester tractors and power units for 
eastern Kansas. The firm said it 
also would handle a complete line 
of allied equipment. 
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Power Steering Optional .. . 





New Bodies Feature 
53 Pontiac Line 


(Continued from Page 26) 


heretofore been available only on 
GM’s Cadillac and Oldsmobile cars. 
7 > ° 
ave door hinges on 1953 
models, reports Pontiac, have 
added approximately 2% inches of 
usable door opening space, while at 
the same time providing studier 
mounting and more positive seal- 
ing. 

A new control setup has been de- 
signed for heater and defroster 
units on 1953 Pontiacs. Formerly lo- 
cated just above the steering col- 
umn on the instrument panel, for 
1953 they are near the top of the 
instrument panel plate, to the right 
of the instrument plate. There, it is 
said, they are in easy reach of all 
front seat riders. 

Pontiac has also made its wind- 
shield wiper control knob more 


accessible by placing it on the 
right of the master light switch 
on the front of the instrument 
panel. 

Quietness in the windshield wiper 
is said to have been achieved by 
two design improvements. First, 


drive is now by flexible wire cable 
instead of the arm type formerly 
used. 

Radios on 1953 Pontiacs will be 





New Front Suspension— 


Fundamental lengths and pivot-point locations have been revised in the 1953 
the wiper motor is now located in| Pontiac front suspension, and the result is said to be a better front-wheel “curve 
the front of the dash. Second, the | attitude." There is better steering and handling on curves, Pontiac says, in addition 


to reduced tire wear and noise. The diagrams above illustrate the reduction in wheel 


tilt accomplished by the new design. 





composed of two separate units.| fram Forms Subsidiary 


One unit consists of the receiver 
and the tuner. The other is made 
up of the speaker and power sup- 
ply. Pontiac says the two-unit sys- 
tem promises much greater ease in 
servicing. 





The AUTOMOTIVE NEWS ALMANAC is 
a year-long friend. Use it often for statis- 
tics, buyer information and personnel data. 


For Canadian Operation 


PROVIDENCE.—F ram Corp. has 
formed a Canadian _ subsidiary, 
Fram Canada, Ltd., according to 
Steven B. Wilson, president of the 
parent company here. 

Ground for a 24,000-square-foot 
office and factory building will be 
broken immediately in Stratford, 


Ont., Wilson said. J. C. Adams Co., 
Ltd., Toronto, will continue as ex- 
clusive Canadian distributor for 
Fram’s oil, air, water and fuel fil- 
ters. 

Since World War II, Adams has 
also manufactured many Fram 
components. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 


For Quicker Quick-Starts All Winter Long 


BLUE SUNOCO 


It’s Butane-Primed 













Customers stay with you when 
you sell Sunoco products 


—more 





oline. 





industry. 


What’s more, your customers 
get top mileage all year ’round 
miles per dollar than 
with any premium-priced gas- 


No wonder the average month- 
ly gallonage of Sunoco Dealers 
is twice the average for the 


High-test... Still at Regular Gas Price! 


It’s BUTANE-PRIMED! 
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WASHINGTON. — Following two 
months of substantial declines, 
sales finance firms enjoyed a 15 
percent increase in automotive 
credit business during September, 
4jaccording to the Federal Reserve 
,| Board. 


However, it was simply a case of 
more new cars and trucks being 
available for delivery in Septem- 
ber than in August. September 
production of cars and trucks 
was 555,000, as against only 298,- 
000 in August. 

Actually, sales finance firms had 
to write September down as the 
third month in a row in which vol- 
umes on used cars and trucks were 
off from the month before. 

Their September business gains 
were restricted to new vehicles— 
52 percent on cars and 31 percent 
on commercial units. 

At the end of September, the FRB 
said, the nation’s vehicle owners 





Ashland's ‘Showroom’ at County Fair— 


This is the exhibit which Ashland Nash Sales, Ashland, O., set up at the recent 
Ashland County Fair to display the Nash line. Some 45,000 persons attended the fair. 
Moline, Ill, and Leo Costa jr. as 
loan manager at Atlanta, Ga. 


William F. Gaunitz, president of Coan J. Beauvais was named of- 
Associates Discount Corp., has an- fice manager of the New York City 


nounced the appointment of Albert | branch, and Harry Storin jr., office 
W. Gelhaar as loan manager at| manager at Jamaica, N. Y. 


Associates Discount Chooses 
2 New Loan Managers 





Krome Kore 


Amazing New Scientific Formula 


@ STOPS RUST, PITTING, CORROSION, DISCOLORATION 
@ PRESERVES CHROME AND ALL BRIGHT METAL FINISHES 
@ PROTECTS AGAINST ROAD SALTS, WATER, SMOG, SALT AIR 
@ DRIES CRYSTAL CLEAR—WILL NOT CHIP OR PEEL 
@ ONE APPLICATION LASTS INDEFINITELY 


Sell positive protection against the rust and corrosion caused by winter 
driving and winter road conditions! Sell your customers the best chrome 
protection they can buy—amazing, new Prexy Krome-Kote! Sell Krome-Kote 
and enjoy a bonus share of this fall’s profitable chrome coatings business. 


Order your stock today! 
% A 
Yohait ae» 


PRODUCT 
GUARANTEED 


Here’s Your Profit on a Dozen 
Over-the-Counter Sales! 


Retail Price ($1.00 a bottle)............. $12.00 
Dealer cost (40% discount)...........06- 


YOUR PROFIT........$4.80 
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JOBBERS— 
write for details! 


ALLEN PRODUCTS CORP., 20450 Sherwood Ave., Detroit 34, Mich. 
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Reflects Higher Output... 


Auto Credit Volume 
Rises 15 Percent 





owed 1 percent more in outstanding 
auto credit accounts than they did 
at the end of August. 

Reflecting the increased ship- 
ments of cars from _ factories, 
wholesale financing of automo- 
tive vehicles rose 124 percent in 
September. Volume _ reportedly 
was double that of August. 
Outstanding balances on whole- 

sale accounts, which dealers refer 
to as “floor planning,” showed a 26 
percent increase over August. 

The companies reporting to the 
FRB said they floor-planned 258,- 
479 vehicles during September. Of 
that total, 217,393 were new cars 
and trucks. 


Deaton Selects Loverly 
Appointment of Charles Loverly 
as service manager has been an- 
nounced by Deaton Motors Co., Lin- 
coln-Mercury dealer in Beverly 
Hills, Calif. 


RUST-PROOFS 
CAR CHROME! 
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DISPLAY 
MATERIAL! 


Build a profit-making business with a complete 
Krome-Kote service! 
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My jobber is_ 









State. 












Streamers, Displays, Direct Mail Stuffers, etc.— 
included FREE with order! 





Please ship me 
self-seller display cartons. 


() Check enclosed [_] 








THE POPULAR 
PRICED BRAND 


‘ene i PREXKY 


meee 1s (ne 


dozen bottles of Prexy Krome-Kote, packed in 


Please bill me [—] Also enclose free window 
streamers, direct mail selling aids and point-of-purchase display material. 





























Esquire Reader, 
Driving ‘Mass,’ 
Dreams of ‘Class’ 


NEW YORK.— Esquire readers 
take the wheel of a Chevrolet more 
often than that of any other make, 
the magazine’s latest subscriber 
automotive survey indicates — but 
Buick leads among those who plan 
to buy new cars in the next six 
months. 

One out of four in the latter 
group, however, told EHsquire re- 
searchers that he didn’t know what 
car he wanted to buy. 


Nearly three out of four sub- 
scribers were driving cars three 
years old or less, the survey 
showed, and eight of 10 had bought 
their cars new. 

The Esquire reader “likes a little 
class in cars,” the researchers said. 
The report emphasized the high 
position of Buick, Oldsmobile and 
Cadillac among “Hsquire cars” now 
on the road or gleaming in buyers’ 
eyes. 

The report showed these percent- 
ages for the 10 most-preferred 
makes now being driven by the 
magazine’s readers: Chevrolet, 13.8; 
Buick, 12.4; Ford, 11.8; Oldsmobile, 
8.5; Pontiac, 7.1; Cadillac, 6.7; Plym- 
outh, 6.3; Dodge, 5.7; Chrysler, 5.5, 
and Studebaker, 4.0. 

Almost half of those reporting 
said they intended to buy new cars 
within six months. Top 10 makes in 
preference percentages were: 
Buick, 11.3; Ford, 10.7; Cadillac, 
9.6; Chevrolet, 9.2; Oldsmobile, 5.9; 
Pontiac, 5.6; Mercury, 3.8; Dodge, 
3.3; Chrysler, 3.1, and DeSoto, 2.7. 





Committee Aides 
Named in Toledo 


TOLEDO.—Fifteen dealers have 
been named to committees of the 
Toledo Automobile Dealers Assn., it 
is announced by President Nels 
Banham. 

Named to the labor relations com- 
mittee were R. H. Roth, Don Wear- 
ley, Art Seltzer, Bob Eddy, Jim 
White and Matt Tank. 

Grievance committee: Frank 
Skelding, John Davis, Dave Smith, 
Bill Miller and Jim Ward. 

Christmas party committee: Bob 
Reese, chairman. 

Public relations committee: Merve 
Lownsbury, chairman; Ford Miller 
and Jim Cobley. 


St. Paul Hydraulic 
Promotes Brown 


MINNEAPOLIS. — The appoint- 
ment of Leo M. Brown as sales 
Hydraulic 


manager of St. Paul 
Hoist, Minneapo- 
lis, has been an- 
nounced by Frank 
J. Hasselman, di- 
vision manager. 

Brown previ- 
ously served as 
assistant sales 
manager and pri- 
or to that was a 
district manager 
in the south cen- 9 
tral states. He ‘PP 
succeeds William Leo M. Brown 
F. Keeton, who has resigned to en- 
ter business for himself. 

St. Paul Hydraulic Hoist manu- 
factures truck dump bodies and 
hoists and underbody maintenance 
blades, among other products. 





Ft. Wayne Auction Sets 


Yule Party for Dealers 


FORT WAYNE, Ind.—Carl Mark- 
er, proprietor of the Fort Wayne 
Auto Auction, is inviting all dealers 
who regularly attend his Tuesday 
sale to be his guests at a Christmas 
party Dec. 16. 

The party will be held at the Sky- 
line Club, immediately following the 
Dec. 16 sale, Marker said. 


Hallman Paint Shop Hit 
By 2nd Blast in Month 


An explosion showered splin- 
tered plate glass and damaged the 
paint shop at Hallman’s Central 
Chevrolet, 56 Union St. N., Ro- 
chester, N. Y. No estimate of 
damage was available. 

Similar blast occurred at the 
shop less than a month previous- 
ly. No one was hurt. 
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By M. L. Schwartz 
Staff Correspondent 

OTTAWA.—Dealers’ sales of all 
types of motor vehicles are up 6.4 
percent in dollar volume for the 
first nine months of 1952 as against 
the same period of 1951, with gains 
registered by dealers in all prov- 
inces except Manitoba, Canadian 

Government reports show. 


Such gains include 18.6 percent 
in Saskatchewan, 12.8 percent in 
British Columbia; 7.1 percent in Al- 
berta; 5.7 percent in Quebec; 4.8 
percent in the maritime provinces, 
and 3.5 percent in Ontario, while 
a loss of 1.4 percent was recorded 
in Manitoba. 


Dealers’ business in September 
advanced 7.3 percent over Au- 
gust and 11.2 percent over Sep- 
tember, 1951. 


Estimated sales of dealers in the 
first nine months reached $1,537,- 
552,000, including $551,427,000 in On- 
tario, $349,654,000 in Quebec, $243,- 
898,000 in British Columbia, $113,- 
075,000 in Saskatchewan, $95,581,- 
000 in Manitoba, $94,944,000 in Al- 
berta and $88,978,000 in the mari- 
time provinces. 


Sales at the wholesale level of 
auto parts and equipment increased 
by 27.4 percent in dollar volume 
across Canada in September com- 
pared with a year ago, although the 
value of inventories of wholesale 
parts dealers declined 3.3 percent 
in this period, the Government 
said 


Wholesale dealers in all prov- 
inces recorded gains, including 
29.8 percent in Ontario, 29.6 per- 


New Dodge Line 
Turns Out 1,000 
V-8 Engines Daily 


DETROIT.—The interdependence 
of the automobile manufacturing 
industry, machine tool builders and 
smaller machine parts manufactur- 
ers was reemphasized last week 
when W. C. Newberg, president of 
Dodge, disclosed that an initial 
“pushbutton” production line at 
Dodge is now turning out the new 
140-horsepower Red Ram V-8 en- 
gine at the rate of 1,000 per day. 


Ultimately, when machine tool 
manufacturers have delivered all 
additional equipment on order for 
the Dodge V-8 production lines, 
they will have a capacity to handle 
2,400 engines per day, Newberg said. 


Newberg pointed out that the 
No. 1 line with its current produc- 
tion capacity was made possible 
only through the cooperation of 
machine tool manufacturers and 
many small machine shops and 
parts manufacturers. 


In order to place the initial V-8 
“pushbutton” production line in op- 
eration on schedule, Newberg ex- 
plained, Dodge faced the problem 
of expediting equipment which was 
ordered in 1950, but was incomplete 
and undelivered because of the de- 
fense burden imposed on the ma- 
chine tool industry by the Korean 
situation. 


“We were able to complete the 
No. 1 line only with the aid of 
machine tool manufacturers who 
turned over engineering drawings, 
specifications and available com- 
ponent parts directly to Dodge,” 
Newberg stated. “This enabled the 
machine tool builders to devote 
their efforts and facilities to de- 
fense orders and enabled Dodge to 
expedite completion of the tools 
elsewhere without interference to 
the defense program. 

“Many small machine shops and 
parts manufacturers, not engaged 
in defense work, were enlisted as 
subcontractors by Dodge expediters, 
and their cooperation also contrib- 
uted heavily to the completion of 
the tooling schedule.” 


Henry Buys Kansas Deal 

Lindsborg Motor Co. (Chevrolet), 
Lindsborg, Kans., has been pur- 
chased from Mr. and Mrs, K. E. 
Garhart by M. B. Henry, of New- 
ton, Kans. Henry has operated a 
Chevrolet oa | in Newton for 
10 years. Boyd Miller, also of New- 
ton, will be in charge of the parts 
depertment. 


Canadian Vehicle Sales Up 


Dollar Volume in First 9 Months Rises 6.4 Pct.; 
| Parts Jobbers Also Note Gain 
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cent in the western provinces and 
19.3 percent in the maritime 
provinces and Quebec. 

A preliminary report by the Cana- 
dian Government reveals that sales 
of British-made vehicles during 
August amounted to 2,324 cars and 
107 trucks, bringing the total to 20,- 
669 cars and 1,824 trucks in the 
first eight months of 1952. 


RMA Sponsors School 


On Rubber Grading 


CHICAGO. — Under auspices of 
the Rubber Manufacturers Assn., a 
“school” was conducted here in an 
effort to halt sales of off-grade 
natural crude rubber to American 
users at prices charged for quality 
rubber. 

The sessions were handled by W. 
James Sears, vice-president of the 
association. Assisting him as “teach- 
ers” were four experts on rubber 
grading. 


Willys’ Fire Jeep in Action— 


Produced by Willys, this new Navy fire-fighting jeep shows how it can smother a 
burning plane with foam in 10 seconds, enough time to allow the pilot to escape. The 
demonstration was conducted at the Naval Research Laboratory in Washington. Al- 
though the jeep was specifically designed for use aboard aircraft carriers, Willys is 
investigating other commercial uses, such as airports and gasoline-loading facilities. 


Figueroa St. Assn. Plans 
Los Angeles Ad Campaign 


President Burche Greene of the 
newly formed Downtown Figueroa 
St. New Car Dealers Assn. said the 
Los Angeles neighborhood associa- 
tion is starting a vigorous public 
relations and advertising campaign 
to point up “the importance of the 





values and facilities offered on the 
Figueroa Auto Mile.” 

Association members include: 
Savage-Haldeman, Nash California, 
Les Kelley Ford, Pelton Motors, Ed 
James Buick, Kaiser Bros., J. V. 
Baldwin Motors, Lathrop G. Hoff- 
man, Marshall and Clampett, 
Greene - Haldeman and Tupman 
Motors. 


29 


Purdue U.to Hold 
February Course 


In Fleet Servicing 


LAFAYETTE, Ind.—Preliminary 
plans have been completed for the 
third motor-vehicle maintenance 
course to be held at Purdue Uni- 
versity Feb. 23-27, it was announced 
last week. 


The program will be keyed to 
meet the needs of mechanics and 
supervisors with truck and bus 
fleet operators, according to O. C. 
Cromer, professor of automotive 
engineering at Purdue. 


The steering committee includes 
C. E. Kruger and Coburn Parker, 
of Indianapolis Railways, Inc.; 
Fred J. Grumme, Aero Mayflower 
Transit Co.; A. F. Petrosky, Indi- 
ana Bus Assn., and C. P. Smith, 
International Harvester Co. All are 
from Indianapolis. 

Other members are L. O. Ed- 
wards, Cummins Engine Co., 
lumbus, Ind.; Earl Wood, Fruehau 
Trailer Co. Fort Wayne; Prof. 
Shelby Gallien, Public Safety Insti- 
tute; Prof. Merle McClure, adult 
education division, and Prof. 


Cromer, of the Purdue staff. 
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PARALLELOGRAM LINKAGE 
Solid Center Link 





FORE-AFT AND CROSS STEER 
Steering Gear Ahead of Axle 


CENTER ARM STEER 
Adjustable Tread Tractor 





STEERING LINKAGE must be developed to meet the problems peculiar 
to many sets of design conditions. For over 50 years Thompson’s 
“Steering Engineers” have worked closely with manufacturers of all 
types of wheeled vehicles to develop and produce the best steering 
linkage for any type vehicle. 


Illustrated here are typical examples of steering linkage produced 
by Thompson for passenger cars, for trucks and buses and for tractors. 


Whether your problem is improved steering for a car, a truck or a 


tractor, the Detroit Division of Thompson Products has, or can engi- 
neer and produce, the steering linkage best adapted to the vehicle you 
produce. We welcome the opportunity to work with your engineers on 
any of your steering problems. Please contact us. 


YOU CAN COUNT ON... 
Thompson @ Products, Inc. 


DETROIT DIVISION 


7881 Conant Avenue * 


Detroit 11, Michigan 
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Jaguar Cars, Ltd., of Coventry, 
England, has appointed Mortimer 
H. Morris-Goodall, veteran race 
driver, as competitions manager. 
F. R. W. England, service man- 
ager, who formerly directed racing 
affairs now will devote his entire 
time to service activities in Britain 
and overseas. 

* e * 


Chrysler Selects Freeman 


Appointment of E. C, Freeman 
as factory manager of Chrysler’s 
Trenton (Mich.) plant has been an- 
nounced by Milton E. Trueman, 
works manager of the plant. Free- 
man served before as general su- 
perintendent of the marine and 
industrial-engine division, with 
headquarters at Trenton. 

* s * 


NPA Appoints Pattison Head 
Of Metalworking Division 
Donald N.. Pattison, of Cleveland, 
has been named director of NPA’s 
metalworking equipment division. 


He succeeds Ralph S. Howe, who 
now is special assistant to the ad- 


ministrator of the Defense Produc- 
tion Administration. 

Pattison is sales vice-president of 
Warner-Swasey Co. Howe is ex- 
ecutive vice-president of New Brit- 
ain Machine Co., New Britain, 
Conn. James W. Sibley jr., of Flint, 
will remain as deputy director of 
the NPA division. Sibley is a spe- 
cial representative of the general 
manager of Buick. 

* + * 


Southeastern Associates 
Joins 3 Representatives 


Three veteran manufacturers’ 
representatives have joined forces 
as Southeastern Associates to offer 
what they describe as flexible but 
complete coverage of the 10 south- 
eastern states. 

Members of the association are 
William C. Chaney, Charlotte, N. 
C.; Philip D. Boehm, Atlanta, Ga., 


and J. Paul Sanders, Bowling 
Green, Ky. 
Each will remain independent 


within his own segment of the 
southeast, they said, while working 





closely with other members on as- 
signments which overlap territorial 
lines. The arrangement will allow 


them to take advantage of the|_ 


tendency of manufacturers to as- 
sign small territories in the south- 
east, they said. 

* * o 


Whisler Joins Gabriel 
In Engineering Post 


J. H. Briggs, president of Gabriel 


Co., has announced the appoint- 

ment of R. H. Whisler jr. as chief 
engineer of the 
Gabriel division, 
Cleveland. 


Whisler former- 
ly was chief en- 
gineer of the 
shock absorber 
division of Mon- 
roe Auto Equip- 
ment Co., Mon- 


roe, Mich. 
According to 
Briggs, Whisler’s 


R. H. Whisler jr. 

enable Gabriel to speed up the ex- 
pansion program of its shock ab- 
sorber division. 


appointment will 


* * * 


L-M Ups Fenner 


The promotion of William S. 
Fenner to manager of the indus- 
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**Now is the season of gentle thoughts 
and kindly acts and friendly wishes, 
of reverence and remembrance, 
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N. Y. Dealer Leaders Greet Lloyd— 


J. Saxton Lloyd (left), president of NADA, meets New York state dealer associa- 
tion executives on his arrival at Brooklyn's Hotel Granada to speak to Brooklyn and 
Long Island dealers. From left are William Frame, president of the New York State 
Automobile Dealers Assn.; Nelson K. Mintz, president of the Automobile Merchants 
Assn. of New York City, and Charles A. Schmidt, president of the Brooklyn & Long 
Island Automobile Dealers Assn. More than 200 dealers attended the regional meeting 
to hear Lloyd analyze NADA’s approach to factory-dealer relations problems. 


trial relations department at the 
Romulus (Mich.) jet engine plant 
has been announced by L. K. 
Marshall, manager of defense pro- 
duction operations for Lincoln- 
Mercury. The plant now is under 
construction for the Navy. Fenner 
succeeds Ray M. Lyons, who will 


With every friendly wish for your 
happiness and prosperity through the 


coming year, we of Associates extend a 


sincere greeting to you in this joyous 


Christmas time... 


MERRY CHRISTMAS! 


Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 


devote his full time to his position 

as manager of industrial relations 

at the new L-M plant at Wayne. 
s s o 


Conder Names Lucksinger 


To Staff Post at Chrysler 


Robert W. Conder, Chrysler Corp. 
director of industrial relations, has 
appointed Carl F. Lucksinger as 
staff assistant. 

Lucksinger, who has been with 
Chrysler for more than 18 years, 
for the last 18 months was on the 
comptroller’s staff as assistant to 
the general factory auditor. 

aa * * 


K-F Adds 3 to Field Staff 


In Los Angeles Division 


Russ Heysell, general manager of 
Kaiser-Frazer’s Los Angeles divi- 
sion, has announced three appoint- 
ments on the field-executive staff, 
which is headed by William L. 
Spaulding. 

R. L. Ward, William Caswell and 
Major Chandler were those added 
to the staff. 

* * * 
Porter Co. Appoints Kemper 
Head of New Fittings Division 

Jackson Kemper has been ap- 
pointed general manager of the 
Watson-Stillman fittings division 
of H. K. Porter Co., Inc., Roselle, 
N. J., according to T. M. Evans, 
president. 

Kemper will be responsible for 
all operating and sales activities of 
the division, formerly known as the 
Watson-Stillman distributor prod- 
ucts division, of which he was sales 
head. 


+ * + 


Diegel, Hudson Promoted 


H. F. Diegel and A. S. Hudson 
have been appointed assistant 
comptrollers of Chrysler Corp., ac- 
cording to G. W. Troost, comptrol- 
ler. Diegel also will remain chief 
accountant, while Hudson will con- 
tinue as defense contract adminis- 
trator. 

* * * 
Ford Transfers Moore 


To Aircraft Engine Post 


A. C. Moore has been appointed 
general manufacturing manager at 
Ford’s aircraft engine division in 
Chicago. Since April, 1951, he had 
served as general manager of the 
tank division at Livonia, Mich. 

He will be succeeded at Livonia 
by John A. Swint, former chief 
product engineer of the tank divi- 
sion. 


Hager, Tidball and Seaton 


Get New Goodrich Posts 


Rollin D. Hager has been appoint- 
ed general manager of industrial 
products manufacturing for B. F. 
Goodrich, it has been announced 
by Vice-President T. G. Graham, 
Lee D. Tidball, former production 
superintendent of the industria! 
products division, has been appoint- 
ed general superintendent, replac- 
ing Hager. 

In addition, it was announced 
that John H. Seaton has been 
named superintendent of aircraf‘ 
wheel and brake manufacturing 
He will make his headquarters ai 
the company’s airplane wheel anc 
brake plant in Troy, O. 

* 7 s 


Clayton Appoints Mackey 


As Diesel Service Head 
Clayton Mfg. Co., of El Monte, 
(Continued on Page 31, Col. 1) 
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(Continued from Page 30) 


Calif., has announced the appoint- 
ment of George R. Mackey to head 
its Diesel service 
division. He will 
work with Diesel 
engine manufac- 
turers, service 
shops and fleet 
operators on the 
development of 
efficient mainte- 
nance procedures 
based on scientif- 
ic diagnosis with 
the dynamometer. 

Mackey former- 
ly was in charge of the General 
Motors Diesel Engine Service 
School in Detroit for five years. 
Subsequently, he headed GM’s serv- 
ice promotion activities 


Dodge Announces 3 Shifts 


In New York Region 

E. C. Dock, Dodge general sales 
manager, has announced new as- 
signments affecting Dodge person- 
nel in the New York region. 

Harold F. Pfarr is now the New 
York City manager for Dodge. 
With the division since 1948, he 
previously had been district man- 
ager for New York and regional 
business manager for the New 
York region. 

Bruce J. Corrigan has been ap- 
pointed New York regional busi- 
ness manager. He joined Dodge in 
1950 as New York district man- 
ager. 

Albert A. Glen, city manager for 
New York for 3% years, has been 
appointed special representative in 
the New York region. 

* . o 
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Coulter Joins Textileather 


As Product Design Head 


Robert M. Coulter, of New York, 
has joined Textileather Corp. as 
product design manager, according 
to Jules D. Lippmann, president. 


Coulter will work with the sales, 
technical and production divisions 
of Textileather; attend trade exhi- 
bitions, and maintain contact with 
customers to help them create the 
styles that fit their needs, Lipp- 
mann said. 

* a .J 


Johnson Heads Detroit Plant 


Of Houdaille-Hershey Corp. 


Raymond A. Johnson has been 
appointed plant manager of the 
Detroit division of Houdaille-Her- 
shey Corp., ac- 
cording to Charles 
Getler, president. 
He succeeds T. 
H. Sheehan, who 
has been trans- 
ferred to the ex- 
ecutive office 
staff. 

Johnson has had 
25 years experi- 
ence in the man- 
ufacture of auto- 
mobiles, having 
been associated with several major 
companies. He is a graduate of the 
Missouri School of Mines and 
Metallurgy. 





R. A. Johnson 


Pontiac Promotes Dallas 


Willie L. Dallas has been named 
assistant Pontiac (Mich.) zone 
manager, succeeding Thomas L. 
Meriwether, now St. Louis zone 
manager, according to H. E. Craw- 
ford, Pontiac general sales man- 
ager. Dallas had been business 
management manager of the Wash- 
ington (D. C.) zone for three years. 

* 7 * 


Daniel Wellman Suceeeds 


Father in Presidency 

Appointment of Daniel T. Well- 
man as president of Wellman 
Bronze & Aluminum Co., of Cleve- 
land, has been announced by his 
father, F. S. Wellman, who has 
been named chairman of the board. 

The changes will be effective 
Jan, 1, 

Daniel Wellman opened the 
Cleveland office of Dow Chemical 
Co. in 1943 as manager, in which 
capacity he served for nine years. 

. * + 


U. S. Rubber Ups Parker 
Carroll C. Parker has been ap- 





pointed assistant manager of grind- 
ing wheel sales for U. S. Rubber 
Co.’s mechanical goods division, 
with headquarters at Fort Wayne, 
Ind. For six years, Parker had been 
doing sales and service work for 
the grinding wheel division in 
northeastern Ohio and _ western 
New York. 


* * * 


Watson-Stillman Appoints 
Sweeney General Manager 


ager of Watson-Stillman Co., the 
hydraulic press division of H. K. 
Porter Co., Inc., of Roselle, N. J., it 
has been announced by T. M. 
Evans, president. 

Sweeney will be in charge of the 
division’s manufacturing and sales. 
He joined Watson-Stillman in 1944 
as controller and had been vice- 


president and treasurer. 
* > = 


Cenco Elects Kropp 


Roy A. Kropp, president of Kropp 
Forge Co., Chicago, has been elect- 
ed a director of Cenco Corp., ac- 
cording to John T. Gossett, Cenco 
board chairman. Kropp is also 
president of Kropp Forge Ordnance 
Co., Melvindale, Mich., and Kropp 
Steel Co., Rockford, IIl., as well as 


a 


Robert S. Sweeney was named|board chairman of C. D. Gammon| neon letters against a stainless steel background. The dealership is owned by James 


vice-president and general man-|Co., Chicago trucking firm. 
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One more example of how dealers all over 

the country are “cashing-in” on the Alemite “Magnet Plan.” 

Making their Service and Parts Department pay as much as 84% of their 
overhead with Alemite “Magnet Plan” features. Want the 

facts? Call your Alemite distributor. Or mail this coupon now! 


ALEMITE 





We all thought the Alemite salesman was 
talking through his hat when he said that 
Friction could cover our fixed overhead... 
increase service volume by 16%! We laughed 
... suggested he go home and get some sleep. 
After the uproar died down, he offered to 
prove his point by showing us a brand new 
Alemite movie. We — the skeptics — sat back 
ready to tear his arguments to shreds. 







We weren’t prepared for what we saw! 
The movie got right to the heart of our knot- 
tiest problem: How to keep new car owners 
coming back regularly for service. Alemite’s 
new “Magnet Plan” was featured, and how 
it built total service business . . . made lubri- 
cation the “key” to more traffic, larger vol- 
ume, more sales across the board. Should we 
try it? We all said “Yes!”—but right away! 


A PRODUCT OF 


Name 
Address 
City... 


Barton and Clarence Hunt. 
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Sign Catches Attention of Passers-By— 


The used-car lot of Sayre Motor Co. (Nash), Sayre, Pa., has attracted wide attention 
with the addition of a new outdoor sign. The sign is highlighted by red and white 


? Voute kiddin! 





The Proof Was in the Profits: Our repeat 
business is up 26%, and our total service 
volume shot up 18% ! This proves the plan 
meens more than lubrication and oil changes. 
And Alemite’s advertising every two weeks 
in the Post and Collier’s gives us an extra 
sales boost—without cost! This should prove 
how one Alemite meeting can improve your 
business—and improve it right away! 


ACT NOW! JUDGE FOR YOURSELF! 


See how the Alemite “Magnet Plan’ can help you cover your fixed over- 
head — improve your trading position. No obligation. Mail coupon today! 


Alemite, Dept. C-62, 1826 Diversey Pkwy., Chicago 14, Illinois 
C] Send us complete information on the “Magnet Plan” 


‘a We would like to arrange a showing of your Hollywood movie 
“It's The Come-BACK That Counts!“ 
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Ect is first again in ’52 ... continuing a 
record of outstanding sales leadership un- 
equalled in modern motor car history. Today, 
nearly a million and a half more people drive 
Chevrolets than any other car . . . Chevrolet 
leads the field as the car America likes best. 


Here, among Chevrolet owners, is the indus- 
try’s largest market for new cars and trucks, 
parts, accessories and service. And here, as inde- 
pendent and authoritative national surveys 


oa | a y juiiehmateiammetbienemenhibiiaaninasoenetaceneateindiesidiaeAamaman Tenet 


show, is the greatest owner loyalty enjoyed by 
any car in the low-price field. 


The clear-cut and decisive preference for 
Chevrolet cars and trucks constitutes a unique 
and important asset for all Chevrolet dealers. 
It is an asset that will continue to grow with 
the years. No wonder the Chevrolet franchise is 
desired and valued above all others! Chevrolet 
Division of General Motors, Detroit 2, Michigan. 
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America’s leading franchise! 
America’s leading dealers! 
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WHEEL ALIGNMENT—Bear Mfg. Co., 
Rock Island, Ill., will exhibit at the Auto- 
motive Service Industries show, at booth 
No. 337-343, the latest innovations in 
safety service equipment, according to 


Victor B. Day, executive vice-president. 
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New Products at ASI Show 


and non-caustic, 


tific electromagnetic principle in its op- 

eration that makes if possible to show 

the exact condition of a car's steering on 

a screen readily visible to the customer 

as well as the service man, it is reported. 
rs 





PARTS CLEANER—Gumout, a product of 
Pennsylvania Refining Co., 2686 Lisbon 
Rd., Cleveland 4, is now available for 
parts cleaning in a four-gallon pail which 


non-acid, the company 


says. 





COMBINATION PUMPS—A movable cam 
lever “shoe,"” designed to increase cam 


* * * 







ne 


AUTOMATIC SHOCK ABSORBERS—Mon- 
ro-Matic, a product of Monroe Auto 
Equipment Co., Monroe, Mich., adjusts 
itself to changing road, load and speed 
conditions automatically, the firm states. 
Compression stroke is controlled by four 
times more fluid than formerly used in 
direct-acting shock absorbers, according 
to the company. By restricting both the 
piston intake and the base at high piston 
speeds, full displacement valving is 


achieved. 
” * * 


Canada Motor to Have Booth 
For Visitors at ASI Show 


Canada Motor Products, Toronto, 
announces that it will again have a 
booth for Canadians visiting the 


includes a light-weight dipping basket.| and cam lever life, has been introduced 
The package, called ‘‘Gumout 'n Basket'’| by Carter Carburetor Corp., General Mo- 
facilitates cleaning of pistons, carburetors,| tors Bidg., Detroit 2, on its new combi- 
rings, fuel pumps, valves, bearings, master | nation mechancial fuel pumps. The “shoe” 
cylinders and other parts. It is non-toxic,’ increases the contact area more than 100 


Included in the exhibit will be the new 
Telaliner with its quicker, more accurate, 
electromagnetic alignment checking, and 
other newest Bear tools and equipment, 
Day said. This machine utilizes a scien- 


Automotive Service Industries show 
in Atlantic City Dec. 10-13. 

The booth, known as the “Cana- 
dian Corner,” serves as a rendez- 






Snap-on 


give you 


a 
@ Nut Turning Champ... Snap-on’s 
Master Ratchet...the smooth, fast, versatile 


wrench you'll find in the hands of top-earning 
mechanics everywhere! A Lifetime Tool... 
the high-precision ratcheting mechanism is 
built to withstand years of hard service, and 
is quickly replaceable at small cost. Half-inch 
drive takes every size of socket from %”’ 
through 1144’’. With Universal Joint and Ex- 
tensions, it handles the widest range of nut 
turning operations in automotive servicing. 
Let your Snap-on Man show you the Master 
Ratchet and its companion handles, sockets 
and extensions, or write for the complete 
104-page catalog of 4,000 Snap-on tools! 


SNAP-ON TOOLS CORPORATION 


8082-L 28th Avenue, Kenosha, Wisconsin 
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*Snap-on is the trademark of Snap-on Tools Corporation, . 

























| times, thus reducing the pressure from | vous for visitors from the dominion 
| thousands of pounds to a few hundred|and provides 
| pounds per square inch, according to the|checking packages 
| firm. 


facilities for 
taking 
is dis- 


free 
and 
messages. No merchandise 
played in the booth. 

The company also announces 
that it will take group pictures of 
Canadian visitors as in the past. 
This year the booth will be No 


141-143, near the entrance to the 


main exhibit hall. 
= * + 


FROM GE—This all-glass sealed beam 
headlamp reportedly has an accurately 
pressed, hard glass, parabolic reflector 
into which the filaments are precisely an- 
chored into position within thousandths of 
an inch. The hard glass lens, designed to 
distribute the light properly, is fused to 
the reflector, forming a one-piece en- 
velope which is filled with an inert gas. 
It is made by General Electric Co., Nela 
Park, Cleveland 12. ‘ 

a 





BRAKE DRUM LATHE—The No. 302 
model manufactured by Van Norman Co., 
Springfield, Mass., handles drums up to 
24 inches in diameter and 10 inches wide. 


The firm says it takes all passenger-car, 
2¥2-ton drums with wheels and tires 


mounted and extra-heavy truck drums. It 
turns and grinds simultaneously. 
> = © 





CARBURETOR HANDBOOK — The Gum- 
out division of Pennsylvania Refining Co., 
2686 Lisbon Rd., Cleveland 4, has pub- 
lished a 46-page carburetor handbook 
entitled “Know Your Carburetor.” It de- 
scribes in non-technical language the 
theory of the carburetor, its component 
parts and the common carburetor troubles 
and how to correct them. The handbook 
is available free to ony dealer. 


pe 3 


AIR COMPRESSOR —A two-stage, air- 


cooled tank-mounted model, No. V-9812, 
(Continued on Page 35, Col. 1) 
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(Continued from Page 34) 


is being produced by the Curtis Pneu- 
matic Machinery division of Curtis Mfg. 
Co., 1905 Kienlen Ave., St. Louis 20. The 
compressor has a displacement of 78 cubic 
feet per minute at a speed of only 610 
r.p.m., resulting in high efficiency and 


minimum maintenance, according to Cur- 
tis. The air tank has a capacity of 120 
gallons. 






—— 


PRESSURE COOLING—A thermostat de- 
signed by Dole Valve Co., 1901-41 Car- 
roll Ave., Chicago 12, operates in both 
sealed and open cooling systems, the firm 
says. It is built upon the principle of solid 
expansion. 


T pea 





BRASS HORNS BACK —AIll- brass, 
chrome-plated, electric air horns are again 
being manufactured by Sparton Automo- 
tive division of Sparks-Withington Co., 
Jackson, Mich. Model 250 (top) is for dual 
mounting, model 260 (bottom) for single 
mounting. 


FLUTED SHELL MUFFLER—AP Parts 
Corp., Toledo 1, has announced that re- 
placement mufflers with fluted shell de- 
sign are now available for cars with high- 
compression engines. The firm describes 
“fenced-in" silencing as the distinguishing 
feature and claims that tinny vibration is 
eliminated. Instead of using a compound 
wrapper between the double shell walls 
of a muffler, fenced-in air does the job. 





FOR ‘HALL OF FRAM'—Fram Corp., 
Providence, is building its 1953 sales pro- 
gram around five products which give en- 
gine and cooling system protection. In- 
cluded in the “Hall of Fram" exhibit at 


the ASI Show which will introduce the 
sales program to the trade will be oil 
filters, crankcase air ventilators and fil- 
ters, gasoline filters, carburetor air filters 
and the comparatively new Fram radiator 
and water cleaner. 





RIDGE REAMER—A ridge reamer has 
been introduced by Lisle Corp., Clarinda, 
la. Named the RR-50, it handles a range 
of from 2.6 to 5% inches with a single 





set of jaws. Even at the extreme range, 
the jaws are still fully engaged in the 
ways of the top and bottom plates. The 
ridge is removed by a carbide cutter. Ac- 
cording to the manufacturer, RR-50 will 
follow the exact contour of a cylinder, 
even when it is worn or out-of-round, and 
will turn out in one cut, without 


marks. 





couects 
instead 





SMOOTH FINISH—Permacel Tack Cloth 
is being marketed by Industrial Tape 
Corp., New Brunswick, N. J. The company 


lap- 





states the specially treated cloth absorbs 


lint, dirt, dust, paint and abrasive parti- 
cles. 





HYDROLIFT COMBINATION CRANE — 


Star Machine & Tool Co., 839 Sheridan 
Rd., Chicago, has designed an optional 
attachment for electrical operation of its 
Star-Hydro-Lift combination crane, which 
raises loads up to 2,000 pounds. Power is 
supplied by a six-volt automotive battery. 
The firm also makes a two-ton model of 
this crane. For shop use, the crane is 


mounted on a three-wheel base. 
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1. AIR-OVER-HYDRAULIC SYSTEM 


ARE 
AVAILABLE IN 


4 Air-Over-flydraulic 
2. Straight Air 
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These two types of Wagner Air Brake sys- 
tems offer many operating advantages. The 
STRAIGHT AIR system for cam type 
foundation brakes provides plenty of con- 
trollable power and the AIR OVER 
HYDRAULIC system combines many ad- 
vantages that result in a material reduction 
in maintenance and operating costs. These 
Wagner systems meet the requirements of 
all types of vehicles and assure highest 
braking efficiency. 


ALL WAGNER AIR BRAKE SYSTEMS 


HAVE THE ROTARY AIR COMPRESSOR 


In every Wagner Air Brake System you get the 
famous Wagner Air Compressor, known for its 
long life, dependability and high efficiency. It is 
of the Rotary type—thousands of small overlapping 4/ 
air compression impulses occur per minute assur- li } 
ing an abundance of air under all operating con- % 
ditions. Simple in construction, easy to install and 
repair, the Wagner Rotary Compressor will give 
years of dependable service and provide real 
economy in Preventive Maintenance. Be sure of 
your brakes—Install Wagner Air Brakes on your 
present vehicles and always specify WAGNER 


when ordering new equipment. Catalog KU-201 i 
gives complete information. Mail coupon for i 
your copy. 


Used as original equipment 
by truck and bus manufacturers! 


Wagner Air Brake Users are our Biggest Boosters! 


Wagner Electric @rporation 


6393 PLYMOUTH AVE., ST. LOUIS 14, MO., U.S.A, 
(Branches in principal cities in U.S. and in Canada) 








Air Compressor | 00 
ee COMPANY. 
, ADDRESS 
Wagner Products Serve the 

Automotive and Electrical Industries Nl ccncceccamneneueninsi animes 
LOCKHEED HYDRAULIC BRAKE PARTS and FLUID We operate___Vehicles 
WoRol .. CoMaX BRAKE LINING .. AIR BRAKES . . TACHOGRAPES 
ELECTRIC MOTORS .. TRANSFORMERS . . INDUSTRIAL BRAKES ks2-4 







This system sets new, 
finer performance 
standards for heavy 
vehicle braking incon- 
junction with hydrau- 
lic foundation brakes. 


type 
brakes. 





REPLATING RUSTED CHROME—A cold 
process for replating rusted chrome and 
metal surfaces without parts removal has 
been developed by R. M. Hollingshead 
Corp., 840 Cooper St., Camden, N. J. 
Whiz Kold-Plate is a metal in paste form. 
When thinned with Kold-Plate Solvent, it 
may be brushed or sprayed on any clean 
surface with a minimum of effort to pro- 
vide a durable metal finish, says the com- 


pany. 
(Continued on Page 36, Col. 3) 
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DYNAMOMETER PERFECTED—Clayton Mfg. Co., El Monte, Calif., has announced 
that it has brought out an improved model of its C-49-FF chassis dynamometer, de- 
signed to permit installation in service shops with space limitations. The new model 
is supplied as an integral machine which may be installed without deep excavation or 
extensive sub-floor construction. According to the firm, a special feature is a re- 
designed flywheel arrangement which simulates the momentum of a car on the road. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





(Continued from Page 35) 





HEAD GRINDER—A new model, No. 
562, introduced by Van Norman Co., 
Springfield, Mass., has a capacity of 46 
by 14 inches. It is a wet type for pre- 
cision finish, with no dust, according to 
the company. Automatic feed and high 
speed are indicated. 


Ryan’s Names Two 
Joe Kerr and Frank O’Mara have 
been appointed sales managers at 
Charlie Ryan’s Boulevard Motors, 
Inc., 5606 Baltimore National Pike, 


Baltimore. 





PISTON EXPANDER — Wilkening Mfg. 
Co., Philadelphia 42, is marketing Pedrick 
Kam-Knurl, a precision machine for ex- 
panding piston cam diameters and pro- 
ducing a notched or knurled surface on 
the thrust faces of the piston skirt. The 
heavy-duty chuck holds pistons from 2 to 
6 inches diameter. According to the manu- 
facturer, worn and collapsed pistons may 
be expanded to original size or beyond, 
at either end of the skirt or evenly along 
the full length. 





Long Torque Converters 


foc Smooth Power leans 


Power moves smoothly through Long torque converters. 


They give velvet-smooth pickup and infinitely variable torque multiplication. 


anil 


Designed for direct air-cooling, our converter helps you simplify your transmission system. 


You get an economical package . . . we achieve low-cost production by fabricating 


the assembly units almost entirely from stampings. 


LONG MANUFACTURING DIVISION 
Borg - Warner Corporation 
DETROIT 12, and WINDSOR, ONT. 


ON G 


PE dd 
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FOR WRECKERS—The Manley PD-3 elec- 
tric power drive is a completely enclosed 
unit connected to its pushbutton control 
box by a long, flexible cable. Installation 
of PD-3 on the Manley WC-3 or WC3J-3 
hand-operated wrecking cranes converts 
them from hand operation to electric pow- 
er operation. The control box can be car- 
ried by operator or can be permanently 
secured to a convenient place on rear of 
truck, according to Manley Division, York, 





MIRRORS AND LIGHTS—The inner-con- 
trol panoramic mirror (top) manufactured 
by Unity Mfg. Co., 2909 S. Indiana Ave., 
Chicago 16, increases safety, according to 
the company, is theft-proof and is made 
of non-glare glass. Unilite (bottom) is a 
trouble light that plugs into the cigaret 
lighter receptacle. It fits into the glove 
compartment and has a powerful beam, 
the firm says. The heavy wire cord is long 
enough to reach all around the car. 





BRAKE SHOE GRINDER—Ammco Tools, 
Inc., 2108 Commonwealth Ave., North Chi- 
cago, Iil., has announced Model 2000 
Safe-Arc brake shoe grinder. The grinder 
handles shoes for drums from nine to 
16% inches. It has a built-in vacuum-type 
dust collector. It makes brakes safe with- 
out “wear in," the firm says, and elimi- 
nates the necessity of free adjustment 
after the first 1,000 miles of relining. 





ELECTRICIANS’ TAPE — Permacel 29, a 


product of Industrial Tape Corp., New 
Brunswick, N. J., is a vinyl film tape with 
a special stabilized backing and a high- 
hold, non-corrosive adhesive, according to 
the company. An elongation of 200 per- 
cent is claimed. Thickness is 7 mils. 


(Continued on Page 37, Col. 1) 
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CRANKSHAFT GRINDER — Van Norman 
Co., Springfield, Mass., has introduced its 
No. 460 model with a capacity of 60 by 
18 inches and a stroke capacity up to 
seven inches. It is equipped with Rap-O- 
Matic wheelhead control. 





SINGLE POST HOIST—Manufacture of 
the single-post Frame-Kontact hoist type 
has been announced by Globe Hoist Co., 
E. Mermaid Lane at Queen St., Philadel- 
phia 8. The two flat car-supporting mem- 
bers are raised by hydraulic cylinders. 
Lifting capacity is 8,000 pounds. Lifting 
stroke is 701 inches. 





CHECKS ON DRUMS —A new gauge 
capable of checking the serviceability of 
drums, unmounted or mounted on wheels 
or on any make drum lathe, is announced 
by Barrett Equipment Co., 21st and Cass 
Ave., St. Louis 6. Model B-240 Brake Drum- 
Check-R has two interchangeable gauge 
bars which provide universal range for 
measuring auto and truck drums 6 to 18% 
inches in diameter. Z 


fi 


ROAD SANDER—The 
road sander seeks to make driving on icy 
roads less hazardous. The driver has only 
to touch the foot-control button, and dry 
sand or grit is released ahead of each 
rear tire, providing instant traction. The 


new D-Skidder 


device is manufactured by Connecticut 


Telephone & Electric Corp., Meriden, Conn. 
. ¢ @ 





BOOSTER-TYPE BATTERY CHARGER— 
Connecticut Telephone & Electric Corp., 


Meriden, Conn., announces a charging 
unit, called Dash-Charge, which is mount- 
ed inside the car. It can be recharged 
while the car is idle, the company claims. 


STEAM CLEANER — A new model steam 


cleaner is now being made by Clayton 
















THE HOLLEY 





Mfg. Co., El Monte, Calif. The BOE-600 
machine is a heavy-duty unit capable of 
discharging up to 1,140 gallons per hour 
of high pressure detergent spray and rinse 


simultaneously. 
* * * 


‘\ 





PORTABLE COMPRESSOR—Model B-140- 
CP is a new portable compressor manu- 
factured by the Kellogg division of Amer- 
ican Brake Shoe Co., 97 Humboldt St., 
Rochester, N. Y. It has a displacement of 
2.6 cfm at 125 psi and weighs 130 
pounds. It is equipped with electric motor 
drive but is also available with gas 
engine. 


CENTRI-FLO 
PVE Lary 


FOR MORE THAN 
HALF A CENTURY 


ORIGINAL EQUIPMENT 
MANUFACTURERS FOR 


THE AUTOMOTIVE 
INDUSTRY 








GAS ENGINE COMPRESSOR —A com- 
pressor with a gas engine is being 
marketed by the Kellogg division of 
American Brake Shoe Co., 97 Humboldt 
St., Rochester, N. Y. It is designed for tire 
service trucks and has a displacement of 
20.5 cfm at 165 psi. The model GF-331- 
XA mounts easily on standard tire service 
trucks, the company announces. 


Falke Names Bokmiller 
J. Mark Lance, of George A. 
Falke Co. (Ford), Cleveland, has 
announced the appointment of John 
Bokmiller as service manager. 


The Centri+ Flo is the Holley model 1901. It is designed for 
engines of 110 to 180 H.P. 





FLOATING BODY LIFT—The new frame- 


grip floating body lift developed by U. S. 
Air Compressor Co., 5300 Harvard Ave., 
Cleveland 5, removes the dead weight of 
body and engine, insuring the free flow of 
lubricants into fiittings, according to the 
company. Both short and long-wheelbase 
cars are easily positioned by spotting 
back wheels in wells on floor, it is said. 
Available in either full-hydraulic or semi- 
hydraulic models. 
(Continued on Page 38, Col. 2) 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





None but a true concentric carburetor can produce the constant fuel flow 
needed for smooth engine performance during fast stops and starts and during 
sharp turns. The Holley Centri+ Flo, a true concentric carburetor, is now 

in use on many of the nation’s most outstanding automobiles. 


True concentric carburetor design requires the location of the main jets 

and power valve in the center and bottom of the float chamber. Also the float 
chamber itself must be centrally located. By keeping the discharge 

point centrally located, there is always an adequate fuel level regardless 

of the angle of the engine. 


The Centri+ Flo prevents percolation because of its fully insulated fuel bowl. 
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Triple Decker 


Citizens Features Birthday, 


New Home, ’53 Cars 


Citizens Motor Co. (Dodge-Plym- 
outh), Chattanooga, Tenn., has ob- 
served its 37th anniversary in con- 
junction with the opening of its 
new quarters and introduction of 
1953 models. 

Oldest member of the firm in 
point of service, according to Pres- 
ident Harry M. Lawrence, is Secre- 
tary-Treasurer E. E. Faris, who 
was a mechanic with the company 
when it was started in 1915. 

For a short time in 1947, Faris 
was sole owner, but sold controlling 
interest to Lawrence and his broth- 
er, J. E. Lawrence, now vice-presi- 
dent. 

* . . 
Hightower Aids Formation 


Of N. C. Dealer Group 


H. S. Hightower, Buick dealer 
at Lexington, was named chair- 
man of the nominating committee 
at the organizational meeting of 
the Davidson County (N. C.) 
Automobile Dealers Assn. 

Other members of the nominat- 
ing committee were Bill Thomp- 
son, Thomasville; J. O. Boaze, 
Lexington, and A. L. Davis, Lex- 
ington. 
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DEFROSTING SPRAY—Dee-Frost, now 
being marketed by Las-Stik Mfg. Co., 
Hamilton, O., is a defrosting spray which 
cleans the windshield in 10 seconds, the 
company claims. The 5¥2-ounce bottle can 
be stored in the glove compartment. 


More than 100,000 persons read AUTO- 


MOTIVE NEWS every week! 





vo 


FROM PUROLATOR—Purolator Products, 
Rahway, N. J., is offering five new types 
of automotive oil filter refills. For 1951- 
1952 Chryslers, and for all 1952 DeSotos 
that are equipped with Hydra-Guide steer- 
ing, Purolator has designed a P-176 filter 


| element. It is used in the hydraulic reser- 
| voir unit of the Hydra-Guide steering as- 
sembly. A full-flow Micronic element, P-48, 
has been designed for 1952 Ford six-cyl- 
| inder cars; all 1952 Lincolns; all 1952 Ford 





|trucks (overhead valves), Models EAG, 
EAH, EAJ, EAK, EAL, EAM, and all 1952 
Ford six-cylinder tractors. P-77 Micronic 


refill is designed for all Chevrolet cars 
and trucks where the Innerline PFRE-10 or 
FRE-10 has been installed. For Michiana 
SA-12550 refills in Michiana filter housings 
1850-13, 2650-12,-13,-14 and 2450-13, 
there is the T-25 refill. T-32 element, a 


sock-type refill, for all WGB B-100 series 
filters, is applicable to Mack trucks. 
. 2s 





LUBRICANT INJECTOR—A quadri-throat 
injector for lubricating engines is being 
offered by Automotive & Marine Products 
Corp., 87 Harvard Ave., Boston 34. It is 
claimed that the injector applies the lubri- 
cant directly into the manifold system and 


assures even distribution to all cylinders. 
(Continued on Page 39, Col. 1) 


cars, is one example of how Fiber’Glass is being uti- 
lized to provide greater passenger comfort and safety. 


How fo increase passenger 
comfort and safety 


L:O-F Fiber*Glass provides fire-resistant sound and 


thermal insulation for cars and trucks 


ANY OF today’s finest cars are insulated 
throughout with L-O-F Fiber-Glass for 
greater passenger comfort. For example, 
L-O-F Hoodliner, installed under the hood, 
reduces high-frequency engine sounds, tire 


whine and air-stream whistle. 


Fiber-Glass Hoodliner is lightweight, 
flexible and can be easily installed. It has 
excellent thermal- and sound-insulating 


properties, and is fire-resistant. 


L-O-F Fiber-Glass is also supplied as 







superior insulation for roof liners, on fire 
walls, under package trays and as dash 
liners. You can count on Libbey-Owens:- 
Ford—with over 50 years’ experience—to 
meet your schedules right on time. 


For more information, call L-O-F’s 


Owens:Ford, Dept. 


Detroit office, 610 Fisher Building, Trinity 
5-0080. Or write, wire or phone Libbey: 


F-G 5122, Nicholas 


Building, Toledo 3, Ohio, and obtain names 


FIBER* GLASS DIVISION 


of suppliers of Hoodliner Kits. 


LIBBEY- OWENS-FORD GLASS COMPANY 





Willys Sales Aides 
Outline Plans for 
New-Model Bows 


TOLEDO. — Willys-Overland re- 
gional sales managers convened 
here last week in special sessions 
preparatory to introduction of Wil- 
lys’ 1953 models, it was announced 
by Howard P. Grove, Willys sales 
vice-president. 


In addition to outlining new- 
model announcement plans, the re- 
gional managers also discussed pro- 
grams designed to increase selling 
activities on the local level. Grove 
said additions of new Willys deal- 
ers were planned for open points 
and to supplement existing cover- 
age.in numerous strategic loca- 
tions. 


Attending the sales conference 
were O. A. Moore, New York, 
whose territory embraces Virginia, 
West Virginia, Delaware, New Jer- 
sey, New York and the New Eng- 
land states; Sam E. Brassealle, At- 
lanta, in charge of a seven-state 
southern region; E. L. Anderson, 
Chicago, regional representative for 
the Great Lakes area states. 

Also, T. R. Evans, Kansas City, 
sales manager for the west central 
area; Don F. McVey, Dallas, cover- 
ing New Mexico, Oklahoma, Ar- 
kansas, Louisiana and Texas, and 
S. F. Green, who covers a seven- 
state Pacific coast area from his 
headquarters at the west coast as- 
sembly plant in Maywood, Calif. 


Pontiac Appoints 
Midwest Head 


PONTIAC.—Allan F. Ives has 
been named Pontiac midwest re- 
gional manager at Chicago, Gen- 
eral Sales Manager H. E,. Crawford 
announces. 


Ives, former St. Louis zone man- 
ager, succeeds Jack C. Jamieson, 
recently named to head the Pacific 
regional office at San Francisco. 
Ives will coordinate activities of 
the Chicago, Milwaukee, Minneap- 
olis and St. Louis areas. 

Thomas L. Meriwether has been 
named St. Louis zone manager as 
successor to Ives. Meriwether had 
served as assistant manager for 
the past three years. 


2 States Act to Control 


Unfair Labor Practices 


DETROIT.—Voters of two more 
states—Arizona and Nevada—have 
acted to control or outlaw some 
byproducts of labor trouble, Both 
moves, approved Nov. 4, were the 
result of initiated petitions. 


The Nevada measure outlaws 
compulsory union membership as 
a condition for employment. It 
provides that “no person shall 
be denied the opportunity to ob- 
tain or retain employment be- 
cause of nonmembership in a la- 
bor organization.” 


It also forbids strikes or pick- 
eting to force agreements contrary 
to the above provision, and per- 
mits courts to issue injunctions 
against such actions. 


The law replaces one adopted 
earlier by the Nevada Legislature, 
outlawing the union shop, and can- 
not be amended or repealed for at 
least three years. 


Arizona voters outlawed second- 

<= boycotts and restricted picket- 
Picketing is prohibited unless 

“there exists between the em- 
ployer and the majority of em- 
ployes of such establishment a 
bona fide dispute regarding 
wages or working conditions.” 

In effect, the provision bans pick- 
eting for the sole purpose of forc- 
ing an employer to sign a labor 
contract. 

Violations of the Arizona meas- 
ure are punishable by fines of not 
less than $100 nor more than $1,000 
for each offense. The act, called a 
“Fair Labor Practices Act,” was 
sponsored by retail druggists. The 
state had previously barred the 
closed shop. 





Robin Gets Chrysler Deal 


Appointment of Bob Robin Co. 
as Chrysler-Plymouth dealer in the 
Western Hills section of Cincinnati 
has been announced. William C. 
Robin, president, was sales man- 
ager of a Chrysler Corp. dealership 
in Indianapolis before coming to 
Cincinnati. 
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DRYING UNITS—Infrared baking panels 
and traveling auto ovens are offered by 
DeVilbiss Co., 300 Phillips Ave., Toledo. 
The ovens come in three sizes and employ 
the same principles as found in paint- 
drying units used in car manufacturing 
plants, states DeVilbiss. The ovens may be 
used inside the spray booth to bake the 
finish. 





GEAR LUBRICATOR — Lincoln Engineer- 
ing Co., 5709 Natural Bridge Ave., St. 
Lovis, has announced a new portable 
lubrication unit called the dual-pump 
Autoluber. The manufacturer lists the fol- 
lowing features: Cabinet houses two air- 
motor-operated Lubriguns, 100-pound drum 
size, one for multipurpose chassis lubri- 
cant and the other for multipurpose gear 
lubricant; output of chassis pump is 44 
ounces per minute; gear pump puts out 
15 pounds per minute. 

* « © 





COMES IN QUARTS—Kendall Refining 
Co., Bradford, Pa., has introduced its 
Super D motor oil in one-quart cans. Ken- 
dall says it plans to use the same con- 
tainer to package its 4 git. 


AC Gas-Garage Tester 
Speeds Finding of Trouble 


A gas-gauge tester, which locates 
the cause of trouble without re- 
moval of any of the gas-gauge 
units, has been introduced by the 
AC Spark Plug division of General 
Motors. 

The tester detects faults in the 
dash unit, the wiring or the tank 
unit, according to John C. Hines, 
AC general sales manager. 

“Because of lack of proper test- 


New Products 


(Continued from Page 38) 
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hicles has affirmed the legality of | individually packaged backup stock of the| gauges and other specialized units. 


the venture, he said. 

The plate is made of steel with 
baked-on blue enamel, yellow ink 
and clear varnish, which gives the 
finished product a high gloss, ac- 
cording to Battles, All letters are 
embossed, he said, and may be had 
in any combination up to and in- 
cluding five. 


ing equipment, many _ gasoline 
gauges have been unnecessarily re- 
placed with new ones,” Hines said. 
“This is not only costly to the mo- 
torist, but time-consuming for the 
mechanic. Use of the tester pro- 
vides a quick rundown of the trou- 
ble and facilitates repairs.” 


Filling the Void 


Personalized ‘License’ Plate 


Brightens Bumper 

A personalized “license” plate 
which dresses up a car’s front 
bumper and serves as a method of 
identification is being produced by 
Personalized License Plate Co., of 
Philadelphia. 

Don Battles, general manager of 
the firm, conceived the idea since| merchandising program 
cars in Pennsylvania are not re-| Yankee Metal Products Corp., Norwalk, 
quired to carry front plates. The] Conn., features three mirrors mounted on 
state Department of Motor Ve-j|a four-color metal display. Included is an 





same three mirrors. The backup stock 
makes it possible for the 
display to keep its maximum selling power 
by having three mirrors on it at all times, 
says the company. 


* * * 


Spin-Stoppers to Facilitate 


Starting Car on Icy Street 


Flexible steel treads to be shoved 
under a spinning tire to avoid 
shoveling, messing with sand or at- 
taching chains are being marketed 
now by Sno-Go, 808 N. Third St., 
Milwaukee 3, under the name Sno- 
Go Rut Pavers. 

The product is sold in pairs, one 
for each rear wheel. The firm 
claims that Sno-Go yields under 
pressure of the tire to grip side- 
walls as well as tread and bite into 
all points along a curving rut 
simultaneously. 


* * * 


Automotive Electric Assn. 


Issues Revised Catalog 
A new edition of the “AEA Uni- 


MIRROR MERCHANDISER—A new mirror} versal Catalog of Original Equip- 
introduced by| ment Service Parts” 


has been 
issued by the Automotive Electric 
Assn. It provides information on 
electrical devices, carburetors, 


Copies at $1 may be obtained 


“Salesmaker"| from the association, 802 Michigan 


Bldg., Detroit 26, Michigan. 





BRAKE-LINING SETS—These PG 
are furnished in factory-packaged com- 
binations from different types of brake 


sets 


lining made by seven manufacturing 
processes. Specification information for 
each set is printed on the box. Sets are 
also available riveted or bonded to brake 
shoes. Maker is Raybestos division of Ray- 
bestos-Manhattan, Inc., P. O. Box 1021, 
Bridgeport 2, Conn. 
(Continued on Page 40, Col. 1) 
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e@ It’s new and exclusive with MANLEY—the 
PD-3 Electric Power Drive for MANLEY WC-3 
and WCJ-3 wrecking cranes. It can be bought 
as a separate unit for installation on any MANLEY 
WC-3 or WCJ-3 Wrecking Crane in the field... 
or, it can be installed at our factory on new cranes, 
The PD-3 makes a safe, easy one-man job of tough 
hoisting operations. 


@ The PD-3 consists of a sturdy, compact power 
drive unit with a remote, movable push-button 
station. Operator has finger-tip control of elec- 
trically-operated crane for loads up to 3 tons. He 
can raise, lower, or hold load—from any spot. 


eNo power take-off required. %4 horsepower 
electric motor is powered by truck’s 6-volt battery. 
Crane switch is wired in series with ignition switch 
to keep motor drive ‘‘dead” except when operated 
by authorized personnel. 


@Power drive unit is completely enclosed. All 
gears run in oil, assuring quiet operation and maxi- 
mum service life. Entire assembly takes little room. 
Crane can be folded back to give more hauling space. 


@®The MANLEY WC-3-PD complete Wrecking 
Crane with Electric Power Drive mounts on any 
open truck. It’s a money-maker because it saves 
‘time and labor on every wrecking job. Send coupon 
today for additional information. 


co 





York, Pa., Chicago, New York, Portland, San Francisco, Bridgeport, Conn. 


MANLEY DIVISION 
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Y The Best Equipped Shop Gets 
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WC.3-PD WCJ-3-PD 
PP Seneseaeee +0s4460eeecaenee 
DORs 60560 se0 ey OEE ag 
Height........... i PS 
Weight. ..0.cccccece Pe eee . -350 Ibs. 


Clearance, floor space. .37” wide x 62” long 35” wide x 36” long 


Cable length..... 


Trt | Ceeeeeerery 


-35’ 


MAIL TODAY 


MANLEY DIVISION, 
AMERICAN CHAIN & CABLE, 
YORK, PA. 


Wrecking Cranes. 


Name 
Address 


Town _ 
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Please send Bulletin DH-397 on NEW: MANLEY 
PD-3 Electric Power Drive for WC-3 and WCJ-3 
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‘53 DODGE—Fender- 
to-fender Erie Kargards for ‘53 Dodge 
models are available through J & H Sales 
Co., 75 E. Wacker Dr., Chicago 1. Erie 
Kargard Stock No. 5392 is designed to 
protect the entire front of Dodge's Coro- 
net and Meadowbrook models. Stock No. 
5392R is for the rear of these models. 
Stock No. 5392S is tailored to give grille, 
parking light, headlight and front fender 
protection to the Diplomat, convertible 
and station wagon models while No. 
5392RS protects trunk, trunk lock, tail- 
lights and rear fenders of the Diplomat 
and convertible models. All Kargards are 
bolted directly to the frame. 


KARGARDS FOR 





MIRROR MERCHANDISER — George C. 
Knight Co., 19720 W. Eight Mile Rd., De- 
troit, is offering a new-type display to 
help merchandise its line of automotive 
mirrors. William A. Knight, the firm's sales 
manager, says the merchandiser saves 
time and counter space. “Sales are made 
right off the display,” he adds. “A new 
display comes with each six mirrors, and 
mirrors do not have to be replaced. When 
one display is empty, a new one is placed 
on the counter.” Three mirrors are 


mounted on one side and three on the 
other. 





HEAT-LIGHT—A combination heat-light 
device designed for work around an auto 
in cold weather is being offered by 
Franklin-Weber, 6111 N. Clark St., Chi- 
cago 26. The unit directs a bright white 
light and current of warm air from a 250- 
watt infrared bulb. It comes with a 9'- 
inch steel reflector, heat socket, bulb, 
six-foot cord and plug. 





TRAVELING INFRARED OVEN—Fostoria 


Pressed Steel Corp., 1200 N. Main St., 
Fostoria, O., announces its new Model 
414V traveling oven, which incorporates 


many of the features of the Mobil-Dry 
line of Durabake equipment. The 414V 
operates within the spray booth or spray- 
ing enclosure and can accommodate both 
cars and panel trucks. This oven reverses 
automatically, and the distance of travel 
is adjusted for varying car lengths. Mod- 
els are available for 240-volt single-phase 
and three-phase services. 


AIR-PRESSURE SIGNAL — A pressure 
switch for sounding a buzzer or other sig- 
nal when air pressure in a tank falls be- 
low the safety level is being produced by 
Rochester Mfg. Co., Inc., Rochester 10, 
N. Y. The switch is intended primarily to 
serve as a warning’ signal to drivers of 
buses and trucks equipped with air 
brakes. The principal part of the switch 
is @ pressure-sensitive diaphragm, en- 
closed in a one-piece steel case 1% 
inches in diameter and 134 inches from 
front to back. The diaphragm completes 
an electrical circuit whenever the air 


pressure in the air receiver tank drops 
below the predetermined safety point— 


usually about 60 pounds. 
‘= * 





LIQUID GLAZE — All types of chrome 
protection materials can be quickly re- 
moved by a new product called Chrome 
Protector Remover, according to the maker, 
Liquid Glaze, Inc., Lansing. The product 
will not damage chrome plate in any way, 
states the firm. It is a heavy bodied liquid 
that will adhere to curved and inverted 
surfaces and is easily wiped off with a 
damp cloth, the company says. 


NEW PRODUCTS 





SEAT COVERS—A new-type in seat cov- 
ers has been announced by Irving Her- 
man, president of Glostex Products, Inc., 
615 N. Aberdeen St., Chicago 22. Known 
as the Ambassador, it employs a Glostex 
V-back and incorporates within the “V” 
a coat-of-arms motif designed in gold and 
silver. The coat of arms is inlaid within 
the material. Plastic tailored, the Ambas- 
sador is available ‘in maroon, blue and 
green. 





TWO-SPEED SOLDER IRON — Snap-on 
Tools Corp., Kenosha, Wis., announces the 
R-115A, a light-weight, two-speed solder- 
ing iron that heats to soldering tempera- 
ture in 40 seconds. Fast heating is ac- 
complished by use of a two-speed circuit. 
Depressing the thumb button on the 
handle delivers 100 watts at the top- for 
fast heating or for extra heat for heavy 
soldering jobs. Once the iron is heated, 
it “idles” at 25 watts. Two models are 
available, one for 115-volt A.C. and the 
other for 28-volt operation. 





JUNIOR SPOTLIGHT—Appleton Electric 
Co., 1701-50 Wellington Ave., Chicago 13, 
announces a new lorraine Series 33 
sealed-beam five-inch spotlight. The junior 
model spotlight features a_ rotary-type 
switch, wireless shaft, red lucite ornament 
on rim, ebony plastic handle and switch 
knob. Continuous 360 degrees turning 
radius. Left or right-hand mounting. 


* * * 





from Auto 


TIRE MOUNT—Available 
Metal Products, Inc., 1403 N. Broadway, 
Los Angeles 12, this unit mounts on the 


frame. It is designed for Buick, Ford, 
Lincoln, Mercury, Cadillac, Kaiser and 
Henry J. 





PISTON SET—Perfect Circle Corp., 552 
S. Washington, Hagerstown, Ind., claims 
its new 2 in 1 chrome piston ring set 
prevents scuffing and scoring and offers 
high resistance to abrasive wear. Another 
feature of the set, according to the firm, 
is two different sets of oil-ring expander 
springs that give the installing mechanic 
a choice of spring pressures. 





PARTS MERCHANDISER—Eis Automotive 
Corp., Middleton, Conn., announces a new 
metal merchandiser cabinet which has 
been planned for speedy location of parts. 
It contains ‘‘tailored"’ assortments of mas- 
ter-cylinder and wheel-cylinder repair kits, 
brake hose and switches. The cabinet has 
a colorful display card, and the entire 
unit is 30 inches wide by 17 inches high 
and 9 inches deep. 


a 





FOR LUGGAGE—A luggage rack, which 
the maker says can be installed on any 
“hardtop"™ automobile, has been brought 
out by Darubu, Ltd., 9015 Santa Monica 
Bivd., Hollywood 46, Calif. The slats are 
made of varnished hardwood, and tubing 


is of chrome alloy and stainless steel. 
According to the company, the rack will 
not peel or chip. 


* * * 





IN NEW PACK —RuGlyde, a rubber 
lubricant for cleaning and renewing the 
appearance of tires, floor mats and acces- 
sories, is now offered in a new, eight- 
ounce dispenser, it is announced by the 
manufacturer, American Grease Stick Co., 
Muskegon, Mich. The product is applied 
with a cloth or brush and the surplus re- 
moved with a cloth. For white wall tires, 
best results are obtained by using a stiff 
bristle or wire brush and removing with a 
damp cloth or flushing with water, says 
the firm. 
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ANTI-SEEP—Developed to prevent water 
from getting into the oil, Anti-Seep is an- 
nounced by Zo-Tite Products Corp., 6055 
71st Ave., Brooklyn 27, N. Y. Anti-Seep is 
packaged in 12-bottle counter displays. 
The product is said to stop leaks in radio- 
tors. 





METAL INITIALS — Contempo Luggage 
Co., 170 Fifth Ave., New York 10, is offer- 
ing gold-finished metal initials to personal- 
ize leather luggage. These are featured 
in the company's new Christmas catalog. 
Also shown is a full line of luggage, brief 
cases, new portable bars and beverage 
sets, motor robes, and picnic sets, the 
company says. 





MASKING TAPE—Mystik Adhesive Prod- 
ucts, 2635 N. Kildare Ave., Chicago 39, 


announces Thinflex masking tape No. 
6207. The backing is made of cellulose 
fiber saturated with a special rubber com- 
pound which, the maker says, makes pos- 
sible extra flexibility, strength and thin- 
ness. 


* * * 





ci! 


FROM MAGNETIC—New pipe, drain 
and filler plugs for auto transmissions, 
crankcases and rear axles are being of- 
fered by Magnetic Drain Plug Co., Well- 
ington, O. They range in sizes from VY. 
of an inch to 2 inches, and are made in 
various styles, the company states. 


(Continued on Page 41, Col. 1) 
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CHECKS BRAKE FLUID—A new hydrav- 
lic brake fluid level indicator, called 
Ever-Safe, is announced by General Metal 
Products Corp., Box 108, Wilmington, O. 
Ever-Safe consists of a float mechanism 
which replaces the master cylinder plug. 
The float plunger rod operates an elec- 
trical contact. When brake fluid in the 
master cylinder reaches a minimum safe 
operating level, the company says, a red 
light on the car's dashboard is turned on 
automatically to alert the driver. 


BAFFLES TrORM 
ZONES OF LOW 

$0 GAS 
WILL SE DRAWN 
TO ATOMIZER TUBE PLETELY VASORS 





‘ASSISTANT CARBURETOR’ — An instru- 
ment designed to add miles per gallon, 
increase power and give smoother engine 
performance is announced by National 
Automotive Products Co., 2122 St. Clair 
St., Cleveland 14. Napco Dry-Charger 
aids the carburetor in its primary func- 
tion of preparing a mixture of fuel and 
air to be vaporized into finely divided 
particles for rapid combustion, it is said. 


* s * 





WHEEL SHIELDS — Foxcraft Products, 
3235 N. 22nd St., Philadelphia, has intro- 
duced a new line of wheel shields. The 
model FWS-951 is made to fit all 1949-50 
Fords, and additional models have been 
announced for Mercury, Buick, Chevrolet 
and Pontiac cars. The fender skirts are 
designed to duplicate the originals in 
every detail, with brackets and rubber 
gaskets included, according to Foxcraft. 





CONSTRUCTION © 


aise 


DISTRIBUTOR PLATE—A new dual-point 
distributor plate for Oldsmobile, Cadillac, 
Buick, Pontiac and Studebaker V-8 cars is 
being introduced by Superior Accessory 
Co., 4116 San Fernando Rd., Glendale 4, 
Calif. The new plate has two sets of con- 
tact points and is said to improve high- 
compression engine performance by in- 
creasing dwell time. 


Wiper Lubricant Prevents 
Smearing of Windshield 
RuGlyde, a rubber lubricant 


which prevents smearing of the 
windshield by dirty blades, is now 


being marketed by American Grease 
Stick Co., of Muskegon, Mich. It 
can be applied to wiper blades with 
a cloth or sponge. 

* * * 


Standard Motor Products 


Offers Ignition Service Stock 


A complete ignition service stock, 
designed to help dealers to build 
up the elements of a master assort- 
ment, has been put on the market 
by Standard Motor Products, Inc. 


The assortment consists of two 
separate sections, each provided in 
a metal cabinet, which can be used 
together or individually. 


The address of the firm is 37-18 
Northern Blvd., Long Island City 1, 
a. we 


- * * 


Metal-Cleaner Bulletin 


A bulletin describing the com- 
plete line of Circo metal-cleaning 
equipment has been issued by Top- 
per Equipment Co., of Clark Town- 


ship (Rahway), N. J. The bulletin 
illustrates Circo vapor degreasers, 
vapor spray degreasers, liquid-vapor 
degreasers and pit-type and con- 
veyorized degreasers. 





CLUTCH SET—Accurate Parts Mfg. Co., 
12435 Euclid Ave., Cleveland 6, has an- 


nounced a new line of clutch sets. Each 
set is a complete unit, consisting of fac- 
tory-rebuilt clutch pressure assembly that 
has been balanced with required toler- 
ances and a Powerflex clutch plate, says 
the company. Auxiliary parts also are 
included. 


Brake Service Guide 


A Car Brake Service Guide is be- 
ing distributed to its dealers by the 
Raybestos division of Raybestos- 
Manhattan, Inc., Bridgeport, Conn. 
The guide features adjusting, relin- 


ing and trouble-shooting data on | 


brakes for all popular makes, in- 
cluding many 1953 models. 


DOOR-HANDLE PLATES—Made of pol- 
ished stainless steel and designed to 
match the car manufacturers’ body trim, 
Styleking door-handle guard plates are 
being offered by Groboski Industries, 
6055 S. Ashland Ave., Chicago. The com- 
pany says the guards prevent key 
scratches and finger smudges on car doors. 


A complete DeVilbiss paint shop is the answer 
to maximum efficiency and economy with your 
spray services. Ask your jobber today. 
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FOR WINDOWS—Protecto-Plastics Co., 
721 Olive St., St. Louis, says Tint-Glass, 
a liquid plastic, when applied to car 
windshields and windows, reduces glare 
from sun and night road lights. The coat- 
ing also reduces the scattering of glass in 
case it is broken, according to the com- 
pany. Tint-Glass is said to keep the in- 
terior of cars cooler “since it reduces the 
heat of the sun's rays as much as 40 
percent.” It is available in five colors. 
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Spraying fender and panel jobs is a high-volume, high-profit service — always in demand 


Two out of three cars need 


Think it over — 2 out of every 3 cars 
coming into your shops for other re- 
pairs are also prime prospects for one 
or more spray appearance services. 
All you need do is ask for this busi- 
ness. Then, add it up! Spray appear- 
ance services should easily account 
for 1/3 of service department volume. 
Get your DeVilbiss equipment. Watch 


profits zoom! 


1. Over-all vehicle refinishing 
2. Paint touch-up jobs 
3. Spraying underbody coatings 


spray appearance 


4. Upholstery reconditioning 
Spraying waxes 
Spraying flock coatings 


5. 
6. 


Unless you're set up to handle all these 
services you're letting business slip 
through your fingers. 


DeVilbiss equipment for all these 
spray appearance services (and you 
probably have much of it already) 
costs surprisingly little . . 
itself quickly. Ask your local DeVilbiss 
jobber for details. 


&, 


. pays for 
charge. 


RESUILT EXCHANGE UNIT 
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DEVILBISS 


Now — exchange worn-out guns, 
compressor parts, for factory-re- 
built units! Saves delay. Nominal 


THE DEVILBISS COMPANY, Toledo, Ohio — Windsor, Ontario « London, England © Santa Clara, Calif. —Branch Offices in Principal Cities 





Air Compressors 
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Spray Guns _ Hose and Connections 


FOR BETTER SERVICE, BUY 


DeViLBiss 





Spray Booths 
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If Defense Boom Ends 


Survey Puts Demand for Cars at 4% to 5% Million; 
1955 Seen as Critical Year 


NEW YORK.—If, due to reduced 
Government spending a few years 
hence, a change in the economic 
picture should occur, the automo- 
bile industry may still figure on a 
yearly demand for from 4,500,000 to 
5,500,000 cars, according to a survey 
by Fortune magazine. 

The critical year — provided 
there is no major war or further 
intensification of international 
tensions—may be 1955, when de- 
fense expenditures may fall off 
to $50 billion, or even $30 billion, 
the survey indicates. 

The latter figure, according to 
Fortune, is rather unlikely because 
of the high cost of modern weapons. 
The survey, therefore, takes a mid- 
dle course and adopts a figure of 
$40 billion as the “normal level” of 
defense spending in 1955. 

Chances are that a $10 billion 
slump in durable goods will be off- 
set by a $10 billion rise in services 
and non-durables, the article the- 
orizes. 

A number of factors are listed 
which are likely to cushion the im- 


pact of such a cut on the national 
economy: 

1. The liquid assets of consumers 
and business now amount to 90 
percent of the current annual gross 
product, as against 63 percent in 
1929. 

2. Tax reductions will expand 
consumer and corporate incomes 
when defense spending declines. 

3. A business recession would 
be met by the Government with a 
number of measures to bolster 
consumer income, such as farm 
price supports, unemployment 
compensation, old-age pensions 
and, for business, excess-profits 
tax carrybacks. 

4. Out of $40 billion spent for 
defense, $20 billion would go to buy 
durable goods, thus strengthening 
civilian industry. 

5. State and local governments 
have a minimum backlog of public 
works estimated at $30 billion. 
(Other estimates go as high as $60 
billion.) ; 

6. World Bank loans and privat 
investment will develop foreign 





Permacel 


QUICKER ! SURER ! for any paint job! 










PERMACEL 7K 


MASKER 


The original portable masker. 
Dispenses aprons up to 12”, 
Aligns tape perfectly with 
paper. Convertible to double- 
duty masker with PERMACEL 


Masker Conversion Kits. 





Wins Dodge from Cincinnati Dealer— 


Dodge owner A. B. Colclough (second from left), who is said to have driven his 
1941 model more than 179,000 miles, was the winner of the 1953 Dodge given away 
by the dealers of metropolitan Cincinnati when the new models were announced. 
Presenting the title to Colclough on behalf of the dealer group is Harry Corley (left), 
city manager for Dodge. Others are Mrs. Colclough and daughter, Barbara, and Karl 
Gatchett, president of Gatchett Motor Co., in whose showroom Colclough registered 
the winning ticket. Approximately 50,000 tickets were registered in the showrooms 
of Cincinnati dealerships. ag 
housing needs. More one-family 
structures are anticipated in the fu- 
ture as the trend toward the sub- 


markets, and exports will increase 
from $1 to $3 billion a year. 
The survey is optimistic as to 





MASKING 
SUPPLIES 


CREPE PAPER 


PERMACEL 77 sasxing tare 


takes curves better, sticks quicker! No paint 
seepage. Resists lacquer, enamel, solvents. 


PE R M ACE L 71 STAIN RESISTANT CREPE 
PAPER MASKING TAPE 
Stain resistant on light and white colored work. 
Widely used in oven baking. 


PERMACEL 750 


Extra strong, pliable. Expressly made to resist 
sprayed lacquer, enamel, underbody coating. In 
3” to 36” widths. 


NEW! PERMACEL Tack Cloth! 


A clean start for a perfect finish. Specially 
treated cloth removes dirt, lint, grime — spon- 
taneous-combustion proof. Prepares the way for 
a factory-like spray job. 


MASKING 
PAPER 


PERMACEL 750 


— 
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PERMACEL 29 puastic tare 


Excellent for all electrical work. Water- 
proof. Resists gas, oil and grease. 


UNIVERSAL 


PERMACEL 8 MASKER 


Bench or wall masker dispenses up to 36” width 
apron. Convertible to two or three aprons with ad- 
dition of PERMACEL Masker Conversion Kits. 


INDUSTRIAL TAPE CORPORATION - NEW BRUNSWICK, NEW JERSEY * World-famous specialists in pressure - sensitive tapes. 





urbs continues. An expenditure of 
$9 billion in 1955 is foreseen. 


Automobile sales, the survey 
explains, account for 20 percent 
of all consumer durables. Mini- 
mum scrappage is projected at 
2,400,000 but may go higher. In 
1949-51, cars for new households 
amounted to 800,000 a year. A 
minimum figure of 500,000 must 
be set for 1955, it is said. 


Business and Government pur- 
chases of motor vehicles, which av- 
eraged 650,000 units a year in the 
1949-51 period, will not go below 
400,000, the survey says. 

During the same time, car owner- 
ship averaged a growth of 1.150,000 
a year in one-car households, and 
300,000 in two-car households. The 
survey sees the greatest potential 
for auto sales three vears hence in 
the two car-households. 


The need for 4,500,000 cars in 
1955 is based on the assumption 
that no radical innovations in auto- 
mobiles are introduced. 


A conservative estimate of the 
need for household goods is set 
at $6 billion, while other durables, 
such as tires, auto parts, jewelry, 
home tools, etc. will account for 
6.7 billion. 

Inquiries have shown that busi- 
ness, desnite an anticipated change 

in conditions, expects to go ahead 
with capital expenditure projects. 
The chemical industry plans to in- 
vest in 1955 more than $1.2 billion, 
the estimate for the oil industrv is 
$2.5 billion, while railroad spending 
may not exceed $1 billion. The utili- 
ties, however, figures on approxi- 
matelv $2.8 billion of expenditures 
in 1955. 

A miscellaneous group, which in- 
cludes auto and truck sales, con- 
struction, communication and other 
services, spent $9.5 billion in 1947 
and is expected to spend at least $6 
billion in 1955. 

American economy, everything 
considered, is in much _ better 
shape than in 1929, the survey 
states. Current level of consumer- 
durable sales bear sounder rela- 
tion to basic requirements, ac- 
cording to the survey. Car sales 
are closer to replacement needs, 

and new housing is closer to 
| basic growth. 

| While the survev does not pre- 
| tend to be a prediction of the fu- 
| ture but simplv wants to stimulate 
thinking, it comes to the conclu- 
sion that, “Pessimism is not justi- 
fied. There mav be no weakness in 
| the economy of 1955 that cannot be 
forfended by wisdom and coopera- 
tion on the part of the Government 
and confidence and resolution on 
the part of business.” 


"Fill "Er Up!" 


50 Years of Motoring in U. S. 


Traced in New Book 

NEW YORK.—“Fill ’Er Up!”, a 
new book by Bellamy Partridge 
(McGraw-Hill Book Co., New York, 
235 pp., $4.50), is a fascinating ac- 
count of half a century of motoring 
in America. 

Partridge, himself an auto vet- 
eran who became known through 
his cross-country tour in 1912, 
traces the development of motor- 
ing from its humble beginnings to 
its present refinement and _ its 
future outlook. 

Seventeen colorful chapters, lib- 
erally illustrated with historic 
photos, tell the amazing story of 
how a modest invention grew to 
ee the American way of 
ife. 

As to the future, Partridge pre- 
dicts that “the cars of tomorrow 
will put less emphasis on power and 
speed — already far in excess of 
traffic facilities—and concentrate 
more on lasting qualities, ease of 
operation, safety, and economy.” 








Plastic Fabric Shipments 


Increase Over Last Year 

NEW YORK.—A 7 percent in- 
crease for plastic-coated fabrics 
and a 14 percent increase for all- 
plastic sheeting 10 mils and over 
in the volume of shipments for the 
first nine months of 1952, compared 
with the corresponding period of 
1951, are reported by the Plastic 
Coatings & Film Assn. 

As of the end of September, the 
report showed shipments of 32,- 
390,016 linear yards of plastic-coat- 
ed materials for 1952 as against 
30,092,860 yards last year. 

The nine-month total for all-plas- 
tic sheeting for this year was 42,- 
724,269 square yards, compared with 
37,178,519 yards in 1951. 








wSe t+ tS Be /_ ome te 6 


we Co" & 


' VS ft ss Ww 


Swe te 


mew “| te ¢ 


on Te | 


— ee ol eelUOlCUhCU 








: 


On the Financial Front .. . 


AUTOMOTIVE NEWS, DECEMBER 8, 1952 





New ‘Confidence’ Seen 
First Market Factor 


By George Deery 
Associate Editor 
bboy will influence the purchase 
of automotive and other com- 
mon stocks in the near future? 

In the opinion of Harold B. Dor- 
sey, president of Argus Research 
Corp., New York, there are five 
factors on both the favorable and 
unfavorable sides of the picture. 

A major turn in foreign devel- 
opments could, of course, over- 
shadow many of the reasons 
given for the eventual develop- 
ment of the business trend as 
based on current conditions. 

For the period “just ahead of us,” 
Dorsey counts off “improved con- 
fidence in the domestic political sit- 
uation” as his first point that will 
give business a lift, followed by 
high totals for output, employment, 
purchasing power and sales. 

. os * 
THER constructive forces listed 
by the head of the security 
analysis firm are the hopes that 
taxes will be reduced in the forth- 
coming session of Congress, better 
last-quarter profits than in the sec- 


Strike Scar Shows 
In I-H Sales Slide 
Of $92,320,000 


Sales and profits of International 
Harvester for the year ended Oct. 
31 were less than in the preceding 
year as a result of the recent three- 
month strike by the Farm Equip- 
ment-United Electrical Workers 
union, according to John L. McCaf- 
frey, I-H president. — 

McCaffrey estimated sales during 
the fiscal year ended Oct. 31 at 
$1,185,000,000, or about $92,320,000 
less than in the corresponding pe- 
riod a year ago. 

He added that although net earn- 
ings will not be announced until 
late in January, “a reduction is in- 
dicated.” 

McCaffrey’s quarterly letter to 
stockholders, branded the striking 
union as “Communist-tinged,” and 
said that most of its members were 
out of sympathy with their leaders’ 
demands. He said that in the past 
seven years, the number of wildcat 
work stoppages and strikes by 
FE-UE totaled 1,021. 


heaniie Net Off 
To $6,350,374 


Government restrictions on the 
production of cars and trucks, the 
steel strike and higher taxes re- 
sulted in lower consolidated net 
earnings for Electric Auto-Lite 
during the first nine months of 
1952, according to Royce G. Martin, 
chairman and president. 

Consolidated net earnings for the 
nine months amounted to $6,350,374, 
equal to $4.25 per share, compared 
with $7,087,046, or $4.74 per share, 
in the like period of 1951. 

Third -quarter earnings during 
1952 were $1,340,669, equal to 90 
cents per share, compared with $1,- 
752,913, or $1.17 per share, earned 
in the same quarter last year. 

Consolidated net sales for the 
first nine months decreased 16 per- 
cent, totaling $187,763,741. During 
the same period last year, sales 
totaled $224,283,705. Sales totals in 
the third quarter were $55,277,147, 
compared with $68,367,683 last year. 

* * * 





Associates Investment Net 
Gains to $8,791,668 


Consolidated net income of Asso- 
ciates Investment and subsidiaries | 
in the nine months ended Sept. 30 
was $8,791,668, compared with $8,- | 
769,452 in the corresponding three | 
quarters of 1951, Chairman Robert 
L. Oare has announced. 


The nine-month earnings were 
equivalent to $8.14 a share, against 
$8.11 a share in the corresponding 
period a year before. Provision for 
federal income taxes was $9,875,000, 
1S against $9,200,000 in the nine 
months of 1951. 


ond and third three-month periods, 
and relief from federal price con- 
trols. 

“However,” Dorsey points out, 
“with the elapse of time, it also 
seems likely that, to a gradually 
increasing degree, there will be 
blended into the picture other ele- 
ments of an uncertain or negative 
nature such as: 


“1. Increasing evidence of a re- 
turn of competition, with its im- 
plications of an ultimate reduction 
in profit margins; 

“2. The other effects that must 
stem from an economy that is fun- 
damentally overexpanded; 


“3. The consequent development 
of a reduction in capital expendi- 
tures by business.” 

Added to these would the result- 
ing drops in “purchasing power 
creation,” and in “overall produc- 
tive activity and employment.” 












‘ily: 


Pippin-Bailey Outlet in Keene, N. H.— 


More than twice as large as the dealership's former quarters, this new building 
was opened recently by Pippin-Bailey Auto Sales (Ford) at 250 Marlboro St., Keene, 
N. H. The new outlet contains over 8,500 square feet of space and features all new 
equipment. Adjoining the salesroom are a used-car display section and parking area. 
Howard A. Bailey is president of the firm and Buster Pippin is treasurer. 


in the Ajax area, just east of To- 
ronto. The million-dollar plant will 
produce interior trim and seat cov- 
ers for this city’s growing auto 
industry, according to R. J. Stack, 
president of the parent firm. 


Trim Firm Expanding 
TORONTO. —Canadian Automo- 
tive Trim, Ltd., a wholly owned 
subsidiary of National Automotive 
Fibres, Inc., Detroit, has awarded 
a contract for building a new plant 


/ WEAVER WHEEL 
ALIGNMENT OUTFITS 








MAKE US PROVE 


THAT YOL ee 


100% to 200% Ment 


IN YOUR SERVICE DEPARTMENT 


We Guarantee 
To Help You 

@ Increase Customer Paid Labor Sales 
@ Prevent broken promises to customers 
@ Give your Service Manager time to 

handle his executive responsibilities 
@ Permit Shop Foreman to devote all time 

to improvement of mechanical work 
@ Bring ALL service operations to 

clock-work precision 


APPROVED BY 
ALL LEADING MOTOR CAR 
MANUFACTURERS 


We have accomplished this for hundreds 
of Motor Car Dealers . . . coast to coast. 


4 note on your company letterhead will 
bring all particulars — promptly. 
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1112 South Wabash Avenue 
Dept. AN-30, Chicago 5, IMinois 





in choice of 3 “packages” starting at less than $9750 
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-WeAVER wAY 
fates ura 
S Obi manufacturers and Service Shope 





wheel alignment system is the 
complete method for checking 
wheel alignment. It is endorsed by 






Type” 


Radius Gauges, 1 







NEW!...WJ-120 Deluxe ‘Floor Level’’ ALIGN- 
MENT OUTFIT is ideal for the busy shop where 
floor space is limited. It consists of: 1 ‘Floor 
Alignment Rack, 2 ‘“3-Way”’ 
Gauges, 1 Tru-Way Toe Gauge, 1 Pair Turning 
Portable 
Tester, 1 Knee-Action Caliper, 1 Knee-Action Cam- 
ber Correction Outfit, 2 Front End Service Jacks, 
1 Safety Lift Stand, 1 Special Tool Board. 


Alignment 


Wheel Alignment 


Act now to cash in on the rapidly growing need for wheel alignment 
service by equipping with a Weaver Wheel Alignment Outfit. Then 
any mechanic in your shop can check and correct camber, king pin 
inclination, caster, turning radius, and toe...faster, easier, and more 
accurately than ever before. 

It takes no big investment, either, to establish your own wheel align- 
ment department, for these Weaver Outfits are priced surprisingly 
low. You pay for no useless “ballyhoo” or “fancy glitter’. They are 
designed for use back-in-the-shop where mechanics can work without 
distraction. 

To “merchandise” your facilities, a Weaver Wheel Alignment Tester 
can be placed “up front” to catch the eye of your customers and pro- 
mote wheel alignment service. 

NEW!...WJ-115 DeLuxe “‘Rack Type” ALIGNMENT OUTFIT (lIllus- 
trated above) is for both checking and correcting wheel alignment. 
All measurements, including toe, are made from the spindle, thus 
avoiding errors due to crooked wheels and rims. Car is perfectly level- 
ed on the rack and held at a convenient working height. WJ-115 Out- 
fit includes: 1 DeLuxe Alignment Rack, 2 “3-Way” Alignment Gauges, 
1 Tru-Way Toe Gauge, 1 Pair Turning Radius Gauges, 1 Portable 
Wheel Alignment Tester, 1 Knee-Action Caliper, 1 Knee-Action Cam- 
ber Correction Outfit, 2 Front End Service Jacks, 1 Service Jack 
Stand, 1 Safety Lift Stand, 1 Drive on Mirror, 1 Tool Display Board. 





NEW!...WJ-125 ‘‘On-the-floor’’ ALIGNMENT 
CHECKING OUTFIT is the minimum package for 
the complete checking of wheel alignment. Cor- 
rection tools may be added piece-by-piece as 
needs demand. Outfit consists of: 2 ‘3-Way’”’ 
Alignment Gauges, 1 Tru-Way Toe Gauge, 1! Pair 
Turning Radius Gauges, 1 Portable Wheel Align- 
ment Tester. 






For details consult your Weaver jobber or write us for Bulletin AN-486 


SERVICE SHOP EQUIPMENT 


WEAVER MANUFACTURING CO., SPRINGFIELD, ILL., U.S. A. 
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Reports from Various Areas... 





Auto Market Page 


Denver 


Sales of new cars and trucks in 
Denver during October were just 
slightly under those of the same 
month last year. 

Local dealers sold 858 new cars 
during the month—eight less than 
in October, 1951. There were 156 
new trucks sold in the month, com- 
pared with 202 last year. 

During the first 10 months of 
this year, local dealers sold 8,322 
new cars, compared with 12,710 
during the first 10 months of 1951. 
For the same period this year, 
1,264 new trucks were sold, in 
comparison with 2,155 during the 
same period last year. 

Sales of new cars in Denver dur- 
ing October by make were: Chev- 
rolet, 223; Ford, 186; Plymouth, 65; 
Buick, 49; Dodge, 47; Oldsmobile, 
41; Pontiac, 37; Nash, 35; Mercury, 
26; Packard, 23; Hudson, 21; Stude- 
baker, 19; Cadillac, 22; DeSoto, 14; 
Lincoln, 12; Chrysler, 9; Kaiser, 7; 


Willys, 7; MG, 7; Henry J, 1; 
Jaguar, 4, and Hillman, 1, 

New trucks by make: Chevrolet, 
98; Ford, 44; GMC, 16; Interna- 
tional, 16; Studebaker, 4; Divco, 4; 
Mack, 2, and Kenworth, 1.—(Ira R. 


Alexander.) 
oa * * 


Ottawa 

As a direct result of record- 
breaking sales of cars and trucks in 
Ottawa during 1952, dealers are 
very overloaded with used cars and 
trucks accepted in deals. Such 
stocks in the hands of most dealers 
are the highest in their history for 
this time. 

By press and radio, dealers are 
now offering unexpectedly sharp 
price cuts to clear out as many ve- 
hicles as possible. 

“Every car and truck has been 
priced below our cost,” said one big 
dealer, disclosing that $150,000 
worth of such stock must be sold 


now and pointing to a lot bulging 


with used vehicles which had been 
reconditioned. 

Considering the cost of recondi- 
tioning as well as other overhead 
charges, heavy losses are being 
taken by some dealers in their ef- 
forts to clear their lots, despite 
higher sales. 

However, on year-round opera- 
tions dealers, in general, here have 
had a profitable year, one of the 


best in recent times. — (M. L. 
Schwartz.) 
+ * * 
Pittsburgh 
The used-car market in Pitts- 


burgh has been slow, although 
dealers believe that this year 
Christmas merchandising started 
two weeks earlier than usual. One 
used-car dealer tried running a 
“guaranteed used cars” ad directly 
above his Nash Rambler factory ad 
to spur sales. 

The new-car market is improv- 





AvTomurtive News 


“Maybe I’d better try selling the 
easy ones first, Mr. Hoskins. How 
about starting off with used cars?” 


reported that customers who were 
ready to “sign on the line” pro- 
fessed they must delay because 
they were waiting for some hun- 
dreds of dollars in back pay. 
One steel-district dealer, who re- 
ported that his advertising brought 
out the “best crowds we have ever 


ing, but a dealer in a steel area |had” to see the 1953 DeSoto, cred- 





A TRUE SUCCESS STORY 





BIG EARS AND TUNA 


| — 


The only thing Pat ever had to quit was school. 


But lack of schooling didn’t stop him. He built $600 


and the habit of listening into an education that paid off. 


Reading Time: 1 minute, 41 seconds 


“| 
HAD TO quit school early, but I never stopped learn- 
ing. My best teachers were big ears, bad bills and tuna. 
Some colleges could use a faculty like that.” 

Pat, a graying 47, speaks with a crisp confident voice. 
You’d pick him out as a man who runs a successful 
De Soto-Plymouth business and you’d be right. 


“About those big ears,” he said, “they’re mine. When 
I was a little pitcher of 14 working as an automobile 
demonstrator, I used them plenty. I was so young I changed 
to long pants every time I had to drive. I used to listen 
to the salesmen who sat in the back seats with prospects. 
By keeping my aerial up, I discovered that most salesmen 
oversold—they kept on talking and muffed the sale. I 
never forgot that lesson. 


“My second teacher was bad bills.” Pat continued, 
“—ones I was supposed to collect, working in the collec- 
tion department of an auto finance company. I found that 
actually there aren’t too many dead beats. But there were 
dealers who promised things and didn’t stand up to them. 
So people didn’t want to pay until their cars were made 
right. I couldn’t blame them. That was a lesson in service 
and customer relations I never forgot, either. 
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“By 1933, I had saved $600,” Pat recalled. “Just 28 
and hungry to become a dealer. A boyhood pal—about 
the same age—owned a building. So we decided to go 
after a DeSoto dealership. Both of us thought the car 
was tops. And we felt that in order to sell something, 
you have to like it yourself. 

“Fortunately,” Pat smiled, “DeSoto was more inter- 
ested in our experience and reputation than in our cash. 
We opened up in the depth of the depression. Never for- 
got our first sale—a three-passenger coupe with red wire 
wheels—to a school teacher, bless ’em all. It was for cash 
—and how we needed the money to pay bills! Several times 


CHRYSLER CORPORATION 








that first year we felt like quitting. You know there were 
many people who thought we were going to fail. I guess 
that convinced us to stick it out. When the odds are against 
you, you pump that much harder.” 


Pat paused reflectively. 


“T mustn’t forget,” he said, “to tell you about my third 
teacher—a tuna. I like to fish, and a fisherman always is 
after that big one. Fishing is like selling cars—you can’t 
get discouraged too easily. 
After years of waiting, I 
finally caught up with that 
big one— 591 pounds of 
tuna. It took me 3 hours 
to land it. Same way with 
this business: when I get 
something on my line, 
I’m not going to let it slip 
off.” 


Pat’s informal education has paid off. Today, with 37 
employees, he sells more than 900 cars yearly. He has his 
own paint, metal and repair shops and at present is develop- 
ing his own finance company—“to handle all of a custom- 
er’s needs under one roof.” 

“T never stop expanding,” he explained. “Can't. Not if 
I’m going to raise my 7 children—and keep them in school.” 





Write for our free booklet of true stories 
about enterprising men. Chrysler Corporation, 
Highland Park 3, Michigan 
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DEALERS in Chrysler Corporation 
products are selected for their 
integrity, their merchandising skill 

. and their capacity to serve the 
ever-growing customer preference 
for the cars and trucks that exclusively 
offer the superior worth of 
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Fine Cars of Great Value 








ited unusually good community- 
newspaper layout, television and 
radio spots and the Groucho Marx 
TV program.—(Leon M. Leffing- 


well.) 
« * * 


Cincinnati 

New-car sales in Hamilton Coun- 
ty (Cincinnati) continued to show 
improvement during October. 

The end-of-the-month figure of 
1,941 units was the best monthly 
total since June, when 2,035 cars 
were registered. On a 10-month 
basis, however, this year’s sales 
lagged more than 6,000 units behind 
the corresponding period of 1951. 

Used-car sales also were on the 
upgrade after an abrupt drop in 
August and a slow September. The 
October total of 3,537 units topped 
the previous month’s figure by al- 
most 300. The total for the first 10 
months this year of 37,544 was only 
237 units short of the total figure 
for 1951. 

A big gain in truck sales 
brought the October total to 339 
units, a monthly high for the 
year and more than double the 
year’s low of 158 units recorded 
in August. 

A breakdown of new-car sales by 
make during October showed: 
Chevrolet, 411; Ford, 422; Plym- 
outh, 115; Buick, 188; Oldsmobile, 
149; Pontiac, 134; Mercury, 98; 
Dodge, 84; Nash, 89; Studebaker, 
57; DeSoto, 47; Chrysler, 18; Hud- 
son, 26; Cadillac, 38; Packard, 22; 
Willys, 8; Kaiser, 15; Henry J, 6; 
Lincoln, 9; Crosley, 1; Jaguar, 2; 
Hillman, 1, and Morris, 1. 

Used-car sales by make during 
October were: Chevrolet, 538; Ford, 
580; Plymouth, 343; Buick, 326; 
Oldsmobile, 293; Pontiac, 289; 
Dodge, 189; Studebaker, 137; Nash- 
Lafayette, 125; Mercury, 163; Hud- 
son, 99: Chrysler, 96; DeSoto. 83; 
Packard, 66; Kaiser, 41; Cadillac, 
41; Lincoln, 34; Willys-Overland, 
25; Croslev, 22; Frazer, 15; Henry 
J, 16; LaSalle, 4; Anglia, 3, and 


others, 9.—(Emery Bacon.) 
: . = 


Vancouver, B. C. 

Sale of automobiles in the metro- 
politan area of Vancouver, B. C., is 
expected to be down at the end of 
this year. 

Last year, 13,116 new cars were 
sold, an alltime record. A drop of 
at least 1,000 cars is predicted for 
1952. Up to the end of October, 10,- 
699 cars had been sold as against 
11,807 a year ago. 

British car sales are holding even 
with last vear. Their volume in 
1951 was 27.5 percent of all new- 
car sales in Vancouver, and for 
the first 10 months of this year the 
same percentage existed. 

General Motors sales in 1951 
represented 36 percent of the cars 
registered in the Vancouver area. 
For the 10 months of this year, 
the GM total climbed to 40.9 per- 
cent. Chevrolet was 20.8 percent 
in 1951 and jumped to 23.2 per- 
cent during the first 10 months 
of this year. The Pontiac per- 
centage rose from 8.8 to 10.8. 

The 20.4 percent reached by Ford 
a year ago dropped to 16.9 during 
the first 10 months of 1952, while 
Chrysler sales dropped from 11.3 to 
10.4 percent. Total sales up to Oct. 
31 as reported by dealers in the 

Vancouver area shape up as fol- 
lows: 

General Motors group: 4,384 
through October against 4,726 in 
1951. (Chevrolet, 2,488; Oldsmobile. 
310; Pontiac, 1,152; Buick, 352, and 
Cadillac, 80.) 

Ford group: 1,809 this year 
against 2,676 last year. (Ford, 
877; Monarch, 122; Mercury, 178; 
Meteor, 611, and Lincoln, 21.) 
Chrysler group: 1,111 this year 
against 1,485 last year. (Plymouth, 
460; Dodge, 442; DeSoto, 61, and 
Chrysler, 148.) 

Hudson, Nash, Packard, Stude- 
baker, Kaiser and other independ- 
ent makes totaled 452 this year, 
against 621 last year. 

A total of 2,943 British cars was 
sold this year, compared with 3,608 
in 1951.—(F. H. Fullerton.) 

. * * 


Omaha 
Good weather, a heightened in- 
terest in new cars and optimism for 
the future contributed to an in- 
crease of more than 230 cars in the 
Douglas County (Omaha) monthly 
sales picture. 

Chevrolet was far out in front 
with 397 registrations, and Ford 
the runnerup with 209 sales. 
Buick surprised by coming in 
third with 94, Plymouth held 

(Continued on Page 45, Col. 1) 
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| Auto Markets 


(Continued from Page 44) 


fourth place with 72 new units, 
and Pontiac was close behind 
with 70. The October total of 1,146 
outscored the previous month’s 
915 comfortably. 

In new-truck sales, Chevrolet 
again was tops with 105, and Ford 
second with 70. Third place went 
to International with 37. GMC was 
fourth with 32. Including other 
makes, the month’s total of 265 
contrasted with September’s 258.— 
(Arthur R. Oleson.) 


Van Wert, O. 

The following new cars were sold 
in Van Wert County, O., during 
October. 

Chevrolet, 18; Ford, 15; Dodge, 8; 
Oldsmobile, 7; Buick, 7; Mercury, 
5; Lincoln, 3; Nash, 3; Pontiac, 3; 
Kaiser, 3; Cadillac, 2; DeSoto, 2; 
Hudson, 2, and Studebaker, 1. 

Trucks: Chevrolet, 3; Ford, 1; 
Pontiac, 1; GMC, 1; Divco, 1, and 


Hendrickson, 1. — (Simon M. 
Schwartz.) 

* . * 

Ottawa 


Loaded with an unusual oversup- 
ply of ’°50 and ’51 cars as more of 
these are being traded in by buyers 
of new models, Ottawa dealers are 
now offering 10 to 15 percent price 
cuts on such used cars and spend- 
ing heavily on radio and press ad- 
vertising to stimulate sales. 

In some instances, it is possible 
to get a ’50 and ’51 tradein car 

for 20 percent less and easier 
terms than a month ago, with an 
extra accessory or tire thrown in. 
One dealer even offers to supply 
100 gallons of gasoline to buyers. 

Nevertheless, such stocks are re- 
ported to be moving slowly, and 
further price reductions are ex- 
pected during the winter.—(M. L. 
Schwartz.) 

J s 


Cleveland 


A continued strong market in au- 
tomotive sales is being evidenced 
throughout the Cleveland area. Al- 
though new-car trade declined for 
the week ended Nov. 22, the total 
turnover of 1,067 is well above the 
corresponding figure for last year, 
and about the equal of two years 
ago when post-Korean activity was 
strong. 

There is some discounting on 
1952 models, and the entrance of 
538s is contributing to the high 
buyer interest. 

Sales personnel, however, say, 
“This is a buyers’ market; the 


Survey Predicts 
Bigger Demand 
By Young Adults 


NEW YORK.—A substantial in- 
crease in the young adult market 
for automobiles during the next 18 
months is forecast by Redbook 
magazine in its fourth annual auto- 
mobile survey. 

The survey, which provides com- 
plete data on ownership and buying 
trends in Redbook’s young adult 
market, shows that 26.7 percent of 
present owners plan to purchase a 
car within the next year and a 
half. This represents a 16.1 percent 
increase over the number of buy- 
ers reported in the 1951 survey, and 
reverses a three-year downward 
trend. 

The study also indicates a large 
percentage of auto ownership 
among young adults as compared 
with other age groups—90 percent 
of Redbook families now own cars 
as against the national figure of 
65.5 percent. More than 17 percent 
of families reading the magazine 
own two or more cars, compared 
with 8.4 percent nationally, it is 
said, and 68.1 percent of Redbook 
families purchased their cars new, 
compared with a national figure of 
only 45.1 percent. 

Copies of the survey may be ob- 
tained by writing to Donald E. 
West, director of market research, 
Redbook, 230 Park Ave., New York 
iT, a 





Nabors Boosts Safety 


Nabors Motor Co. (Ford), of Co- 
lumbus, Miss., has opened a safety 
check and alignment department. 


day is definitely over when all a 
dealer has to do is open the front 
door.” 

In used-car sales, turnover was 
1,928, also above a year ago and 
about equal to the high marks of 
two years ago. 

Irv Rubin, president of the Cleve- 
land Used Car Dealers Assn., said 
models from 1946 through 1948 are 
holding firm in prices. He said that 
with the arrival 
1950s, '51s and ’52s are depreciating 
and, as a result, buyers with “junk- 
ers” who are seeking to prepare 
for the hardships of winter driving 
are turning in the old cars for later 
models. 

In_ truck sales, 
bounded to 150, according to the 
Federal Reserve Bank of Cleve- 
land, and that “was a weekly 
total exceeded only four times 
previously this year.” 

Used trucks shared the spurt in|ers now are offering a new Coro-| appear as if part of the spare tire | frame. 
commercial-vehicle trade, with sales|nado Deck conversion which pro-| were raised above the trunk lid. 
of 160 units, also one of the high| vides Ford cars with the appearance |The spare wheel remains, however, 
marks of the year.—(Sanford Mar-|of a continental-type rear wheel|/in its regular location. 
key.) 
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Chevrolet Offers $2,000 
For Best Parts Exhibit 


DETROIT.—A_ $2,000 prize 
contest for the best Christmas 
window display of Chevrolet 
parts and accessories has been 
announced by Chevrolet. It is 
the third such contest since the 
war. 

All parts employes of Chevro- 
let dealers are eligible to com- 
pete, but entries are limited to 
one from each dealership. 

The first prize is $275; second, 
$150; third, $100. In addition, 
there are two $75 prizes for the 
winners in each half of the U.S.; 
eight $50 regional prizes, and $25 
prizes for each of the 37 sales 
zones. 


of new models, 





Benger's New Home in Owosso— 


Benger Motor Co. (Dodge-Plymouth), Owosso, Mich., timed its grand opening with 
the showing of the 1953 Dodge line. From left are State Senator James M. Teahen jr.; 
Ernest S. Benger, president of the dealership; Mayor Charles Moore, and Doug 
Mulhern, Dodge district manager. 





new units 


Raised Spare 


Ford Accessory Gives Cars necessary, according to the com-|a one-piece, heavy gage sheet metal, 
pany. is bolted to the regular deck lid. 


Continental Look The new accessory resembles a| Easy access to the tank filler is 
DEARBORN, Mich. — Ford deal-| built-in wheel carrier and makes it|gained through the license plate 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
The cover of the Coronado Deck, | MOTIVE NEWS WANT ADS! Are you? 


mount. No extensive alterations are 
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—to get your full share of the Fall Service Business 


When your customers pull in for 





New Bnilain 
Ciltied 


PRECISION 


PURITAN 






complete changeover and checkup serv- 
ice nationally advertised by NAPA in 
Collier’s and The Post. There’s no charge 
for the poster. All your NAPA Jobber 
asks is that you remember: For fast serv- 






pre-winter service, sell a car-protecting, 






profit-making mechanical checkup along 






with the winter lubricants and anti- 
freeze! Ask your NAPA Jobber for one 
of the fall service posters shown above. 








ice on finest quality parts and supplies, 
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for cars and trucks of all makes and 
ages, “Your NAPA Jobber is a Good 
Man to Know!” 


Display it prominently on your wall or 





window. Use it to remind every customer 







that your shop is headquarters for the 







NATIONAL AUTOMOTIVE PARTS ASSOCIATION - DETROIT 1, MICHIGAN 
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New Dodge Tractor Features Twin Carburetor— 


Increased horsepower, self-shifting and new engines are among new features of the 
B-4 series of Dodge “Job-Rated" trucks. This new KA 2'%-ton tractor has a twin 
carburetor and an engine which develops 135 gross horsepower. It is offered in 
wheelbases up to 170 inches. Maximum gross vehicle weight is 19,000 pounds and 





gross combination weight 36,000. 
. &.»® 





DETROIT.—Increased power, 
three new engines, improved brakes 
and a self-shifting transmission for 
some light models are among 50 
new features and improvements in 


White Machine Works 


Moves Atlanta Office 


ATLANTA.— The Atlanta office 
and warehouse of White Machine 
Works, Eau Claire, Wis., has been 
moved to 1362 Spring St., it is an- 
nounced by Tom C. Brown, district 
manager. The former address was 
734 W. Peachtree St. 

The company manufactures su- 
perior-arrowhead replacement parts 
for automotive, diesel and heavy- 
equipment engines. The new ware- 
house will serve parts wholesalers 
in the southeastern states. 


-. 


ad 





Dodge Cuts Truck Prices 


11 Models Reduced $31-$144; New BA. Series 
Features Self-Shift, More Power 


MT 


DEMONSTRATORS 


OM Ctrl (a 
ee eM 


seme nm 






the new B-4 series of Dodge “Job- 
Rated” trucks unveiled at dealer 
showrooms last week. 

Retail prices on 11 models have 
been reduced, and range from 
$31 on the one-ton express to 
$144.62 on the 2%-ton chassis 
and cab, according to L. J. Purdy, 
Dodge’s general manager for 
trucks. 

The new trucks meet approxi- 
mately 98 percent of all hauling 
needs with seven engines ranging 
from 100 gross horsepower in the 
%-ton units to 171 gross horse- 
power in the four-ton models, 
Purdy said. Gross vehicle weights 
range from 4,250 to 40,000 pounds, 
and gross combination weights 
range up to 60,000 pounds, he said. 

The new Truck-o-matic transmis- 
sion with gyrol fluid drive is avail- 
able for % and %-ton models. It 


Ammco 





mobile 


Ammco 


— 





on. be amprree ae 






your men ‘know how. 


|. 
includes four speeds forward and 
one reverse. 


Reductions in retail price at fac-| 


tory in Detroit include: 
| 


| Half-ton pickup $ 37.15 
| Half-ton panel 53.84 
| %-ton Express 38.14 
One-ton Express 31.00 
1%-ton chassis and cab.. 37.56 
Two-ton chassis and cab 38.71 
2%-ton chassis and cab 39.90 
2%-ton C.O.E. and cab.... 39.83 
2%-ton chassis and cab.. 144.62 
| $-ton chassis and cab 134.63 
| 4-ton chassis and cab...... 100.03 
| Largest of the new engines 


powers the four-ton models. It has 
a displacement of 413 cubic inches, 
compression ratio of 6.5 to 1, and 
develops 171 gross horsepower at 
3,200 r.p.m. and 343 Ib.-ft. gross 
torque at 1,500 r.p.m. It is equipped 
with twin carburetors, manifolds 
and exhaust systems. 

The 2%-ton K and KA conven- 
tional models are available with a 
new engine with a displacement of 
265 cubic inches and compression 
ratio of 6.8 to 1. The engine de- 
velops 135 gross horsepower at 
3,600 r.p.m. and 226 lb.-ft. gross 
torque at 1,600 r.p.m. with twin 
carburetors, manifolds and exhaust 
systems. With a standard single 
carburetor, the engine develops 120 
gross horsepower at 3,600 r.p.m. 
and 225 lb.-ft. gross torque at 1,200 
r.p.m. 

The third new engine has a 
250.6-cubic-inch displacement and 
6.8 to 1 compression ratio and 
powers the 1%-ton F, G and GA 
models and the two-ton H and 
HA models. It develops 118 gross 
horsepower at 3,600 r.p.m. and 
210 lb.-ft. gross torque at 1,200 
r.p.m, 

Features of the 251-cubic-inch 
engine include a larger exhaust 
system, larger battery, more pow- 
erful starting motor, and three-inch 
radiator core for better cooling, it 
is said. 

New streamlined rear fenders 
have been introduced on all pickup 
models. The bodies have improved 
sealing around the tailgate to make 
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Improvements in Pickup Line— 

This Ya-ton pickup in the new B-4 series of Dodge ‘Job-Rated"’ trucks features 
improved sealing around the tailgate, said to make the bodies more grain-tight than 
ever. Power has been increased, and a new 116-inch wheelbase model with high side 
box has been added. Maximum gross vehicle weight is 4,900 pounds, according to 
the company. 


® * * 


them more grain-tight than ever 
before, says the company. A %-ton 
pickup of 56 cubic feet capacity 
with 116-inch wheelbase has been 
added to the new line. It has a high 
side box, as have the % and one- 
ton model pickups. 

Gross horsepower of the four- 
wheel-drive Power-Wagon and the 





Self-Shift Unit— 

This is a cutaway view of the new 
Dodge Truck-o-matic transmission with 
gyrol fluid drive which is available for 
Yo and %-ton models in the B-4 series. 
The fluid-drive unit is pictured at left, the 
four-speed transmission at right. Clutch is 
in center, 

* + * 
Route-Van delivery truck both have 
been increased to 99. 
Dual-primary type rear brakes 
On the one, 1%, two and 2%-ton 
models are said to provide better 
braking action with greatly re- 
duced pedal pressure. 

Dodge tinted glass is available 
for all models, as are heaters with 
increased output. Heavier springs 
are offered in some models. 

The cab underbody has been rein- 
forced by welding a heavy trans- 
verse member to the lock pillars 
and underbody. 


Teamsters Slate 
All-Out War on 
Rail ‘Propaganda’ 


SEATTLE. — Dave Beck, new 
president of the AFL Teamsters 
Union, says his union is ready, will- 
ing and able to take on the rail- 
roads or anyone else considered a 
threat to Teamsters’ jobs. 

“We'll fight any force hurting our 
members’ jobs,” Beck said in his 
Seattle home, “including the rail- 
roads which are propagandizing 
against trucking. That’ll be a king- 
sized battle, one that will affect 
most of the nation’s businessmen.” 

At their recent national conven- 
tion, Teamsters approved a $6 mil- 
lion, five-year campaign to jump 
membership. The move against the 
railroads, Beck said, will be one 
of the first under the program au- 
thorized by the convention. 

A resolution adopted at the con- 
vention demands “an immediate, 
thorough investigation of the rail- 
road lobby .. . with special empha- 
sis on the evil effect of their cam- 
paign in the struggle against infla- 
tion, the impeding of national de- 
fense by their efforts to restrain a 
competitive industry ... and ex- 
amination into the funds expended 
by individual railroads, regional 
groups of railroads and national 
associations of railroads to influ- 
ence legislation designed to place 
uneconomic and punitive handicaps 
against trucking, an essential in- 


dustry.” 


Glass Donates Car 
A new car has been presented to 
the West Springfield (Mass.) high 
school for driver training by David 
H. Glass, president of Leader Chev- 
rolet. 



















Heavy Diversion 
Of Street Funds 
Bared in Chicago 


CHICAGO.—A greater portion of 
the $16,410,639 collected in City ve- 
hicle taxes thus far this year has 
gone for salaries of police assigned 
to the traffic division than has been 
used for street construction, a sur- 
vey revealed last week. 

The police salaries amounted to 
$5,250,000. Only $4,032,500, or about 
25 percent of the total, was used 
for street repairs and construction, 
supposedly the main purpose of the 
tax. : 

Further evidence of diversion is 
shown in amounts, representing al- 
most 50 percent of the funds, allo- 
cated to the City clerk’s office, City 
collector, Bureau of Sanitation, Bu- 
reau of Electricity, Bureau of 
Street Traffic, Public Works De- 
partment, Bridges and Viaducts Di- 
vision of the City engineer’s office, 
Bureau of Sewers, and City Council. 

The survey shows that diversion 
of these sources ranged from $9,- 
964 to the Public Works Depart- 
ment “for special studies” to $1,- 
885,000 for the Bureau of Sanita- 
tion. 


Cincinnati Dealers Start 


Course for Title Clerks 
CINCINNATI.—The first school 
for dealer title clerks, sponsored by 
the Cincinnati Automobile Dealers 
Assn., has been held at Hamilton 
County Court House. 
Representatives from the Coun- 
ty’s title, license and tax depart- 
ments explained the procedure in 
their respective divisions and an- 
swered questions. 
The purpose of the program is to 
facilitate the flow of titles through 
legal processes with the least delay. 
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Find out about the NEW 


ARO REGAL 


Lowest priced 3-ply top on mar- 
ket; made of genuine Haartz 
sport topping material: Tan, 


DEALER’S 
Black on Tan, Black on Black. PRICE 


Write or wire for money Be il 
ARO TOP SALES CO. 
1089 Commonwealth Ave, Boston, Mass, 


World’s Largest and Oldest Makers 
of Replacement Convertible Tops 




















year. 


Heaviest loser, according to the figures, was ’52 cars, which fell $61. 
Other losses were '488, $35; ’50s, $31; ’46s, $30; ’51s, $13, and 49s, $10. 

The only gainer for the period was ’47 models, which rose $7. 

Activity at the auctions also dropped off for Thanksgiving Day 
period sales, with only 56 percent of the cars sold as compared with 60 
percent a week earlier. At 10 representative auctions last week, 1,159 
cars were Sold out of 2,052 offerings, as against 1,309 sales from 2,196 


offerings a week earlier. 


Prices marked with an * indicate a unit equipped with 
an automatic transmission or overdrive. 


LOS ANGELES 


(Los Angeles Auto Auction. Sale every 
Tuesday and Thursday at San Gabriel, 
Calif. Prices are for sale of Nov. 25.) 


(Demand strong—market steady. No 
sale held on Thanksgiving Day, nor will 


there be any on Christmas or New 
Year’s.) 
BUICK—’52 Super conv., $2,875*; Super 


Riviera 2-dr,, $2,850*; RM Riviera 2-dr., 
$2,630*; RM conv., $2,545*, $2,465*. ‘51 
RM Riviera 2-dr., $2,205*; Super Riviera 
4-dr., $1,925*; Special Riviera 2-dr., $1,- 
755*; Super conv., $1,710*; Special 2-dr., 
$1,700*. °50 Super Riviera 2-dr., $1,825*, 
$1,700*, $1,345*. °49 Super sedan, §$1,- 
190*, $1,160*. °47 Super conv., $665; 
estate wagon, $425. 

CADILLAC — ’52 Coupe deVille, $4,880*, 
$4,600*; (62) conv., $4,650*. ‘51 conv., 
$3,545*; (60) 4-dr., $3,495*, $3,380*; 
(61) club coupe, $3,360*; (62) 4-dr., $3,- 
310*, $3,200*. '50 conv,, $3,210*, $3,225*; 
(60) 4-dr., $3,135*; (61) coupe, $2,960*; 


(62) 4-dr., $2,935*, $§2,845*. '49 (62) 
4-dr., $2,420*, $2,145*, $1,940*; (61) 
coupe, $2,130*. °48 conv., $1,905*; (62) 


coupe, $1,625*. ‘47 (62) 4-dr., $990*. 

CHEVROLET—’ 52 conv., $2,105*; SL De- 
luxe 4-dr., $1,870*. 
$1,750*; %-ton pickup, $1,240, 
$1,020, $975. "50 
crane, $1,290. 
210, $1,090, $1,040; FL Deluxe 4-dr., 
$975; %-ton pickup, $755; SM club coupe, 
$780. °48 SM business coupe, $625. 
SM club coupe, $685; conv,, $635. 

CHRYSLER—’50 NY 4-dr., $1,485*; Wind- 
sor 4-dr., $1,470*. °49 Windsor conv., 
$1,160*. 

DeSOTO—’50 Custom 4-dr., $1,365*; Deluxe 
4-dr., $1,330*, $1,295*; Carryall, $1,325*. 
49 Custom 4-dr., $1,175". 

DODGE—’53 Meadowbrook station wagon, 
$2,400. °51 Meadowbrook 4-dr., $1,590*. 

FORD—’52 Victoria, $2,530*, $2,500*, $2,- 
385*, $2,300*%; ranch wagon, $2,335*; 
conv., $2,225*, $2,105*; Custom (6) 2-dr., 
$1,980*, $1,890*. °51 Country Squire, $1,- 
785*; Victoria, $1,785*, $1,770*, $1,745*, 
$1,680; Custom (8) 2-dr., $1,550*; Deluxe 
(6) 4-dr., $1,330, ’°50 Custom (8) 2-dr., 
$1,320; conv., $1,185, $1,175; Deluxe (6) 
2-dr., $1,100. '49 Custom (8) club ccupe, 
$985, $900; Custom (6) 2-dr., $950, $855. 
748 SD (8) club coupe, $795. '47 SD (6) 
2-dr., $480. 

FRAZER—’51 4-dr., $1,305*. 

HUDSON—’52 Hornet 4-dr., $2,340*. ’51 
Hornet 4-dr., $1,810*. '50 Super (6) club 
coupe, $1,285*. ’48 Commodore (8) 4-dr., 


$880. 

KAISER—’51 4-dr., $1,350*; Henry J (6) 
2-dr,, $780. 

LINCOLN—’49 club coupe, $1,105*. 

MERCURY — ’52 Monterey, $2,640*. ‘51 
club coupe, $1,775*; 4-dr., $1,740". 50 
4-dr., $1,520*, $1,500*, $1,455. °49 club 
coupe, $1,160; station wagon, $1,100*; 


4-dr., $1,025*. ’°46 conv., $575. 
NASH—’51 Rambler conv., $1,220; States- 
man 4-dr., $1,125*. '50 Statesman 4-dr., 


$930. 

OLDSMOBILE — '52 (98) 4-dr., $2,725*; 
Super (88) conv., $2,605*. ’51 (98) Holi- 
day, $2,220*, $1,960*; Super (88) 2-dr,, 
$2,035*, $1,695*. ’50 (88) 4-dr., $1,760", 
$1,500*, $1,410*, $1,375*; (98) 4-dr., $1,- 
750*. °49 (98) 4-dr., $1,170*. ‘48 (76) 
club sedan, $1,140*; (66) club sedan, 
$930°*. 

PACKARD—’52 4-dr., $1,950*, $1,895*. ’51 
4-dr., $1,635. °49 4-dr., $950*. 


PLYMOUTH—’ 50 SD conv., $1,190. ‘48 SD 
club coupe, $750. 
PONTIAC—’52 Catalina, $2,580*, $2,520*; 


conv., $2.295*; Chieftain (8) club coupe, 
$1,865. °51 Chieftain (8) sedan, $1,805*, 
$1,790*, $1,775*. '50 SL (8) sedan, §$1,- 
250*, $1,130*, 

STUDEBAKER — ’52 Champion Starliner, 
$1,745*. °51 Commander (8) club coupe, 
$1,510*; conv., $1,475*; 4-dr., $1,405°*. 
’50 Champion club coupe, $1,255*; Com- 
mander conv., $1,150*. ‘49 Champion 
conv., $795*. °47 Commander 4-dr., 
$720*; Champion 2-dr., $705*. 

WILLYS—’ 52 Aero Lark 2-dr., $1,610*. 

MISCELLANEOUS—’51 Hillman Minx 4- 
dr., $850. '48 GMC %-ton pickup, $615. 


MANHEIM, PA. 


(Manheim Auto Sales and Auction Co. 
Sale every Friday. Prices are for sale of 
Nov. 21.) 

(Market steady. Sold 120 units out of 
187 offerings.) 

BUICK—’52 Super Riviera sedan, $2,650*. 
’50 RM Riviera 4-dr., $1,425*; Special 
4-dr., $1,200, $1,060. ‘49 Super 2-dr., 
$1,130*. '48 Super 4-dr., $770. ‘47 Super 
station wagon, $530. 


CADILLAC—’52 (62) 4-dr., $4,255*. ’51 
(60) 4-dr., $2,980*. '50 (62) 4-dr., $2,- 
530°. °49 (62) 4-dr., $1,900*, $1,600*. 
'47 (62) 4-dr., $890*. 

CHEVROLET—’52 Bel-Air, $2,060*; SL 
Deluxe 2-dr., $1,740; 4-dr., $1,670. ’51 
conv., $1,470. '50 FL 2-dr., $1,215; SL 
Deluxe 4-dr., $1,125. °49 SL Deluxe 2- 
dr., $920. °46 FL sedan, $640. 

CHRYSLER—’52 Windsor 4-dr., $2,375*. 
'49 NY 4-dr., $1,225". 

DeSOTO—’52 Fire Dome (8) 4-dr., §$2,- 


380*. '50 Custom 4-dr., $1,375*. 
DODGE—’52 %-ton pickup, $1,110; %-ton 
Pickup, $1,050. ’°49 Wayfarer sedan, $825. 
‘47 Wayfarer business coupe, $530. 
FORD—’52 Victoria, $2,190*; conv., $1,- 
940; Mainline (8) 2-dr., $1,750*. ‘51 
Victoria, $1,600*; Custom (8) club coupe, 
$1,490*. '50 Custom (8) 2-dr., $1,135. ’49 
station wagon, $640; SD (8) 4-dr., $650. 
HUDSON—’51 Pacemaker 2-dr., $1,080. ’50 
Commodore (6) 4-dr., $1,235. 
KAISER—’51 Henry J (6) sedan, $795. ’50 
t-dr., $795°. 
MEROURY—’52 4-dr., $2,050*; 2-dr., $2,- 


Used-Car Auction Prices 
Market Trend 


_Used-car prices faltered again last week, according to Automotive 
News index figures for the first week of the month, with the overall 
average price dropping $25 to stand at $1,067 — the lowest point this of 


‘51 Bel-Air, $1,800*, 
$1,115, 
%-ton pickup with 
"49 SL Deluxe 4-dr., $1,- 


"46 












AUTOMOTIVE NEWS, DECEMBER 8, 1952 
















































STUDEBAKER "50 Champion a-de., | 
$930* Commander Land Cruiser, §S850*. | 
oa Land Cruiser, $§810*; Commander | A e 
club coupe, $770 | V 
WILLYS—’'52 Aero Wing 2-dr., $1,410 erage Used-Car Prices 
DALLAS (Compiled by Automotive News) 
(Southwestern Auto Auctior Sa e 
Wednesday Prices ive _— sale ~ ‘Now Se ae ae 
26.) ‘ $1,067 $1,092 $1,166 Model (to date) 1952 1952 
| —— a little off. Sold 41 units out | 1952 $2,008 $2,059 $2,233 
2 offerings.) 5 512 "1 50% Oe 
BUIC K—'52 Special Riviera sedan, $2,160* oe oreon 1,525 1,626 
50 Super sedan, $1,390 iS Special se- | 950 1,225 1,254 1,323 
, gan, $535 eS | 1949 966 976 1,030 
f aL 52 (62 ‘oupe deVille { x 
sao 5 Coupe deVille, $4, 1948 690 725 7173 
“aon se '51 SL Deluxe club coupe shan 613 605 632 
,300. °50 SL Deluxe sedan, $1,095. °48 | 946 458 488 547 
SM sedan, $660, $690, $7 nds : 
— $660, $690, $740. ‘41 sedan Overall 
DeSOTO—’50 Custom club coupe, $1,175 Average $1,067 $1,092 $1,166 


DOD [—’'50 Mea , é 5 
GE 50 Meadowbrook sedan, $850. ‘48 (The above figures are averages of used-car auction prices, all 
—— 






Custom club coupe, $530. : 
FORD—'51 Custom (8) sedan, $1,365, $1,- makes and models, carried regularly in Automotive News.) 
370, $1,350, $1,475*; conv., $1,280". '50 ; : 
eae (8) sedan, $1,180, $1,140. ’49 
a oe ; ini “a ustom (8) sedan, $960, $690. °46 SD | Monday. Prices are for sale of Nov. 24.) CHRYSLER—’51 Wi 
A rn Samm ‘ote conv., $1,- oC) ome aan =<? sedan, $285, (Prices actually up on clean offerings, ‘49 Windsor conv., 486 re 
NAGE —O0 Ramhiee een.” nn bene: 5165. 36 (8) sedan, § ; but last week’s sale was about 70 percent | DeSOTO—’'50 Delux 
try club, $1,330. 7a deateunn: o-dr., NASH. 47 sedan $225 ee seugh cars. Sold 66 units out of 105 offer- | DODGE—’50 Coronet club coupe. 1,180° 
$1,180; 4-dr., $1,125. owt | ae aoe peg gee: e ngs.) '49 Deluxe sedan, ae ; 
oubasdeien Sas use ie). ees OLDSMOBILE — ‘50 (88) sedan, $1.390*. | BUICK—’51 RM sedan, $1,820*. '50 Special | FORD — ’52 Statins “¢0) seda . 
$2,400"; (98) 4-dr. $1.975* 50 a8) x — conv., $920*. 47 (66) sedan, sedan, $1,100*. °49 RM conv., $1,150"; %-ton pickup, $1,000. sb Canton’ <8} 
dr., $1,480*. ’ 3 a a 149 anid -” i sedan, $1,135*; Super sedan, $1,200*. ’48 sedan, ,060. '49 Cust 
a) ce cane (88) conv., $1,010*, °47 PLYMOL TH—'50 Deluxe sedan, $730. '47| Super sedan, $690: conv., $710; RM se-| $750, an ae ap san ee 
PACEARD.’50 (200) 2-dr.. $940: (20 . eluxe sedan, $495. dan, $725. °41 Super conv., $120. FRAZER—’48 sedan, $200 5 : 
ne ‘+ $940; (200) | PONTIAC— 46 Chieftain (8) sedan, $390. | CADILLAC—'52 (62) conv., $4,250*%. '49 | LENCOLN—’50 Cosmopolitan sedan, $1,480* 
“ie a oe Cambridge 4-dr., $1,410, STUDEBAKER _’51 Commander (8) sedan SS aT (aes onl ly — a an on , eee ee $2,030°. ‘Bi 
- pia eet A C 8) s ’ 5 \ sedan, ° c : 
$1.40 ‘ 51 | Suburban, | $1,510; “Concord | $1,240. 50 Champion sedan, $1,040. 49 CHEVROLET—’52 SL Deluxe conv., $1,-| $1,110; lub $1,560°. _ 50 sedan, $1,200, 
eqaiabom Guta te et qin oe. $735. 885. '51 SL Deluxe sedan, $1,330*. °50 $990*.' °47 — 49 sedan, 
oe. "61 BL 8) nae enon. ts «LYS—’'49 pickup, $295. Bel-Air, $1,400*; SL Deluxe sedan, $990; NASH — ’51 Ambassador sedan, $1,210; 
Catalina, $1,705*. "49 SL'(8) 2-dr.. $1 ALBANY N Y ee Ps re '49 FL Deluxe se- Statesman sedan, $1,200*, $1 070." 50 
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edo (6) 4-dr., $700. 
Pp r., $7 (Tim Anspach Auto Auction. Sale every (Continued on Page 54, Col. 1) 


station wagon, $400. °47 FM conv., $300. 





WHEELERS 


Adds Distinction and Beouty 
fo Any Car 


Easily Instaited 


Al/ ik 


a tn 


Available in Bril- 
liant Chrome or 
Baked Enamel Finish 


most popular colors. 
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i man [i reine 


WE qu Te 


Fits Most All Automobiles 
with 15 Inch Wheels 


The Dollars and Sense of .. . 


Helms Lido Wire Wheelers — a big demand product in two great mar- 
kets, the class and the mass. Wire Wheelers offer the same authentic 
Continental wire wheel styling and distinction, usually costing hundreds of 
dollars, at popular prices. Wire Wheelers are available in brilliant chrome 
or beautiful baked enamel finish. The unit fits over the hub cap of the 
car, fastens securely to the wheel with just four spring steel clips and 
is easily installed or removed. Order Lido Wire Wheelers today for big 
profits tomorrow. 

























Visit Booth A-104, ASI Show, Atlantic City 
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Hits Gas, Other Excise Levies . . . 





Carey Calls for End 
Of U.S. Truck Taxes 


CHICAGO.—Elimination of Fed- 
eral gasoline taxes and other ex- 
cise levies on motor vehicles was 
urged by Walter F. Carey, presi- 
dent of the American Trucking 
Assns., in an address before the 
20th annual conference of the 
American Assn. of Motor Vehicle 
Administrators. The sessions were 
attended by approximately 500 per- 
sens from 43 states, Canada and 
Mexico. 

Financial needs for road con- 
struction, Carey added, could be 
easily met if the Government 
would turn back half of its spe- 
cial excise collections to state 
highway departments. 


Also discussed were a “key prob- 


New Passenger Car Registrations, 29 States for October, 1952-1951 





Car registrations by states are 
seleased here weekly, a: com- 
piled by RL. Polk representa- 
tives In state capitals. 
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lem” of American trucking, other- 
wise characterized as freedom from 
state-imposed regulatory restric- 
tions; permitting trucks to travel 
into any or all states without pay- 
ing a restrictive tax; permanent 
state license plates for all vehicles, 
and simplification of accident re- 
port forms required by state traf- 
fice officials. 

Earl W. Merritt, director of the 
Illinois Motor Vehicle Department 
and president of the association, 
said in his address that the na- 
tional driver education program 
has grown steadily for 15 years, 
but has realized “progressively dim- 
inishing returns” in the last five 
years. The solution for the situa- 











tion, he declared, is to enroll more 
pupils in more schools. 

Franklin M. Kreml, director of 
Northwestern University’s traffic 
institute, warned that state and 
local authorities must step up 
their activities relating to traf- 
fic, licensing and education, “or 
public demand will force the 
problem into the hands of the 
Federal Government at the sac- 
rifice of less efficiency, greater 
cost and diminished local con- 
trol.” 

Meanwhile, the Illinois Agricul- 
tural Assn., at its 38th annual con- 
vention, served notice that farm 

leaders expect to seek a new State 
law establishing a system of high- 
way classification for trucks on the 
basis of graduated weights. 

It was contended that this would 
be the most equitable method for 
users to pay their share of the 
cost of constructing and maintain- 
ing highways. The license fee bill 
passed at the last legislative ses- 
sion, was called unfair to farmers 
“because it fails to distinguish be- 
tween daily truckers and those op- 
erating at intervals.” 
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Automotive News 


53 selling points 


“Got YOUR 
memorized yet?” 


Schwartz Buys Ind. Deal 


Harry Schwartz has purchased 
the Ford dealership at Decatur, 
Ind., from Willard E. Brandt. The 
firm will be called Schwartz Ford 
Co., Inc. Schwartz is president and 
general manager. He formerly was 
a Ford dealer at Grabill, Ind. 
































Key Departments 


SMITH Reorganized by 


Mansfield Tire 


MANSFIELD, O.—M. L. Baye 
has been named factory manager 
and H. P. Partenheimer becomes 
director of research and develop- 
ment in a revision of production 
and technical departments of Mans- 
field Tire & Rubber Co., according 
to James H. Hoffman, president 


Bayer formerly was general plant 
superintendent, and Partenheimer 
was manager of the development 
department. 


Other new appointments include 
those of Robert C. Hudson who be- 
comes manager of produet design 
and construction; Roscoe M. Gage, 
manager of compound develop- 
ments; F. Kenneth Miller, manager 
of field engineering and product 
testing, and Charles P. Wilcox, 
manager of mold design. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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New Commercial Car Registrations, 35 States for October, 1952-1951 


Truck registrations by states are 
released here weekly, as compiled 


by 8. L. Polk representatives in 
state capitals. 
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Truck registrations by states are 
released here weekly, as compiled 
by R. L. Polk representatives in 
state capitals. 
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are based on factory retail prices sug- 
gested by the factories under authority 
of the Office of Price Stabilization. These 
prices include federal excise taxes and 


factory handling charges, plus dealer de- 
livery and handling charges. They do 
NOT include transportation charges, state 


and local taxes or optional equipment. 
ALLSTATE — Four — 2-dr. sed., $1,499. 
Six—$1,696.18. (Sold only by Sears, Roe- 
buck and Co. stores in certain areas.) 
USTIN—Somerset — 4-dr. sed., $1,795; 
$1,895; conv., $1,945; A-40 
A-90 sports sed., $3,- 
at U. 8. ports.) 
—4-dr. sed., $2,208.76 
32); 2-dr. Deluxe sed., 
— $2,114.65; Riviera, $2,- 
» $2,634.17. Super—4-dr. sed., 
Riviera, $2,477.56; conv., 


wag., $3,976. 73. 
on Roadmaster, op- 
tional at $192.50 on Special and Super. GM 
power steering optional at $198.90 on 
Super and Roadmaster. 

OCADILLAC—Series 62—4-dr. sed., $3,- 
666.26; cl. cpe., $3,571.33; Coupe deVille, 
$3,994.57; conv., $4,143.72. Series 60 Spe- 
clal—4-dr. sed., $4,304.88. Series 75—8- 
pass. sed., $5,407.54; lim., $5,620.93. 
(Hydra-Matic standard on Series 75. GM 
power steering optional at $198.43 on all 
models.) 

CHEVROLET—Styleline Special — 4-dr. 
sed., $1,670.43; 2-dr. sed., $1,613.62; cl. 
cpe., $1,620.26; bus. cpe., $1,529.55. Style- 
line Deluxe—4-dr. sed., $1,761.21; 2-dr. 
sed., $1,707.32; cl. cpe., $1, 726.26; Bel-Air, 
$2,006.05; conv., $2,128; stat. wag., $2,- 
297.12. Fleetiine Deluxe—2-dr. sed., $1,- 
} 32. (Powerglide optional at $178.35 on 

luxe models.) 





CHRYSLER—Windsor—4-dr. sed., $2,597 
(8-pass., $3,441.25); cl. cpe., $2,574.50; 
stat. wag.. $3,299. Windsor Deluxe—4-dr. 
sed., $2,826; Newport, $3,186.25; conv., 
$3,309.75. New Yorker—4-dr. sed., $3,- 
389.50 (8-pass., $4,388); cl. cpe., $3,360.50; 
Newport, $3,806.75; stat. wag., $4,102.25. 
New Yorker Deluxe—4-dr. sed., $3,550.75; 
cpe., price to be announced; Newport, 
$3,968; conv., $4,049.50. Custom Imperial 
—4-dr. sed., $4,249.50; lim., $4,787. Crown 
Imperial—4-dr. sed., price to be announced; 
lim., price to be announced. (Fluid-Matic 
optional at $130.10 on Windsor, standard 
on other models. Fluid-Torque standard on 
Custom Imperial and Crown Imperial; op- 
tional at $139.75 on other eight-cylinder 
models, at $106.40 on Windsor Deluxe and 
at $236.50 on Windsor. Power steering 
standard on Crown Imperial, optional at 
$198.90 on other models. Wire-spoke wheels 
optional at $290.25 on all models.) 


DeSOTO — Powermaster 6 — 4-dr. sed., 
$2,475.75 (8-pass. sed., $3,286); cl. cpe., 
$2,454; Sportsman, $2,800.75; stat. wag., 
$3,112.50. Fire Dome V-8—4-dr. sed., $2,- 
759.75 (8-pass. sed., $3,563.75); cl. cpe., 
$2,738.25; Sportsman, $3,089.25; conv., $3,- 
191.50; stat. wag., $3,386. (Tip-Toe Shift 
with Fluld Drive optional at $130.10 on 
all models. Tip-Toe Shift with Fluid Torque 
Drive optional at $236.50 on V-8s only. 
Power steering optional at $198.90, power 
brakes at $36.55 and wire-spoke wheels at 
$290.25 on all models.) 

DODGE — Meadowbrook Special — 4-dr. 
sed., $2,088.25; cl. cpe., $2,046.50. Mea- 
dowbrook—4-dr. sed.,; $2,181; cl. cpe., $2,- 


el. 


Current Prices on New Cars 


151.75; stat. wag., $2,250.75. Coronet— 
4-dr. sed., $2,365; cl. cpe., $2,336; Diplo- 
mat, $2,577; conv., $2,710.50; stat. wag., 


$2,648. (Gyro-Matic optional on all models 
except Meadowbrook station wagon at 
$130.10. Gyro-Torque optional on all Coro- 
net models at $233.50. Wire-spoke wheels 
optional on all models at $290.25.) 


FORD—Mainline 6—4-dr. sed., $1,689.47; 
2-dr. sed., $1,640.59; bus. cpe., $1,536.33; 
stat. wag., $2,018.40. Mainline 8—4-dr. 
sed., $1,766.09; 2-dr. sed., $1,716.20; bus. 
cpe., $1,612.53; stat. wag., $2,094.07. Cus- 
tomline 8—4-dr. sed., $1,857.85; 2-dr. sed., 
$1,808.95; cl. cpe., $1,818.50; country sed., 
$2,264.74. Crestline 8—Victoria, $2,119.73; 


conv,, $2,229.42; stat. wag., $2,401.24. 
(Ford-O-Matic optional at $184 on all 
models. ) 


FORD OF BRITAIN—Prefect 4-dr. sed., 
$1,344; Anglia 2-dr. sed., $1,183; Consul 
4-dr. sed., $1,693; Zephyr six 4-dr. sed., 
$1,890. (Delivered at U. S. ports.) 


HENRY J—Corsair Four—2-dr. sed., $1,- 
499. Corsair Deluxe Six—2-dr. sed., $1,- 
686.18. 


HUDSON—Pacemaker Six — 4-dr. sed., 
$2,310.87; 2-dr. sed., $2,264.13; cl. cpe., 
$2,310.87; bus. cpe., $2,115.72. Wasp Six— 
4-dr. sed., $2,465.84; 2-dr. sed., $2,413.28; 
cl, cpe., $2,465.84; Hollywood, $2,811.58; 
conv., $3,047.50. Commodore Six — 4-dr. 
sed., $2,673.59; cl. cpe., $2,646.69; Holly- 
wood, $2,999.86; conv., $3,246.77. Hornet 
Six and Commodore Eight—4-dr. sed., $2,- 
768.86; cl. cpe., $2,741.99; Hollywood, $3,- 
095.15; conv., $3,342.05. (Hydra-Matic op- 
tional at $175.71 on all models.) 





JAGUAR—XK-120—Super Sports, $4,039; 


hardtop, $4,065. Mark VII—4-dr., $4,170. 
(Delivered at U. S. ports.) 
KAISER—Deluxe—4-dr. sed., $2,512.79; 


club sed., $2,459; 4-dr. Traveler, $2,618.55. 
Manhattan—4-dr. sed., $2,649.63; club sed., 
$2,596.76; 4-dr. Traveler, $2,755.36. Dragon 
—$3,923.91. (Hydra-Matic standard on 
Dragon, optional at $178.55 on other med- 
els.) 


MORRIS and MG—Minor — 4-dr. sed., 
$1,595; 2-dr. sed., $1,445; conv., $1,475. 
MG-TD conv.—standard, $2,115; Mark II 
Deluxe, $2,360. 

NASH—Rambler Super — suburban, §$2,- 
002.60. Rambler Custom—Country club 
sed., $2,094.35; conv., stat. wag., §$2,- 
118.90. Statesman Super—4-dr. sed., $2,- 
178.35; 2-dr. sed., $2,143.55. Statesman 
Custom—4-dr. sed., $2,331.70; 2-dr. sed., 
$2,309.50. Ambassador Super—4-dr. sed., 
$2,557.20; 2-dr. sed., $2,520.75. Ambassa- 
dor Custom—4-dr. sed., $2,716.45; 2-dr. 
sed., $2,695. (Hydra-Matic optional at 
$178.85 on Statesman and Ambassador.) 


OLDSMOBILE—Deluxe 88 — 4-dr. sed., 
$2,327.09; 2-dr. sed., $2,261.62. Super 88 
—4-dr. sed., $2,461.71; 2-dr. sed., $2,- 
395.25; cl. cpe., $2,344.92; Holiday, §$2,- 
673.39; conv., $2,852.59. Classic 98—4-dr. 
sed., $2,785.82; Holiday, $3,021.75; conv., 
$3,228.84. (Hydra-Matic optional at $178.35 
and GM power steering at $198.90 on all 
models. ) . 

PACKARD—Clipper—4-dr. sed., $2,588; 
club sed., $2,534; Deluxe 4-dr. sed., $2,- 
735; Deluxe club sed., $2,681; Sportster, 


$2,795. Cavalier—4-dr. sed., $3,234; May- 
fair, $3,268; conv., $3,476; Patrician 4-dr. 
sed., $3,735. (Ultramatic standard on Pa- 
trician, optional at $199 on other models. 
Power steering optional at $195 on all 
models; Power brakes at $39.45.) 


PLYMOUTH — Cambridge — 4-dr. sed., 
$1,836.50; club sed., $1,798.75; bus. cpe., 
$1,674.75; Suburban, $2,095.25. Cranbrook 
—4-dr. sed., $1,928. 50; cl. cpe., $1,898.25; 
Belvedere, $2,147.25; conv. $2,303.25; 
Savoy, $2, 236.50. (Wire-spoke wheels op- 
tional on all models at $290.25.) 


ROOTES—Hilliman Minx—4-dr. sed., $1,- 
533; conv., $1,840; stat. wag., $1,938. 
Hillman Minx Deluxe—4-dr. sed., $1,645; 
conv., $1,890. Humber — Hawk sed., $2.- 
295; Super Snipe sed., $3,369; Pullman & 
Imp. lim., $5,110. Sunbeam-Talbot—sed., 
$2,685; conv., $2,911. Rover 75—sed., $2,- 
697. (Delivered at U. S. ports.) 


STUDEBAKER—Champion Custom — +- 
dr. sed., $1,768.70; 2-dr. sed., $1,734.90; 
cl. cpe., $1,762.99. Champion Deluxe—4-dr. 
sed., $1,861.70; 2-dr. sed., $1,827.91; cl. 
cpe., $1,856. Champion Regal—4-dr. sed., 


$1,946.48; 2-dr. sed., $1,912.70; cl. cpe., 
$1,940.78; Starliner, 's2, 220.35; conv., $2,- 
272.84. Commander Regal—4-dr. sed., $2,- 
120.82; 2-dr. sed., $2,085.60; cl. cpe., 
$2,114.86. Commander State—4-dr. sed., 
$2,207.62; 2-dr. sed., $2,172.41; cl. cpe., 
,487.52; conv., $2,- 


$2,201.67; Starliner, $2 
547.92. Land Cruiser—4-dr. sed., $2,364.91. 
(Automatic optional at $231.24 on Cham- 
pion and $243.08 on Commander and Land 
Cruiser. ) 
WILLYS-OVERLAND—Aero—Lark 2-dr. 
sed., $1,740.67; Wing 2-dr. sed., $1,989.33 
Ace 2-dr. sed., $2,074.34; Eagle, $2,155.04 
Four—stat. wag. — 862.22 (four-wheel 
drive, $2,304.03). Six—stat. wag., $1,948.75. 
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WASHINGTON .—Fear of modern 
echnology and misunderstanding 
f its productive role underlie much 
f the world’s current uneasiness, 
n the opinion of Henry B. du Pont, 
. vice-president of du Pont. 
Speaking at the annual conven- 
tion of the Assn. of Land-Grant 
Colleges and Universities, du Pont 
urged college professors to “spend 
some time with a modern indus- 
trial organization” as a means of 
appraising industrial developments 
realistically. 

Technology and industry “are 
almost synonymous,” he said. “To 
praise technology and condemn 
industry is like favoring educa- 
tion but condemning the univer- 
sity.” 

Colleges, du Pont said, can clarify 
much of the misunderstanding of 
this process. He suggested that stu- 
dents in the liberal-arts schools be 


New Plastics Put 
To Test for Autos, 
Says L-O-F Aide 


NEW YORK.—All of the major 
automotive companies are experi- 
menting with glass-reinforced plas- 
tic materials for use in bodies and 
other components, according to 
Carleton Ellis jr., sales director of 
the Plaskon division of Libbey- 
Owens-Ford Glass Co., Toledo. 

In a recent talk here, Ellis said 
that the materials are being tested 
by auto firms for possible use as 
trunk liners, door panels, heater 


ducts and electrical and other 
parts. 
“Expansion planned by large 


firms producing the raw materials, 
polyester resins and fiber glass, re- 
veals increasing faith in the com- 
mercial success of these new plas- 
tics,” Ellis said. 

“According to the best statistics 
available, the industry at the end of 
1952 would be able to supply at the 
rate of more than 27 million pounds | 
1950 resin output. 

“There has been a substantial in- | 
crease in glass volume with the| 
opening of our Parkersburg (W. | 
Va.) plant, and the expansion of | 


Fear, Technology 


DuPont Aide Urges Colleges to Teach Students 
Economic Meaning of Progress 





Owens-Corning Fiberglas has 
tripled that company’s 1951 capac- 
ity.” 


Aid to lowa Deaf 


Rose Lends Car to School 
For Handicapped 


Ten seniors at the Iowa School 
for Deaf, under the tutelage of | 
speech teacher Bettina Hoult, are | 
learning to drive in a dual-control | 
car provided by Rose Motors, Inc. | 
(Ford), Council Bluffs, Ia. | 


Miss Hoult says it is even more 
important for deaf students to get 
driver training in school than it is 
for students with normal hearing. 
“They are with their parents only 
during the summer months,” she 
says, “and it is difficult for many 
of the parents to talk with the chil- 
dren.” 

School officials note that deaf 
persons, allowed to drive in every 
state, are considered good insurance 
risks. They can concentrate on their 
driving without distraction by con- 
versation or other noises, school- 
men say. 





N. H. Dealers Pile Up 


Successes in Elections 


New Hampshire auto dealers 
fared well in local election con- | 
tests. | 


Walter Woodward, Laconia 
dealer and a director of the New 
Hampshire Automobile Dealers 
Assn., piled up a big majority 
against his opponent to keep his 
seat as Belknap County commis- 
sioner. | 

Another Laconia dealer, Charles | 
F’. Stafford, treasurer of Stafford | 
Buick Co., was named as one of 
the Republican electors to cast 
New Hampshire’s four electoral 
votes for Dwight D. Eisenhower. 

In Farmington, Carl C. Blanch- 
trd, proprietor of Farmington 
Yotor Co. (Ford), was reelected 
“3s @ member of the State Legis- 
lature. 
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Linked 


required to include some technical 
studies in their curriculum, as en- 


gineers are required to have a cer- | 


tain minimum of social and classi- 
eal credits. 


The paradox of the 20th century, 


Cleveland Firm Approves 
Arizona Expansion Plans 


CLEVELAND.—Directors of Na- 
tional Malleable and Steel Castings 
Co. here have approved a $2,000,000 
expansion of its Capitol Foundry 
Co. facilities near Phoenix, Ariz., 
President Cleve H. Pomeroy has 
announced. 


National Malleable, after pur- 
chasing the 27-year-old Capitol 
company last spring, acquired new 
property southeast of Phoenix at 
Tempe and has under construction 
there a large new foundry, sched- 
uled for completion in 1953, which 
will produce cast steel grinding 
balls for the mining industry in 
that region. 









du Pont said, is that despite all the 
progress, “we still find ourselves 
uneasy, dissatisfied, uncertain of 
the future.” There are many view- 
points as to the cause of this, ac- 
cording to du Pont, but “underlying 


|}each of them is a basic misunder- 


standing of the role of technology 
in modern life.” 


Another fear is that technology 
leads to monopolies and greater 
concentration within industries 
while “as a matter of fact industry 
is growing more competitive and 
not less,” du Pont said. 

Lack of understanding is found 
in the preparation of classroom 
textbooks in which “unrealistic 
thinking has become extremely 
apparent,” he declared. 


Technology, du Pont commented, 
“is the greatest revolutionary in 
history, for it has had a more pro- 
found effect upon social custom 
and social reform than any legisla- 
tion or any code of law.” 


As a result of modern machin- 
ery, he said, the average man today 
spends only about half as much of 
his life working as did his counter- 
part of 100 years ago. 

“He doesn’t work shorter hours 
because some benevolent law per- 
mits it,” du Pont concluded. “He 





Smith-Lyons New Willys Dealer in Ore.— 


William M. Anderson, manager of Anderson Willys Co., distributor, Portland, Ore., 
announces that Smith-Lyons Co. has been appointed a Willys dealer on the east side. 
Signing papers are (from left) Anderson; James Fox, manager of the new dealership; 
C. H. Lyons, owner of Smith-Lyons, and William M. Anderson jr., assistant manager 
of the Anderson firm. 





works less hours only because with|duce his grandfather many times 
modern machinery he can outpro-| over.” 





HERES THE CAR THE WHOLE GOUNTRY 1S CHEERING 





Cheers for 





long-flowing lines. 


brilliance of its great engineering. 
See the mighty 160 h. p. 


and the Powermaster Six... 


Power 


Hydraulic 


See De Soto and you'll cheer, too. 


you 


O matter how y é 
N you're bound to agree —this is 
the car worth cheering about. You'll 
see that it’s longer, lower, lovelier 
than ever. You'll praise the beauty 
of its huge curved windshield . . . 
the glamor of the sweep-around 


back. You'll 


window in 


DE SOTO-PLYMOUTH Dealers present GROUCHO MARX in ‘You Bet Your Life’ every week on both Radio and TV... 


sweeping new beauty. 
Cheers for the grace of its 
Cheers for the 


the dash of its 


Fire Dome V-8 
with Full 


Steering, Power Braking, and 
No-Shift Driving. 


look at it, 


back fenders... 


formance ... 


love the 





long-flowing look of beauty —from 
the handsome grille to the swept- 
from air-vent hood 
to jet tail lights. Youll delight in 
its look of distinction. 

But wait till you discover per- 
of the Powermaster 


Six, or the mighty 


Cireterrtyy tere rrrrerrery ort 





THE FIRE DOME V-8 cLUB couPE 


/ 


DE Soro * ; ay ramous for Sine Ouyintering 


FireDome V-8 (America’s most 
powerful engine design) . and 
thrill to the ease of Power Braking. 
the magic of Full Power Steering, 
the convenience of the finest No- 
Shift Driving. Discover all these and 
you'll know why the whole country 
160 h.p is applauding the new De Soto' 


NBC networks. 


AUTOMOTIVE NEWS, DECEMBER 8, 1952 


Merchandising 


Memos to Dealers 


E’RE always looking for ma-| that 


terial which might help dealers 
write better ads. The other day, 
John P. Cunningham, who is execu- 
tive vice-president of Cunningham 
& Walsh and one of the top cre- 
ative copy men in the country, 
offered a list of his convictions 
gathered over a lifetime of making 
advertisements. 


Here they are: 


1, You must deliver the merits 
of a product to the public with 
all the interest and imagination 
you own, but don’t get caught at 
it, because the public doesn’t care 
about your merit as a writer. 

2. Tell as much of the selling 
story as you can in the skeleton 
structure of the advertisement— 


By Bob Finlay 


is, picture, headline, sub- 
pictures, captions, slogan and name- 
plate. Because that is all 90 per- 
cent of your audience will read. 

3. When it comes to text, get the 
selling arguments in there fast. 
Don’t develop a trail of words that 
lead to the selling argument. Begin 
with it. Remember every adver- 
tisement loses thousands of readers 
at the end of the first sentence, 
thousands more at the end of the 
second, and so on. 

+ * * 


Convictions 


YOU must have convictions. A 

* man without convictions cannot 
convince others. If you have no 
convictions yourself about a prod- 


GUARD THESE 


DANGER 


SPOTS 


DRAIN PLUGS 


By installing LISLE 
equipment, you eliminate a common cause of 
premature wear in crankcase, rear axle and 


transmission. 


PLUGS as original 


A strong, permanent magnet 


in each LISLE PLUG attracts and holds 
metal particles that flake off moving parts, 
prevents them from girculating in lubricants. 


Uy) fT t 3 
eT rT TT a 
Plugs 
with 4 
arias: 
PLUGS 


PC Cha 
IRON and 
STEEL 
gia lt 
from Oil 


WRITE TODAY 


for sample 
plugs for 
testing. Just 
state size 
and type of 
plug desired. 


CLARINDA, IOWA 


uct, get them from the people who 


use it. 

5. The manner in which you state 
a fact is often as important as the 
fact itself. To illustrate, with an 
old advertising story: 

Two blind men were selling 
pencils one day in May on oppo- 
site street corners. One was sell- 
ing many more pencils than the 
other. The one who was selling 
few pencils had a sign on him 
which read: 

“T am blind.” 

The one on the opposite corner, 
who was selling so many more, had 
a sign on him which read: 

“It is spring, and I am blind.” 

6. Never write an advertisement 
to sell a product or a service that 
doesn’t also sell something of the 
character of the store that sells it. 
That is what makes small shops 
into big stores. 

7. It will be much better if you 
revise the revision of the revision. 
Anatole France was once asked this 
question: 

* * * 


Who Said It? 


——— prose style is so beautiful, 
one always knows when he is 
reading something from the pen of 
Anatole France—why is that?” 

To which Anatole France replied: 

“I write it once. I write it twice, 
three, four, five, six times. It is 
only the sixth time that is Anatole 
France writing.” 

8. Finally, always remember 
that advertising is not something 
that takes place on a printed 
page. It is something that takes 
place in a consumer’s mind. 
Cunningham pointed out that sta- 

tistics and research have their 
place in advertising, but that no 
statisti¢é devised a simple little 
Dutch Girl dashing about with a 
stick in her hand above the two 
words—“Chases Dirt.” 

Nor could a cold statistic ever 
conceive a picture of the Rock of 
Gibraltar with this sentence chis- 
eled across it: 

“Prudential has the strength of 
Gibraltar.” 


* * * 


Grace... Space... Pace 


| p= of the most striking ads 
we've seen in a long time was 
in the 1952 edition of the London 
Times Survey of the British Motor 
Car Industry. 

The full-page ad was bordered in 
grey. Sailing out of a blue sky 
were three gulls, their wings out- 
stretched and the edges reflecting 
the sun. Below was a picture of 
the Jaguar in black, with these 
four words: “Grace ... Space... 
Pace JAGUAR.” 


* * * 


Character 


N EXPERT at the subtle art of 

combining selling with worth- 
while advice is Martin H. Bury, 
head of Wilkie Buick in Phila- 
delphia. 

The other day he recalled the 
1951 snow storm in Philadelphia 
which paralyzed traffic and sent 
many motorists home without their 
cars. 


The storm was the major cause 
of the nightmare, Bury conceded, 
but many who were stalled could 
have avoided trouble if they had 
been prepared. Here are Bury’s 
suggestions: 


“Start by checking the car it- 
self. Is the battery strong and 
fresh? Do your tires have suffi- 
cient tread? Do you have snow 
tires on the rear wheels? Are 
your front wheels in proper align- 
ment? Is your defroster in effec- 
tive operating condition? Do your 
windshield wipers wipe clean? 


Women in Transportation 


Is Topic of DTA Study 


WASHINGTON. — In order to 
stimulate employment of women in 
transportation industries under the 
jurisdiction of the Defense Trans- 
port Administration, the agency has 
announced publication of DTA Spe- 
cial Manpower Study No. 8. 


Purpose of the study, explained 
Samuel L. Newman, director of 
DTA’s Manpower Division, is to ex- 
amine the work record of women 
and to point the way toward fur- 
ther utilization of women in rail 
and highway transportation, inland 
water transportation, warehousing 
and storage and port utilization. 


Copies are available from the 
DTA Information Office, Room 
i ICC Bldg., Washington 25, 
D. C, 


Award to Beacham— 


C. R. Beacham, southeastern regional 
sales manager of Ford, attaches a 30-year 
gold emblem to the lapel of Emerson 
Planck, Virginia district sales manager, at 
ceremonies in Dearborn, Mich. Planck 
started with Ford in the Chicago sales 
office in 1922. 


“Then take a look at the contents 
of your trunk.” 

Bury advises having a supply of 
sand and rock salt, tire chains, 
snow tracks, windshield scraper, a 
flashlight, and a pair of heavy 
gloves. 

(I carry a shovel, too.) 

* ~ * 


Driving Activities 

oo also urged drivers to re- 
view their own driving activi- 

ties and those of others in front of 

them. 

“Do everything a little slower. 
Start gradually, don’t gun the ac- 
celerator, don’t spin the wheels. 
Take curves very slowly. 

“Think ahead to anticipate each 
move, so that you won’t have to 
stop. But if you must stop for any 
length of time, turn off your lights 
and radio to conserve battery 
strength.” 

Not a line about coming in to 
buy some of the above stuff at 
Bury’s dealership, but such ads do 
a real job of selling the dealer to 
his public. And what’s more im- 
portant than that? 


Canada to Press 
Trust Attack on 
Rubber Firms 


MONTREAL. — The Canadian 
Government will prosecute rubber 
companies alleged to have partici- 
pated in illegal price-fixing com- 
bines, Justice Minister Stuart Gar- 
son announced in Ottawa last week. 
Trials will take place in Toronto, 
it is expected. 


Nineteen companies and the Rub- 
ber Assn. of Canada were named 
in a report last June, alleging the 
existence of six combines in the 
rubber industry. However, some 
may not be prosecuted. 


Garson said the number prose- 
cuted will depend on evidence ob- 
tained under search warrants re- 
cently issued. 


The alleged rubber combines will 
be the first prosecuted under the 
Government’s new anti-combines 
laws which went into effect Nov. 1. 


Under the new law, all ceilings 
on fines are lifted. The amount of 
the fine is at the discretion of the 
presiding judge. Previously, the 
ceiling was $25,000 against a guilty 
corporation and $10,000 and two 
years in prison against an indi- 
vidual. 

The rubber-combine inquiry, 
launched in September, 1947, cov- 
ered six divisions of the industry: 
Mechanical rubber goods, such as 
fire and garden hose; tires and 
tubes; accessories and repair ma- 
terials, such as windshield wipers 
and tire-repair kits; heels and 
soles; rubber footwear, and vulcan- 
ized rubber clothing, such as that 
used by firemen and fishermen. 


Pioneer Is 42 
Atlantic City Dodge Deal 


Marks Birthday 


One of the original Dodge dealer- 
ships, Eastern Motor Co. (Dodge- 
Plymouth), Atlantic City, has cele- 
brated its 42nd anniversary. At the 
same time, George F. Steinhardt, 
president of the firm, marked his 
own 22nd anniversary with the 
company. 





Is there an 


automobile man 


who has had both sales and advertising experience 
(in an agency or with a manufacturer or both) 

who would like the challenge of a new opportunity 
to prove his ideas and ability? He can 

count on a salary fully commensurate with his 
ability. He will have a top position, security, 

and a solid future. His job will be mainly 

advertising but sales knowledge and leadership 

is required. For further information, 

write in full confidence to 


John Orr Young, consultant 


113 West 57th Street 


New York 19, N. Y. 





CHROME =CRAFT 


EMBLEMS 


tractive, Legible, Chrome Plated, 


Finest Advertising Em- 
blems Made. Permanent, At- 
Individual 


and Distinctive Designs made by Douglas Crafts- 


DOUGLAS ALSO 
MANUFACTURES 


Scotchlite Ads 


License Frames 


men. Write for Free Sample Without Obligation. 
Some Sales Territories Open for Top Salesmen. 


Rear Deck Plates 


DOUGLAS CO. 


AVENUE SOUTH 


MINNEAPOLIS 4 MINNESOTA 
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Old Chrysler Plugs New One— 


A 25-year-old Chrysler, rescued from a junk yard, is being used by Joe Ford, 
Doylestown (Pa.) Chrysler-Plymouth dealer, to herald the 1953 models. The old car has 
a speedometer reading of only 25,736 miles. 






By George Deery 
Associate Editor 

The annual gold medal of 
achievement of the Poor Richard 
Club of Philadelphia will go to 
William S. Paley, chairman of 
Columbia Broadcasting System, it 
was announced last week. 

A graduate of the Wharton 
School, University of Pennsyl- 
vania, Paley was singled out for 
the citation because of his part in 
building CBS into one of the 
world’s greatest ad media and 
his participation in public serv- 
ice, the club stated. 

Others who have been honored by 
the Philadelphia ad club are Gen. 
Douglas MacArthur, President- 
Elect Dwight D. Eisenhower, 
Charles E. Wilson, president of 
General Electric; Paul G. Hoffman, 
former president of Studebaker and 
now head of the Ford Foundation, 
and Robert McLean. 

The award will be made by the 
Poor Richard Club at the Bellevue- 
Stratford Hotel on Jan. 17 the date 
of Benjamin Franklin’s birth. 

+ ~ a 


Annual Review 


The Chicago Daily News has 
picked Jan. 3 for its Annual Ameri- 
can and Canadian Business Review. 
The rapid rise of 
Canadian business 
and the large 
amount of Ameri- 
can money being 
invested in that 
nation will be dis- 
cussed, and the 
special issue will 
be distributed 
among Canadian 
officials and busi- 
ness men. The 
closing date for 
advertising is Dec. 27, according to 
John H. Baker, manager of the pa- 
per’s Detroit office. 7 

* * 


Davies Adds to Duties 


Lawson Davies, recently appoint- 
ed merchandising manager for 
Kaiser-Frazer’s western division, 
will also assume the public rela- 
tions function for K-F on the West 
Coast, according to Ken S. Moyer, 
general sales manager, western di- 
vision. 

With his new assignment, Davies 
will supervise sales promotion, pub- 
lic relations, sales training and ad 
activities for Kaiser-Frazer Sales 
Corp. in California, Oregon, Wash- 
ington, Montana, Idaho, Wyoming, 
Nevada and Utah. 

In addition to having served as 
district manager with Packard, Da- 
vies has been with K-F since 1948, 
first joining the public relations 
staff at Willow Run. He was trans- 
ferred to his present assignment 
after two years as merchandising 


manager at Minneapolis. 
* * * 


New ABP Group 


Blake Hughes, promotion and re- 
Search manager of Architectural 
Record, has accepted the chairman- 
ship of a new group of promotion 
and research managers connected 
with member papers in Associated 
Business Publications. 

The group, called the “Promotion 
and Research Roundtable,” will 
meet periodically in workshop ses- 


John H. Baker 


Affecting Factories and Dealers... 


Auto Advertising 


more effective and economical 
businesspaper research and promo- 
tion. 


Second meeting of the roundtable 
is scheduled for Dec. 11 in the Ad- 
vertising Club, New York. The sub- 
ject will be “Direct Mail.” Half of 
the program will be devoted to a 
talk by Edward H. Mayer jr., past 
president of the Direct Mail Adver- 
tising Assn., author of Printers’ Ink 
Business Bookshelf’s “How to Make 
More Money with Your Direct 
Mail” and president of James Gray, 
Inc. 

Open discussion from the floor 
will constitute the remainder of 
the program. Taking part will be 


John A. Drake, vice-president, 
Hicks & Greist, Inc.; Gilbert C. 
Morris, vice-president, Fuller & 


Smith & Ross, Inc., and Edwin van 
Brunt, president, Media Promotion 
Organization. 

* x * 


New Auto Editor 


Appointment of Bill Tanner as 
automotive editor of the Cleve- 
land Press has been announced. 
He succeeds Dan Chabek, who 
has joined the Ford News Bureau 
in Detroit. Tanner has been writ- 
ing an ad column for the Press, 
and previously served in repor- 
torial positions. 

* * * 


MacGlashan with BSF&D 


Brooke, Smith, French & Dor- 
rance, ad agency, has announced 
the appointment of L. C. MacGlash- 
an, of New York, as director of 
merchandising. His new post will 
include activities in BSF&D’s De- 
troit and New York offices. 


A veteran of 25 years in the ad 
agency business, MacGlashan has 
served in executive creative and 
marketing posts with several major 
agencies. 

7 + 7 


Names 


Thomas G. McCormick, executive 
vice-president of Ross Roy, ad 
agency, has announced the appoint- 
ment of William P. Murphy as per- 
sonnel director in the Detroit of- 
fice. Murphy joined Ross Roy after 
six years with Detroit Edison Co., 
where he was engaged in profes- 
sional placement and _ personnel 
planning activities. 

Warren W. Seaver, of Detroit, 
and A. Bertrand Channon, of New 
York, have joined the Detroit staff 
of Ross Roy, ad agency. Both are 
training-film writers. 

Seaver was formerly with the 
Army special devices center at 
Sands Point, N. Y., and also Jam 
Handy Organization. Channon 
came to Ross Roy from the Army 
Signal Corps, for which he had 
been an assistant film director. He 
was formerly associated with Tri- 
dent Films, California Picture Pro- 
ductions and Jerry Fairbanks Or- 
ganization. 

Two additions have been made to 
the editorial staff of Farm and 
Ranch. Forbes McKay, president 
and general manager, has announced 
the appointment of Bill Kennedy as 
lower-south editor and of John F. 
Yarbrough as upper-south editor. 
Both men were formerly assistant 
agricultural editors for the Ala- 


sions to discuss ways of conducting! bama Extension Service at Auburn. 






A municipal income tax of % 
percent, which had been in effect 
since July 1, was killed by the vot- 
ers of Lancaster, O., in a referen- 
dum. 

+ a * 


Texas Studying Program 
To Curb Road Accidents 


Gov. Allan Shivers of Texas has 
directed his traffic safety commit- 
tee to study means of curbing 
highway accidents and to prepare 
recommendations for the 1953 Leg- 
islature. 


The governor suggested study of 
driver-training courses, a teen-age 
safety conference similar to Colo- 
rado’s, highway engineering, en- 
forcement, and methods aimed at 
getting public support. 


Auto Inspection Law 
Sought in Montreal 


The Quebec Provincial Govern- 
ment is taking steps to reduce auto- 
mobile accidents by making driving 
tests necessary before obtaining 
licenses, and it is felt that it is up 
to the City of Montreal now to en- 
act a bylaw calling for periodic 
inspection of autos, particularly as 
to lights and brakes. 

Councillor Max Seigler has made 
a motion before the City Executive 
Committee to be submitted to the 
City Council. Seigler declared that 
many U. S. states have semi-com- 





i In the Hopper 


| pulsory annual inspection, and that 

it has been found that 10 percent 

of all cars required urgent repairs. 
* * + 


Ohio Group Asks New Hike 


In Gas and Truck Taxes 


The Ohio Highway Study Com- 
mittee has recommended additional 
gasoline and truck-license taxes to 
produce $36 million a year for high- 
way purposes. The gas tax boost 
would be cut 1 cent a gallon. 

The Legislature two years ago 
provided a _ gasoline and _ truck- 
license tax boost of $7 million a 
year. The new recommendations 
are offered as a substitute for a 
ton-mile tax on trucks proposed by 
Gov. Frank J. Lausche. 

* 


* * 


State Tax Salary Deduction 


51 


revenue from this source by $3 to $5 
million a year. . 
+ * 


Pa. Assn. Urges Members 


To Fight Retail Taxes 


Claud S. Klugh, of Harrisburg, 
general manager of the Pennsyl- 
vania Automotive Assn., has 
urged all PAA members to ar- 
range with other merchants in 
their respective communities to 
contact their legislators “and let 
them know of your opposition to 
the enactment of a mercantile 
tax.” 

A sales tax, an income tax and 
a mercantile tax are being promi- 
nently mentioned as proposed 
methods of obtaining revenue to 
meet State expenditures for the 
next biennium, Klugh said. 

“A mercantile tax would re- 
quire retailers to pay a State tax 
on gross income regardless of the 
fact that they might have oper- 
ated in the red in the taxable 
period,” Klugh warned. 

* * + 


Recommended by Ind. Group Mass. Bill Would Establish 


Although advising against the 
enactment of any new major State 
taxes in Indiana next year, the 
State Tax Study Commission has 
recommended a number of meas- 
ures to tighten present tax laws 
to prevent evasions and to assure 
greater equality among various 
classes of taxpayers. 

Featuring the recommendations 
was a proposal that the State gross 
income tax on salaries and wages 
be withheld by employers in the 
same manner as the Federal in- 
come tax. It was estimated that 
such a move would increase State 


Merit Plan on Car Insurance 


A bill filed for consideration by 
the 1953 Massachusetts Legislature 
proposes establishment of a merit 
system of compulsory motor-ve- 
hicle liability insurance, in addi- 
tion to the present zone plan. 

Under the measure, which was 
proposed by Rep. Fred A. Hutch- 
inson, Lynn Republican, higher 


premiums would be paid by any car 
owner whose vehicle had been in- 
volved in an accident in the past 
five years on which the insurance 
company had paid off. 


GENERAL MOTORS ACCEPTANCE CORPORATION 


The GMAC Thrift-Guard Plan—The complete 
Time Purchase Plan that can be offered only by dealers in 
CHEVROLET, PONTIAC, OLDSMOBILE, BUICK AND CADILLAC CARS. 
Also offered for used cars of all makes sold by these General Motors dealers, 








. ) Merchandising 


Memos to Dealers 





oo always looking for ma- 
terial which might help dealers 
write better ads. The other day, 
John P. Cunningham, who is execu- 
tive vice-president of Cunningham 
& Walsh and one of the top cre- 
ative copy men in the country, 
offered a list of his convictions 
gathered over a lifetime of making 
advertisements. 


Here they are: 


1. You must deliver the merits 
of a product to the public with 
all the interest and imagination 
you own, but don’t get caught at 
it, because the public doesn’t care 
about your merit as a writer. 

2. Tell as much of the selling 
story as you can in the skeleton 
structure of the advertisement— 


By Bob Finlay 


that is, picture, headline, sub- 
pictures, captions, slogan and name- 
plate. Because that is all 90 per- 
cent of your audience will read. 

3. When it comes to text, get the 
selling arguments in there fast. 
Don’t develop a trail of words that 
lead to the selling argument. Begin 
with it. Remember every adver- 
tisement loses thousands of readers 
at the end of the first sentence, 
thousands more at the end of the 
second, and so on. 

+ + + 


Convictions 
YOU must have convictions. A 
* man without convictions cannot 
convince others. If you have no 
convictions yourself about a prod- 
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DRAIN PLUGS 


By installing LISLE 
equipment, you eliminate a common cause of 
premature wear in crankcase, rear axle and 


transmission. 


PLUGS as original 


A strong, permanent magnet 


in each LISLE PLUG attracts and holds 
metal particles that flake off moving parts, 
prevents them from firculating in lubricants. 
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uct, get them from the people who 
use it. 

5. The manner in which you state 
a fact is often as important as the 


fact itself. To illustrate, with an 
old advertising story: 
Two blind men were selling 


pencils one day in May on oppo- 
site street corners. One was sell- 
ing many more pencils than the 
other. The one who was selling 
few pencils had a sign on him 
which read: 

“I am blind.” 

The one on the opposite 
who was selling so many more, 
a sign on him which read: 

“It is spring, and I am blind.” 

6. Never write an advertisement 
to sell a product or a service that 
doesn’t also sell something of the 
character of the store that sells it. 
That is what makes small shops 
into big stores. 

7. It will be much better if you 
revise the revision of the revision. 
Anatole France was once asked this 
question: 


corner, 
had 


* * * 


Who Said It? 
OUR prose style is so beautiful, 
one always knows when he is 
reading something from the pen of 
Anatole France—why is that?” 

To which Anatole France replied: 

“I write it once. I write it twice, 
three, four, five, six times. It is 

only the sixth time that is Anatole 
France writing.” 

8. Finally, always remember 
that advertising is not something 
that takes place on a printed 
page. It is something that takes 
place in a consumer’s mind. 
Cunningham pointed out that sta- 

tistics and research have their 
place in advertising, but that no 
statisti¢ devised a simple little 
Dutch Girl dashing about with a 
stick in her hand above the two 
words—“Chases Dirt.” 

Nor could a cold statistic ever 
conceive a picture of the Rock of 
Gibraltar with this sentence chis- 
eled across it: 

“Prudential has the strength of 
Gibraltar.” 


* * * 


Grace ... Space... Pace 


NE of the most striking ads 

we've seen in a long time was 
in the 1952 edition of the London 
Times Survey of the British Motor 
Car Industry. 

The full-page ad was bordered in 
grey. Sailing out of a blue sky 
were three gulls, their wings out- 
stretched and the edges reflecting 
the sun. Below was a picture of 
the Jaguar in black, with these 
four words: “Grace ... Space... 
Pace JAGUAR.” 


* * + 


Character 


N EXPERT at the subtle art of 

combining selling with worth- 
while advice is Martin H. Bury, 
head of Wilkie Buick in Phila- 
delphia. 

The other day he recalled the 
1951 snow storm in Philadelphia 
which paralyzed traffic and sent 
many motorists home without their 
cars. 


The storm was the major cause 
of the nightmare, Bury conceded, 
but many who were stalled could 
have avoided trouble if they had 
been prepared. Here are Bury’s 
suggestions: 


“Start by checking the car it- 
self. Is the battery strong and 
fresh? Do your tires have suffi- 
cient tread? Do you have snow 
tires on the rear wheels? Are 
your front wheels in proper align- 
ment? Is your defroster in effec- 
tive operating condition? Do your 
windshield wipers wipe clean? 


Women in Transportation 


Is Topic of DTA Study 


WASHINGTON. — In order to 
stimulate employment of women in 
transportation industries under the 
jurisdiction of the Defense Trans- 
port Administration, the agency has 
announced publication of DTA Spe- 
cial Manpower Study No. 8. 


Purpose of the study, explained 
Samuel L. Newman, director of 
DTA’s Manpower Division, is to ex- 
amine the work record of women 
and to point the way toward fur- 
ther utilization of women in rail 
and highway transportation, inland 
water transportation, warehousing 
and storage and port utilization. 

Copies are available from the 
DTA Information Office, Room 
ee ICC Bldg., Washington 25, 
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Award to Beacham— 


C. R. Beacham, southeastern regional 
sales manager of Ford, attaches a 30-year 
gold emblem to the lapel of Emerson 
Planck, Virginia district sales manager, at 
ceremonies in Dearborn, Mich. Planck 
started with Ford in the Chicago sales 
office in 1922. 

“Then take a look at the contents 
of your trunk.” 

Bury advises having a supply of 
sand and rock salt, tire chains, 
snow tracks, windshield scraper, a 


flashlight, and a pair of heavy 
gloves. 
(I carry a shovel, too.) 


* * 2 


Driving Activities 

— also urged drivers to re- 
view their own driving activi- 

ties and those of others in front of 

them. 

“Do everything a little slower. 
Start gradually, don’t gun the ac- 
celerator, don’t spin the wheels. 
Take curves very slowly. 

“Think ahead to anticipate each 
move, so that you won’t have to 
stop. But if you must stop for any 
length of time, turn off your lights 
and radio to conserve battery 
strength.” 

Not a line about coming in to 
buy some of the above stuff at 
Bury’s dealership, but such ads do 
a real job of selling the dealer to 
his public. And what’s more im- 
portant than that? 


Is there an 











Canada to Press 
Trust Attack on 
Rubber Firms 


MONTREAL. — The Canadian 
Government will prosecute rubber 
companies alleged to have partici 
pated in illegal price-fixing com- 
bines, Justice Minister Stuart Gar- 
son announced in Ottawa last week 
Trials will take place in Toronto, 
it is expected. 


Nineteen companies and the Rub- 
ber Assn. of Canada were named 
in a report last June, alleging the 
existence of six combines in the 
rubber industry. However, some 
may not be prosecuted. 


Garson said the number prose- 
cuted will depend on evidence ob- 
tained under search warrants re- 
cently issued. 


The alleged rubber combines wiil 
be the first prosecuted under the 
Government’s new anti-combines 
laws which went into effect Nov. 1. 


Under the new law, all ceilings 
on fines are lifted. The amount of 
the fine is at the discretion of the 
presiding judge. Previously, the 
ceiling was $25,000 against a guilty 
corporation and $10,000 and two 
years in prison against an indi- 
vidual. 

The rubber-combine inquiry, 
launched in September, 1947, cov- 
ered six divisions of the industry: 
Mechanical rubber goods, such as 
fire and garden hose; tires and 
tubes; accessories and repair ma- 
terials, such as windshield wipers 
and tire-repair kits; heels and 
soles; rubber footwear, and vulcan- 
ized rubber clothing, such as that 
used by firemen and fishermen. 


Pioneer Is 42 
Atlantic City Dodge Deal 


Marks Birthday 


One of the original Dodge dealer- 
ships, Eastern Motor Co. (Dodge- 
Plymouth), Atlantic City, has cele- 
brated its 42nd anniversary. At the 
same time, George F. Steinhardt, 
president of the firm, marked his 
own 22nd anniversary with the 
company. 


automobile man 


who has had both sales and advertising experience 
{in an agency or with a manufacturer or both) 

who would like the challenge of a new opportunity 
to prove his ideas and ability? He can 

count on a salary fully commensurate with his 
ability. He will have a top position, security, 

and a solid future. His job will be mainly 

advertising but sales knowledge and leadership 

is required. For further information, 

write in full confidence to 


John Orr Young, consultant 


113 West 57th Street 


New York 19, N. Y. 
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Old Chrysler Plugs New One— 
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A 25-year-old Chrysler, rescued from a junk yard, is being used by Joe Ford, 
Doylestown (Pa.) Chrysler-Plymouth dealer, to herald the 1953 models. The old car has 
a speedometer reading of only 25,736 miles. 
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Factories and Dealers . . . 





Auto Advertising 


By George Deery 
Associate Editor 

The annual gold medal of 
achievement of the Poor Richard 
Club of Philadelphia will go to 
William S. Paley, chairman of 
Columbia Broadcasting System, it 
was announced last week. 

A graduate of the Wharton 
School, University of Pennsyl- 
vania, Paley was singled out for 
the citation because of his part in 
building CBS into one of the 
world’s greatest ad media and 
his participation in public serv- 
ice, the club stated. 

Others who have been honored by 
the Philadelphia ad club are Gen. 
Douglas MacArthur, President- 
Elect Dwight D. Eisenhower, 
Charles E. Wilson, president of 
General Electric; Paul G, Hoffman, 
former president of Studebaker and 
now head of the Ford Foundation, 
and Robert McLean. 

The award will be made by the 
Poor Richard Club at the Bellevue- 
Stratford Hotel on Jan. 17 the date 
of Benjamin Franklin’s birth. 

* ” * 


Annual Review 


The Chicago Daily News has 
picked Jan. 3 for its Annual Ameri- 
can and Canadian Business Review. 
The rapid rise of 
Canadian business 
and the large 
amount of Ameri- 
can money being 
invested in that 
nation will be dis- 
cussed, and the 
special issue will 
be distributed 
among Canadian 
officials and busi- 
ness men. The 
closing date for 
advertising is Dec. 27, according to 
John H. Baker, manager of the pa- 
per’s Detroit office. 

7 +e 


John H. Baker 


* 


Davies Adds to Duties 


Lawson Davies, recently appoint- 
ed merchandising manager for 
Kaiser-Frazer’s western division, 
will also assume the public rela- 
tions function for K-F on the West 
Coast, according to Ken S. Moyer, 
general sales manager, western di- 
vision. 

With his new assignment, Davies 
will supervise sales promotion, pub- 
lic relations, sales training and ad 
activities for Kaiser-Frazer Sales 
Corp. in California, Oregon, Wash- 
ington, Montana, Idaho, Wyoming, 
Nevada and Utah. 

In addition to having served as 
district manager with Packard, Da- 
vies has been with K-F since 1948, 
first joining the public relations 
staff at Willow Run. He was trans- 
ferred to his present assignment 
after two years as merchandising 
manager at Minneapolis. 

* * * 


New ABP Group 


Blake Hughes, promotion and re- 
Search manager of Architectural 
Record, has accepted the chairman- 
ship of a new group of promotion 
and research managers connected 
with member papers in Associated 
Business Publications. 

The group, called the “Promotion 
and Research Roundtable,” will 
meet periodically in workshop ses- 


more effective and economical 
businesspaper research and promo- 
tion. 


Second meeting of the roundtable 
is scheduled for Dec. 11 in the Ad- 
vertising Club, New York. The sub- 
ject will be “Direct Mail.” Half of 
the program will be devoted to a 
talk by Edward H. Mayer jr., past 
president of the Direct Mail Adver- 
tising Assn., author of Printers’ Ink 
Business Bookshelf’s “How to Make 
More Money with Your Direct 
Mail” and president of James Gray, 
Inc. 

Open discussion from the floor 
will constitute the remainder of 
the program. Taking part will be 


John A. Drake, vice-president, 
Hicks & Greist, Inc.; Gilbert C. 
Morris, vice-president, Fuller & 


Smith & Ross, Inc., and Edwin van 
Brunt, president, Media Promotion 


Organization. 
* *~ * 


New Auto Editor 


Appointment of Bill Tanner as 
automotive editor of the Cleve- 
land Press has been announced. 
He succeeds Dan Chabek, who 
has joined the Ford News Bureau 
in Detroit. Tanner has been writ- 
ing an ad column for the Press, 
and previously served in repor- 
torial positions. 

* * Bd 


MacGlashan with BSF&D 


Brooke, Smith, French & Dor- 
rance, ad agency, has announced 
the appointment of L. C. MacGlash- 
an, of New York, as director of 
merchandising. His new post will 
include activities in BSF&D’s De- 
troit and New York offices. 


A veteran of 25 years in the ad 
agency business, MacGlashan has 
served in executive creative and 
marketing posts with several major 
agencies. 

* * * 


Names 


Thomas G. McCormick, executive 
vice-president of Ross Roy, ad 
agency, has announced the appoint- 
ment of William P. Murphy as per- 
sonnel director in the Detroit of- 
fice. Murphy joined Ross Roy after 
six years with Detroit Edison Co., 
where he was engaged in profes- 
sional placement and _ personnel 
planning activities. 

Warren W. Seaver, of Detroit, 
and A. Bertrand Channon, of New 
York, have joined the Detroit staff 
of Ross Roy, ad agency. Both are 
training-film writers. 

Seaver was formerly with the 
Army special devices center at 
Sands Point, N. Y., and also Jam 
Handy Organization. Channon 
came to Ross Roy from the Army 
Signal Corps, for which he had 
been an assistant film director. He 
was formerly associated with Tri- 
dent Films, California Picture Pro- 
ductions and Jerry Fairbanks Or- 
ganization. 

Two additions have been made to 
the editorial staff of Farm and 
Ranch. Forbes McKay, president 
and general manager, has announced 
the appointment of Bill Kennedy as 
lower-south editor and of John F. 
Yarbrough as upper-south editor. 
Both men were formerly assistant 
agricultural editors for the Ala- 


sions to discuss ways of conducting! bama Extension Service at Auburn. 


A municipal income tax of 
percent, which had been in effect | 
since July 1, was killed by the vot- 
ers of Lancaster, O., in a referen- | 
dum. 

* os * 


Texas Studying Program 
To Curb Road Accidents 


Gov. Allan Shivers of Texas has 
directed his traffic safety commit- 
tee to study means of curbing 
highway accidents and to prepare 
recommendations for the 1953 Leg- 
islature. 


The governor suggested study of 
driver-training courses, a teen-age 
safety conference similar to Colo- 
rado’s, highway engineering, en- 
forcement, and methods aimed at 
getting public support. 

* * * 


Auto Inspection Law 
Sought in Montreal 


The Quebec Provincial Govern- 
ment is taking steps to reduce auto- 
mobile accidents by making driving 
tests necessary before obtaining 
licenses, and it is felt that it is up 
to the City of Montreal now to en- 
act a bylaw calling for periodic 
inspection of autos, particularly as 
to lights and brakes. 

Councillor Max Seigler has made 
a motion before the City Executive 
Committee to be submitted to the 
City Council. Seigler declared that 
many U. S. states have semi-com- 





| In the Hopper 


% | pulsory annual inspection, and that 


it has been found that 10 percent 
of all cars required urgent repairs. 
* * * 


Ohio Group Asks New Hike 


In Gas and Truck Taxes 


The Ohio Highway Study Com- 
mittee has recommended additional 
gasoline and truck-license taxes to 
produce $36 million a year for high- 
way purposes. The gas tax boost 
would be cut 1 cent a gallon. 

The Legislature two years ago 
provided a gasoline and truck- 
license tax boost of $7 million a 
year. The new recommendations 
are offered as a substitute for a 
ton-mile tax on trucks proposed by 
Gov. Frank J. Lausche. 

* 


State Tax Salary Deduction 


Recommended by Ind. Group 


Although advising against the 
enactment of any new major State 
taxes in Indiana next year, the 
State Tax Study Commission has 
recommended a number of meas- 
ures to tighten present tax laws 
to prevent evasions and to assure 
greater equality among _ various 
classes of taxpayers. 

Featuring the recommendations 
was a proposal that the State gross 
income tax on salaries and wages 
be withheld by employers in the 
same manner as the Federal in- 
come tax. It was estimated that 
such a move would increase State 


51 


revenue from this source by $3 to $5 


million a year. , 
+ * * 





Pa, Assn. Urges Members 


To Fight Retail Taxes 


Claud S. Klugh, of Harrisburg, 
general manager of the Pennsyl- 
vania Automotive Assn., has 
urged all PAA members to ar- 
range with other merchants in 
their respective communities to 
contact their legislators “and let 
them know of your opposition to 
the enactment of a mercantile 
tax.” 

A sales tax, an income tax and 
a mercantile tax are being promi- 
nently mentioned as proposed 
methods of obtaining revenue to 
meet State expenditures for the 
next biennium, Klugh said. 

“A mercantile tax would re- 
quire retailers to pay a State tax 
on gross income regardless of the 
fact that they might have oper- 
ated in the red in the taxable 
period,” Klugh warned. 

* + 


Mass. Bill Would Establish 


Merit Plan on Car Insurance 


A bill filed for consideration by 
the 1953 Massachusetts Legislature 
proposes establishment of a merit 
system of compulsory motor-ve- 
hicle liability insurance, in addi- 
tion to the present zone plan. 

Under the measure, which was 
proposed by Rep. Fred A. Hutch- 
inson, Lynn Republican, higher 
premiums would be paid by any car 
owner whose vehicle had been in- 
volved in an accident in the past 
five years on which the insurance 
company had paid off. 


GENERAL MOTORS ACCEPTANCE CORPORATION 


The GMAC Thrift-Guard Plan—The complete 
Time Purchase Plan that can be offered only by dealers in 
CHEVROLET, PONTIAC, OLDSMOBILE, BUICK AND CADILLAC CARS. 
Also offered for used cars of all makes sold by these General Motors dealers, 
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But Long Way from Mass Production .. . 
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Plug for Magnesium Auto Body 


ISITORS at the International 

Magnesium Exposition in Wash- 
ington next March 30-Apr. 2 will 
see a radically different type of 
auto body—-made of magnesium, the 
miracle lightweight metal, and 
weighing but 132 pounds. 

Set on a British-made Allard 
chassis, the body was designed 
and developed by R. J. Cross, 
managing director of Essex Aero, 
Ltd., Gravesend, Kent, England. 
Name of the body is S-X Mag- 

body. Cross says his company is in 
a position to make all-magnesium 
custom bodies for any U. S. manu- 
facturer, and that he is already 
conducting experimental work for 
some of them. 
J * + 
| gg tespegpnl ed the possibility of 
mass production, Cross says: 

“Certainly, the automotive body 
of tomorrow will be considerably 
lighter. In the U. S. and in Eng- 
land, it seems to be assumed that 
plastic will solve the weight-re- 
duction problem. We find that 
the answer is not plastic, but 
magnesium.” 

(However, Detroit auto men point 
out that magnesium supply has a 
long way to go. Last year, U. S. 
magnesium production was 40,000 
tons of primary ingot, compared 
with 105 million tons of steel ingot. 
Body requirements of U. S. auto 
makers would be many times the 
total production of magnesium. 

(In addition, forming of magne- 
sium sheets is in its infancy com- 
pared with steel.) 

Cross says that conclusion is the 


result of 15 months experimental 
work, and that his tests have proved 
that: 

* * * 


A MAGNESIUM car body is 

* practical, and lighter than any 

similar body which can be con- 
structed of plastic, using the mate- 
rials and methods known to plastic 
technicians today. 

2. The magnesium body can be 
cost-competitive with plastic, and 
might prove cheaper. Magnesium 
would involve only minor changes 
in the auto industry’s craft prac- 
tices; whereas plastic molding 
with its necessary thermo-setting 
would involve radical changes in 
personnel and equipment. 

3. Existing body repair facilities 
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Ghosted View— 


This diagram shows the points at which 
a newly developed magnesium body is 
mounted. Its designer says his company 
is already conducting experiments on all- 
magnesium custom bodies for some U. S. 
manufacturers. In constructing the body as 
a one-piece unit, heavier gauges of mag- 
nesium sheet are welded at points of high 
stress. 


THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION’S LEADING CARS 








could handle 
much as they now do steel bodies. 
Repairing plastic bodies presents 
many difficulties. 

4. Magnesium promises the like- 
lihood of ultimately discarding the 
orthodox chassis and incorporating 
it with the body itself. 

cal * + 


A AGNESIUM, Cross points out, 
4 is one-quarter the weight of 
steel and two-thirds the weight of 
aluminum. 

U. S. car manufacturers have 
just recently started to cast mag- 
nesium engine and _ transmission 
parts, also decorative hardware. 

It was thought at first that to 
gain the lightweight advantages 
of magnesium in such parts, a 
cost penalty would have to be 
paid. However, trade circles re- 
port, magnesium has _ proved 
cheaper, section for section, than 
cast iron or cast steels. 

The magnesium body designed by 
Cross is a one-piece structure. 
Front lights, rear light and door 
handles are the only items which 
break the body’s smooth lines. 

* * * 
ON THE chassis used, weight was 
saved by replacing the steel 
fuel tank with a similar magnesium 
tank. The shell of the former 
weighed 39% pounds, compared 
with 15% pounds for the latter. 

Conceiving the body as a one- 
piece structure was accomplished 
by building it in sections, then 
welding the sections into one rigid 
unit, Heavier gauges of magne- 
sium sheet were used at places of 
high stress. 


Reinforcement of side windows | 


and door openings, Cross says, was 
accomplished by using folded sec- 
tions and shapes fabricated from 
magnesium sheets by aragon-arc 
welding. 

Cross says rigidity in the rear 
part of the body is increased by in- 


cluding the rear seats and floor | 


base as part of the whole welded 
structure. 
.* *£ «& 
OORS are all welded structures 
of extreme rigidity and light- 
ness, and are swung on self-align- 
ing ball races. Door catches are 
operated by pushbuttons, both in- 
side and out. 
Also fixed to the body is the radi- 


NEW Mfangel 


ARBOR PRESS 


@ 10 TON 
@ HYDRAULIC 
@ BENCH TYPE 


The Manzel 10 Ton Arbor Press has been engineered 
for efficient performance on a wide range of applica- 
tions in automotive shops and manufacturing plants. 
This versatility is made possible by the long ram 
stroke and unusual depth and width of throat. 


The press can be placed on a work bench or mounted 
on beam or wall. A newly designed power unit provides fast operation. 


The Manzel Arbor Press is well designed, carefully balanced and ruggedly built to pro- 
vide complete safety in operation. Write today for complete information. 


Inquiries from automotive 
jobbers are welcome. 
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315 Babcock Street 


Buffalo 10, New York 


magnesium bodies | 





Magnesium Body on Chassis— 


The magnesium body is considered the 
problems by R. J. Cross, its designer, who 





answer to auto makers’ weight-reductior 
is also managing director of Aero Essex 


Ltd., Gravesend, Kent, England. The body will be shown in this country next March 
30-Apr. 2 at the International Magnesium Exposition in Washington. 





Body Easily Removable— 

Made of magnesium, this body is mounted to the chassis at only six points. Its 
designer says removal procedure is as follows: Slacken front bumper bolts and slide 
bumper forward; disconnect wiring; disconnect one heater pipe; loosen six mounting 
bolts, and lift body off. Lifting is easy, says the designer, because magnesium is 
only one-quarter the weight of steel. 


ator grille, welded two feet forward 
of the radiator, the intervening gap 
being completed with a duct, the 
sides and top of which are fixed to 
| the body, while the floor is formed 
| by an apron on the chassis. 

On the question of body re- 
moval, Cross says, the procedure 
is as follows: Slacken front 
| bumper bolts and slide bumper 
| forward; disconnect electrical 

wiring; disconnect one _ heater 
pipe; loosen and remove six body 
mounting bolts, then lift off body 
vertically. 

Once the body has been removed, 
Cross adds, the chassis and com- 
ponents are completely accessible. 

* a * 


ns the body Cross 
will show in Washington next 
spring will be cellusosed in a two- 





color scheme of grey and black. 
Inside, the color scheme is en- 
hanced by polished mahogany facia 
and cream leather’ upholstering 
with red piping and trimmings. 
Cross recalls that some years ago 
newspapers published a photo of 
Henry Ford, showing him trying to 
demolish a plastic body with an ax. 
On numerous occasions since, 
the advantages of a plastic body 
| have been put before the auto 
industry. Back in 1946, Howard 





Jennings Named Chairman 


Of N. Y. Ford Dealers Assn. 


The New York District Ford 
Dealers Assn. has elected Don Jen- 
nings, president of Fordham Mo- 
tor Sales, Bronx, as chairman for 
the coming year. He succeeds A. T. 
Brothers, of Automotive 
Inc., Bridgeport, Conn. 

Other new officers are Frank 


stead, N. Y., vice-president; Robert 
J. McNulty, of Kemp & McNulty, 
Ozone Park, N. Y., secretary, and 
William Wyman, of Wyman Mo- 
tors, Inc., Maplewood, N. J., treas- 
urer. 


New trustees are Nat Cohen, of 
Crown Motors, Brooklyn; Harold 
Brown, of Sutton Motors, Inc., New 
York; Edward Dillon, of Dillon Mo- 
tors, Inc., Summit, N. J.; William 
C. Witbeck, of Dorp Motors, Sche- 
nectady, N. Y.; Clarence Brana, of 
Brana Brothers, Inc., Southampton, 
N. Y.; Ronald L. Mulliken, of Mul- 
liken & Marx, Englewood, N. J.; H. 
E. Rezzoali, of Vee Motor Sales, 
Inc., Middletown, N. Y., and Mc- 
Nulty. 





cs ” * 
Nutt Remodels Showroom 
Complete redecoration of the 
showroom is now in progress at 


the Packard dealership headed by 
Clifford T. Nutt in Monrovia, Calif. 


Twins, | 


Hill, of Hill Motors, Inc., Hemp-| 





Darrin, famed designer, an- 
nounced plans to produce 50,000 
plastic-bodied cars annually. 
More recently, a body made of 
glass fiber, bonded with thermoset- 
ting plastic, was claimed to possess 
outstanding advantages in low 
weight, resistance to impact, and 
alleged low-cost production. 

However, Cross contends that to 
achieve the two former character- 
istics, a heavy section must be 
employed, calling for the use of 
costly thermosetting powders. 

It is his opinion that most 
theories regarding plastic bodies 
are illusions—illusions because 
too much comparison has been 
made with metal bodies now in 
use. 

Amidst all these purported illu- 
sions, says Cross, there has been 
one metal which has been over- 
looked—magnesium. 


Fulton Back in Congress; 


O’Toole Fails in Race 


Pittsburgh Dealer Thomas J. 
O’Toole lost his first bid for public 
office, but his record indicates that 
an Irishman by that name may be 
back for another crack in 1954. 

Meanwhile, Rep. James G. Ful- 
ton, young Republican from Dor- 
mont, Pa., won a fifth term in 
Congress by 115,000 to 70,000 votes. 

O’Toole entered the automotive 


| field as a mechanic more than 20 


years ago, working his way through 
shop foreman; service and _ sales 
manager; district and city manager 
for Chrysler; wartime service with 
Army Ordnance, and finally to his 
own dealership, O’Toole Motor 
Sales (Dodge-Plymouth), in 1945. 
In the meantime, he has completed 
three years of night school at Car- 
negie Tech. 


HIOLUISIE 


Door Handle Ferrule 
Tool for GM cars and 
trucks. Tightens loose 
outside door handles 
by cutting new lips on 
old ferrules — or in- 
stalling new ferrules. 
DEALER COST 
$4.00 


DOOR 
TOOLS 


Door Handle Flange 
Depressor aids in re- 
moving door handles 
and window control 
levers Adjustable — 
fits all sizes. RUB- 
BER PROTECTED. 
Leaves hands free. 
Pick included with 
each tool 
DEALEr COST 
$2.25 
IMMEDIATE 
DELIVERY 
y 2 tobber Goanet 
order rect. 
Write today for free 


Catalog of over 200 
HOUSER service 
items. 
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Letterbox 


(Continued from Page 4) 


his appointment as a retailer ap- 
piies only to his Pasadena opera- 
ton, though in addition he is au- 
thorized to offer service on the two 
cars in the other two locations.— 


W. E. ListeNWALTER, secretary, 
Gough Industries, Inc., Los An- 
geles. 

* * * 


Speed Vs. Horsepower 


I was somewhat surprised at your 
“Capsule Comment” on the editor- 
ial page of the Nov. 24 issue of 
AvuToMOTIVE News. Surprised that an 
editorial writer for an automotive 
journal as close to the source of 
supply, of engineering facts and 
their effect on car operation, should 
be so misled on the real reason for 
increased engine power. 

The writer of the “Capsule Com- 
ment” might find it highly inter- 
esting to compile a few figures on 
the percentage of horsepower in- 
crease during the past 10 years, 
comparing this increase with aver- 
age top speed increase and aver- 
age acceleration and flexibility in- 
crease. Also, compare increased gas 
mileage over the same period from 
these same highly efficient and 
more powerful motors. 

There is a vast difference be- 
tween power and speed, and the 
mere fact that a motor has power 
is no indication whatever that, 
when installed in a car, it will de- 
liver increased speed in proportion 
to its increased horsepower. 

The automobile manufacturers, 
the automobile dealers nor the gen- 
eral public are at all interested in 
excessive speed, but all three are 
interested in increased flexibility 
which in itself is a safety factor 
where excessive speed is quite the 
opposite—W. W. Woopwarp, Wood- 
ward & Austin Co. (Chevrolet), 
South Portland, Me. 

Eprror’s Norte: Automotive 
News numerous times has pub- 
lished figures on speed versus 

horsepower. Most recent story 
(page two, Nov. 13 issue) quoted 
Automobile Manufacturers Assn. 
statistics showing that auto 
horsepower has increased, on the 
average, about 20 percent in the 
past 15 years, while acceleration 
performance has risen 16 percent. 
At the same time fuel consump- 
tion has decreased about 15 per- 
cent in the average engine, the 
AMA report says. 

Many times has Automotive 
News emphasized that increased 
speed has been only a by-product 
of increased horsepower; that its 
main purposes have been greater 
safety in passing other cars, low- 
er gas consumption and the need 
for offsetting the newer devices 
(such as automatic transmis- 
sions, power steering and brakes) 
which absorb horsepower. 

But we stand by our “Capsule 
Comment” of Nov. 24 because of 
the “speed stigma” which has be- 
come attached to horsepower in 
the public’s mind. 


a « * 


Where’s Frazier? 


Please publish this letter so that 
we might locate a man who goes 
under the following names: 

F. N. James, Frank James, Jim- 
mie Frazier. 

This man has an advertising deal 
whereby he drives a car in a 60 
foot circle, either at the dealer’s 
place of business or a used-car lot, 
for five days and nights without 
stopping. 

This man usually operates under 
the name of Jimmie Frazier. 

We would sincerely appreciate 
any information leading to his 
whereabouts.—A. J. CarriceR, man- 
ager, Choate Motor Co. (Chrysler- 
Plymouth), Sweetwater, Tex. 

= a a 


Essex Catalog 


If you have any literature or a 
catalog on the Essex automobile, 
I would appreciate receiving this 
information. If not, can you sug- 
gest where I may get it? —T. 
RavuacHANDRAN, Banagalore, India. 

Epiror’s Note: Suggest you di- 
rect your request to Hudson 
Motor Car Co., 12601 E. Jefferson 
Ave., Detroit 4. 


McElroy Opens in Ala. 

A second Nash dealership, Mc- 
Elroy Motors, Inc., has begun busi- 
ness in Birmingham, Ala. Bill Bai- 
ley Motors has acquired Jim Burke 
Nash. Burke has secured a Buick 
franchise in Birmingham. 
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Kling's Mercedes-Benz Roaring to Victory— 


As a freezing rain poured down, Karl Kling, German road-racing ace, sped across 
the finish line at Juarez, Mexico, to win $17,445 and international fame as winner of 
the third Pan-American Road Race. In the final lap of 231 miles, Kling averaged a 
record 133.26 miles per hour. He averaged 102.8 m.p.h. for the entire 1,933-mile 
route. Another Mercedes-Benz, driven by Hermann Lang, came in second out of three 
entries by the German Daimler-Benz auto company. 





Wichita Firm Reorganizes 


A reorganization has been an- 
nounced by Midwest Motors, Inc., 
535 W. Douglas, Wichita, Kans. The 
concern is a Kaiser-Frazer distri- 
butor. A. F. Ramstedt now will be 
general manager. Other staff mem- 
bers include Aaron Greenleaf, sec- 


retary and treasurer; Bob Rees, 
new-car sales manager; Walter 
Roark, used-car sales manager; 


Marvin Gillaspy, president and 
service manager; Hubert Beuke, 
parts manager, and Brunette Math- 
ews, office manager. 


Transmission Gremlins Busy, Too . . . 


Brakes ‘Bad Break’ 
For Mexican Racers 


Special to Automotive News 

EL PASO, Tex.—Clay Smith, re- 
garded as one of the top racing 
mechanics in the U. S., and co-pilot 
with Chuck Stevenson in the Mexi- 
can Road Race, told AvuToMortiIvE 
News after the race that competi- 
tors were forced out of the race 
most often by brake failures. 

Smith listed other elimination 
troubles to be transmissions, rear 
axles, and engines, in that order. 

Most of the drivers said they had 
“fair luck” with the different 
brands of tires, used, he added. 

Among American-made cars fin- 
ishing the race, Packard came up 
with an impressive record, in spite 
of the fact that only one car fin- 
ished in the first 10. Out of seven 
Packards entered, five finished the 
race. 

Other cars showed the following 
records: Four out of eight Lincolns 
finished the race; three out of six 
Cadillacs; four out of 11 each for 


Chrysler and Oldsmobile; two out 
of eight Hudsons; one out of one 
for Nash and Mercury, and one out 
of two for Dodge. 

Other entries, including two 
Fords, two DeSotos, and one Jag- 
uar, were eliminated. 

Three out of three Mercedes- 
Benz finished the race. Kling and 
Lang finished first and second, 
and John Fitch, of Stamford, 
Conn., would have placed third if 
he had not been disqualified for 
allowing unauthorized personnel 
to work on his car. 

The Mercedes-Benz engine is a 
straight six, rated at 170 horse- 
power. The engine is mounted on 
a 45-degree angle—“half on _ its 
side,” it was explained—to main- 
tain a low center of gravity. 

A representative from the Ger- 
man factory said that, aside from 
tire difficulties, none of the three 
cars had mechanical trouble during 
the race. 





In Chicago, it takes 2— 
and the payoff is terrific! 


CHICAGO 
Chicago Sun-Times 
211 W. Wacker Dr. 


NEW YORK 


250 Park Avenue 


BECAUSE .. . Chicago has outgrown the power of any 
single daily newspaper to reach even half of your city 


and suburban prospects. * 


Today it takes two daily newspapers to reach a majority 
of the market—and for MosT net unduplicated coverage, 
one of your two MusT be The Chicago SuN-TIMEs! 


*See the Publication Research Service study, “Chicago Daily Newspaper 
Coverage and Duplication, 1951,” or write us for details. 






LOS ANGELES 


612 So. Flower St. 


SAN FRANCISCO 
Chicago Sun-Times Sawyer-Ferguson-Walker Co. Sawyer-Ferguson-Walker Co. Hal Winter Company Sawyer-Ferguson-Walker Co. 
9049 Emerson Ave. 


CHICAGO 


SUN-TIMES 


CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


MIAMI BEACH 


1213 Russ Bldg. 


ATLANTA 
821-822 William Oliver Bldg. 
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OLDSMOBILE—’50 (88) club coupe, §$1,- coupe, $775; conv., $765. ‘47 FL 2-dr., 
370*. '49 (98) sedan, $1,070*. $650. 
PACKARD—’51 (200) sedan, $1,350*. | CHRYSLER—'47 Windsor conv., $715 
PLYMOUTH—’'52 Cambridge sedan, $1,550. | DeSOTO—'51 Custom club coupe, $1,510* 
"50 SD club coupe, $1,070. ‘49 SD club $1,685*. °50 Custom 4-dr,, $1,395* 
coupe, $780. ‘48 SD sedan, $490, $475. | DODGE—’'50 Coronet conv., $1,090*. ‘49 
'46 Deluxe sedan, $460. | Custom 4-dr., $830 '48 Custom 4-dr., 
STUDEBAKER —’51 Commander (8) sedan | $705. °47 Deluxe coupe, $590. ‘46 %-ton 
$1,310*; Champion club coupe, $1,030. pickup, $505. 
'47 Commander sedan, $400*; Champion | FORD—'52 (8) ranch wagon, $2,375*; Cus- 
club coupe, $450. tom (6) 2-dr., $1,685. °51 Deluxe (8) 
WILLYS ’48 (4) station wagon, $530; 2-dr., $1,310, $1,325; Victoria, $1,815*, 
Jeep, $650. ‘47 (4) station wagon, $350. $1,835*. ’50 (8) %-ton pickup, $995; 
"45 Jeep, $400. Custom (8) 2-dr., $1,190, $1,260*; 4-dr., 
$1,160. °'49 Custom (8) club coupe, $940; 
OAKLAND CALIF 2-dr., $990; conv,, $990. "48 SD (8) 
ee ; 4-dr., $795; club coupe, $760; Deluxe (6) 
(Pollock’s Used Car Auction. Sale every 4-dr., $550. °47 SD (8) conv., $720; SD 
Wednesday. Prices are for sale of Nov. (6) 2-dr., $385; 4-dr., $425. 
26.) FRAZER—’51 4-dr., $1,250*. 
BUICK — '51 Super 4-dr., $2,035*; ccnv., | HUDSON—'51 Hornet 4-dr., $1,780. ‘48) 





$1,925*. °50 Special 4-dr., $1,050; 4-dr., Super (6) 4-dr., $705; club coupe, $625. 

$1,055. '49 RM 4-dr., $1,260*. '47 Super | KAISER—'52 4-dr., $2,110. ‘'51 Henry J 

conv., $555; RM conv., $710. °46 RM 2-dr., $805*, $710. ‘50 Traveler, $610. 
' 4-dr., $570; Super 2-dr., $650. '48 4-dr., $305. 
; CADILLAC—’52 (62) club coupe, $4,390*. | LINCOLN 9 conv., $690; 4-dr., $1,020. 
: 49 (61) 2-dr., $1,835*. '48 (61) 2-dr., | MERCURY 4-dr., $1,825. '50 4-dr., 
i $1,710*; (60) 4-dr., $1,700*; (62) 4-dr., $1,455. ‘49 club coupe, $1,015. °47 4-dr., 
: $1,700*. ‘47 (62) 4-dr., $1,100*. ‘41 $660. 
: 2-dr., $265. NASH—’50 Statesman 4-dr., $885. '49 Am- 
; CHEVROLET—’52 %-ton pickup, $1,275; bassador 4-dr., $850. ‘47 (600) club 

conv., $1,735; Bel-Air, $2,220, $2,300*. coupe, $500. °46 (600) 4-dr., $305. 

"51 SL Deluxe 4-dr., $1,540*; 2-dr., $1,- | OLDSMOBILE—'50 (88) Holiday, $2,010*; 
{ 640*, $1,495. °50 SL Deluxe 4-dr., $1,- conv., $1,800*. '48 (66) 4-dr,, $735. '46 
: 250; FL 2-dr., $1,310, $1,155; Bel-Air, (78) 2-dr., $625. 

$1,565. ‘49 SL Deluxe 4-dr., $1,025; club | PACKARD—’51 4-dr., $1,570. 

coupe, $925; conv., $1,005. °48 SM club! PLYMOQUTH—’52 Cranbrook 4-dr., $1,745. 








One Hundred Thousand 
Dealers: Mechanics Prefer 


- Crusuproor Tusine 


BECAUSE: 
It Springs Back Into Shape After Car Wheels Run Over It... It’s All 
Neoprene Rubber, With No Wires or Coils . . . It Takes the Heat... 
Takes Full Bend Without Kinking . . . It’s Unaffected by Fumes, Water 
or Oil . . . Nothing to Rust or Scratch Cars . . . You'll Get Rid of Fumes 
Because Mechanics Like to Use It . . . It’s so Easy to Handle . . . Sold in 


50-foot rolls... You cut the lengths you need... (Minimum Order—20 ft.) 
ae: 


| Order Now Before The Winter Rush. . . Production 
Capacity Doubled To Give 10-Day Delivery 


Large tubing with 
&. large Adapter 


Regular tubing 
with adapter 


Brass turn.buttons hold 


Slip first ring of tubing into 
adapter tight to tailpipe ° 8 8 


slot in adapter collar, like this: 


Won't blow 
off under 
pressure 


All-Neoprene Adapters Thick Where Thickness Counts .. . 
Over Tubing for Tight Fit. 
SOLD ENTIRELY BY MAIL ORDER TO KEEP COST DOWN TO YOU— 
AT THESE PRICES: 
LARGE SIZE TUBING (2), in. inside Diameter, 2 15/16 in. 
O.D.) $1.09 per ft. (Recommended for dealers in cars 
over 120 h.p.) 
REG. SIZE TUBING (2 in. I.D., 21/4 in. O.D.), 79%¢ per ft. 
(For dealers in cars under 120 h.p.) 
ADAPTER FOR LARGE TUBING—$3.99 each. 
(12 in. long, 16 in. circumference at open end.) 
* ADAPTER OR REG. TUBING— $3.89 each. 
(11 in. long, 16 in. circumference at open end.) 
(2% — 10 days; Net — 30 days) 
(Special discounts, only in quantity lots, to manufacturers of exhaust ventila- 
tion systems and firms installing such systems.) 
YOU TAKE NO CHANCES IN ORDERING BY MAIL... IF NOT 
FULLY SATISFIED, RETURN TO OUR FACTORY, SHIPPING 
CHARGES COLLECT, FOR FULL REFUND. 


SEND ORDER ON YOUR PURCHASE ORDER BLANK 
OR LETTERHEAD TO: ’ 


CrusnproorF Tusinc Company 


POST OFFICE BOX 796, CLEVELAND 22, OHIO 


; Offices — 860 Leader Building 
} Phone: Superior 1-3353 


Easily slipped 
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is 


scheme of the Smalicomb enterprises. 


New Ideas in Used-Car Merchandising— 

Smallcomb Motor Co. (Chevrolet), Burlingame, Calif., recently opened a used-car center covering 40,000 square feet. It 
features overhead lighting which provides “daytime” illumination at night, and a revolving, two-sided OK" sign. The area 
is bordered by an unusual 12-inch woven fence, utilizing an individually developed series of signs tying in with the color 








"50 Deluxe club coupe, $1,075. ‘47 SD 


4-dr., 2 at $535. 








PONTIAC — '52 Chieftain (8) 2-dr., $2,- 
010*; 4-dr., $1,935*. ‘50 Chieftain (8) 
4-dr., $1,550*; Catalina, $1,945*. ‘49 SL 
(6) 4-dr., $890; Chieftain (8) 2-dr., $1,- 
275, $1,100. ‘48 SL (6) 4-dr,, $900. 

STUDEBAKER—’51 Commander (8) Land 
Cruiser, $1,575*; Champion 4-dr., §$1,- 
245*, $1,190. °50 Champion conv., $1,- 
080; 2-dr., $1,100; Land Cruiser 4-dr., 
$1,150. °48 Land Cruiser 4-dr., $740. 

WILLYS—’49 Jeepster, $820. ‘48 Jeepster, 
$700. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 26.) 
(Prices generally steady, Sold 43 units 
out of 85 offerings.) 
BUICK—’50 Special 4-dr., $1,010. 


CADILLAC—’47 (62) 4-dr., $410*. ‘37 
4-dr., $175. '31 4-dr., $40. 
CHEVROLET—’52 SL Deluxe 4-dr., $1,- 


450; FL Deluxe 2-dr., $1,560. 51 SL De- 
luxe 2-dr., $1,385, $1,300; SL Special 
2-dr., $1,180; FL Deluxe 2-dr., $1,225. 
’50 SL Deluxe 4-dr., $1,035, $1,005; SL 
Special 2-dr., $970; FL Deluxe 2-dr., 
$955. °48 FM 4-dr., $400. '47 SM 4-dr., 
$545. °46 FM 2-dr., $535. °41 FM 2-dr., 
$290. 

DODGE—’50 Coronet club coupe, $1,020*. 

FORD—’52 Custom (8) 2-dr., $1,740*. '50 
Custom (8) 2-dr., $1,050. ’49 Deluxe (8) 


2-dr., $850; Custom (8) 4-dr., $850, 
$710; 2-dr., $825. '47 SD (8) 2-dr., 
$650. '46 SD (8) 2-dr., $400. 

KAISER—’51 4-dr., $880. °47 4-dr., $290. 

LINCOLN-—-~’49 2-dr., $625. 

NASH—’51 Rambler conv., $730; station 
wagon, $880. 

PLYMOUTH—’52 Cambridge 4-dr., $1,750. 

PONTIAC—’52 Chieftain (8) 2-dr., $1,- 
880*. ’50 SL (8) 4-dr., $1,090". ‘41 
2-dr., $160. 


STUDEBAKER—’51 Champion 2-dr., $875. 
’47 Champion 4-dr., $255. 
WILLYS—’47 station wagon, $500. 


FORT WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Nov. 25.) 
(Market declining a little from week 
earlier. New ’52 prices fair, but used ’52s 
off 5 percent over a week ago. Sold 103 
units out of 151 offerings.) 
BUICK—’51 Super 4-dr., $1,655*. '50 Super 





conv., $1,245*. °49 RM 4-dr., $950, $1,- 
000, $1,105; Super sedanet, $1,070. 
CADILLAC—’51 (62) 4-dr., $2,950*. ‘48 
(62) 4-dr., $1,545*. 
CHEVROLET—’52 Bel-Air, $1,945. '51 FL 


Deluxe 2-dr., $1,275, $1,300, $1,380; 4- 
dr., $1,335. '50 FL Deluxe 2-dr., $1,075, 
$1,090, $1,055, $1,160. '49 FL Deluxe 2- 
dr., $880, $850. '48 FM 4-dr., $715. °47 
FM 2-dr., $630; club coupe, $640. 

—- = NY 4-dr., $1,700*, $1,- 

5*. 

DeSOTO—’49 Custom 4-dr., $1,100*. 

DODGE—’50 Coronet club coupe, $1,205*; 
4-dr., $1,205*. °49 Meadowbrook 4-dr., 
$810. °47 Custom 2-dr., $650. 

FORD—’52 Custom (8) 2-dr., $1,775; Main- 
line (8) 4-dr., $1,865. °51 Custom (8) 
2-dr., $1,325; Crestline, $2,000. °50 Cus- 
tom (8) 2-dr., $990. °'49 Custom (8) 
2-dr., $875. '48 SD (8) 2-dr., $670. °46 
SD (8) 2-dr., $595. 

HUDSON—’49 Super (6) club coupe, $900. 

KAISER—’51 Henry J (6), $800; 4-dr., $1,- 


100. °48 4-dr., $305. 

LINCOLN—’52 Capri 4-dr., $2,900*. 

MERCURY—’52 Monterey, $2,385; 4-dr., 
$2,425. '51 club coupe, $1,600. '50 4-dr., 
$1,215. °47 4-dr., $595. 

NASH—’51 Rambler station wagon, $1,- 


025. '49 Ambassador 2-dr., $705. ’48 Am- 
— 4-dr., $400. °46 (600) 4-dr., 


OLDSMOBILE—’50 (88) club coupe, §$1,- 


425* °49 (76) 4-dr., $1,080. '48 (76) 4- 
dr., $730; (66) sedanet, $720. 

PACKARD—’51 4-dr., $1,675*. °49 4-dr., 
$850. 

PLYMOUTH—'52 Savoy, $1,805. '51 Con- 
cord 2-dr., $1,100. '49 SD 4-dr., $720; 
2-dr., $885. '47 SD 2-dr., $680. '46 SD 
4-dr., $405. 

PONTIAC—’52 (6) Catalina, $2,475*. °51 


(8) Catalina, $1,880*. '50 Chieftain (6) 


4-dr., $1,255. °49 Chieftain (8) 4-dr., 
$1,145; club coupe, $1,190. ’48 SL (8) 
club coupe, $850. 

STU DEBAKER—’51 Commander club 


coupe, $1,160, 50 Champion 4-dr., $935. 
*48 Commander 4-dr., $600. 
WILLYS—’47 Jeep station wagon, $405. 


DENVER 


(Denver Auto Auction. Sale every Tues- 

day, Prices are for sale of Nov. 25.) 
(Prices down slightly on all models. 
Percentage of sales was down because of 

below-zero weather and snow. Sold 131 

units out of 310 offerings.) 

BUICK—’52 Super Riviera sedan, $2,660*. 
’51 Super Riviera sedan, $1,540*, $1,965*. 
’50 Super Riviera sedan, $1,650; Special 
sedan, $920*, $1,050*, $1,110*, $1,125". 
"48 RM sedan, $590*, $700*. 

CADILLAC — '52 Coupe deVille, $4,600*; 
(62) sedan, $4,270*, $4,320*. ’51 (62) 
sedan, $3,220*. '50 (62) sedan, $2,600*, 
$2,725*. °49 (62) sedan, $1,730*, ‘°48 
(61) sedan, $1,485*. °47 (62) sedan, 

. 


$700*. 

CHEVROLET—’52 Bel-Air, $1.975, $2,115*; 
SL Deluxe sedan, $1,495; %-ton pickup, 
$1,380, $1,420, $1,425. °51 Bel-Air, $1,- 


750*; SL Deluxe sedan, $1,195, $1,200, 
$1,350; %-ton pickup, $955, $1,000. ‘50 
Bel-Air, $1,455; FL Deluxe sedan, $1,085. 
"49 SL Deluxe sedan, $790, $830, $910. 
48 FL aerosedan, $780. ‘47 FL aero- 
sedan, $525, $650, $660, $760. ‘46 SM 
sedan, $410, $535, 

CHRYSLER—’'52 Saratoga sedan, $2,395*; 
Windsor sedan, $1,975". ’51 NY sedan, 
$1,700*, $1,725*. ‘50 NY sedan, $1,495*, 
$1,580*. °49 Royal sedan, $985*. ‘48 NY 
sedan, $660*. 

DeSOTO—’51 Custom sedan, $1,400*. 

DODGE—’53 Coronet Diplomat, $2,625*; 
Meadowbrook Suburban, §$2,330*. "49 
Meadowbrook sedan, $880*. 

FORD—’52 Country Squire, $2,475*; Vic- 
toria, $2,240, $2,250, $2,300*, $2,380"; 
Custom (8) sedan, $1,770, $1,895*, $1,- 
950*, $2,110*; Mainline (8) sedan, $1,570, 
$1,765*. °51 Victoria, $1,295*, $1,690*; 
%-ton pickup, $1,250; Deluxe (8) sedan, 
$1,105. "50 Custom (8) sedan, $950, 





EXTRAL EXTRA! 
omy eit 


no extra cost. 
five ‘‘extras’’, including: 


AHI) 


— 


6% FT. WIDE BEDS 





Developed and tested under actual working 


conditions, CONVERTO’s powerful, 


signed hoists elevate extreme loads to the 
maximum dumping angle in seconds at lower 


engine speeds. 








That's the big news from CONVERTO today 
— extra features as standard equipment —ot 
Manvfacturers of hoists and 
bodies for every purpose, CONVERTO presents 
the most wanted line for ‘53. Over twenty- 


8 GAUGE STEEL FLOORING 


FULL 60° DUMPING ANGLE 
FULL LENGTH CROSS MEMBERS 





$1,220*, $1,355*. °48 SD (8) sedan, $415, 


$590. °47 SD (8) sedan, $615. 
HUDSON — ‘49 Commodore (8) sedan, 
$770*. 


KAISER—’51 sedan, $950, $1,200; Henry J 
(4) sedan, $680. 

LINCOLN—’49 sedan, $865*. 

MERCURY—’52 sedan, 2 at $2,200*. ’51 
sedan, $1,555*, $1,590*. °50 sedan, §$1,- 
245*, $1,310*. °49 sedan, $1,015*, §$1,- 
095*, ‘46 sedan, $465. 

NASH—’51 Rambler conv., $1,080*; States- 
man sedan, $810. °46 (600) sedan, $195. 

OLDSMOBILE—’52 Super (88) sedan, §$2,- 
615*, $2,675*. ‘51 (98) Holiday, $2,300*; 
(88) sedan, $1,685*, $1,790*, $1,795*, $1,- 
800*, $1,900*, $1,930*, $1,975*. °50 (88) 
sedan, $1,225, $1,510*, $1,525*, $1,665*. 
"49 (76) sedan, $805, $840. °48 (98) 
sedan, $955°. 

PLYMOUTH—’53 Cranbrook sedan, $2,295°*. 
’51 Cambridge sedan, $1,175. ‘48 SD 


(Continued on Page 55, Col. 1) 


EXTRA FEATURES 


tot 





@ Be o CONVERTO 
dealer. You'll be backed 
up by demand creating 
ad campaigns and free 
dealer helps. Write to- 
day for additional infor- 
motion and name of 
distributor nearest you. 


job de- 


CONVERTO 


manufacturing c 


Cambridge City, | 





How to Wake Up 
a “Sleeper” Market! 


It’s easy! Make sure that your product is 
shipped by American Airlines Airfreight. 
This way, it gets to market quicker—has 
added sales value—and your stocks can be 
replenished overnight. 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N.Y. 
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AUTOMOTIVE 


Used-Car Auction Prices 





(Continued from Page 54) 


sedan, $565. ‘47 SD sedan, $405 

F ONTIAC—’52 Catalina, $2,520*; Chieftain 
(8) sedan, $1,750*, $2,000, $2,160*, §$2,- 
345*. °51 Chieftain (8S) sedan, $1,470*. 
50 Chieftain (8) sedan, $1,400*. "49 
Chieftain (8S) sedan, $695, $750. °47 SL 


(6) sedan, $450. 
S TCUDEBAKER—'51 Commander (8) sedan, 


$1,275*. ‘50 Champion sedan, $1,010*, 
WILLYS—'53 %-ton pickup, $1,750, $1,- | 
850; Jeep, $1,460, $1,475. "51 «station 


wagon, $1,250. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 
Friday. Prices are for sale of Nov. 28.) 
BUICK—’51 Special 2-dr., $1,600. ‘47 RM 

2-dr., $590. °41 Special 2-dr., $250. 
CADILLAC—’47 (62) 4-dr., $1,010*. 
CHEVROLET—’51 SL Special 2-dr., $1,060. 


'49 SL Deluxe 2-dr., $990, $950, ‘48 FL 
aerosedan, $720. °46 SM 2-dr., $530. 
CHRYSLER—’51 Saratoga 4-dr., $2,400*; 


NY conv., $1,710*. 


FORD—’51 Custom (8) 2-dr., $1,310. '49 
Custom (8) sedan, $700, §775. '46 SD 
(8) club coupe, $430. 

FRAZER—’48 4-dr., $465. 

HUDSON—’49 Super (6) 2-dr., $775. 

MERCURY—’49 station wagon, $780. 

NASH—’46 (600) 4-dr., $190. 7 


OLDSMOBILE—’46 (98) sedan, $435, 
(66) sedan, $120. 

pPLYMOUTH—’52 Cambridge 4-dr., $1,375. 
’47 Deluxe 4-dr., $630. . 

PONTIAC—’49 Chieftain (8) 4-dr., $1,025*. 

STUDEBAKER—’51 Champion 2-dr., $1,- 
140. 

WILLYS—’47 %-ton pickup, $430. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 

Friday. Prices are for sale of Nov. 21.) 

(Sold 131 units out of 265 offerings.) 

BUICK—’51 RM Riviera sedan, $1,900* ; 
Special sedan, $1,675, $1,650. "50 Super 
sedan, $1,060, $960; Special sedan, $1,- 
020*. 49 Super sedan, $1,150. '41 sedan, 

190. - 

cADILLAC—'52 (62) sedan, $3,900*, ’'51 
(61) club coupe, $3,100*. °50 (62) club 
coupe, $2,700*, $2,400*; (60) sedan, $2,- 
395*. °47 (61) club coupe, $1,090. 

CHEVROLET—’'52 station wagon, $1,960*, 
$1,850; SL Deluxe sedan, $1,700; % -ton 
pickup, $1,370, $1,100. ’51 Bel-Air, $1,- 
665, $1,575, $1,550; SL Deluxe sedan, 
$1,380, $1,345, $1,310, $1,130; FL Deluxe 
sedan, $1,275; FL Special club coupe, 
$1,225; %-ton pickup, $800. '50 FL De- 
luxe sedan, $1,215; SL Deluxe sedan, 
$1,180, $1,130, $1,080, $1,100, $1,075. 
°49 FL Special sedan, $1,010, $960. °48 
SM club coupe, $870; FM sedan, $740. 
°47 FL aerosedan, $655. 

DODGE—’51 Meadowbrook sedan, $1,240*. 
*50 Coronet sedan, $1,100*; %-ton pick- 
up, $575. 

FORD—’52 Custom (8) sedan, $1,800*; 
Custom (6) sedan, $1,575. °51 Victoria, 
$1,600*; conv., $1,270, $900; Deluxe (8) 
sedan, $1,210; %-ton pickup, $860. ‘50 
Custom (8) sedan, $1,175. ‘49 Custom 
(8) sedan, $1,000, $925, $975. °47 SD (8) 
club coupe, $630. 


HUDSON—’52 Hornet sedan, $2,350*. ‘51 
Hornet sedan, $1,400. 

LINCOLN—’52 Cosmopolitan sedan, §2,- 
790°. °49 sedan, $975, $875. 

MERCURY—’52 club coupe, $2,350*; se- 
dan, $2,150. '51 sedan, $1,500*, $1,220. 


*49 sedan, $875. 

NASH—’51 Rambler station wagon, §1,- 
280; conv., $1,100. '49 (600) sedan, $700. 

OLDSMOBILE—’52 (98) sedan, $2,620*. 
"51 Super (88) Holiday, $2,000*; (98) 
sedan, $1,710, $1,700*; (88) sedan, §$1,- 
600°. °50 (88) sedan, $1,430*°. °49 (88) 
conv., $975. '47 (66) sedan, $655. 

PACKARD—’51 (200) sedan, $1,525. 
sedan, $337. 

PLYMOUTH—’52 Savoy, $1,830*; Cam- 
bridge sedan, $1,450. '51 Belvedere, $1,- 
450; Cambridge sedan, $1,225. ’50 De- 


47 


Dealer License Plate Holder 






Guaranteed 


Safe, fast and easy to use. 
Holds license plate secure to 
slotted bumper, plain and 
channel brackets. 


$1.00 per set of 4 
C. HOWARD 


1498 Overlook Drive Akron 7, Ohio 


SEE THE NEW 
MODEL 
"52 LEE END LIFT 
IN ACTION AT 
BOOTHS 1103-1107 
A.S.I. SHOW 











luxe sedan, $960, $900. ‘47 SD sedan 
$650. 

PONTIAC—'52 Chieftain (8) sedan, §2,- 
200*, $1,990*, $1,930. °51 Chieftain (8) 
sedan, $1,610*. ‘50 SL (S) sedan, §$1,- 
330*, $1,240*, $1,170. ‘49 Chieftain (8) 
club coupe, $1,035 

| WILLYS—'52 Aero Wing 2-dr $1,360"; 
4-dr., $1.325*. °51 station wagon, $1,200. 
"49 station wagon, $900, $725, $560 

EBENSBURG, PA. 
(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale held on Mon- | 


day (Nov. 24) because of Thanksgiving.) 

(Prices good on clean offerings, and 
demand was very good, Sold 67 units 
out of 89 offerings.) 


BUICK—’50 Super sedanet, $1.160*; Special 
4-dr., $1,260*; Special sedanet, $1,285. 
"41 Special 2-dr., $125. | 

CADILLAC—’50 (61) 4-dr., $§2,450*. °48/ 
(62) 4-dr., $1,400*. | 

CHEVROLET—’51 SL Deluxe 2-dr., §$1,- | 
350*; FL Deluxe 2-dr., $1,360*. ’50 Bel- 


Air, $1,275; SL Deluxe 4-dr., $1,200; FL 
Deluxe 2-dr., $1,010; 1-ton pickup, $630; 
%-ton pickup, $800. '49 SL Deluxe club 
coupe, $970; 2-dr., $880. ’48 FL aero- 
sedan, $875; FM conv., $715; 2-dr., $790. 
‘47 FM 2-dr., $530; SM 2-dr., $515; club 
coupe, $500. '40 SD 4-dr., $260, $225. 
CHRYSLER—'51 NY club coupe, $2,100*. 
DeSOTO—’52 Custom (6) 4-dr., $1,850*. ’51 
Custom club coupe, $1,760*. 
DODGE—’52 %-ton pickup, $1,105; %-ton 
pickup, $1,210. ’51 %-ton pickup, $945. 
’50 Meadowbrook 4-dr., $1,075. ’49 Coro- 


net 4-dr., $860. 

FORD—'51 ‘'%-ton pickup, $975. °59 De- 
luxe (6) 2-dr., $960. "49 Deluxe (8) 2- 
dr., $945. °46 SD (8) conv., $520; 2-dr., 


$560. '31 Model A roadster, $150. 
HUDSON—'49 Super (6) 4-dr., $725. 


KAISER—’51 Deluxe 4-dr., $1,105*, §$1,- 
050*; Henry J (4), $680. 

MERCURY—’50 2-dr., $1,300. ‘49 cenv., 
$860. 


NASH—’'51 Rambler country club, $1,150. 
’50 Rambler conv., $985, $875. 


OLDSMOBILE—’51 (98) 4-dr., $1,525*. °49 
(88) sedan, $900*. ’48 (68) conv., $775. 
’47 (98) 4-dr., $490. 

PLYMOUTH—’49 SD 4-dr., $1,010. '48 SD 
4-dr., $780. 


PONTIAC—’51 Deluxe (6) 4-dr., $1,575. 
"50 Chieftain (8) 4-dr., $1,450*; 2-dr., 
$1,240. °49 SL (8) 4-dr., $915. °46 Tor- 
pedo (8) 4-dr., $490. 

STUDEBAKER—’'50 Champion 4-dr., 
$935*. '48 Land Cruiser, $600. 


WILLYS—’50 (6) station wagon, $1,075*. 
*48 (4) Jeep, $585. °46 (4) Jeep, $500. 


MISCELLANEOUS—'51 Vanguard (4) 4- 
dr., $725. 
DYER, IND. 
(Dyer Auto Auction. Sale every Friday. 


Prices are for sale of Nov. 21.) 

(Market steady over last three weeks, 
with plenty of action on clean cars. 
Rough cars are harder to sell—buyers 
just don’t want them. Sold 126 units 
out of 195 offerings.) 


BUICK—’51 RM sedan, $1,900*. ’50 Spe- 
cial sedan, $1,430. '49 RM sedan, $990, 
$1,110*. °48 RM sedan, $800. '41 Super 
sedan, $130. 

CADILLAC—’52 (62) sedan, $3,950*. °50 
(60) sedan, $2,630*; (62) club coupe, 
$2,760*. '49 (62) sedan, $1,875*. 

CHEVROLET—’52 Bel-Air, $2,125*; SL 


Deluxe sedan, $1,560. 51 SL Deluxe se- 


dan, $1,375*, $1,200. °50 SL Deluxe 
sedan, $1,020, $1,105. "49 SL Deluxe 
sedan, $835, $935. '48 FM sedan, $750. 


CHRYSLER—’47 Windsor sedan, 
Crown Imperial limousine, $450*. 

DeSOTO—’51 Custom sedan, $1,600*. 
sedan, $140. 

DODGE—’'37 sedan, $155. 

FORD—’52 Victoria, $2,145*, $2,175*, $2,- 
200*, $2,115; Custom (8) sedan, $1,955*. 


$700; 
"41 


‘51 Custom (8) sedan, $1,175. ’50 De- 
luxe (8) sedan, $1,010. ’49 Custom (8) 
sedan, $675, $795, $930*, $905. ‘47 SD 
(S) sedan, $495, $400. 

HUDSON—’51 Hornet sedan, $1,585. °47 
Commodore (8) sedan, $400. '46 Super 
(6) sedan, $195. 

KAISER—’51 Custom sedan, $1,095*. °49 
sedan, $845. ’48 sedan, $425. 

MERCURY—’51 sedan, $1,575. ’50 sedan, 
$1,280. °49 sedan, $1,000, $895, $900, 
$1,005. '46 sedan, $485. 

NASH—’51 Rambler station wagon, §$1,- 
040, $890. °50 Statesman sedan, $830, 
$890. '49 Ambassador sedan, $780. 

OLDSMOBILE—’51 (98) Holiday, $2,120*. 
*50 (98) sedan, $1,550*, $1,585*; (S88) 
sedan, $1,355. °49 (98) sedan, $1,075, 
$1,310*. '48 (68) conv., $885. 


PACKARD—’51 (300) sedan, $1,695*. 

PLYMOUTH—’51 Belvedere, $1,260; Cran- 
brook sedan, $1,205. ’49 SD sedan, $1,- 
050, $965. '48 SD sedan, $700, $640. 

PONTIAC—’'50 Chieftain (8) sedan, §$1,- 
405*. '47 SL (8) sedan, $625. ’°46 SL (6) 
sedan, $250. '41 Torpedo (6) sedan, $240. 

STUDEBAKER—’ 47 Commander Land 
Cruiser, $450, $530. 

WILLYS—’50 station wagon, $720. '48 sta- 
tion wagon, $550; Jeep, $600. 


Color Line-Up? 


Massachusetts to Ask Listing 


Of New Paint Jobs 


BOSTON.—The color of all motor 
vehicles in Massachusetts must be 
registered under a new security 
and law enforcement program that 
goes into effect Jan. 1, it was re- 
vealed by Registry of Motor Ve- 
hicle Chief Rudolph F. King. 

The new requirement is part of 
a police plan to combat hit-and-run 
drivers, automobile thieves, gun- 
men and bandits and other law vio- 
lators using getaway cars. 

If a new paint job is applied to 
the motor vehicle after registra- 
tion, the registrar of motor vehicles 
must be notified. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
































Elected by Texas Used-Car Dealers— 


New leaders of the Texas Independent Automobile Dealers Assn. who took office 
last week include (front row, from left): O. W. Conditt, regional vice-president, Fort 
Worth; John Kinnaird, vice-president, Fort Worth; Tom Blundell, president, Dallas; 
Dick Smith, immediate past president, Waco, and Boyd Mullen, vice-president, Houston. 
Back row: Dale Robbins, secretary, Lubbock; Bruce Gabriel, director, Tyler; Clyde Cox, 
vice-president, Tyler; Percy Henry, regional vice-president, Houston, and 
| Ches McGlothin, regional vice-president, Abilene. 


regional 





NEW YORK.—tThe problem faced 
by all Crosley dealers—what to turn 
to now that Crosley Motors has 
halted manufacturing — has been 
solved by Fine Cars, Inc., local 
Crosley outlet. 

As of Nov. 22, the organization’s 
showroom and service facilities on 
West 56th St. have been turned 
over to retailing English Fords, the 
first exclusive English Ford dealer- 
ship in the U. S. 

George Sauvigne, general man- 

ager of Fine Cars, said that a 

great deal of thought, time and 

preparation has gone into the 
undertaking, and that the fran- 
chise was taken because so many 
of the operating advantages of 
the Crosley dealership, can be 
carried over to the marketing of 
the new 1953 model English Ford. 

Between 1946 and the closing of 
operations at the Crosley factory, 
Sauvigne sold _ 16,000 Crosleys 
through Fine Cars without a sales- 
man. All sales have been made by 
the two owners. 

With this background in mer- 
chandising the small Crosley, Sau- 
vigne feels that Fine Cars’ venture 
into the English Ford field cannot 
help but be profitable. More than 
5,000 Crosley owners are regular 
service customers of the dealer- 
ship, and many of these are ap- 
proaching replacement. 

Although the Ford Consul and 
Zephyr Six are priced above the 
Crosley, the Anglia is priced at the 
same level. Fine Cars thinks there 
is a definite market for new cars 
priced below the domestic makes, 
and believes the English Ford is 
the answer to this demand. 

Sauvigne feels that these cars, 
particularly the Consul and Zephyr 
Six, will soon enter into competi- 
tion with the small foreign cars be- 
cause of their interior-exterior de- 
sign and motor specifications. These 
two cars were originally designed 
and engineered by Ford Motor Co. 

The British Ford, as a result of 
standardization with American 
automobiles, can be serviced any- 
where in the U. S. by the 8,000 
Lincoln-Mercury and Ford deal- 
erships. This eliminates one of 
the most serious stumbling blocks 
to ownership of a foreign car in 
this country, he feels. 

Excitement has run high here 
with respect to this new auto show- 
room, and even prior to announce- 
ment date, spectators were trying 
to get a peep at the new car 
through chalked windows. 

Among his old Crosley customers, 
Sauvigne said, inquiries are being 
made, and the Crosley owner shop- 
ping the ordinary showroom re- 
ceives almost no allowance on his 
car because the average dealer does 
not want to be bothered with it. 
Sauvigne, on the other hand, is 
able to give the owner a satisfac- 
tory sum for the trade in, and still 
resell the Crosley at a profit. 

Sauvigne said that the new Eng- 
lish Ford line which includes five 
passenger cars and three trucks 
will mushroom and become an im- 
portant segment of the industry. 

Transportation cost of the British 
Ford from London, England, to 
New York is less than the similar 
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Crosley Dealer Switches 


N. Y. Outlet Solves ‘Orphan’ Problem 
By Taking on British Ford 
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For Priority on 


Downtown Streets 


CHICAGO.—The nation’s transit 
companies are forming lines of 
battle in the hope of getting pri- 
ority over passenger cars in cities 
under certain conditions. 

Spearheading the fight is the 
American Transit Assn., which 
complains that the number of pri- 
vate cars on the streets during rush 
periods causes a slowing down of 
mass transportation and an _ in- 
crease in operating costs. 

The campaign is being compared 
with that charged to railroads 
against motor trucks. 


For their part, motorists are ex- 
pected to retort that crowded pub- 
lic transportation forces them to 
drive to and from downtown areas. 
Merchants in those sections are 
concerned over the shifting of 
much shopping to outlying sections 
and suburbs. 

Harry W. Arnold, president of 
the transit association, has issued 
a statement urging that public 
transportation “should be given 
some priority in the traffic pat- 
tern,” adding that “the use of pri- 
vate cars on downtown city streets 
should be restricted as much as 


NO TIP! NO SLIP! 





cost of transporting a domestic car 
from Detroit to New York Sau- 
vigne said. In effect, the custom- 
er’s dollar is going further in ma- 
terial and labor in the British Ford 
line than in U. S. cars, he said. 


NO SKID! NO SWAY! 
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Automatically counter-balances car-sway,skids,wind-sway, swerves 


SAV-A-LIFE 


automobile 9 IABILIZER 





AHEAD BY TEST. PREFERRED BY USERS! 


SAV-A-LIFE is a sensitive, floating weight . . . 
spring-balanced on ball bearings, in a steel 
tube. It is placed crosswise at the rear of the 
car. When the car swerves, even slightly, the 
stabilizing weight INSTANTLY counteracts the 
side sway. The moving weight is cushioned 
by hydraulics and air. It is noiseless. No jolt. 


JOBBERS! DEALERS! 


Send in this coupon 
I desire to be a jobber Hi 


I desire tobe a dealer 9 
Send me descriptive folder [ij 


RETAIL PRICE 


Sm) 


Subject tc 


jobber a 


dealer « 


counts 


Big 


° if 
Business:° 


Money-back 
guarantee. 


Send one stabilizer to install as demonstrator wz 
on my car; at regular discount off list. C.O.D. 


SIMPLEX PRODUCTS, INC. 
7750 JOY RD. DETROIT 4, MICH. 


Name 





Address 





Licensed under Pen *2,155,130.patents pending 
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Feature Improved Engine Performance .. . 





Mercurys Make Bow for 1953 


ERCURYS for 1953 go on dis- 


play in dealer showrooms |chrome hood lip molding and new 
throughout the country Wednesday | bumper guards. 


(Dec. 10). 

Minor appearance changes and 
improved engine performance are 
featured in the new cars, which 
bid for sales in the market just 
above the low-priced field. 

That’s the market responsible for 


| 


Mercury engine performance i: 
said to have been brought abou 
by changes in the exhaust systen 
and a new air cleaner. A straight 
through muffler has_ replaced 
three-pass muffler used on 195: 
models, and the tailpipe has bee: 
enlarged to two inches. 

L-M officials claim that as a re 


signed hood ornament, heavier 


Lincoln - Mercury officials say 
new side moldings make the 1953 
Mercury look longer. Monterey 
models come with fender shields, 
chrome rocker panels and chrome 
drip rail moldings as standard 
equipment. 


Mercury's 1953 Monterey Hardtop— 


The Monterey sport coupe is one of seven 1953 Mercury models. It is offered in a 
wide variety of colors and two-tone combinations. A one-piece back window is new 


31 percent of the auto industry’s A one-piece back window and a 
total new-car sales this year, as|restyled deck lid lock and orna- 
against 31.7 percent in 1951—a 


sult of those changes the 1953 Mer 
cury takes four seconds less tim: 


in all Mercurys for 1953. 






NEW YORK.—With business dur- 
ing November having maintained 
the high rate of the preceding two 
months, indications are that it will 
continue at that level through the 
first quarter of 1953, according to 
the National Assn. of Purchasing 


Agents. 

Although the consensus of pur- 
chasing executives is that the 
national election has not as yet, 
had any appreciable impact on 
orders, production or prices, the 
principal effect “has been psy- 


Good Business Forecast 


Purchasing Agents See Inflation Trend Waning; 
Report Output Paralleling Orders 


ing stage and reaching production 
lines; labor unrest is abating and 
buying policy is conservative. 

Price increases during November 
were reported in bolts, casein, coal, 
fasteners, files, glycerin, pig iron, 
hardwoods, mercury, tin and edible 
oils. Lead was up and then down 
during the month. 


Commodities reported low in 
price included alcohol, antimony, 
clothing, cotton, burlap and jute, 


corrugated containers, cornstarch, 
lead products, meat, corn, sugar, 






market in which more makes com- 
pete than in any other price cate- 
gory. 

* * * 


STYLING changes on the 1953 
\” Mercury involve a newly de- 


3 Utah Chapters 
Elect Officers 


SALT LAKE CITY.—Three chap- 
ters of the Utah Automobile Deal- 
ers Assn. have elected new officers. 

The Utah County chapter elected 
Ralph E. Packard, of Provo, presi- 
dent; Harold Holley, of American 
Fork, vice-president, and Paul L. 
Harmon, of American Fork, secre- 
tary-treasurer. 

The Weber County chapter chose 
Emerson F. Ritchie, of Ogden, as 
president; LaVor Wood and Harlan 
H. Starr, both of Ogden, as vice- 





Station Wagon for Restyled Line— 

This eight-passenger vehicle is one of four offerings in Mercury's Monterey line. 
Its all-steel body has applied wood moldings. Other Monterey models include a four- 
door sedan, a “hardtop"’ and a convertible. The fender shields are standard equip- 
ment. 


fuel oil, livestock, some lumber, mo- 
lasses, linseed oil, tung oil, paint, 
soap, coarse textiles and zinc. 
Industrial activity in Canada 
is holding up well, according to 


chological, for there is greater 
confidence that inflationary pres- 
sures will decline, and prices and 
materials will be decontrolled, 
permitting realistic supply and 


ment tend to give the new cars a 
wider appearance from the rear. 
* * * 
— competes for sales in 
the price class where adver- 


presidents, and Verl J, Ferguson, of 
Ogden, as secretary-treasurer. 

The Carbon County’ chapters 
made Arvel R. Stevens, of Price, 





to accelerate from a standing start 
to a speed of 80 miles an hour. 
* * * 
1 new Mercurys also have a 
two-position door check on the 


demand forces to operate.” 

NPA’s survey committee noted 
that several reports from purchas- 
ing men indicate that “pigeonholed 
expansion and new product plans 
are being dusted off and reviewed.” 

“Industry commodity prices,” the 
committee said, “had a more pro- 
nounced tendency to hold the line 
and stabilize in November. The in- 
fluence of foreign markets, which 
has been weak, has caused a very 
conservative view to be taken on 
the future price structure of some 
materials. This, coupled with capac- 
ity production, liquidation of excess 
inventory and keen competition, in- 
dicates that the trend to a buyers’ 
market continued through Novem- 
ber. Buyers believe the pressure on 
prices will be more down than up 
over the next few months.” 

The purchasing agents reported 
that back orders are still high, 
but that they are not growing as 
fast as previously, and produc- 
tion is paralleling the order pat- 
tern, a normal condition that has 
been absent- during the inflation- 
ary spasms following the out- 
break of hostilities in Korea. 

It was further noted by the sur- 
vey committee that inventories are 
“in better shape and are rapidly 
conforming to operating levels”; 
employment remains high, with de- 
fense work coming out of the tool- 


the survey committee’s findings. 

Canadian purchasing agents said 
that production in Canada is build- 
ing up faster than in the U. §S.; 
order books are about as “healthy” 
as in the U. S.; prices are tending 
lower; inventories are about the 
same as in this country, and em- 
ployment is increasing, but at a 
slower pace than in October, and 
buying policy is being stretched 
out a little. 

With a balanced budget and a 
Treasury surplus, the committee 
report said, Canadians anticipate 
tax reductions which will increase 
consumer spending power and ac- 
celerate industrial expansion. 


GMAC, MIC to Occupy 


New Coast Office Bldg. 


SAN FRANCISCO. — New “Auto 
Row” quarters for the local branch 
and Pacific coast regional offices of 
General Motors Acceptance Corp. 
and Motors Insurance Corp. will be 
ready in February, when a two- 
story building at 2535 Van Ness 
Ave. is scheduled for completion. 

Better accessibility and more of- 
fice space are reasons for the move, 
according to George H. Heberling 
and Harry R. Havens, managers of 
the GMAC and MIC San Francisco 
branches, now at 405 Montgomery 
St. 


president; John O. Barton, of Price, 
vice-president, and Oscar A. Knud- 
sen, of Price, secretary-treasurer. 


Driver Campus 
Pilot Denver School Is Due 


To Cover 20 Acres 


DENVER. — This city has been 
chosen as the site for the pilot 
course of Canney’s Field Driving 
Schools, Inc., a driving school with 
a new approach to the subject, ac- 
cording to B. L. Canney, of Denver, 
president. 

He said four of the school’s in- 
struction courses will be built here, 
and the school eventually will be 
extended by franchise grant to 
cities with 50,000 or more popula- 
tion. 

The school’s typical driving field 
is to be a rectangular plot of about 
20 acres. In the center of the plot 
are lanes 30 feet in width and about 
850 feet long. Except for the en- 
trance to the driving lane, these 
practice “roads” are separated from 
one another by buffers of earth to 
prevent a car in one practice lane 
from entering another. 

Surrounding the lane is_ the 
actual driving course, which con- 
tains highway signs and markers, 
traffic lights, dry ruts, potholes, 
rocks, a muddy area, dips, a nar- 
row bridge, a railroad crossing, 
places where the view is obstructed, 
a sharp flat curve and a dished 
curve. 

Parking areas are provided 
where the student can practice 
angle and parallel parking. . 

The first of the four courses to 
be built here is expected to be in 
operation March 1. Six instructors 
and six to 12 cars will be used, 
Canney said. 





Tax Diversion Eats Up 
Nearly Billion in N.Y. 

NEW YORK.—“While watch- 
ing road-fund diversion in their 
own state soar toward the bil- 
lion-dollar mark, New York mo- 
torists must feel envious of their 
fellow motorists in states where 
road funds are protected for 
road use exclusively,” in the 
opinion of Harry Hilts, secretary 
of the Empire State Petroleum 
Assn. 

Latest figures, he noted show 
that New York led the nation in 
diversion last year, channeling 
more than $77 million in road 


tised-delivered tags start at up-/ doors of all models. With it, doors 
wards of $1,900. Its competition is! can be held in a half-open position, 
made up of: DeSoto sixes, all|as well as in a full-open position. 
Dodges, Buick specials, Oldsmobile Interiors have been completely 
restyled, and a total of 29 trim 
combinations offered for 1953 is 15 
more than offered in 1952. 

There are seven models in the 
1953 Mercury line, all with “cus- 
tom” interiors. In the regular 
Mercury line is a four-door and 
two-door sedan, and a _ sport 
coupe with hardtop styling. Mon- 
terey models include a four-door 
sedan, a hardtop, a convertible 
and an eight-passenger station 
wagon. 

The all-steel body of the station 
wagon has applied wood moldings. 
On the Monterey convertible, a new 
mechanism is said to raise the top 
easier and faster. 

Exterior dimensions of the 1953 
Mercury are essentially the same 
as for 1952 models, as follows: 
wheelbase, 118 inches; overall 
length, 202.2 inches; overall width, 
74 inches. 

Mercury’s V-8 engine is still rated 
as developing 125 horsepower at 
3,800 revolutions per minute. Com- 
pression ratio is 7.2 to 1. 


Spears Build in Ohio 
William and Worthy Spear, re- 
cently named Packard dealers in 
Chardon, O., are erecting a sales- 
room east of Chardon on Route 6. 
The concern will be known as Spear 
Motor Sales. , 



































Door Positioner— 


A two-position door check mechanism 
has been developed for the 1953 Mercury. 
With it, doors can be stopped in a half- 
open as well as a fully open position. 


88s, all Pontiacs, all Kaisers, Hud- 
son sixes, Nash Statesmen and 
Studebaker Commanders. 

So far this year, Mercury has 
been getting 14 percent of such 
sales, as against 14.5 percent in 
1951. This puts Mercury behind 
Pontiac and Dodge in its price 
class. 

An appreciable improvement in 








New Unit Raises Top Faster— 

The Mercury Monterey convertible for 1953 is equipped with a new mechanism 
which is said to increase the speed of lowering and raising the top. The convertible is 
available in 13 body colors, including a new one called ‘“‘bittersweet."’ Nine interior 


trim combinations are offered. 


” Kaltes to Head Regional a 


BOSTON.—Paul R. LaVine, treas-;of 1954. The dates of the show 








Dealer Treats Thousands of Kids to Movies— 


San Diego theaters, which found their business booming during the recent National 
Kids Day celebration, could credit part of it to A. M. Sanders, owner of El Cortez 
Pontiac Co. Sanders treated thousands of youngsters to free movies at six theaters. 
Above, Sanders gets ready to strike up a tune on the piano while some of the 
small fry lend an ear. 





urer of Eastern Auto Parts Co., 
Inc., Malden, Mass., has _ been 
chosen president of the New Eng- 
land Regional Automotive Show, 
Ine. 

LaVine, succeeding Larry Kelly, 
who has served for the past two 
years, announced that plans have 
York’s road program will suf- |been formulated for a New Eng- 
fer.” land Regional Automotive Show to 


—mmmoo- | be held in Boston in the spring 


taxes into nonroad uses. 
“Altogether, New York has di- 
verted $915 million which should 
have been earmarked for roads 
through the years,” Hilts said. 
“Until diversion is permanently 
halted through passage of an 
antidiversion amendment, New 


will not be fixed until after the 
meeting of the ETI in Atlantic 
City in December. 

Other officers elected to the show 
corporation include Maury Persson, 
Worcester, vice-president; Alfred 
S. Hunt, president, Hunt - Mar- 
quardt, Inc., Boston, treasurer, and 
Alfred C. Doherty, Winchester, sec- 
retary. 
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IAM Stepping Up Drive 
Union Head Aiming Membership Campaign 
At 100,000 Dealer Mechanics 
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(Continued from Page 6) 


fight for the presidency would split 
the big union. However, many lead- 
ers Of both industry and labor 
thought the break-up might not be 
long in coming. 
- . * 

— pointed to the renewed bid 

for amalgamation from the 
AFL. They also noted the enthusi- 
astic reception accorded by dele- 
gates to the first official AFL com- 
munication direct to the CIO in 
many months—a message of con- 
dolence on Murray’s death. 


Also figuring in discussions of 
labor’s future were the pleas of 
Maurice J. Tobin, secretary of 
labor, and Sen. Wayne Morse, 
Oregon’s stormy petrel. Both, 
speaking at the convention last 
week in Atlantic City, strongly 
urged the nation’s two largest la- 
bor organizations to seek a recon- 
ciliation and eventual reunion. 


No one, however, looked for an 
early upset to currently peaceful 
vistas on the automotive labor 
horizon. 

* + + 
he Fema members of Lodge 1971, 

IAM-AFL, have returned to 
work in the service department of 
Packard Lackawanna Auto Co. in 
Scranton, Pa., after a six-month 
strike. 

The joint statement reporting 
end of the strike, which began 
June 4 following a breakdown in 
contract negotiations, revealed no 
contract terms. It was reached, 
the statement said, “subsequent 
to meetings arranged by Federal 
Conciliator Thomas F. Martin.” 


Meanwhile, the National Labor 
Relations Board ordered Johnson 
Pontiac, Inc., Colorado Springs, to 
bargain collectively with IAM 
Lodge 750, as exclusive representa- 
tive of mechanics, bodymen, paint- 
ers, trimmers, apprentices and 
helpers. It also ordered Johnson 
Pontiac to “cease and desist from 
in any manner interfering with the 
efforts of the union to negotiate 
for or represent employes.” 

= . . 


| iy ANOTHER Colorado ruling, 
the board approved an agreement 
between the IAM and Carrington 
Chevrolet Co., Montrose, to amend 
the firm’s bargaining unit to in- 
clude mechanics, body and fender 
men, parts men and greasers and 
washers . .. “excluding all other 
employes and all supervisors.” 
Other NLRB decisions included 
dismissal of UAW-CIO petitions 
for office and clerical units at 
the Mack Ave. plant of Briggs 
Mfg. Co. in Detroit and at the 
Murray Corp. of America Ecorse 
(Mich.) plant. The board pointed 


Vote Seen Giving 


Business ‘Break’ 
For 753 Battles 


AKRON. — November’s election 
has given American business its 
“best possible break” as it ap- 
proaches its most competitive year 
in a decade, according to L. A. Mc- 
Queen, sales vice-president of Gen- 
eral Tire & Rubber Co. 

Opening his firm’s annual sales 
conference here, McQueen told 
salesmen that businessmen in 
Washington were “going to get a 
hearing” for the first time in many 
years. 

He predicted that in a year of de- 
clining government interference, 
when “thrift will again become a 
virtue,” salesmen will provide the 
answer to success or failure for 
their companies. Production of tires 
and tubes should approach 95 mil- 
lion units in 1953, he said, but in- 
sisted: 

“No business of any nature will 
succeed without salesmen in 1953 

. which must definitely be con- 
sidered a buyer’s year. 

“Only the salesman can provide 
full employment to America in 
1953.” 


Oklahoma City Kiwanis 
Name Wood President 

J. C. Wood, Oklahoma City auto 
dealer and cattle breeder, has been 


elected president of the Capitol 
Hi}l Kiwanis Club. 


SSS SSS SSS SSS SSS SSS SSS 
cr ————— 


out that multi-unit bargaining 
for both firms’ several Detroit- 
area plants had a long history, 
and was apparently the most 
practicable base. 


Meanwhile, the long - turbulent 
course of labor relations in Inter- 
national Harvester plants was still 
far from smooth. 


These were the latest outgrowth’s 
of the bitter 87-day strike that re- 
cently closed eight Harvester 
plants: 

+ +. o 
AROLD WARD, 30-year-old sec- 
retary-treasurer of Local 108, 
Farm Equipment-United Electrical 
Workers union, was acquitted of 
murder in the fatal beating of a 
non-striking Harvester employe. 


Ward had been charged with 
the Oct. 3 beating of William 
Foster, 52. Five defense witnesses 
testified Ward was at home when 
Foster was attacked. It marked 
the second time in a week the 
union officer was acquitted of 
beating non-strikers. 

A group of employes from Har- 
vester’s McCormick works in Chi- 
cago journeyed to Washington to 
appeal to the NLRB from a ruling 
by Ross M. Madden, Chicago re- 
gional NLRB director, denying a 
decertification election at the plant. 

The group wants to oust the 
Farm Equipment-United Electrical 
Workers, which led the _ recent 
strike—settled finally on terms 
less generous than pre-strike offers 
by the company. 
* * 


ADDEN ruled that the FE- 
UEW had won a valid election 
at the plant June 19, and that the 
Taft-Hartley law requires at least 
a year between elections. The ap- 
peal is based on grounds that FE- 
UEW officials failed to comply 
with Taft-Hartley provisions re- 
specting declaration of Communist 
party affiliations. The further 
claim was made that the FE-UEW 
did not gain a majority at the elec- 
tion. 

Results are still being tabulated 
from a decertification vote last 
Friday (Dec. 5) at Harvester’s 
Farmall Works in Rock Island, 
Til. Another is set for next Fri- 
day (Dec. 12) at the firm’s West 
Pullman Works, Chicago. 

In an election at MHarvester’s 
Louisville plant, employes rejected 
unions entirely. The Farm Equip- 
ment and Metal Workers got 51 
votes, 30 went to the AFL Black- 
smith, Drop Forgers and Helpers, 
while 81 were cast for neither. 

= 7 . 


(jar talks designed to get 
an early reopening of five-year 
contracts which still have more 
than two years to run with the in- 
dustry’s Big Three reached the 
preliminary stage with Ford Motor 
Co. last week. They had gone that 
far earlier with General Motors 
and Chrysler Corp. 

Kenneth Bannon, UAW nation- 
al Ford director, repeated de- 
mands on the other car-makers: 

A boost in annual improvement 
factor from 4 to 5 cents; freezing 
of 21 cents of the 25-cent cost-of- 
living allowance into the basic 
wage rate, and an increase in pen- 
sion payments and other “fringes” 
to compensate for higher living 
costs. 

* * * 

OHN S. BUGAS, Ford industrial 

relations vice-president, said the 
firm was “willing to meet with the 
union again.” Other company 
sources said further meetings were 
not yet scheduled, however. 

White Motor Co. of Canada and 
the UAW have signed a contract 
which cuts the work week from 
48 to 45 hours with no reduction 
in take-home pay. The agreement 
will cost the company, which 
employes 275 men, approximately 
17 cents an hour in wages and 
fringe benefits, according to E. J. 
Parent, union representative. 

In Milwaukee, employes of the 
new Nash-Kelvinator aircraft en- 
gine plant voted for UAW repre- 
sentation, 192 to 8. Russell J. Toyek, 
president of Local 1209, said con- 
ferences with Nash management 
were proceeding “satisfactorily.” 
Company officials said in Detroit 
that a contract would probably be 
signed this week. 


A Job for Nuts— 


Among the many hundreds of products 
seemingly unrelated to rubber products, 
but used in rubber manufacturing plants, 
are English walnut shells. Finely ground, 
they serve as an efficient cleaner for 
aluminum tire molds, replacing sand or 
other materials which are likely to pit 
the aluminum. Firestone Tire & Rubber 
Co., Akron, buys 125,000 pounds of 
ground shells a year for mold cleaning. 


N.C. Pays Tribute 
To Dealers Aiding 


Driver Education 


RALEIGH, N. C.—William B. 
Umstead, governor-elect of North 
Carolina, last week paid tribute to 
the Tar Heel dealers who have 
loaned new cars for driver training, 
at the North Carolina Automobile 
Dealers Assn.’s luncheon in their 
honor. 

Dr. Charles F. Carroll, superin- 
tendent of public instruction, pre- 
sented the 1952 Highway Safety 
Award, which is given to partici- 
pating dealers by the state associa- 
tion in cooperation with NADA and 
the Inter-Industry Highway Safety 
Committee. 

Audley H. Ward gave a talk on 
“Human Relations.” 

Guests at the luncheon included 
members of the Council of State 
of North Carolina, zone managers 
representing manufacturers which 
have arranged for above-quota cars, 
and officials from several finance 
organizations. 

T. A. Williams, of Greensboro, 
chairman of the association’s high- 
way safety committee, presided. 








Sports-Car Craze 
Is Called Mass 
Output Revolt 


NEW YORK.—In an article in 
The Reporter magazine, the cur- 
rent foreign and antique-car craze 
is described by Ralph Stein, author 
of “Sports Cars of the World,” as a 
revolt against the mass-produced 
car. 


This revolt, Stein says, began in 
the immediate postwar years when 
what he calls a “black market at 
home” forced many Americans to 
buy small European machines. 
These buyers soon discovered that 
they liked the foreign cars better 


57 


than the “hulking brutes they were 
used to,” he declares. 

Though the noisy, flashy sports 
cars are most in evidence, it is 
really the small utility cars that the 
Europeans, especially the British, 
have succeeded in selling in quan- 
tity, Stein says. Austin alone claims 
to have some 85,000 machines over 
here, he points out. 

American manufacturers, Stein 
remarks, are beginning to show 
some interest in sports cars. Buick 
has announced a sports car, he 
says, and Packard and Chrysler 
have shown their sports versions 
but have said nothing about going 
into production. Kaiser-Frazer is 
rumored to be building a sports 
machine based on the Henry J, 
Stein adds. 








TURNTABLES! 


DIRECT FROM THE MANUFACTURER TO YOU 





Set up your own NEW CAR SHOW! 


Limited time 
offer 


S49 500 


© Costs 


®@ Drive 


F.O.B. Port Chester 
Write for catalog No. 9 


about 1 cent per hour to operate 


® Collector rings for interior lighting 


on runway ®@ 4500 lb. Capacity 


® Unconditionally Guaranteed for 1 year 





217 LOCUST AVENUE 


MACTON MACHINERY CO., 





INC. 
e PORT CHESTER, N. Y. 





—————— 
MR. CHEVROLET DEALER 


CLEAN OUT YOUR NEW 1952 MODELS NOW! 


By selling them to a large national fleet user. We will buy and sell any 
and all 5-Passenger Coupes, 2-Door or 4-Door Sedans 
Any Colors — Standard Transmissions 


as follows 


(1) Pay $75.00 above your invoiced cost or— 


community 





REMEMBER! 


MR. JIM BRADY 


(2) Pay the difference between invoiced cost less the cash allowance on 
a late model used Chevrolet passenger car that we will trade-in to 
you, if you desire, at $100.00 below the as-is price; published in the 
current N.A.D.A. Guide Book 


(A) You will get all our repair work on our fleet of Chevrolets in your 


(B) We are an accredited National Fleet account assuring you a match- 
ing new 1953 car out of the National Fleet Pool set up for our use 
from the Factory in 1953 


(C) You will acquire a new fleet account 


For Information: Phone Collect EVergreen 3-4800 
TRANSPORTATION VEHICLES INC. 


CORN EXCHANGE BANK & TRUST BUILDING 
MANHATTAN AND GREENPOINT AVENUES, BROOKLYN, NEW YORK 


We guarantee that these vehicles will be used and registered in the 
Motor Vehicle Bureau exclusively for our own use, and will not be resold 
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Super Wasp Joins Hudson Line— 
The 1953 Hudson Super Wasp is powered by a high-compression, in-line H-127 


engine which is said to deliver peak performance on regular gasoline. Interiors 


feature new upholstery fabrics which harmonize with exterior car colors. 











Featuring Air Scoops, Interior Changes .. . 


Hudson Hornets, Wasps Bow 


— 1953 Hudson Hornet will go 
on display at dealership show- 
rooms this week, along with two 
running mates—the Super Wasp 
and the Wasp. 

All three models have new in- 
terior styling. They retain the 
“step-down” design and the Mon- 
obilt body-and-frame. 

Interiors are planned to comple- 
ment a wide range of exterior car 
colors. Trim appointments are col- 
lor-harmonized with upholstery 
fabrics, accentuated by _ restyled 
door panels and chrome ornamen- 
tation. 

The new models feature foam 
rubber cushions with new bolstered 
and rolled edge contours. Seats are 


inches, stroke 3% inches and dis- | 
placement 232 cubic inches. 

Both Wasps have a 119-inch 
wheelbase. With Hudson’s improved 
Center-Point steering, the Hudson 
is said to handle with exceptional 

ease at all speeds. 

The Wasps’ L-head, in-line en- 
gines have fewer parts and less 
wear points than any other type 
of engine design, according to 
Hudson. They have the same 
oversized bearings and chrome- 
alloy block as the Hornet. 
Frontal lines of the 1953 Hud- 
sons are massive and designed to 
give a wider, low-built appearance. 
The struts which previously formed 

a triangle below the Hudson em- 





Hotter Sales Fight Is Due 
In Low-Priced Field 


(Continued from Page 3) 


have come principally at the ex- 
pense of Chevrolet and Studebaker, 
and to a lesser degree at the ex- 
pense of Ford, Plymouth and the 
Henry J. 

So far in 1952, Chevrolet has been 
getting 38.3 percent of all sales in 
the low-priced field, as against 39.3 
percent in 1951. That one percent 
difference figures out to 14,305 cars. 
Studebaker’s 1952 percent of mar- 
ket rating is down to 3.4 percent 
this year from 3.8 percent in 1951. 

Percent - of - market losses by 
Ford and Plymouth this year are 

minute. 

Ford has been getting 31.5 per- 
cent of all 1952 sales in the low- 
priced field, as against 31.6 percent 
in 1951. Plymouth’s 1952 rating is 





Anaconda Receives 
1st Copper from 
New Chilean Plant 


NEW YORK.—The first shipment 
of blister copper, derived from the 
copper sulphide ore reserves of 
Chile Exploration Co.’s open-pit 
mine at Chuquicamata arrived here 
last week it was announced by 
Cc. F. Kelley, board chairman of 
Anaconda Copper Mining Co., par- 
ent organization of the Chilean 
company. 

Kelley said that a new sulphide 
plant, which has been under con- 
struction since late 1948, is being 
placed in operation and that the 
first blister copper was produced 
from the smelter Nov. 5. 

Until now, copper production has 
been derived from oxide type ores 
treated by leaching and electro- 
lyzing. 

The blister copper now being 
produced from sulphide ores at the 
Chilean plant will be electrolytically 
refined by the Raritan copper 
works of the subsidiary Interna- 
tional Smelting & Refining Co. at 
Perth Amboy, N. J. 


The new sulphide plant at Chu- 
quicamata, and an oxide plant 


which will continue in operation, 
are expected to attain an ultimate 
combined capacity of “not less than 
half a billion pounds of copper per 
year,” Kelley said. 





AMER Cay 
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20.5 percent, as compared with 20.6 
percent last year. 
* * * 


EXT to Chevrolet and Stude- 

baker, Kaiser-Frazer, with its 
Henry J, has lost the most 1952 
ground in the low-price field from 
the standpoint of market penetra- 
tion. 

The Henry J accounted for 2 
percent of all such sales in 1951, 
but is getting only 1.5 percent 
this year. 


Girding for the 1953 sales battle, 
Plymouth has already brought out 
newly designed models. Ford has 
done a face-lifting job on its 1953 
sales wares, but a complete body 
change is coming for Chevrolet. 


Studebaker is also planning a big 
changeover—one which reportedly 
will personify a new marketing 
theory for the auto industry. The 
Nash Rambler is expected to under- 
go some extensive revisions early 
next year. 

* * +. 


N=” 1953 Henry Js and Allstates 
are basically the same as in 
1952, and this also is true for 
Willys. 

For the most part, many of the 
competitors in the low-priced field 
have seen fit to do only a little 
more than stand pat for 1953. 


However, many of them have 
some new developments off the 
drawing boards and ready for 
public offering on relatively short 
notice. 


For example, several new engine 
projects and a new automatic 
transmission are on tap. 


That automatic transmission may 
get to prospective buyers sooner 
than expected. The company in- 
volved recently polled 
organization on the question of 
automatic transmissions, and 90 
percent of them cited the lack of 
one as a definite sales barrier. 


The same company has a new 
engine practically ready to go and 
is seriously considering cutting it 
into its 1953-model run next sum- 
mer. 

How fast some of the other up- 
the-sleeve developments get to the 
public depends, of course, on how 
fast the track is for sales in com- 
ing months. 


ERS 






its dealer|s 


64 inches wide, giving more shoul-|blem have been eliminated to give 





South African Dealers Attend Preview— 


Among the 1,900 Hudson dealers who converged on Detroit to preview the new 
Hudson Jet and the 1953 Hornets and Wasps were two from South Africa. Discussing 
the new models with A. E. Barit (center), Hudson president, are H. A. Armstrong (left), 
Stockdale Motors, Ltd., Kimberly, and G. W. Wollaston, of V. L. Brink, Ltd., Capetown. 
Hudson export distributors from 17 foreign countries attended the showing. 


der, leg and hiproom than any]|an uninterrupted sweep to hori- 
other car, the company says. zontal grille lines. 
Powered by the high-compres- . - Ss 

sion, L-head engines with Power- HE Hornet and Super W ‘ 
Dome cylinder heads, the new Hud- T ries have amie seetiaae 
sons are said to deliver peak per-| air-scoop type hood ornaments 
formance under all driving condi-| which blend into the sleek hood 
tions. lines. The Wasp is distinguished by 
a triangular hood ornament set low 
over the illuminated emblem. 


Hudson-Aire “hardtop” styling 
is offered on the Hornet and Super 
Wasp series at standard prices. 


Twin H-Power, multiple fuel- 
ing system is available as option- 
al equipment for the Hurnet and 
Super Wasp. 

Dual-Range Hydra-Matic Drive is 
available on all 1953 Hudsons as 
optional equipment. The transmis- 
sion has two optional driving 
ranges, each with individual char- 
acteristics adaptable to a variety 
of driving conditions. 


Overdrive is optional on manual 
shift, syncro-mesh transmissions. 
* * * 


oe Center-Point steering, with 

needle-bearing-mounted worm 
and roller-type steering gear, acts 
directly and equally on both front 
wheels, providing new steering ease 
and finger-tip control at all speeds, 
it is said. 

Steering gear ratios have been 
stepped up to 25.6 to 1. The shorter 
wheel-based Super Wasp and Wasp 
have steering gear ratios of 20.2 
to 1. 

Full-vision curved windshields 
have a surface width of 59 inches, 
and the 951.3 square-inch rear win- 


* * * 


HE Hornet, national stock-car 
racing champion, retains its 
145-horsepower engine. It has a 
compression ratio of 7.2 to 1 with 
high-compression Miracle Dome 


aluminum head as standard equip- 
ment. Bore is 3-13/16 inches and 






Increased Visibility— 

Offering Solex safety glass as optional 
equipment, the new Hudsons have added 
range of visibility, with 951.3-square-inch 


wrap-around rear windows. Additional 
rear-view safety is provided in longer rear 
corner windows. The curved windshield 


has a surface width of 59 inches. 
* * * 





stroke 4% inches with a displace- 
ment of 308 cubic inches. 


Pistons are of aluminum alloy 
with full skirts. The company 
says all piston rings are pinned 
in position to prevent chatter, 
rotation and _ irregular wear. 
Cooling system is of the closed 
pressure type, permitting higher 
operating temperatures without 
overheating. 

Both Wasps are only five feet 
high, yet have full road clearance. 
The Super Wasp’s H-127 engine 
has a compression ratio of 7.2 to 1 
with optional aluminum head and 


Roomier Trunk— 


The spare tire on the 1953 Hudson is 
mounted in an upright position, giving 
extra trunk room. The company says con- 
struction of the rear deck lid gives in- 
creased strength. Hinges are counterbal- 
anced for greater ease of opening. 

.s 6 8 


dows give added range of visibility. 
Longer rear corner windows pro- 
vide additional rear-view safety. 


Offered as optional equipment is 
Solex safety glass, a softly tinted 
safety glass which, the company 
says, reduces glare and heat by 50 
percent and keeps the car interior 
cooler than outside temperatures. 


Hudson Weather-Control is a 
combination heating, ventilating, 
conditioned-air system which 
scoops in fresh air through a 
rain-proof cowl ventilator, heats 
it to a thermostatically controlled 
temperature in winter and dis- 
tributes it throughout the car. 


It provides a complete change of 
air inside the car every 30 seconds. 
It is connected directly to the cowl 
ventilator, located just in front of 
the windshield and above the ex- 
haust level of cars ahead. Position 
of the air intake and its screened 
opening, Hudson says, offer pro- 
tection against road dust and dirt. 

All 1953 Hudsons have the four 
wheel, servo - action hydraulic 
brakes, plus a mechanical reserve 
braking system on the same brake 
pedal which takes hold automatic- 
ally if hydraulics should fail due to 
accident or service neglect. 

The high-voltage ignition system 
is water-proofed with neoprene 
covered high-tension spark plug ca- 
bles, and spark plug seals are said 
to eliminate starting failure due to 
high humidity condensation. 

Twelve different models make 

up Hudson’s ’53 line, offered in a 

wide range of new solid colors 
and two-tone combinations. 

The Hornet series is available in 
six passenger coupes, four-door se- 
dans, convertible broughams and 
the Hollywood. 

The Super Wasp is offered in 
four-door sedans, two-door sedans, 
six-passenger coupes, convertible 
broughams and the Hollywood. 

Four-door sedans, two-door se- 
dans and six passenger coupes 
make up the Wasp. 


Chicago Deal Adds Trucks 


Appointment of Franklin-Weber 
Motors, Inc. (Pontiac), Chicago, as 
dealer for the GMC truck line has 
been announced by William C. 
Stanlik, vice-president and general 
manager. The firm will continue to 
handle the Pontiac line, as it has 
done for 26 years. 











Hudson Sellers Converge on Detroit— 


Special trains and planes brought Hudson dealers to Detroit from across the nation 
to preview the projected low-price Hudson Jet and the 1953 Hornets and Wasps. 
Hudson officials discussed advertising and merchandising plans. Boarding American 
Airlines’ “Hudson Special" in Los Angeles are (from left) Ray Gant, Hermosa Beach; 
Lloyd McDonald, Inglewood; Bob Rowe, Santa Ana; Bob Jurkovich, Huntington Beach;| head and 6.7 to 1 with standard 


Bernie Freeman, Los Angeles; Lyman Woods, Los Angeles, and Tory Passwater, Burbank. 


6.7 to 1 with standard iron-alloy 
head. It has a bore of 3-9/16 inches 
and stroke of 4% inches with a 
displacement of 262 cubic inches. 


The Wasp is powered by an H-112 
engine with a compression ratio of 
7.2 to 1 with optional aluminum 


iron-alloy head. The bore is 3-9/16 


At 4-County Parley of N. Y. Dealers— 


More than 100 dealers from four western New York counties met in Wellsville with 
leaders of the New York State Automobile Dealers Assn. and NADA to discuss motor 
vehicle legislation and industry relations problems. From left are Cecil L. Hendee, of 


Hornell, committee worker; Harold W. Leilous, of Belmont, state association director; 
Pat Lester, of Wellsville, toastmaster; C. D. Henderson, executive vice-president of the 
state group; Mayor Thomas C. Martin of Wellsville, and Jerry Hackett, of Wellsville, 
committee member. Cari E. Fribley (not in picture), of Norwich, NADA secretary ard 
director for New York, was one of the principal speakers. 
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U. C. Prices Still Falling 


Average Is Down $147 Since September, 
But Leveling Off Is Indicated 


(Continued from Page 1) 


rough cars are hard to sell, and| volume a year ago, when 420 cars 
have been responsible for much of} were sold in a comparable week. 


the downward price trend. 

Retail sales at Akron are increas- 
ing, it is reported. For the week 
ended Nov. 22, used-car sales were 
listed at 623 units, as compared 
with 577 a week earlier. These fig- 
ures show a marked increase over 


MEWA Lists 
Five Speakers 
For °53 Parley 


TLANTIC CITY.—A talk by Dr. 

Charles L. Lapp, associate pro- 
fessor of marketing at Washington 
University, Missouri, will open the 
first morning session of the Motor 
& Equipment Wholesalers Assn.’s 
two-day annual convention, which 
begins today (Dec. 8) at Chalfonte- 
Haddon Hall. 

Lapp’s subject will be “Your 
Selling Job in ’53.” Theme of this 
year’s convention is “Prospecting 
for Profits,” which will be dis- 
cussed by MEWA’s president, Har- 
old Pirson. 

Russ E. Conley, president of the 
Automotive Advertisers Council, 
will present awards to wholesalers 
whose advertising programs have 
been adjudged outstanding. 

James C. Parker, Motor Parts & 
Supply Co., Inc., Mobile, Ala., will 
emphasize how wholesalers can 
further solidify their position with 
their customers by a simple, prac- 
tical and workable consumer financ- 
ing plan. 

How wholesalers can measure 
their marketing potentials will be 
discussed by Donald M. Hobart, 
vice-president and director of Re- 
search of Curtis Publishing Co. 

Martin Goldman, Aitken Kynett 
Co., Philadelphia, will emphasize 
changed and changing merchandis- 
ing techniques and the need for all 
wholesalers to keep pace with im- 
proved methods, and MEWA’s man- 
agement and legislative counsel, J. 
Howard Reed, will present a pro- 
gram for reducing expenses in job- 
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Cleveland continues to report 
high level sales of used cars. 
During the Thanksgiving week, 
1,586 units were sold. This figure 
was 340 cars under the previous 
week, but in view of the short- 
ened sales period, and high level 
sales of the earlier week, volume 
is said to be moving upward. 


Dealers there say good weather, 
and an increased interest of buyers 
in trading cars has aided the strong 
market there in the past few wecks. 


Used-car business in Buffalo has 
been holding up well in recent 
weeks, it is reported, with fair 
weather supporting dealer sales ef- 
forts. Used-car stocks are in a 
“healthy condition,” for this time 
of the year, it was reported. 

* a * 

N PITTSBURGH, where dealers 

have had a hard time recovering 
from the steel strike era, dealers 
are redoubling efforts to increase 
sales. As yet, used-car volume has 
not returned to “normal,” but gen- 
eral business in the area is picking 
up and should be noticed in the 
auto market soon, dealers feel. 

For those customers who can’t 
trade cars, dealers are offering spe- 
cials to “dress up your car for 
Christmas.” Paint jobs are being 
offered for about $60 and up. 

As a result of record-breaking 
sales of new units in Ottawa, deal- 
ers there say that used-car and 
truck stocks are at an alltime high. 
All advertising facilities are being 
utilized to clear out stocks of re- 
conditioned units. 

One dealer there reported that 
“every car and truck has been 
priced below our cost,” and that he 
must sell $150,000 worth of used 
vehicles on his lots. 

However, dealers there say they 
have had a profitable year thus 
far, and that the future market 
looks encouraging. 


AST Show 


(Continued from Page 1) 


tions will start holding meetings 
today and tomorrow. 
+ ” + 

TTENDANCE at the show is 
+4 limited to jobber members of 
the three sponsoring associations 
the first two days, and then is 
thrown open to invited nonmember 
jobbers. 

With the exception of invita- 
tions to the top service personnel 
of the vehicle manufacturers, to 
attend on the next-to-the-last 
day, the ASI show is virtually a 
closed one. No retail servicemen, 
nor those representing chain or 
tire outlets, are admitted. 

For this reason, strict regulations 
on the use of exhibitor passes have 
been set up, with counter-measures 
against those who abuse or disre- 
gard these rules. 





Associates Investment 


To Offer Idea Awards 


SOUTH BEND.—A _§ suggestion 
plan with cash awards for em- 
ployes will be instituted Jan. 1 by 
Associates Investment Co. and As- 
sociates Discount Corp., Board 
Chairman Robert L. Oare has an- 
nounced. 

The minimum award will be $25 
for ideas on the improvement of 
procedures, operations and public 
and personnel relations. Sugges- 
tions will be reviewed by a com- 
mittee consisting of T. C. Dye, Paul 
M. Shore, R. H. Van Aman, Wil- 
liam Ryan, James Horning, Gordon 
Areen and W. C. Cook. 

Special awards of $300, $200 and 
$100 will be given for the most 
outstanding suggestions adopted 
during 1953. 





Milwaukee Dealers Set 


Meeting for Dec. 9 

MILWAUKEE.—Annual meeting 
and banquet of the Milwaukee 
County Auto Dealers Assn. will be 
held Dec. 9 at the Milwaukee Ath- 
letic Club. 

Dr. J. O. Christianson, superin- 
tendent of the School of Agricul- 
ture of the University of Minnesota, 
will be the main speaker. 


Please Drive Careful*: 


“This city is full of PACKARDS: 
vd we dort want them scratched 


a yack CROSBY ~ Quck SRAUERICK ~ gave s¥OeT 
EVEPORT co. 


PACKARD SHI Fem Is Clelion 


Note to Visitors— 


Packard cars get extra care and atten- 
tion in Shreveport, La. Tom McClellan, 
Packard Shreveport Co., has placed bill- 
boards at all entrances to the city as part 
of his own safety campaign. Billboards 
read: “Please drive careful . . . this city 
is fuil of Packards, and we don't want 
them scratched." 


DuPont Defense 
Attributes Ties 
To Competition 


(Continued from Page 6) 





GM directors overruled the duPonts 
and placed Kettering in complete 
charge of research. 


Another example of GM _ inde- 
pendence, according to Hurd, was 
the administrative reorganization 
of 1937 when recommendations of 
Alfred P. Sloan jr. won out over 
those of the duPont interests. 


As for GM’s dealings with U. S. 
Rubber, John H. Chadwell, attor- 
ney for the rubber firm, contend- 
ed that these, too, were con- 
ducted on competitive grounds 
alone. He said the duPont family 
and company had no influence on 
GM purchases from U. S. Rubber. 

Hurd denied that John L. Pratt, 
who retired as a GM vice-president 
in 1937, had served as a “liaison 
man” for duPont in the restraint- 
of-trade conspiracy charged by the 
Government. Although Pratt came 
to GM from duPont, Hurd said, he 
was acting on his own hook when 
he urged GM to buy duPont prod- 
ucts. 

Considerable excitement was cre- 
ated just before Federal Judge 
Walter J. La Buy granted the re- 
cess in the trial when Attorney 
Joseph P. Savage asked permission 
to intervene in the interest of 
duPont and GM stockholders. 

Savage said he represented 43,275 
GM shares in a fiduciary capacity 
as co-executor with Continental 
Illinois Bank & Trust Co. of the 
estate of Mrs. Fred J. Fisher, 
widow of one of the founders of 
Fisher Body. 

Savage indicated his belief that 
the new Republican Administra- 
tion in Washington might call off 
the suit. 

He added that defense attorneys 
up to that time had not mentioned 
the stake of hundreds of thousands 
of shareholders in the duPont com- 
pany and GM. The suit, he con- 
tended, was affecting the goodwill 
enjoyed by these firms by tending 
to prejudice the public. 

Defense and Government attor- 
neys joined in objecting to the in- 
tervention of Savage. Judge La 
Buy thereupon ordered Savage to 
file written arguments. 

Meanwhile, with the duPont trial 
in recess, observers were remark- 
ing that the lengthy postponement 
would add considerably to the mil- 
lions of dollars which the suit al- 
ready has cost the parties con- 
cerned. 

Indications are that the trial, 
which opened Nov. 18, will last 
six to eight months. Attorney 
Hotchkiss has handled the case 
for the Government ever since 
the first investigation started 
four years ago. 

Now, some 15 major law firms 
are taking part. Just one of the 
items in the many expenses in- 
volved is the hotel space rented 
by the defendants. They reportedly 
are using 125 rooms in Chicago’s 
Palmer House and 15 suites at the 
Drake Hotel. 


Noble Sells Interest 

R. E. Noble, of Charlotte, N. C., 
has sold his interest in Noble Mo- 
tors, Inc. (DeSoto-Plymouth). The 
firm, now known as _ Langston- 
Moore, Inc., is headed by Bobo 
Langston as president. Herman A. 
Moore, Langston’s partner, is vice- 
president, and R. Slaer Logan is 
secretary-treasurer. 





Benson Ford Sees 
New Progress in 


Labor Relations 


CHICAGO.—Improved labor-man- 
agement relations, due to a real- 
istic civic approach by both sides, 
were foreseen by Benson Ford, 
general manager of Lincoln-Mer- 
cury, in an address last week at a 
fund-raising dinner of the National 
Conference of Christians and Jews. 

He further praised improved race 
relations and the work being done 
in this field by NCCJ. 

“There seems to be a growing 
realization that the benefits of 
democracy can be achieved only if 
we all pitch in and all do our 
share,” Ford said. “We had an ex- 
cellent illustration of that in the 
recent elections. But it was not the 
election turnout alone that is sig- 
nificant. It is the general reawak- 
ening of civic interest that has 
been going on.” 

After urging an active interest in 
politics, Ford discussed labor-man- 
agement relations. 

“Even in more homogeneous com- 
munities, there are any number of 
cleavages of interest,” he said. 

“My point is that although these 
differences may never be elimi- 
nated, they can at least be mini- 
mized through greater emphasis on 


| community-wide 





interests and 
through greater inter-group par- 
ticipation in achieving community- 
wide goals, 

“We in industry have been work- 
ing at one phase of this problem 


for some time. Both labor and 
management are learning’ that 
loyalty to their own particular 


group does not prevent them from 
recognizing their responsibility to 
the community at large. 

“In many companies, both union 
and management are learning to 
think not only of what their own 
particular group must achieve but 
of how the whole union-manage- 
ment system in this country should 
operate. This is one of the most 
promising developments in the field 
of industrial relations.” 





Hurst Opens New Building 


In Recovery from Fire 


Hurst Motor Co. (Chrysler- 
Plymouth), Hays, Kans., has held 
a formal opening of its new build- 
ing. The former building was de- 
stroyed by fire. 

Free coffee and doughnuts 
were served to guests, and 200 
orchids were given away to 
women 

The new building has all mod- 
ern equipment, according to Pres- 
ident C. W. Hurst, and has a 
60-by-34-foot showroom. 





Now You Can Use Bemis BURLAP 
In Seat Cushions Again! 





Burlap prices are substantially 
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lower and supplies are plentiful. 
You can again have seat cushions 
the way you... and your custo- 


want them. 
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and larger capacity is paramount. Herman builds many special interiors for 
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BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Dealer Milestones 
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Shafer Marks 25 Years with Nash— 


q 


ie 
=) | 


ST 


Roy Shafer (center), of Roy Shafer Motor Co. (Nash), Pratt, Kans., recently was 
presented with a clock trophy in recognition of his 25 years as a Nash dealer. G. W. 
Phillips (right), Kansas City assistant zone manager, congratulates Shafer while J. M. 


Tracy, district manager, looks on. 


30-Year Studebaker Plaque to Goss— 





Mile Goss (standing, center) receives a 30-year Studebaker plaque from L. E. Minkel, 
Pacific division sales manager, at a testimonial dinner in La Grande, Calif. Goss oper- 
ates M. J. Goss Motor Co. in La Grande. Standing at right is Howard Jones, of 


Portland, Ore., regional manager. 





Buick Boosting Capacity 
To 750,000 Annually 


(Continued from Page 2) 


quarter output to be 50 percent 
over 1952’s period, when production 
difficulties were encountered. He 
revealed that initial production will 
be devoted 38 percent to the Special 
series, 42 percent to Supers and 
20 percent to Roadmasters. 


Asked if Buick has hopes of 
taking over third place in new- 
car sales next year, Belfie de- 
clared that “Buick will be in 
there pitching” for the spot. 


The restyled golden-anniversary 
models are being introduced to 
dealers and factory field forces as 
the beginning of a “Happy New 
Era.” Dealer meetings will be held 
starting this week in New Orleans, 
Los Angeles and Atlantic City. 

“With the population of the coun- 
try expected to increase by some 
25,000,000 persons in the present 
decade, it is not inconceivable that 
there will be a market for 750,000 
Buicks a year by 1960,” Wiles said, 
“and we want to be in a position 
to build that many whenever the 
market demands them.” 


Wiles pointed to Buick’s growth 
in the immediate postwar years 
when sales jumped to an alltime 
high of 556,000 cars in 1950. 


“This was an increase of near- 
ly 250,000 in the decade from 1940 
to 1950,” Wiles said, “and with a 
further rise in population antici- 
pated, and a continued increase 
in the standard of living, the de- 











Auto Stocks 
Dec. Nov. 1952 

3 25 High Low 
Chrysler 853% 85% 86% 68% 
Crosley 1% 1% 3% 1% 
GM 64% 63% 64% 50 
Hudson 17% 15% 17% 12% 
K-F 356 3% 7 3% 
Nash 21% 22% 22% 17% 
Packard 5% 5 5% 3%4 
Stude. 36% 36% 39% 31% 
Willys 114% 11% 11% 85% 
Average 27.46 27.16 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 





mand for cars should increase 
steadily between now and 1960.” 


Wiles declared the Skylark deliv- 
ery price will include everything: 
power steering, power brakes, Dy- 
naflow, racing type wire wheels, 
selectronic radio, heater and de- 
froster, whitewall tires and Easy- 
Eye glass. 

The Skylark for 1953 will have a 
lower windshield and lower seats 
than the prototype introduced last 
July, Wiles said, and it will be 
mounted on a 121%+-inch wheelbase, 
about five inches shorter than the 
original model. 

Wiles said that when Buick’s 
present expansion program is com- 
pleted, Buick will have 10,000,000 
square feet of floor space in Flint, 
double what it had at the end of 
World War II, 

Two new plants, totaling more 
than 1,500,000 square feet have 
been added to Buick’s facilities 
this year and a third one is under 
construction. 

“Our present expansion is mainly 
for defense,” Wiles said, “but the 
plants put up for defense work 
today are being built with an eye 
to integrating them into our auto- 
mobile production setup when the 
present emergency is over.” 

At the present time Buick is 
building the Wright J65 Sapphire 
jet engine for the Air Force and 
the CD-850 tank transmission for 
the Army. 

The first jet engine was delivered 
last September and Buick has been 
in production with the tank trans- 
mission since August, 1951. 


Aluminum Import Opens 


Los Angeles Sales Office 


LOS ANGELES.—Aluminum Im- 
port Corp., United States sales dis- 
tributor for Aluminum Co. of 
Canada, Ltd., has opened a sales 
office in Los Angeles at 510 W. 
Sixth St. Roy A. Gentles, of Tor- 
onto, will be in charge. 

Alcan’s sales in the United States 
are mainly to the aluminum fabri- 
cating industry. 






|NPA Asks 1,500,000 Cars, 300,000 Trucks . . . 


am’ 2nd-Quarter Output 


i Boost Being Sought 


(Continued from Page 2) 


auto industry strongly maintains 
—and is supported by reports di- 
rectly from steel mills—that steel 
will be abundantly available in 
the first quarter and thereafter. 

“The steel shortage is statistical 
-not real,’ auto industry people 
emphasized at their last meetings 
in Washington. 


The industry can be expected to 
make strong representations to 
DPA and NPA for a second quarter 
production level of 1,500,000 cars 
and 300,000 trucks. The Defense 
Transport Administration has 
recommended the same number of 
cars, but 325,000 trucks. 

+ * ae 

— the second quarter is the 

industry’s peak seasonal period, 
builders would very much like to 
see the granting of enough steel, 
copper and aluminum tickets to 
allow the output of 1,500,000 cars— 
or the highest quarterly level since 
the Controlled Materials Plan was 
established. 

The industry’s hopes for early 
removal of production controls 
were jolted here last week. Henry 
H. Fowler, chief mobilizer, empha- 
sized that the decision on decontrol 
will be left to the incoming Re- 
publican administration. 


The Government’s production 


6,400 Dealers 
To Show New 
Fords Friday 


DEARBORN, Mich.—Ford’s 1953 
models will be introduced to the 


public Friday (Dec. 12) by 6,400 
- It dealers, factory 
officials an- 
nounced last 

week. 


“We are com- 
pleting a model 
year in which 
Ford cars experi- 
enced the great- 
est surge of 
customer prefer- 
ence since pro- 
L. W. 8 i duction was re- 

sumed following 
World War II,” said L. W. Smead, 








policy committee met Monday 
and discussed three decontrol 
proposals. Apparently there is 
much of a divergence of opinion 
on removal of controls, because 
the committee accepted none of 
the plans. 

Fowler reiterated his previously 
stated conviction that it would be 
neither practicable or desirable to 
scuttle controls before July 1, 1953. 
He said: 


“It may develop that substan- 
tially increased supplies of steel 
will make it possible to grant very 
generous allotments for civilian 
uses for the second quatrer of 1953. 

+ + - 


Tr IT should develop that these | 


allotments are not taken up by 
those to whom they are granted, it 
would be feasible at sometime be- 


Artist Invasion 


Students’ Canvasses Depict 


Life at Ford Plant 


NEW YORK.—One hundred and 
three paintings, drawings and 
sketches which dramatize life of 
the automobile worker on a typical 
American assembly line have been 


exhibited here by the Art Students | 


League. 
The collection was the result of a 


visit to Ford’s Edgewater (N. J.) | 


assembly plant by 50 students of 
the league’s art school. The visit is 
believed to have been the first 
instance in which the auto indus- 
try has opened its doors specifically 
to art students. 

Cash awards, ranging up to $100, 
were provided by Ford Times and 
New York offices of the Ford divi- 
sion. 

The collection included paintings 
and sketches of workers, equipment 
and tools, final-line and outside 
yard scenes, and views of the Man- 
hattan skyline shown as a back- 
drop for the plant. 


NPA Suspends Priorities 


For Boston Supply Firm 


WASHINGTON. — Suspension of 
priority assistance for four months 
has been ordered by NPA against 


general sales manager of the Ford| Hub Auto Supply, Inc., of Boston, 


division. 

“Now our dealers are getting 
ready to present an even greater 
car to the public—the 1953 Ford. 
We call it the new standard of the 
American road.” 

Details of the 1953 line will be 
announced through the press, ra- 
dio and television Wednesday, 
Smead said. 


Sproul Appointed 
John Sproul has been named gen- 


eral manager for Staneart Oldsmo- 
bile, Uhrichsville, O. 





because of alleged violations of 
NPA regulations. 

NPA said that evidence showed 
the firm and its president, William 
B. Sandler, placed controlled ma- 
terial orders for delivery of 45 tons 
of carbon steel although it was not 
authorized to use the allotment 
symbol or place such orders. 


The company also will be denied 
further allotments for the duration 
of the Defense Production Act and 
prohibited from acquiring, using or 
disposing of NPA-controlled ma- 
terials for the four-month period. 





Phoenix Ford Deal Holds Opening— 


Madison Motors (Ford), 525 N. Central, Phoenix, recently held a grand opening of 
its remodeled building, which has been enlarged to more than 74,000 square feet. 
There is a bigger parts department and a 17,000-square-foot parking area. Gray 
Madison is owner of the dealership. Ford officials from Los Angeles who attended the 
opening included James P. Roberts, branch manager; his two assistants, James King 
and Joe Snyder; Ted Ringis, car distributor; William Chase, truck and fleet manager; 
Lynn Delancy, new-car sales manager, and Ed Chapman, Arizona representative. 





fore or during the second quarter 
to permit the sale of steel in those 
| forms and shapes in surplus supply 
without CMP tickets. 

“However, uncertainties in the 
| supply-demand situation for 
aluminum, copper and certain 
forms and shapes of steel for the 
second quarter make any de- 
cision, at this time, to dismantle 
the basic machinery for indus- 
trial mobilization effective in the 
second quarter, both premature 
and dangerous.” 


Apparently, the preesnt admini- 
| stration will resist any step to dror 
CMP, or to junk wage and price 
|}controls before the scheduled ex- 
| piration date of the latter Apr. 30. 


There is a certain segment of 
official Washington which thinks 
the Korean war and the general 
|} international situation preclude an 
jearly return to a_ control-free¢ 
| economy. 


| On the other hand, some influ- 
|ential Washington leaders are con- 
vinced that NPA can speed up se- 
lective decontrol over materials 
now in close balance with demand. 


Meanwhile, NPA continues to 
pursue a policy of relaxing or re- 
moving controls on many materials, 
though it doggedly fights those 
clamoring for the dropping of 
orders and regulations governing 
steel, copper and aluminum. 


| Some major decisions by NPA 
|are likely before Jan. 1. By that 
time, the auto industry should 
know what its economic status will 
be in the first six months of 1953. 













Tin Producers 
Of Malaya Bid 
For U.S. Trade 


WASHINGTON. — More than 35 
percent of the world’s tin comes 
from Malaya, according to a book- 
let published by the Malayan Tin 
Bureau. 


Aiming at better trade relations 
with this country, the booklet 
points out that Malaya has not re- 
ceived any financial aid from the 
United States and that it can main- 
tain its standard of living only if 
it is able to sell its tin and rubber 
at economic prices. 

The tin consumption of the 
United States is approximately 60,- 
000 long tons a year, almost half 
of the world’s production. Only 20 
percent of the world’s needs is 
supplied by the Western Hemis- 
phere, whose chief producer is 
Bolivia, the booklet emphasizes. 

A free copy may be obtained 
from the bureau, 1028 Connecticut 
Ave., Washington 6. 





. 
Pontiac 
(Continued from Page 2) 
wagon prices listed are for paint- 


finish models. For grain finish, 
add $80. 


CHIEFTAIN 6 SPECIAL 


Four-door sedan .... $2,014.64 
Two-door sedan .... 1,956.36 


CHIEFTAIN 6 DELUXE 


Four-door sedan .... $2,118,53 
Two-door sedan . . 2,060.28 
Convertible .... 2,444.21 
CHIEFTAIN 8 SPECIAL 
Four-door sedan . $2,089.62 
Two-door sedan .. 2,031.45 
CHIEFTAIN 8 DELUXE 
Four-door sedan $2,193.51 
Two-door sedan .... 2,186.32 
Convertible .... 2,517.66 
CATALINA 
Six-cylinder Deluxe .. $2,304.30 
Six-cylinder Custom 2,370.43 
Eight-cylinder Deluxe 2,379.99 
Eight-cylinder Custom ...._ 2,446.00 


STATION WAGON 
Six-cylinder two-seat 


Special emeheeees $2,426.61 
Six-cylinder three-seat 

MI cio scacncaxce 2,482.15 
Six-cylinder two-seat 

SI 5. cu acuieocclastiesesns 2,566.61 
Eight-cylinder two-seat 

_ Ea ee | 
Eight-cylinder three-seat 

II x2 cdicassoaiataabanaite 2,557.15 
Eight-cylinder two-seat 

NS 2S ich... SO 

SEDAN DELIVERY 

Six-cylinder ........................ $1,850.26 
Eight-cylinder .................... 1,919.76 
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By H. H. Miller 
Staff Correspondent 


BOISE, Id.—The Idaho Automo- 


bile Dealers Assn. ended its three- 


day session last week by naming 


Charles C. Adams, of Lewiston, as 
president. He succeeds Jack Blair, 
of Pocatello. 

Approximately 300 dealers at- 
tended the annual meeting, which 
was highlighted by an address of 
Charles Freed, Salt Lake City, 
regional vice-president of NADA. 

The dealers elected directors for 
the association, who in turn named 
Adams as president and Lawrence 
Heagle, Hailey, as vice - president, 
and reappointed Leon Weeks, 
Boise, as secretary. 

Directors named were W. S. 
Freeland, Coeur d’Alene; Arnold 
Keller, Wallace; John White, Kel- 
logg; Robert Gill, Priest River; 
Fred Lillge, Boise; Herman 
Evans, Payette; Frank Beving- 
ton, Nampa; Jason Smith, Cald- 
well, Kenneth Kouni, Orofino; 
Norman Whittet, Grangeville; 
Mac Neely, Moscow; Charles C. 
Adams, Lewiston; Glenn E. Jenk- 
ins, Twin Falls; Olin Baker, Bur- 
ley; Lawrence Heagle, Hailey; 
Cole Reed, Jerome; E. C. Dis- 
sault, Pocatello; Keith Rich, 
Montpelier; R. C. Cranney, Pres- 
ton, and Clark Kessler, Blackfoot. 

About 45 dealers from around the 

Gem State received certificates of 
merit from Lt. Gov. Edson Deal at 
a luncheon for their participation 
in student driver-training pro- 
grams. They furnished the cars, 
equipped with dual controls, with- 
out cost, for the training. 

Freed, in his keynote address, 
said the auto dealers’ business is 


Willys to Unveil 
Jubilee Models in 
Pageant Tuesday 


TOLEDO.—Willys dealers and 
newsmen from all parts of the coun- 
gather here tomorrow 





(Dec. 9) for a 
preview and an- 
nouncement of 


1953 models, ac- 
cording to How- 
ard P. Grove, 
sales vice - presi- 
dent. 

The unveiling of 
the models, in- 
cluding several 
new body styles, 
will mark Willys’ 
50th anniversary 
as a manufacturer of motor ve- 
hicles, and the new car will be 
known as the “Golden Jubilee Aero 
Willys.” 

Ward M. Canaday, president, will 
be among the speakers. In addition 
to the business meetings and un- 
veilings, there will be a golden jubi- 
lee pageant and exhibits depicting 
the history of the company. 

The event will be climaxed by a 
driveaway, in which each dealer 
will take a new Aero Willys home. 





Howard P. Grove 





Conn. Dealers Propose 


Highway Bond Issues 


HARTFORD, Conn. — The 
Hartford Automobile Dealers 
Assn. will ask the incoming 
State Legislature to lift the 
present pay-as-you-go _restric- 
tions governing Connecticut’s 
highway construction funds and 
permit the State Highway De- 
partment to build and improve 
roadways through bond issues. 

The HADA legislative com- 
mittee will be headed by James 
R. Johnson, J. R. Johnson, Inc. 
(Mercury), and Harry Hartley, 
Hartford Buick Co. 

Under present restrictions, the 
State Highway Department is 
limited to expenditures from the 
highway fund, which averages 
about $35 million annually. This 
fund is derived from revenues 
colleeted by the State Depart- 
ment of Motor Vehicles and 
under present laws cannot be 
diverted. 





Adams Heads Id. Dealers 


45 Are Honored at State Convention 
For Driver-Training Aid 
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state and nation.” 


dealers and become 


tion’s economy. 

State Rep. Paul Vernon 
Republican), a member of the Pro- 
ject Adequate Roads committee, 


is making progress toward its ob- 
jective of a better road system in 
Idaho. 

“We think we are now on the 
right track,” he said in a panel 
discussion. “When we get through 
with the truck test route near 
Malad, we will know some 
answers to questions on road con- 
struction requirements. It is the 
only such test being conducted 
anywhere in the nation.” 

Charles Farrington, Washington, 
assistant to the NADA president, 
said that auto dealers have become 
the biggest and most powerful or- 
ganized force of businessmen in the 
nation. 

“What other group can say it 
has loaned $50 to $60 million worth 
of equipment for such a project as 
the driver-training program?” he 
asked. 


Used-Car Notes 





Washington U.C. Dealers 


Name Brill as President 


WASHINGTON. — The National 
Capital Used Car Dealers Assn. has 
elected the following officers: Rob- 
ert M. Brill, of Bell Motors, presi- 


dent; William Sharkey jr., of 
Sharkey Motors, and Edward Har- 
low, of Livingston Motors, vice- 
presidents, and Jules Lafferman, 
secretary-treasurer. 

Louis Pappas, of Delta Motors; 
Morris Blum, of Washington Mo- 
tors, and James Hoyle, of Hoyle 
Motor Sales, were named directors. 
Bernard Margolius was chosen as 
attorney. 

Earlier plans of cooperation be- 
tween the association and the Dis- 
trict of Columbia Auto Squad in 
regard to the apprehension of car 
thieves were put to a test recently 
when a used-car dealer was able to 
spot a stolen car after a bulletin 
had gone out. 

* ~ - 


Oklahoman Found Guilty 


As Theft Ring Member 


OKLAHOMA CITY.—Robert Eu- 
gene Hyser, used-car dealer, was 
found guilty by a Federal Court 
jury in Houston on nine counts of 
conspiracy and transporting stolen 
cars across state lines. 

Hyser was one of six persons ac- 
cused as members of an auto theft 
ring which, police said, operated in 
five states. According to police 
here, the gang operated in Okla- 
homa City last spring and victim- 
ized at least two used-car dealers 
here. 

Police said the ring bought 
wrecked cars to obtain the titles, 
and stole other cars to match the 
titles. The stolen cars were then 
offered for sale as legitimate trans- 
actions. 3 

a. 


2nd Florida U. C. Dealer 


Guilty in Stolen Car Sale 

TAMPA, Fla.— Harry Hamilton, 
St. Petersburg used-car dealer, has 
been found guilty by a jury in 
Federal Court here on a charge of 
interstate transportation of a stolen 
car. 

He is the second St. Petersburg 
used-car dealer found guilty on this 
charge. Ward Kah, a former part- 
ner of Hamilton, pleaded guilty and 
now is on probation. 

According to court records, the 
case stems from the purchase of 
a stolen car by the two men. Both 
claimed they thought it was a 
legitimate deal. Later, it was said, 
Kah had reason to suspect that the 
car was a stolen vehicle. He and 
Hamilton took it to Mobile, Ala., 
and resold it to another dealer 
using a fictitious name on the 
invoice. 





the “biggest single business in the 


He also told them they should 
stop calling themselves automobile | - 
known as 
transportation merchants because 
of their important role in the na- 


(Ada 







told delegates that the committee 














Dealer Doings 


























Nash Award fo Calif. Dealer— 


Ricker Motors (Nash), Whittier, Calif., recently received the Nash 10-Point Select 
Dealer award. Shown at the presentation of the plaque are (from left) F. W. McDer- 
mott, Nash's Los Angeles assistant zone manager; William M. Ricker, of Ricker Motors, 
and W. V. Lee, district manager. 





oo 


Jamestown Buick Opens in L. A.— 


The former Howard Buick dealership in Los Angeles recently was acquired by Ed 
James, owner of Ed James Buick Co. in that city. The four-story building is located on 
a 10-acre site. It has been renamed Jamestown by the new owner. From left are the 
new-car sales manager, Al Harris; comptroller, Jim Jenkins; general sales manager, 
Bev Spencer; James; service superintendent, Norman Buckle; parts department man- 
ager, Jack Brase; used-car sales manager, Dewey Rickenbacker, and sales promotion 

















manager, Harry Wemple. 


iin laut 


Markad Salesmen Have Plenty of Punch— 


ae 





A gymnasium in the basement of Markad Motor Co. (Ford), Superior and Euclid 
Ave., East Cleveland, O., is a unique community service feature provided for both 
customers and employes. Called the Markad Athletic Club, the gym has a member- 
ship of over 300. The gym offers classes with Jim Watson, Markad sales manager, 
as instructor, and provides facilities for wrestling, boxing, weight lifting and other 
activities. Above, Salesman Bob Atkinson punches the bag while Sales Manager Jim 


Watson lifts weights. 


Truck Firms OK 
OPS Draft on 


New-Line Prices 


WASHINGTON.—Members of the 
Commercial Motor Vehicle Manu- 
facturers Industry Advisory Com- 
mittee last week recommended that 
OPS simplify the methods of estab- 
lishing ceiling prices for new lines 
of trucks and items of equipment, 
and permit increases in ceiling 
prices to cover increased cost of 
freight or unassembled parts 
shipped from factories to assembly 
plants. 

Meeting for the second time with 
OPS officials, the committeemen 
expressed approval of a tentative 
draft of a supplemental regulation 
to Ceiling Price Regulation 30. 

The methods for determining 
price ceilings on new products, as 
set forth in the proposed supple- 
mentary regulation, are almost 
identical with those provided for 


manufacturers of passenger auto- 
mobiles in Ceiling Price Regulation 
1, Revision 1. 

Under the proposed changes a 
manufacturer would be authorized 
to obtain the same markup over 
the unit cost of a new product that 
he obtains over the current cost of 
the most comparable product made 
by him. 

To establish the ceiling price of 
a new product under CPR 30, the 
manufacturer must determine the 
price that he would have arrived 
at by using the pricing method 
he employed during the base period 
and adjust it for certain allowable 
increases in costs. 

Under the proposed supplemen- 
tary regulation, a manufacturer 
would use OPS Public Form 149, 
now available to manufacturers of 
passenger automobiles, in comput- 
ing and applying for ceilings on 
new items of equipment. Ceilings 
proposed on this form would be- 
come effective automatically 15 
days after filing unless OPS took 
contrary action in the meantime. 


Motor Co., 
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Richardson Rises 


In Goodrich Staff 


AKRON.—William S. Richardson, 
vice-president of B. F. Goodrich 
Co., has been elected a director and 
also to the posi- 
tion of executive 
vice-president, ac- 
cording to John 
L. Collyer, chair- 
man of the board 
and president. 

Richardson also 
was elected a 
member of _ the 
executive commit- 
tee of the board 
of directors. 

He joined Good- 
rich 
planning department, becoming 
general manager of the industrial 
and general products sales division 
in 1941. 

He was elected president of B. 
F. Goodrich Chemical Co. on its 
organization in 1945, and became 
vice-president of the parent com- 
pany in April, 1951. 





W. S. Richardson 
in 1926 as manager of the 


Obituaries 


Charles Sanders, 68, 


Ind. Dealer Leader 


INDIANAPOLIS. — Charles G. 
Sanders, 68, veteran auto dealer 
and president of Packard Indian- 
apolis, Inc., died Nov. 30. 


Mr. Sanders entered the business 
in 1921 as a distributor for Haynes 
Motor Car Co., and later became 
associated with Star, Durant and 
the Jordan companies. Until 1938, 
he operated a dealership for Pack- 
ard Citizens Motor Car Co. here 
and then opened his own Packard 
dealership. 

He was a past president of the 
Indianapolis Auto Trade Assn. and 
had served as a member of the 
national Packard dealers’ advisory 
council. 

* om * 


Carl F. Unruh, 60, Head 
Of Ford Purchasing 


DETROIT. — Funeral services 
were scheduled to be held here 
today (Dec. 8) for Carl F. Unruh, 
director of purchasing for Ford 


_|Motor Co. Mr. Unruh, 60, died of 


a heart attack at his Farmington, 
Mich., home. 


Mr. Unruh joined Ford in 1916 as 
a toolmaker at the company’s 
Highland Park, Mich., plant. He 
built the first Ford storage battery 
in 1922. Mr. Unruh transferred to 
purchasing duties in 1925 and was 
named director of purchasing in 
1949. 


* * * 


William Eiznhamer, 52, 


A Good Samaritan 


CLAY CENTER, Kans.—William 
Eiznhamer, 52, head of Eiznhamer 
died Nov. 26 after a 
heart attack. He had kept busy 
the day before and into the night, 
helping motorists get their cars out 


of snowdrifts. 
x * w 


Bates H. Arnold 


PRATT, Kans.—Bates H. Arnold, 68, 
former operator of Arnold Motor Co. 
(Dodge-Plymouth), died Nov. 27. He estab- 
lished the company in 1918 and operated 
it until 1940. 

* * 7 


Chester David Wahle 


TOPEKA, Kans.—Chester David Wahle, 
57, formerly associated with Scott-Puffer- 
Wahle Automobile Co. (Chevrolet), died 
Nov. 22. He retired in 1943. 


James D. McCloskey 


OTTAWA.—-A retired dealership service 
manager, James D. McCloskey, 67, died 
here after a long illness. He retired in 
1944 from Pinks, Ltd. 

* > ~ 


John J. McCormick 


PITTSBURGH.—John J. McCormick, 64, 
regarded as a pioneer in the auto-trans- 
porting business, died Nov. 26 at his home 
here. Mr. McCormick started West Penn 
Forwarding Co. in 1932, and directed the 
company as owner and president. 

. * * 


C. Q. Spivey 
RICHMOND,’ Va. —C. Quinton Spivey, 
sales manager of Smith-Moore Body Co., 
died here Nov. 25. He had been engaged 
in the trailer, truck and auto body busi- 
ness for many years. 
* » * 


Stanley Wilson 


CARLINVILLE, Ill.—Stanley N, Wilson, 
63, former auto dealer here and one-time 
state high priest of the Masonic Order, 
died Nov. 25. He started his auto business 
in 1910 and retained it until his retirement 
last Sept. 1. 
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Car, Truck Output Estimates 
. 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 Jan. 1 
Ended Same Ended Total to to 
Dec. 6, Week, Nov. 29, Nov., Dec. 8, Dec. 6, 
1952 1951 1952* 1952* 1951* 1952* 
CHRYSLER 28,432 20,187 22,647 95,374 1,179,035 847,638 
Chrysler 4,110 3,016 3,012 10,655 157,139 106,960 
DeSoto 2,799 2,195 2,291 10,369 115,646 87,450 
Dodge 74,622 5,254 6,630 27,893 308,740 229,406 
Plymouth . .. 18,901 9,722 10,714 46,457 597,510 423,822 
re . 28,763 22,594 16,876 89,765 1,133,867 915,322 
PEE Wedesesvtorievieveeee ‘ . 22,566 17,370 11,755 65,234 874,070 708,123 
Lincoln. ........ 794 saveusue 641 2,150 24,682 29,655 
Mercury .......................... 5,408 5,224 4,480 22,381 235,115 177,544 
GENERAL MOTORS .. 23,944 38,649 34,582 159,147 2,169,806 1,709,274 
SEE <csewvesdsssncss covrestientsivs 2,445 6,933 5,177 28,516 390,667 303,713 
Cadillac ......... a 1,887 euevenieed 6,024 100,079 90,716 
Chevrolet 18,486 21,409 90,505 1,072,085 848,370 
Oldsmobile 4,842 3,069 19,425 276,357 213,890 
SEAN cvetescssssveumes 3,667 6,501 4,927 14,677 330,618 252,585 
KAISER-FRAZER 1,944 1,097 1,546 7,342 97,049 69,144 
DEE Scncctuserrscautccerts suena, al = jaetbicie ousted elect weveasabt 
SEE icuvusvovssaxsenvesttevecvs 1,944 1,097 1,546 7,342 97,049 69,144 
RIEL, exvassisceveseseivscisés. seuscgiee 35 esas «saan 4,666 1,491 
HUDSON ... 948 1,230 5,121 90,154 71,420 
Rb aa iciesbtacsscutsieviees 3,276 3,580 16,884 152,477 141,966 
PACKARD 1,455 1,544 5,129 73,227 55,481 
STUDEBAKER. ............ 5,440 2,676 3,264 20,254 211,804 157,862 
WILLYS-OVERLAND? 1,602 5Al 1,134 4,798 26,681 52,701 
Total Cars, U. S......... 97,869 91,458 86,403 403,814 5,138,766 4,022,299 
tincludes station wagons. ‘*Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 











Week Week Jan, 1 Jan, 1 
Ended Same Ended Total to to 
Dee. 6, Week, Nov. 29, Nov., Dec. 8, Dec. 6, 
1952 1951 1952* 1952* 1951* 1952* 
CHEVROLET ................. 8,018 6,074 8,209 35,323 411,011 306,986 
me  -sens iceluniis 7133 208 
151 141 648 7,341 7,441 
100 36 123 4,197 2,715 
3,624 2,845 13,874 158,760 154,085 
60 27 147 2,499 1,560 
5,415 4,577 22,727 307,456 214,421 
2,478 2,448 11,286 121,881 109,858 
213 2,121 11,242 148,404 118,468 
245 212 676 13,435 9,703 
359 286 1,258 13,931 16,090 
1,123 798 4,800 48,784 54,455 
ee 224 346 195 919 15,812 11,297 
WILLYS-OVERLAND.. 2,672 1,700 2,369 11,108 91,223 100,325 
MISCELLANEOUS ....... 331 291 228 1,221 15,285 14,044 
Total Trucks, U.S. .... 29,516 22,211 24,492 115,352 1,355,752 1,121,656 


Total Cars, Trucks 





Mile My iaeaicsntactoessiaqvetsonienses 127,385 113,669 110,895 519,166 6,494,518 5,143,955 
Total Cars, Trucks 

NI, sinscicesmrecnnceeies ss 7,896 5,584 7,122 33,979 385,382 391,866 
Grand Total 


Cars and Trucks 


U. S. and Canada........ 135,281 119,253 118,017 553,145 6,879,900 5,535,821 





*Re le 
Drive, Sterling, Nash, ete. 
N.B.: All U. 8. totals 


Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
include cars and trucks for military orders. 





Output Reaches 127,385 
Despite GM Changes 


(Continued from Page 1) 


72.1 percent of truck production in 
November. 

Industrywide car and truck out- 
put are both likely to fall below 
November levels in December 
Few plants are hopeful of getting 
the same good worker attend- 
ance during Christmas Week that 
they got after Thanksgiving. 

However, December production 
could yield as many as 390,000 cars 





Here's Scoreboard 
On Autos 


NPA Car Car 

Quota Output Sales* 
Ist Qtr. 1,006,000 994,515 914,132 
2nd Qtr. 1,050,000 §1,204,694 1,212,702 
3rd Qtr. 1,150,000 840,245 866,252 
4th Qtr. 1,150,000 982,845 $212,300 


Note: Output at end of third quarter 
was 166,546 units behind quotas. 

*U. 8S. domestic sales only. 

tProduction through Dec. 6, 1952. 

§$Makers may carry over and borrow 
om quotas from quarter to quarter. 

tIncludes 29 states reported for 
October. 





and 105,000 trucks for a total of 
495,000 vehicles, and if it does this 
will be the best December produc- 
tion total in history, with the ex- 
ception of December, 1950. 

When the rest of the GM change- 
Overs are out of the way this 
month, the only ones that will car- 
ry over into 1953 will be Nash and 
Studebaker. 

Actually, next year will see the 
start of production on another new 
model—the Hudson Jet. Hudson 


had hoped to get its new car going 
down the assembly line this month, 
but apparently will be delayed un- 
til early January. 
* +” a 
HROUGH last week, U. S. plants 
so far in 1952 had built an esti- 
mated 4,022,299 cars and 1,121,656 
trucks—a total of 5,143,955 vehicles. 
With only a few weeks to go, 
U. S. production this year is run- 
ning more than a million cars and 
trucks behind that of last year. At 
the same point in 1951, plants in 
this country had accounted for 
5,138,766 cars and 1,355,752 trucks 
for a total of 6,494,518 units. 
During the first 11 months of 
this year U. S. plants averaged 
356,700 cars a month, as against 
slightly more than 444,000 a 
month last year. 
This year’s truck output has av- 
eraged 99,200 units per month, as 
against 118,000 a month during 1951. 


200 Autos Sink 


On River Barge 


HENDERSON, Ky.—Another 
barge loaded with new automobiles, 
200 this time, has sunk in the Ohio 
river. It was the second such acci- 
dent for Commercial Barge Lines, 
Inc., within a year. 

A company spokesman valued the 
cars at about $2,000 each, but could 
give no details of the sinking. Last 
winter the firm lost a barge and 150 
new Plymouths near Golconda, III. 
Most of those cars were later 
salvaged. 












CLAS 


California. Low Rates: 


TWENTY CENTS (20c) 


SIFIED WANT AD DEPARTMENT) 


Reaching an estimated 156,000 readers engaged in all branches of the automotive industry from Maine to 
PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing 
readers. Count initials and groups of numbers as one word. Ads may be signed with your full name and 


address at regular rates, but if signed ‘Box No. ........, Tt eee he bth Ce | 


One Dollar ($1), per insertion for address and extra service as replies are forwarded, unopened, the 


same day received. Display Ads: $11.20 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


Kindly Acknowledge 


Advertisers avail themselves of t 


Want Ad Section are requested to ¢ 


‘ 


vise all respondents and wher 


fulfilled 


ae Teka 


re Fe) 


been A post-card 


and your will help 


us maintain the present high regard 


which this department enjoys 


AUTOMOTIVE NEWS 


HELP WANTED 


SERVICE SUPERVISOR. Complete super- 
vision of Cadillac-Oldsmobile dual serv- 
ice shop and parts department. Must be 
able to move or live in central New Jer- 
sey area. Excellent base pay plus incen- 
tive commission, Paid vacation and holi- 
days. Hospitalization, group insurance 
and pension plan. References necessary. 
Give full details in letter to Post Of- 
fice Box 1187, Plainfield, N. J. 


SERVICE MANAGER, 32 to 40, free to 
travel as service representative for large 
manufacturer of trucks and cars. Must 
be able to make accurate diagnosis and 
have ability to use scientific garage 


equipment. Box 2069, c/o Automotive 
News, Detroit 26. 
AUTO PARTS SALESMEN. Aggressive 


salesmen seeking better future. Opportu- 
nity to earn $6,000 to $8,000 per year at 
start with leading manufacturer, national 
distributor. Salary, commission and 
bonus. Protected territories open now 
due to expansion and promotions. Estab- 
lished accounts, Repeat sales. Replace- 
ment auto parts, key machines. Selling 
experience necessary. Car required. Pay 
while training in field. Write fully. Curtis 
Industries, Inc., 1130 E. 222nd S&St., 
Cleveland 17, Ohio. 


ACCOUNTANT and OFFICE MANAGER. 


Located in town of 4,500 population in 
southeastern Idaho. We handle Chevro- 
let, Buick and Oldsmobile. Conditions 
ideal for raising a family. We have a 
four year college in our city. Please fur- 
nish references and complete information, 
then we will furnish further detail. Box 
2093, c/o Automotive News, Detroit 26. 
sere acer neta NERA EERE 


SALESMAN WITH new car dealer follow- 
ing. We will pay $100 per week draw 
against commission, plus car allowance, 
to salesman with new car dealer follow- 
ing in central and lower West Virginia 
and neighboring southern area, Complete 
line of auto body supplies and equip- 
ment plus fast moving collision parts 
plus dealers’ accessories. Many exclusive 
lines with proven acceptance require our 
men to travel smaller territories. Ameri- 
can Auto Products Co., 5935 Baum 
Blvd., Pittsburgh 6, Pa. 


AUTO PARTS 
SALES MGR. 


Sales Manager wanted by large distributor of 
auto and truck parts Pacific Northwest. Must 
be experienced in parts business, be a leader 
of proven ability to hire, train, supervise and 
merchandise. The man we want is obviously 
now employed and making over $8,000 a 
year. Your earnings here are limited only by 
your ability to produce results. Our parts 
people know of this advertisement so feel 
free to answer. All replies held in strict con- 
fidence. Write P. O. Box 4053, Seattle 99, 
Wash. 





POSITION WANTED 





SALES MANAGER. Five years wholesale, 
2% years retail management experience. 
Top performance and profit record in 
150 car dealership. Southerner, age 29, 
can accept responsibility. Investigation 
invited. Box 2051, c/o Automotive News, 
Detroit 26. 


ACCOUNTANT-OFFICE-BUSINESS MAN- 
AGER seeks change in Los Angeles 
area. Seasoned background includes pub- 
lic accounting, factory and dealership. 
Experienced in operating controls, fi- 
nance, income tax, etc. Replies confiden- 
tial. Box 2075, c/o Automotive News, 
Detroit 26. 


DISTRICT SALES MANAGER for acces- 
sory and parts manufacturer, selling to 
jobbers and dealers, having terminated 
employment, will represent one or two 
reputable manufacturers in Ohio and 
contiguous areas. Box 2090, c/o Automo- 
tive News, Detroit 26. 


ACCOUNTANT-BUSINESS MANAGER, I 
am enthusiastic, resourceful and desire 
responsibilities. Ten years’ diversified ex- 
perience in mechanical field. Includes 
such phases as finance, insurance and 
auto retail. Graduate accountant. Age 
33. Duane Rhoades, 19 W. Hazelwood 
Ct., Battle Creek, Mich. 





POSITION WANTED 


DEALERSHIP WANTED 





FORMER FORD DEALER midwest de- 
sires position with factory or retail on 
west coast. Sold 100 car deal, success- 
fully operated three years; nine years 
automobile financing and three years 
transport trailer experience. Married, no 
children, 43 years old. References. Box 
2076, c/o Automotive News, Detroit 26. 


OFFICE MANAGER-ACCOUNTANT, seven 
years with Ford and Lincoln-Mercury 
dealerships, available for employment 
February 15, 1953. Desire contact with 
dealer contemplating need of man of ma- 
ture judgment and extensive accounting, 
credit and management experience. Qual- 
ifications, recommendations furnished. 
Address Applicant, P. O. Box 112, Petal, 
Miss. 


FORMER NEW CAR DEALER, experi- 
enced in all phases of dealership, desires 
position as general manager or assistant 
to owner. Age 36, married and in good 
health. Can furnish excellent references 
from previous factory. Will only consider 
Texas, New Mexico or Oklahoma. Box 
2088, c/o Automotive News, Detroit 26. 


SERVICE AND PARTS representative for 
automotive or truck company. Mexican 
citizen; 15 years’ experience; fluent Eng- 
lish and Spanish; could cover Mexican 
and central American countries; Mexico 
City resident; wants position starting 
January, 1953. Box 2089, c/o Automotive 
News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, handling Dodge-Plymouth, 
in north Texas. Lease building and used 
car lot at inventory—-$27,000. Details on 
request. Box 2043, c/o Automotive News, 
Detroit 26. 


DEALERSHIP AVAILABLE in south cen- 
tral Michigan, now handling Nash ‘‘Ten 
Point.’’ Two hundred car contract, Same 
location since 1934. This October was 
largest month in history. Can be pur- 
chased at parts and equipment inven- 
tory. Building and adjoining used car lot 
leased. Box 2080, c/o Automotive News, 
Detroit 26. 


DEALERSHIP, handling Dodge-Plymouth, 
in fast growing Tennessee city. 1951 
gross business over $800,000. New build- 
ing containing 15,000 square feet with 
large used car lot adjoining. No real 
estate to buy. Will sell parts and equip- 
ment at substantial discount. Box 2044, 
c/o Automotive News, Detroit 26. 


DEALERSHIP, handling Chrysler product, 
located in Los Angeles suburban area. 
Will sell for inventory around $25,000. 
Excellent facilities including body shop, 
used car lot and gas station if desired, 
selling around 120 new cars per year. 
Sale subject to factory approval. Box 
2092, c/o Automotive News, Detroit 26. 


SOUTH FLORIDA-—St. Petersburg, popu- 
lation 100,000. Going profitable opera- 
tion; 225 unit potential; complete or- 
ganization available; ultra modern, well 
located building and lease. Approximate- 
ly $15,000 will buy. Gross sales 1951 
over million dollars and same volume 
this year. Dealership handling Willys, 
seven years’ operation, excellent local 
reputation and profit record. Reason for 
selling not financial. Action required 
now. T. Slade, Sunshine Motors, 
Jacksonville, Fla. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 
909 Fisher Bidg. Detroit 2, Mich. 





DEALERSHIP WANTED 





Chicago Area or L. A. Area 


Ford, GM or Mercury, 150 to 350 units. Have 
cash and several years' experience as prin- 
cipal owner and operator of 700 unit Ford 
agency. Have many fleet contracts. Will con- 
sider part interest. Age 4l. 


Box 2083, c/o Automotive News, Detroit 26 








WANTED AUTO AGENCIES 


We have qualified buyers for all size auto 
agencies throughout the United States. All 
replies held in strictest confidence. 


DAVID JARET CO. 
Established Over 29 Years 


150 Montague St. Brooklyn 2, N.Y. 
ULster 2-5600 





ONE OF ‘“‘BIG THREE” but prefer Ford. 

150 to 300 car contract. Desire locate 
An all cash deal. 
c/o Automotive News, De- 


midwest to far west. 
Box 2091, 
troit 26. 


FORD-MERCURY, 150-350 new units, Pre- 
fer south, west or midwest. Write or 
wire in absolute confidence if you are 
contemplating any kind of sellout. Box 
2077, c/o Automotive News, Detroit 26. 

FORD or GM. California, Oregon popula- 
tion 10,000 up, Ex-Ford dealer. Confi- 
dential. Reply quickly. Box 2082, 
Automotive News, Detroit 26. 


c/o 


| 
| 
‘ 





WANTED 
FORD or GM ANYWHERE 


Have ample capital and assurance of factory 
approval. 400 units or more. Apply personally 
by mail. 


Box 2094, c/o Automotive News, Detroit 26 





DEALER SERVICES 





Should You Lease Cars 
To Hold Your Market? 


An expert in the field is available to § 
dealers only on a daily fee basis for con- § 
sultation on all phases of car leasing as 
regards your operation. 

Write Mr. L. R. Hall 


AUTOLEASE 
522—S5th Ave. New York 18, N. Y. 


ES 
sNVEN'YORY SERVICE. Parts and acces- 


sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 


L-M and MoPar dealers. 


Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 


INVENTORY SERVICE 


accessories inventories 
cor all dealers by qualified full time em- 
ployes. Final report discussed with dealer or 
nis appointed representative only. Operating 
in Southeastern States. 


The Geo. E. Kinney Inventory Service Co. 
1731 Candler Bidg. Atlanta 3, Ga. 
Alpine 1140 











INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. | 
Also special buy-sell service. Experienced 
organization— in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 








INVENTORY SERVICE 
Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. 


confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, Illinois 
ESsex 5-8300 








SHOPPING SERVICE 


locate genuine parts for all makes of 
cars and trucks (fenders, bumpers, grilles, 
Parts are billed and shipped same day 
from authorized dealers, at garage prices. 
Our fee 5% from invoice, no results, no 
charge. We also delete your overstock. 
DISPATCHERS PARTS SERVICE 
5050 Joy Rd. Detroit 4, Mich. 
TExas 4-7450 





CARS FOR SALE 





ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1951 and 1952 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans, 


These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 








USED CAR BUYERS 


Always an excellent selection of good 
used cars. You can always buy right 
because we take them in right. 
Contact Mr. Murphy of 
NEUMAN MOTORS, INC. 
“Buffalo's Largest 
DeSoto-Plymouth Dealer’’ 
1025 Hertel Avenue Buffalo, N. Y. 


Phone Victoria 3000 





» sent 
etails. 


e 


3-6449 


, PA. 
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CARS FOR SALE CARS FOR SALE PARTS FOR SALE es MISCELLANEOUS MISCELLANEOUS 
1930 DODGE COUPE, perfect original con- QUICK CHANGE dealers license plate 
dition. Showroom masterpiece. Phone holders. $1 per set of four postpaid. 
A U T O 2-7501. John Kidder, Ford Garage, Win- B U j Cc K C. Howard, 1498 Overlook Drive, Akron 1949 B he ° ” ; N CA a No 
=— — hest Ind. 7, Ohio. uic convertible coupe, 1 . 
reat ea WHOLESALE plutices 15134307, engine No. 53359787. Pa. license 
a | $89 NO. 93FJ8. Stolen from Duncansville, Pa, 
A U C T | O N KEN SCHAEFER'S P A R T S August 19, 1952. Color, Brownish-Green. 
$100 Reward for Information Leading 
The Only Indiana ONE OF THE EAST'S WOULD YOU SPEND to Recovery 
—_—- AUTO AUCTION LARGEST INVENTORIES MOTORS FINANCE COMPANY 
i 70 S. Cameron St. Phone 2-4072 Harrisburg, Pa. 
In Continuous Operation Since 1943 s Day Servi Mail Ord 29 75 
EVERY THURSDAY ame Day Service on Mail Orders or . 
HORSEHEADS, NEW YORK Phone Calls — All Shipments C.O.D. 
Dealers wid at the Cross-Roads of America ‘“ 
EVERY FRIDAY INDIANAPOLIS, INDIANA Phone Parts Department To Fill Your Showroom IF YOU ARE 
CORNER A Se. AND MORRIS sts. Circle 5-5910 iS ‘- A distributor, jobber or dosler=mnanetoctar- 
b b ers agent or salesman, we are producing 
—AT— arket 6541 — Belmont 015 — a 2 and Lot with Live soveral items of interest in the automotive 
IN THE HEART OF TMDIANAPOLIS MONARCH BUICK CO., INC. custom supplies, hot rod speed equipment 


Prospects? and accessories line. Write to us on your 


letterhead for new catalog and price sheet. 


Our “PROFIT SHARING BIRD DOG | 256 &. Verner Dent F Detroit 1, Mich. 





DANVILLE, PENNA, “Buick's Largest Dealership" 
EVERY WEDNESDAY NEW YORK 19, NEW YORK 














BUYING or SELLING 
You will always find real action at Your Greatest Dollar Value's at PLAN” is now doing this for hun- ENGINE REBUILDING — Crankshaft 
i 5 5 4 indi d talizing. John P. Hughes 
both these auctions. CARL E. MARKER'S GM PARTS dreds of dealers in many cities.) Fre cene Teco "s0o Commerce “St. 
R. D. WEST, PROP. FORT WAYNE Lynchburg, Virginia. 





Write for Free Samples and 


AUTO AUCTION Shipped Anywhere 

























nT eee Indiana's Oldest Auction Same Day Details of this AMAZING PLAN AS NEAR AS YOUR PHONE 
sa Gaia a SANZO SPECIALTIES 
Sale Every Tuesday — 11:30 A. M. GMC PARTS . ® 
Seo. re hae ea iin ae ceaeon, xv] AUtomatic BraKing 
° Phone E-1254 Phone E-5209 one—Wire-—Write 
Ben Fishel 324 West Main Street Fort Wayne, Indiane WITH BRAKE Se 
‘ We Guarantee All Checks FRANKLIN-WEBER PONTIAC ONLY 5 $5] 45 guio 
Auto Auction Dealers Only 6101-25 N. Clark St. Chicago 26 
Direct Phone—AM 2-7177 H out of 10 Meets 1.C.C. Strength ncginmeale 
SALE EVERY TUESDAY WANT Cae holesal COMPLETE - ° 
,ANTED O PURCHASE  wholesale— 
Rain or Shine 1946-1950 Willys 4-wheel drive jeune oF PRECISION REBUILT DEALERS PREFER Guide Cables and 561 46 
a ae a hy —F BRAKE HOOK-UP 
DEALERS ONLY Pa Dakin-Howes, Inc. 492 Man st-| [IYDRA-MATIC THE ENTIRELY NEW Meets ALL 1.C.C. Requirements! 


Keene, N. H. Tel. 161. 


oa te —— 


TRANSMISSIONS || MOTO-MATIC 





Hube Elliott and 

















‘o-Bum 
Hugh James WE WILL BUY) DYNAMometer TEsTED TOW e GUIDE FREEING +i ooh $42.60 
Auctioneers N rT +itl d Performance guaranteed equivalent to a e (Folding “V" Type) 
ew Unrtitie new unit. 
R Complete stock Hydre-Matics for all cars WITH 4 CONTOUR GRIP 
TONEY LEVILL, MANAGE Chevrolet Cars OLDS and PONTIAC 1940-1948 — $99.50 BUMPER COUPLERS — BOUIPMENT. —_ 
Phones 222-223 and orn iis isin ih aint FOR AUTOMOBILES AND TRUCKS 
| 2nd and Ohio Cairo, Illinois || One-Half Ton Pickups SHIPPED ANYWHERE — SAME DAY NO ADAPTORS NECESSARY —SPECIAL— 
“We guarantee that these cars will not Ace felmmaites toe ducts Meets 1.C.C. Strength Requirements Protecto Covers (Tailor Made) .... $6.95 
be re-sold above OPS ceiling “prices.” | 5416 NN. Broadway Chica 4 40, Illinois FACTORY $4q* Federal Tax SAFETY CHAINS, set of 2, por $2.50 
Wire—Write—Phone Phone: Longbeach I-! NET PRICE Included WE STOCK ALL TYPE PARTS 
ATTENTION DEALERS!! Seb Jesines 
ee Jackson Chevrolet Co ——_TRUCKS WANTED |] LIBERAL QUANTITY DISCOUNTS FOR ae a ae 
SPECIALIZING IN THE SALE OF ° | WANTED TO BUY — Good late model All Prices Include 8% x ‘ax 
EX-TAXIS Pueblo, Colorado wrecker. Send price, deserintion, in ast TO AUTOMOTIVE JOBBERS oe «= «= 
etter. Ra ks : 
Excellent Bodies - Good Motors - Heater: Ph. 3101. ee oe i eaieniac tae AND DISTRIBUTORS TOW B AR S ALES co 
. . ee ———————————————_—_—_ e 
Upholstery Like New PARTS FOR SALE a Factory Sales Division 
BUY NOW AT LOW PRICES CHEVROLET DEALERS. We have a 1952 Se Cotey Se 
1949 - 1950 preg gps ae 54 yor yg re PILOT DISTRIBUTING co. ny — Nite {bo 3-8373 
- coac y complete and ready to go a 
Plymouths — Fords — Chevrolets BR U } = K BP A Rp T g a agg nS sae Chevrolet BATTLE CREEK 9, MICH. 40 So. Clinton St., Chicago 6, IM. 
I ES Sate OMA ie 
THE R. A. AGENCY Wholesalers gg ay ghey pg fg 
“WORLD'S LARGEST DEALER 825x20 tires and four yard Galion dump 


54TH & LINDBERGH BOULEVARD body, $2,675 each. Two new Chevrolets 


PHILADELPHIA 43, PA. OF GENUINE BUICK PARTS" with 48 passen , 
’ ger capacity Ward deluxe 
Morris Freedman, Mgr. Quantity Shippers—All GM Parts bedion—G5.005, cach. One bus some as BRAND NE W 1952 FORD TRUCKS 
ARATOGA 7-2300 SHERWOOD 7-1700 Shipped Same Day 775. Bailey Chevrolet Co., Cabot, Ark. COMPLETE LINE 


a Gi aaa ene IMMEDIATE DELIVERY BY 
pments C.O.D. 


PITTSBURGH'S LARGEST FORD TRUCK DEALER 
School Buses -1 Panels F-5 Parcel Delivery 122-WB 


-1 Pickups F-5 Stakes 
NEW —Immediate Delivery -1 Parcel Delivery 102 F-5 C.O.E. 
3 Ford F-6 -2 Expresses F-6 Cab & Chassis 134 to 176 
-3 Expresses F-6 C.O.E. Chassis 147 to 195 
2 GMC 457 .... 54 -3 Parcel Delivery 104 F-7 Cab & Chassis 147 to 195 
2 Dodge JS-212 .. 54 -4 Stakes F-8 Cab & Chassis 147 to 195 


AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 


GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 


SED CAR BUYERS—Clean, 1951 Fords CHICAGO 5, ILL. 


and Chevrolets for sale. Here is your WaAbash 2-1030 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A, and N.A.A.P.A. 





1 Dia.T 520 .... 54 DUMPS — STAKES — EXPRESSES — PANELS 
2 Reo E-121 ... 54 1952 FORD CARS IN TRADE 


























tuni bi late model used 
cars, 2-door and 4-door sedans, ‘They can 1 Chev. 6702 ... 48 Call — Wire 
seen at apita eets nc. 160 
Daingerfield Rd., Alexandria, Va. BE. B. TRANSIT SALES AND STEEL CITY MOTORS, INC. 
Skotta, General Manager. Telephone Genuine Oldsmobile Parts SERVICE, INC. 5835 Baum Bivd. Phone Hiland 1-7720 Pittsburgh 6, Pa. 
Largest Olds parts wholesalers in the middle F. T. Mee, Jr. PITTSBURGH'S LARGEST FORD TRUCK DEALER 
‘“ ws west, Shipments made promptly. Danbury, Conn. Tel. 8-5645 
GREBE OLDS ‘ 
WANT ADS 3400 $. Kingshighwa BUSES WANTED | 
GET RESULTS Stine’ “e NEW SCHOOL BUS WANTED within || ! 
Flanders 0800 St. Louis 9, Mo.|""1' 000 miles New York City. Must be i 
good buy for cash. Would also consider | | 
ed woe Gor Sos se el! Maw Subscription Order! 
News, Detroit 26. | | 
SHOP EQUIPMENT FOR SALE | . 
OUTEIDE WILL YS neca sign, also service | Send Automotive News to Address Below 
sign. ran radford, State, ew- 
GRAND OPENING buryport, Mass. for One Year $8 [] or Two Years $14 [] 
SHOP EQUIPMENT WANTED | for which check is attached Cc] or send bill C) i 
M U N C i bE A U T O A U C T | Oo N WANTED—Hudson sign. Large horizontal. | 1 
Also want Hudson tools and parts. Glenn | 
Walraven Motors, Marion, Ohio. Phone | 
2-4135. | AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
Thursday, December 11th WISCRILANFOVS | - 
And Every Thursday except Christmas | i 
ATTENTION, | Toe l 
Dealers—Come and See MANUFACTURERS REPS. | eeeee eeeeee eeeeeeeeeeeereeeeee CeCe REET EHO HES eeeeee 
DO YOU NEED NEW LINES? J Street Address........scccccccccccccccccccvcsccscecs anne Wiis ccsaace j 
The All New and Modern Sale Automotive News can help you by|! City.........ccscececsscscscscccscscccccces 6. oc cccarsankveeuale | 
bringing your wants to the attention of | 
P ix! manufacturers. TRADE CONNECTION: | 
at Patterson Jerry Bixier An advertisement in this section will do | Car Dealer [) Truck Dealer () Manufacturer [) 1 
} Auctioneers the trick at a nominal cost. Jobber [] insurance [1] Financial 1) Supplier (] | 
On U. S. 35-3-67 ! 
MUNCIE, INDIANA AUTOMOTIVE NEWS | Mahe Of Car. ccccccccccccccccs aiwhesncea Oledseese’ 4000s eenotieeeeee 
Classified Want Ad Department t 12-8-52 | 





Se RENNER REI mt 


Some “unintentional” eavesdropping proves to Dusty that there 
is more than one way to close more car sales with neatness and 


dispatch. UNIVERSAL C. |. T. 


My ears perked up when I heard young Bert Clapper, 
the new salesman I took on last week, go into his act. 
He’s right outside my office door and I figure he’s 
ready to close a sale because I heard his customer ask 
*‘Now, how much is this going to cost me fully 
equipped?” I guess Bert was sparring for time because 
he answers with a question. “‘You mean with the radio, 
heater and nylon seat covers, Mr. Widley?”’ 


“That’s right,” Widley says, “the works. How much 
will it cost me?” 

Bert asks another question so I’m sure he’s stalling 
now. “Mr. Widley, does that trade-in figure I quoted 
for your old car sound good to you?” 


Widley’s a little impatient to know how much it will 
cost him to play Santa Claus to his family. ‘‘Well, I 
don’t know. Just how much will my new car cost me?” 


“T’ll have it in a second, Mr. Widley!”’ Bert says. 
He’s figuring on a pad at this point. “Here we are. 
It’ll cost you only $60.00 a month to trade cars, Mr. 
Widley! And what’s more, you’ll be completely pro- 
tected under our Universal CIT Plan. You’ll have 
collision and comprehensive insurance, towing and 
road service, travel emergency credit, and .. .” 


They had & little more conversation but anyway 
Bert sold Widley a car under the Universal CIT 
Finance Plan. I was curious about where he learned 
this selling strategy so I called him in later. 


“Say, Bert;’”-I asked, “who taught you the punch 
line about ‘it will only cost you $60.00 a month to 
trade cars’?” + 

He grinned at that. “‘I guess you heard me using my 
favorite closing line. That’s a gimmick I learned when 
they put on the new PFY presentation where I used 
to work. He always said that most new car buyers are 
only interested in what they have to pay a month to 
carry a car. If you can get that figure down to the 
point where they can visualize themselves 
as carrying it with no painor strain 
then you’re in scoring position.” 

“It sounded like something the PFY man 
said when he was here, Bert,”’ I grin, 

‘*hope you don’t mind if you hear me 
trying that gimmick next time I’m working 
on a ¢losing.” 
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